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No.  18 


Dayton  Shopping  News  Starts  Conflict 
I  Between  Newspapers  and  Merchants 


Publishers’  United  Action  in  Refusing  Copy  from  Large  Store  Followed  by  Withdrawal  of  1  5  Others, 
Four  of  Which  Return — Handbill  Ordinance  Invoked  to  Stop  Distribution  of  Store  Circular 


mAYTON,  O.,  Sept.  21. — Twelve  local 
U  ™.rrhants.  soending  an  estimated 


I 


"  merchants,  spending  an  estimated 
i-flO.OOb  annually  in  newspaper  space, 
lave  discontinued  their  advertising  in  the 
nrte  Dayton.  O.,  newspapers,  the  pai/y 
Vnw,  the  Herald  and  the  Journal,  in  an 
.dvertising  war  precipitated  by  the  pro- 
xsrf  publication  of  a  Dayton  Slwl<l>ms 
ViW,  scheduled  to  start  as  a  weekly  12- 
age  circular  on  Saturday  of  this  week. 
Advertising  was  withdrawn  by  these 
loal  merchants  Sept.  14,  after  the  papers 
ud  refused  the  copy  of  one  store  known 
to  be  an  advocate  of  the  Shopping  News. 
Sixteen  merchants  were  originally  in 
•he  recalcitrant  advertiser  group,  but  by 
Wednesday  this  week  four  had  weakened 
iiid  had  returned  to  patronize  again  the 
hree  dailies,  the  managements  of  which 
lere  confident  that  the  back  of  the  boy- 
itt  was  broken  and  that  even  if  the 
Shopping  News  is  issued,  as  it  undoubt- 
'dly  will  be  on  Sept.  24,  it  will  be  short- 
\Td,  dying  by  its  creators’  own  hands. 
THt  newspaper  men  base  their  conli- 
lioice  on  an  early  demise  for  this  newest 
of  local  advertising  handbills  on  several 
:>  ints  distinctly  in  their  favor. 

In  the  first  place,  the  papers,  the  News, 
Aned  by  ex-Governor  James  M.  Cox, 
ind  the  Herald  and  Journal,  owned  by 
\mbassador  Myron  T.  Herrick  and  E.  G. 
Durkam,  have  for  virtually  the  first  time 
r.  their  warring  histories  forgotten  all 
i;?erences,  political,  business  ami  other- 
«i>e.  to  form  a  local  publishers’  associa- 
r  n  to  combat  continuance  of  the  Shop- 
ir.c  News  which  they  frankly  fear. 
Previously  a  union  scale  meeting  was  the 
"Jy  event  which  would  bring  Dan  J. 
llahoney,  general  manager  of  the  News, 
id  Ralph  M.  Jones,  general  manager  of 
e  Journal  and  Herald,  together  to  fight 
a'itedly  for  a  cause.  Before  formation 
:  the  publishers’  association,  there  was 
al  old-time  hitter  newspaper  competi- 
"11  in  Dayton. 

While  the  apers  are  now  thus  organ- 
rtd.  the  merchants  have  as  yet  no  cor- 
>'rate  organization  to  lend  cohesion  to 
pf  Shopping  New’s  venture,  which  they 
'"’k  upon  merely  as  supplemental  to 
rfwspaper  advertising,  and  replacing 
ather  billboards  and  direct  mail.  .\s  a 
"alter  of  fact,  the  president  of  the  local 
■'tail  association,  which  is  a  branch  of 
te  Dayton  Chamber  of  Commerce,  is 
traiainuig  loyal  to  the  dailies  and  has  not 
patronize  the  Shopping  News, 
'll  those  actively  interested  in  the  weekly 
aixlbill  idea  as  an  advertising  medium 
tere  solicited  independently  by  the  Shop- 
Publications,  Inc.,,  a  Detroit  or- 
M'^ation.  which  has  sent  F.  C.  Roder- 
«  to  Dayton  as  manager,  aiul  is  plan- 
It  successful  here,  to  push  similar 
erprises  in  other  likely  cities  of  Ohio 
^  Indiana. 

The  fact  that  an  “outsider"  in  the  busi- 
>  tor  profit  for  himself  is  concerned 
■considered  advantageous  to  the  news- 
men,  who  point  to  the  fact  that  the 
Xews  and  the  Detroit 
‘i/’/'ing  .\nw  are  operated  by  the  mer- 
5  themselves  as  mutual  non-profit 
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making  publications.  The  Dayton  pub¬ 
lishers  feel  that  it  will  be  easier  for  them 
to  arouse  public  feeling  against  an  out- 
lander  and  that  also  it  will  be  a  difficult 
matter  for  the  company  in  question  to 
keep  the  merchants  interested  continu¬ 
ously  in  a  Shopping  News  in  which  they 
themselves  have  no  capital  invested.  It  is 
also  felt  in  newspaper  circles  that  the 
Shopping  News  will  meet  with  difficulty 
in  getting  printed  in  Dayton,  even  though 
the  company  has  announcexl  already  who 
will  do  the  job  work  required. 

Finally  the  newspapers  are  sure  that  the 


fired  last  Wednesday,  Sept.  14.  It  was 
then  that  the  advertising  copy  submitted 
by  the  Rike-Kumler  store  was  refused  by- 
all  three  of  the  Dayton  papers.  .•At  a 
meeting  of  the  chamber  of  commerce 
directors  the  night  before,  a  representa¬ 
tive  of  this  store  had  frankly  declarexl 
that  he  would  “not  be  dictated  to  by 
newspaper  men.’’  He  was  running  his 
own  business,  and  if  he  thought  it  a  gotxl 
investment  to  engage  a  flag  pole  sitter  or 
buy  space  in  a  Shopping  News,  he  would 
do  it.  and  the  newspapers  could  go  hang. 
The  Rike-Kumler  store  is  one  of  two  that 


HIGH  SPOTS  OF  DAYTON  STORE  WAR 


IVIERCH.ANTS  agree  with  Detroit  promoler>  lo  establish  Shopping  News 
in  Davton. 


Publishers  of  News  and  Journal  and  Herald  unite  in  protesting  against 
establishment  of  Shopping  News. 

Merrhants  declare  that  newspaper  advertising  will  not  be  reduced;  that 
Shopping  News  is  intended  to  replace  other  media.  They  declare  that  they 
will  not  submit  to  dictation  of  their  policies  by  newspapers. 

Newspapers  refuse  to  publish  Sept.  14  copy  of  Rike-Kumler  store. 
Other  stores,  calling  the  publishers’  action  .a  “freeze-out,’’  withdraw  their 
copy. 

Four  of  stores  returned  to  newspaper  advertising  by  Wednesday,  hut 
preparations  were  made  to  issue  Shopping  News  Sept.  24,  a  month  before 
expected. 

Publishers  state  that  Shopping  News  cannot  be  distributed  without 
violating  local  ordinance  against  circulars  and  handbills.  A  test  case  will 
be  brought  by  the  newspapers. 


The  four  of  the  group  that  had  come 
back  to  the  newspapers  by  Wednesday 
were  Thai’s  Fashion,  Donenfeld’s,  the 
Sterling  Jewelry  Company  and  Rogers  & 
Co.  Three  big  stores  remaining  loyal 
from  the  beginning  were,  the  Home  store, 
-Adler  and  Giilds,  and  the  Dayton  Dry- 
gtxKls  Company. 

Three  stores  had  signed  with  the  Shop¬ 
ping  News,  but  withdrew  before  the  con¬ 
test  with  the  newspapers  started.  They 
were  Crowls,  the  Anderson  Piano  Com¬ 
pany,  and  the  Wurlitzer  Piano  Company. 

Profiting  by  the  affair  was  the  Dayton 
H'eckly  I.abor  Rerneza,  which  was  carry¬ 
ing  Rike-Kumler  advertising  copy  for  the 
first  time. 

The  company  that  is  to  publish  the 
Dayton  Shopping  News  beginning  this 
Saturday,  is,  although  a  Detroit  concern, 
only  indirectly  connected  with  the  or¬ 
ganization  sponsoring  the  well  known 
Detroit  Shopping  News  of  which  PTed 
C.  Veon  is  manager.  .As  far  as  could  be 
learned  the  only  connection  is  that  rep¬ 
resented  by  royalties  paid  by  the  organi¬ 
zation  operating  in  Dayton  for  various 
copyrights  held  by  the  Detroit  Shopping 
News. 


merchants  will  speedily  realize  that  better 
results  are  obtained  from  advertisements 
placed  in  paid-for  newspapers  with 
reader- interest  than  from  a  free  medium, 
which,  published  Saturdays,  can  at  best 
only  stimulate  Monday’s  sales.  In  par¬ 
ticular  the  Dayton  publishers  point  out 
that  Monday’s  sales  have  long  been  neg¬ 
lected  by  two  of  the  city’s  biggest  depart¬ 
ment  stores,  which  have  never  bought 
space  in  the  Dayton  Sunday  papers. 
These  two  big  stores  will  pay  the  bulk  of 
the  Shopping  News  bill,  as  until  now  they 
together  have  spent  $250,000  annually  in 
the  week-day  papers. 

Spokesmen  for  the  merchants  told 
Editor  &  Pi  bushf.r  that  a  Dayton  Shop¬ 
ping  News  had  been  under  consideration 
for  .several  years.  The>-  insisted  they 
had  no  intentions  of  cutting  down  their 
newspaper  space.  The  publishers  had 
instituted  no  increase  in  advertising  rates 
unjustified  by  .A.  B.  C.  reports,  and  a 
friendly  feeling  existed  between  local  ad¬ 
vertisers  and  the  daily  media.  The  news¬ 
paper  managers,  however,  Mr.  Mahoney 
and  Mr.  Jones,  were  convinced  that  a 
Shopping  News  constituted  a  menace  that 
must  be  quashed  early  in  the  game.  The 
newspajKrs,  therefore,  forced  the  issue 
hy  turning  down  the  copy  of  one  of  the 
chief  supporters  of  the  Shopping  News, 
after  this  supporter  had  made  it  per¬ 
fectly  plain  that  they  would  carry  through 
the  handbill  advertising  program,  whether 
the  newspapers  objected  to  it  or  not. 
Thus  the  battle  lines  were  drawn. 

The  opening  shot  of  the  publishers  was 


spends  approximately  $250,000  in  Dayton 
newspapers  each  year.  The  other  big  ad¬ 
vertiser  is  Elder  and  Johnston  Company. 

In  refusing  the  Rike-Kumler  copy  last 
W'ednesxlay.  the  publishers  let  the  store 
owners  know  that  the  paper  would  keep 
the  copy  out  as  long  as  the  store  con¬ 
tinued  to  support  the  Shopping  News. 
Immediately  after  this  copy  was  refused 
and  it  was  learned  that  it  was  to  be  kept 
out  under  an  anti-Shopping  News  pro¬ 
viso,  the  newspaper  managers  were  asked 
by  the  sixteen  other  stores  individually 
to  cancel  their  space. 

No  contractual  agreements  were  in¬ 
volved  by  these  cancellations,  since,  ac¬ 
cording  to  the  newspaper  managers,  ar¬ 
rangements  with  local  merchants  were 
on  an  “over  2,000-inch  and  5.000-inch 
a  yearly  minimum  basis,  and  this  agreed 
amount  had  been  filled  by  all  concerned 
long  ago. 

The  stores  that  originally  cancellexl 
their  advertising  following  what  some  of 
their  number  described  to  Editor  &  Pi  b- 
i.isHER  as  “the  freezing  out  of  the  Rike- 
Kumler  store,”  were: 

The  Mearick  Cloak  Company,  Rossiter- 
Jarrett  Furniture  Company,  Dayton 
Arcade  Company,  a  food  market ;  the 
Sterling  Jewelry  Company;  The  Miller 
Farrell  Company,  Kehm’s  Walk-Over 
Boot  Shop:  P.  J.  Myer,  the  Cappel  Fur¬ 
niture  Company ;  Thai’s  Fashion ;  the 
Gallaher  Drug  Company ;  Rogers  &  Co. ; 
Parisian  Silk  Shop;  Donenfeld’s:  Hade- 
man’s  Sons  Company:  and  the  Elder  & 
Johnston  Company. 


The  Shoppers’  Publications,  Inc.,  as  it 
is  called,  is  incorporated  for  $15,000,  of 
which  more  than  $12,000  has  been  paid  in 
cash.  The  incorporators  are :  Wilfred 
Laurie,  attorney  for  Grinnell  Bothers 
Music  Store  of  Detroit,  president;  H.  W. 
Rapp,  also  of  Grinnell  Brothers,  vice- 
president  ;  Sheldon  Smith,  of  the  Provi¬ 
dent  Mortgage  Company  of  Detroit,  vice- 
president;  Harry  Bartlett,  of  the  D.  M. 
Ferry  ( Seed")  Company  of  Detroit,  treas¬ 
urer.  Other  directors  are  ;  .Allan  Burnette 
of  the  D.  M.  Ferry  Company;  Wallace 
Hall,  an  attorney;  F.  C.  Roderick,  gen¬ 
eral  manager;  Leonard  Grinnell.  Lloyd 
Grinnell,  H.  A.  Henderson,  advertising 
rruuiager  of  Grinnell  Brothers ;  and  W. 
L.  Farenger  of  the  .Aetna  Life  Insurance 
Company. 

The  publication  they  intend  to  issue  is 
admittedly  patterned  after  the  Detroit 
Shopping  News.  Mr.  Roderick  has 
promised  the  merchants  to  circulate 
S0.(KX3  copies  in  Dayton,  at  an  advertis¬ 
ing  rate  which  the  merchants  claim  is 
lower  than  that  charged  by  the  news- 
paiiers  as  fixed  on  a  circulation  basis. 
The  front  page  will  be  given  over  to  the 
boxed  announcements  of  special  Monday 
bargains  to  be  offered  by  all  stores  buying 
space  on  the  inside  pages.  The  subscrib¬ 
ing  merchants  have  pledged  themselves  to 
abide  by  a  strict  code  of  ethics,  drawn  up 
hy  the  Better  Business  Bureau.  Distri¬ 
bution  will  be  by  carrier  boys  between  14 
and  16  years  of  age.  Advertisements 
for  boys  posted  in  various  department 
stores  brought  a  big  response,  it  is 
claimed,  and  Mr.  Roderick’s  office,  estab¬ 
lished  in  the  building  occupied  by  the 
Elder  and  Johnston  Company,  is  confi¬ 
dent  it  will  circularize  the  flO.lMX)  easily. 
The  type  is  being  set  by  the  Dayton 
I.abor  Review,  a  weekly,  and  the  copies 
(Continued  on  page  52) 
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CHANGES  IN  AUDIT  BUREAU  REPORTS 
WILL  BE  CHIEF  CHICAGO  TOPIC 

Managing  Director  Harn  Asks  Members  to  Have  Suggestions 
Ready  Which  Will  Make  Forms  of  Greater  Use  to 
Advertisers  and  Agencies 

^HANGES  in  the  present  reports  of  The  Associated  Business  Papers,  Inc., 
the  Audit  Bureau  of  Circulations  to  will  have  at  least  250  members  in  Chicago 
make  them  more  useful  to  members  is  for  its  convention  at  the  Drake  Hotel, 
expected  to  be  the  principal  order  of  October  17,  18  and  19,  according  to  J.  H. 
business  at  the  annual  convention  in  Bragilon,  president.  More  than  125  busi- 
Chicago,  Oct.  20-21.  "‘•‘ss  papers  are  members  of  the  associa- 

Managing  Director  O.  C.  Harn,  who  tion. 
was  in  New  York  this  week  arranging  Managers  of  the  classified  advertising 
convention  details,  discussed  the  matter  departments  of  .\merican  newspapers  will 
as  follows:  ^Iso  assemble  in  Chicago  to  take  an 

“Nothing  has  been  subject  of  more  active  part  in  Advertising  Week.  The 
widespread  thought,  apparently,  among  program  of  this  group  calls  for  meetings 
members  of  the  Audit  Bureau,  than  the  on  Oct.  18  and  19  at  the  Stevens.  C.  L. 
desire  to  make  the  information  gathered  Perkins  of  the  Chicago  Herald  &  Ex- 
by  the  Bureau  more  easily  and  quickly  amincr  is  president  of  the  organization, 
available  to  users  of  the  Bureau’s  reports.  The  Chicago  meeting  is  for  officers,  di- 
With  the  idea  of  accomplishing  improve-  rectors  and  members  from  Wisconsin, 
ment  in  this  direction,  the  board  of  di-  Illinois.  Indiana  and  Michigan, 
rectors  desires  to  have  the  subject  fully  ,  Another  important  gathering  will  be 
discussed  in  the  divisional  meetings  of  the  that  of  the  National  Conference  of  Busi- 
October  convention.  Paper  Editors,  who  will  hold  a 

“A  leader  will  be  appointed  for  each  three-day  conference  Oct.  17  to  19  in¬ 
division  and  concrete  suggestions  for  the  elusive.  Frank  C.  Wight,  president  of 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  34 — New  Jersey  Press  Assn., 
newspaper  institute,  sixth  annual 
meeting.  Rutgers  University,  New 
Brunswick,  N.  J. 

Oct.  6-8 — Tri-State  Editorial 
Assn.,  annual  convention,  Sioux 
City,  la. 

Oct.  17-18 — International  Insur¬ 
ance  Advertising  Conference,  meet¬ 
ing.  Chicago. 

Oct.  17-18  —  Agricultural  Pub¬ 
lishers  .4ssn..  annual  convention, 
Stevens  Hotel.  Chicago. 

Oct.  17-18 — Association  of  News¬ 
paper  Advertising  Executives,  meet¬ 
ing.  Chicago. 

Oct.  17-18 — National  Assn.,  of 
Teachers  of  Marketing  anti  Ad¬ 
vertising.  annual  convention, 
Chicago. 

Oct.  17-18 — Direct  Mail  Advertis¬ 
ing  Assn.,  meeting,  Chicago. 

Oct.  17-19 — .4ssociated  Business 
Papers.  Inc.,  meeting,  Chicago. 

Oct.  18-19  -Inland  Daily  Press 
Assn.,  meeting,  Morrison  Hotel, 
Chicago. 

Oct.  18-19 — Carolinas  Circula¬ 
tion  Managers  Assn.,  annual  con¬ 
vention,  Asheville,  N.  C. 

Oct.  20-21 — .4udit  Bureau  of 
Circulations,  annual  convention. 
Stevens  Hotel,  Chicago. 

Oct.  28-29 — -Ninth  District,  1.  A. 
.4.,  convention,  Lincoln,  Neb. 


A.  F.  SEEISTED  IS  NEW 
K.  C.  STAR  PRESIDENT 

General  Manager  Ejected  by  Sm, 

Owners  to  Succeed  Kirkwood-- 
Longan  Becomes  First 
Vice-President 

K.\n.sas  City,  Mo.,  Sept.  20.— 
recent  death  of  Irwin  Kirkwood,  editor 
and  majority  stock  owner  of  *1^ 
Kansas  City  Star,  it  is  announced  will  not 
disturb  the  staff  ownership  of  that  new;, 
paper  which  was  organized  at  its  sale 
year  ago.  Under  the  contract  eaered 
into  at  that  time,  his  stock  will  be  par. 
chased  by  other  members  of  the  stag 
and  the  ownership  and  management  of 
the  Star  will  remain  as  before,  exda- 
sively  within  the  organization. 

Approximately  one  hundred  members 
of  the  staff  are  now  stockholders  in  the 
newspaper.  j 

The  group  in  active  charge  continues 
virtually  as  it  has  been  since  the  death 
of  William  R.  Nelson,  founder  of  the 
Star.  A.  F.  Seested,  formerly  first  vice- 
president  and  general  manager,  has  been 
elected  president  of  the  Kansas  Citv 
Star  Company  in  succession  to  Mr.  Kirk, 
wood.  George  B.  Longan.  managing  edi¬ 
tor,  becomes  first  vice-president;  Henn 
J.  Haskell,  chief  of  the  editorial  pagt 
second  vice-president ;  Earl  McCollnnt. 
assistant  to  the  general  manager,  treas¬ 
urer  ;  J.  T.  Barrons,  advertising  manager, 
secretary. 

These  men,  with  Roy  A.  Roberts. 
Washington  correspondent,  and  ^rl  £ 
Robertson,  in  charge  of  National  Adver¬ 
tising,  comprise  the  board  of  directors. 
Mr.  Robertson  is  the  new  member  elected 


STARS  ON  MEDILL  PROGRAM 


Mr.  Longan,  after  a  brief  experience  as 
a  reporter  on  the  old  Kansas  City  Times, 
joined  the  Star  as  assistant  telegraph  edi¬ 
tor  in  1900.  He  was  in  succession  tele 
graph  editor,  city  editor,  news  editor, 


Twenty-four  speakers,  who  will  lecture  assistant  managing  editor,  acting  manag- 
on  a  wide  variety  of  subjects,  have  been  ing  editor  during  the  protracted  ill  health 
scheduled  for  the  course  in  contemporary  of  Ralph  Stout,  managing  editor,  and  at 


simplification  of  the  forms  will  be  solicited  the  organiption,  states  that  2oO  to  300  ^"“Pers  Assn .  annu.i  con  tor,  becomes  first  vice-president  ;  Henri 

from  the  members  present.  Suggestions  editors  will  attend  tl^  conference,  which  2n  91  t  J-  Haskell,  chief  of  the  editorial  page, 

may  be  for  physical  arrangement,  putting  will  be  held  at  the  Drake.  .4udit  Bureau  of  second  yice-president ;  Earl  McCollum, 

certain  facts^  into  just  a  position ^which  Horace  Klein,  president  of  the  Agri-  Circulations,  annual  convention.  assistant  to  the  general  manager,  treas- 

are  scattered  in  the  present  forms,  or  cultural  Publishers  .Association,  announces  ‘  v- “u  i  ’  J’  advertising  manager, 

arranging  the  facts  in  more  logical  order,  that  almost  all  of  the  association’s  mem-  28-29— Ninth  O'strj'-L  L  A.  secretary. 

or  even,  in  some  instances,  eliminating  bers  are  exacted  to  attend  the  annual  -'V-,  convention,  Lincoln,  Neb.  j^ese  men,  with  Roy  A.  Roberts. 

entirely  unused  or  little  used  material.  meeting  at  the  Drake,  Oct.  19.  Oct._17  _ _ Washington  correspondent,  and  Earl  £ 

“When  the  divisions  have  expressed  1°'  membep  of  the  Mail  Advertising  Robertson,  in  charge  of  National  Adver- 

themselves  the  board  will  digest  the  sug-  Service  .Association  of  North  America  SHUMWAY  ELECTED  tising,  comprise  the  board  of  directors.  I 

gestions  and  make  such  changes  in  the  "  'J' Chicago.  -  Mr.  Robertson  is  the  new  member  elected 

form  of  the  reports  which  may  seem  to  1  uc  Better  Let^rs  .\ssociation  and  the  Agent  U  Chairman  of  New  1°  vacancy  resulting  from  Mr.  Kirk- 

best  meet  the  needs  of  advertisers  and  Associ^ion  of  House  Organ  Editors.  «  “  wood’s  death. 

agencies.  affiliated  with  the  Direct  Mail  Ad-  England  Council,  A.  A.  A.  A.  ^ 

“Members  who  cannot  attend  the  con-  '^rtising  Association,  will  hold  jheir  Franklin  P.  Shumway,  of  the  Franklin  and  received  his  training  under  Mr.Ncl- 
vention,  but  who  have  ideas  on  the  subject  -Stevens,  Oct.  -U  and  ^1.  p  Shumwaj"  Company.  Boston,  was  son.  Within  a  comparatively  short  time  I 

are  invited  to  send  them  in  in  advance  -'tcuaiiister,  ot  Young  &  .McLallis-  elected  chairman  of  the  New  England  he  w’as  made  business  manager  and  Mr 

of  the  meeting  to  the  directors  who  te  ,  Los  Angela,  will  preside  over  the  Council  of  the  .American  .Association  of  Nelson  devoted  himself  exclusivelv  to  the 

represent  their  divisions,  or  to  the  head-  ui^oug  oi  the  nou.se  Urgan  grpup.  Advertising  Agencies  at  its  annual  meet-  editorial  side.  In  his  later  rears  the  Star- 

quarters  in  Chicago  for  passing  on  to  the  '"8  held  at  Boston  this  week.  Other  founder  used  to  tell  members  of  his  sUff 

directors.’’  vLtnn.i  n  ^  and  18.  and  the  officers  are:  Secretary-treasurer.  R.  S.  that  he  attributed  a  large  part  of  his  sue 

Plans  are  being  completed_by  the  van-  4.  ‘  ?  f-'  Humphrey,  of  the  H.  B.  Humphrey  Com-  cess  to  the  fact  that  he  had  been  so  luclq  I 

ous  newspaper  and  advertising  groups  ‘  ?.  ,  ismg.  are  \\o  ot  er  pany,  Boston;  New  England  representa-  as  to  find  the  right  man  to  take  charge  ot 

which  will  meet  in  Chicago  during  Ad-  ?  ^  ^  -Ad\ertis-  executive  board,  Patrick  F.  the  business  end  of  his  publication.  .4iter 

vertising  Week,  Oct.  17-22.  .•  ,  ...  O’Keefe,  O’Keefe  Advertising  .Agency,  Mr.  Nelson’s  death  Mr.  Seested  became 

_  The  board  of  directors  of  the  Associa-  ,  Climaxing  the  week  will  come  the_  big  jnc.,  Boston.  H.  F.  Barber,  J.  W.  Bar-  general  manager,  the  position  he  still 

tion  of  Newspaper  Advertising  Execu-  international  a  d  r  1 1  s  i  n  g  exposition  ber  Advertising  .Agency,  Boston,  was  retains. 

tives  will  meet  Oct.  19  in  a  private  dining-  to  he  held  by  the  Direct  Mail  .Advertising  elected  to  the  board  of  governors,  to-  Mr  Longan  after  a  brief  experience  as 

room  of  the  Stevens  Hotel,  in  conjunction  °jbrie"da%? Oc?  19‘  Sand  ^  ^e  old  Kansas  Gty  Times. 

with  the  convention  of  the  A.  N.  A.  E.  is  presirtent.  ifiree  (la>s,  Oct.  19,  20  and  inined  the  «;tar  ac  assistant  telecrranh  wii. 

A  luncheon  in  the  north  assembly  room  been  set  aside  for  this  conven-  .  .j, 

at  the  Stevens  is  on  the  A.  N^A.  E.  ^o-  3^,;'^h,ch  >s  expected  to  draw  an  at-  STARS  ON  MEDILL  PROGRAM  editor,  chy  editor!  ne^^ 

gram  for  Oct.  20.  About  100  members  >  Twenty-four  speakers,  who  will  lecture  assistant  managing  editor,  acting  manag- 

J  TA  -1  TA  •  -11  f’ti  a  wide  variety  of  subjects,  have  been  ing  editor  during  the  protracted  ill  health 

L  The  Inland  Uai^  ,  association  will  MERGING  IOWA  PAPERS  scheduled  for  the  course  in  contemporary  of  Ralph  Stout,  managing  editor,  and  at 

hold  its  r^lar  October  meetiiig  at  the  v^p-np.!,  d  \ior,.in  a^pc  a  xt  thought  in  the  Medill  school  of  journalism  Mr.  Stout’s  death  last  year,  managing 

Morrison  Hotel  Oct  18  and  19.  Final  J:  ^^.5"  at  Northwestern  University,  this  fall,  editor.  He  is  48  years  old. 

details  of  the  Inland  program  were  to  ^^icago,  w  .1  he  owners  lecturers  wHl  be  Dr.  Edwin  E.  Mr.  Haskell  berame  assistant  telegraph 

be  arranged  by  Pres.^nt  John  of  fhe  toigo  (la^  of  Science  Service;  editor  of  the  Star  in  1898.  Later  he 

^  i'ublican  niihlished  hv  Tamps  Farm  Addams,  social  worker;  Karleton  editorial  writer,  city  editor  and  Washine- 

Ch.cago,  Thursday.  Sep  .  22.  Speakers  Pf  Hackett.  music  critic  of  the  C/..Vago  ton  correspondent.  Nearly  twenty  yean 

^'scussos  on  various  r  ’  7  -  ’  ,  .  .  ®  ning  Post;  Llewellvn  Jones,  literarv  ago  he  assumed  direction  of  the  edi- 

problems  will  be  on  the  Inland  program  ™  ^  critic  of  the  Chicago' Eveliing  Post;  and  torial  page  under  Mr.  Nelson’s  editor- 

Sf;.!rs!!iHLrTa  a'HvPrHsiW  rJ,2.  !!ll _  t^l^^ence  Darrow,  iLyer  and  philosopher,  ship. 

t;r>n  arwT  mppVianlr’al  which  they  wcrc  returning  to  Mr.  Barrons  has  been  with  the  Star 

IT  au  f  .  1  A-  NEW  OKLAHOMA  CAMPAIGN  give  a  survey  of  the  field  of  modern  for  manv  vears  as  advertising  manager. 

f  Mr.  McCollum  and  Mr.  Robertson  both 

of  the  Audit  Bureau  of  Circulations  to  be  _  au«:_  _ _ ,.,:ai,  au.  Cha 

held  in  Chicago  October  20  and  21,  all  State  Chamber  Will  Have  AdverH.ing  rn  Ws  wppp 

passenger  associations  of  the  United  Budget  of  $150,000  NEW  SHAWNEE  DAILY  their  present^  positions  ^ 

program  for  the  Oklahoma  State  The  second  afternoon  newspaper  for  Mr.  Robert  joined  the  Star’s  re- 
famnilt  fh^^Lprlll  onp  anH  !l^P  Ch^^f^ber  of  Commerce,  successor  to  Shawnee  is  announced  to  appear  about  portorial  force  nearly  twenty  vears  ago. 

farp?  tfil  rnnnpi  t  anH  Oklahomans,  Inc.,  will  be  Outlined  at  a  Oct.  1  by  Harry  A.  Stroud,  publisher  of  and  for  the  last  ten  vears  has  been  a 

from  rhiL<r«  nrnv.-H,^  tLt  aTlpaQi  statc-widc  meeting  of  members  of  the  the  Tmimjch  Dcwocra#,  who  will  issue  widely  known  Washington  correspondent 

Srificat^fr;  in  bf  former  organization  and  of  the  chambers  the  Shau’nee  Evening  Journal  .Asso-  The  Star’s  policy  always  has  been  so 

ters  at  the  IteleL  Hotel  To  assure  manager,  announces.  Lloyd,  who  recently  sold  the  Ardmesre  jts  own  staff.  All  the  offier  executives 

ffie  members  of  the  reduced  rates  the  succeeds  Col.  W.  S.  Key  as  mana-  (Okla.)  Press  to  the  Daily  Ardmoreite.  now  in  charge  of  the  various  departments 

A  D  “ j.  rcuucea  raics,  iiic  Lloyd  will  be  business  manager  and  rame  nn  from  the  ranks  and  have  been 

A.  B.  C.  is  sending  out  a  questionnaire,  ca™,j  .  .P 

to  be  returned  to  the  bureau  giving  each  Newspapers  and  newspaper  men,  as  ^  editor.  The  new  paper  ^^h  the  paper  in  most  instances  ten 

mem^  ^  well  as  chambers  of  commerce  and  other  ,';;‘»have  the  full  1^^^^  years  or  longer.  This  plan  of  orgjin- 

used  to  the  Convention,  number  in  the  civic  bodies,  formed  the  Oklahomans,  "  e  nuea  rress.  ization  has  made  for  continuity  ot  poii^ 

party,  and  address  while  in  Chicago.  Ine.  National  advertising  in  newspapers  -  and  permanence  of  personnel,  it  « 

Certificates  are  to  be  obtained  when  and  weekly  magazines  has  brought  hun-  TirifFR  ssPRVirir  It  was  announced  at  the  Star  office  this 

tickets  are  purchased  and  presented  to  dreds  of  applications  from  all  over  the  njiua  iiuixjua  the  title  of  editor  woula  M 

J.  A.  Austin,  office  manager,  at  the  country,  and  from  several  foreign  lands.  The  Boston  (Mass.)  Financial  News,  discontinued  with  the  death  of  Mr.  Kirk- 

A.  B.  C.  headquarters,  room  457,  Stevens  to  the  state  organization.  A  budget  of  operators  of  a  news  ticker  service  in  wood,  and  that  the  titles  would  be  « 

Hotel,  on  the  day  of  arrival  in  Chicago.  $300,000  was  authorized  and  partially  Boston,  for  many  years,  has  suspended  they  were  for  several  years  after  the 

P.  L.  Thomson  and  O.  C.  Harn  are  spent.  its  news  service.  In  addition  to  giving  death  of  Mr.  Nelson  in  1915,  and  before 

handling  the  details  of  the  A.  B.  C.  meet-  The  coming  year’s  budget  has  been  ten-  financial  and  business  news,  the  service  Mr.  Kirkwood  became  active  in  the  e^ 

ing,  at  which  600  to  800  delegates  are  tatively  set  at  $150,000,  to  include  news-  also  gave  timely  bulletins  on  events  of  torial  department.  This  means  that  tnt 

expected  paper  advertising.  national  interest.  Star  will  be  an  impersonal  newspaper- 


problems  will  be  on  the  Inland  program.  the  papers  under  a  partnership  is  com-  .-'j 
The  meeting  will  be  divided  into  four  pleted  this  week.  ' 

sections — editorial,  advertising,  circula-  - 

'”?or1hr;“th  annual  convention  OKLAHOMA  CAMPAIGN  jtivi 

of  the  Audit  Bureau  of  Circulations  to  be  , 

held  in  Chicago  October  20  and  21,  all  State  Chamber  Will  Have  Advertiting 
passenger  associations  of  the  United  Budget  of  $150,000 

States  and  Canada  have  arranged  to  allow  -rvio  e _ au»  ru  i  u  c*  .  ^ 

the  attendants  at  the  convention  and  their  O'^'^homa  Sta  e  1 
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PRESS  PRAISED  FOR  FIGHT  AGAINST  FRAUD 


E.  H.  H.  Simmons,  President  of  Stock  Exchange^  Asks  Newspapers  to  Continue  Anti-Swindle  Edu¬ 
cation — Gannett  Cites  Case  of  War  for  Truth 


^HE  part  newspapers  are  playing  in  federal  and  state  governments  to  obtain  1,  Judge  Stephens  upheld  the  Times-  stone  in  the  progress  of  the  work  Uiat 
*  educating  their  readers  on  financial  a  speedy  and  effective  contact  with  con-  Union  in  rejecting  the  advertising.  He  has  been  undertaken  by  such  associations 
and  investment  matters,  making  the  game  crete  cases  of  swindling  which  they  are  reviewed  the  fact  that  there  was  a  con-  as  the  Better  Business  Bureaus." 
tf  the  swindler  and  fraud  specialist  more  attempting  to  prosecute  and  punish.”  tract  between  the  Timcs-Union  and  the  Following  Mr.  Gannett,  John  .U.  Fin- 
difficult,  was  given  high  praise  at  the  Mining  promotions  remain  the  steadfast  .\malgamated  Furniture  Factories,  which  neran,  manager  of  the  classified  adyer- 
elevenlh  annual  convention  of  the  favorites  of  swindlers  according  to  an  called  for  15,000  agate  lines  to  ^  pub-  tising  department  of  the  A'ew  York 
Xational  Better  Business  Commission  in  analysis  by  William  H.  Mulligan,  man-  lished  in  the  Times-Union  between  May  Times,  spoke  of  the  effective  manner  in 
session  at  the  New  York  Bar  .Association  ager,  financial  section,  Xational  Better  1,  1926,  and  May  1,  1927.  After  pub-  which  that  newspaper  deals  with  dealers 
N'ew  York,  Monday  to  Thursday  of  this  Business  Bureau.  Mr.  Mulligan  examined  lishing  4,045  agate  lines,  the  newspaper  who  advertise  as  private  individuals.  He 

into  the  origin,  nature  and  ramifications  refus^  to  continue  to  publish  the  plain-  outlined  the  methods  used  by  the  Times 
The  meeting  was  opened  by  President  of  nearly  l.OOC  inquiries  received  by  the  tiff's  advertising,  claiming  that  it  was  in  w'eeding  out  the  “resident  furniture 
lames  C  .Auchincloss,  and  in  attendance  financial  section-of  the  National  Bureau  within  its  rights  on  two  grounds:  1.  dealers”  and  other  dealers  selling  gixxls 
were  representatives  of  Better  Business  in  the  last  three  months.  One-fifth  of  The  privilege  of  approval  of  the  copy  as  private  individuals.  According  to  Mr. 
Bureaus  in  42  cities  of  the  country,  all  inquiries  of  current  promotional  of  the  advertisements  was  expressly  re-  Finneran,  dealer  advertising  runs  into 
bureaus  whose  sole  purpose  is  the  un-  offerings  had  to  do  with  mining:  one  in  served  to  it  in  the  contract,  and,  2.  The  thousands  and  thousands  of  dollars  a 
covering  of  fraud  in  business  and  in  ad-  eight  concerned  oil,  one  in  ten  involved  advertisements  already  published  were  year.  Pennsylvania,  Mr.  Finneran  ad¬ 
vertising.  real  estate  booms,  one  in  twelve  had  to  do  untrue  and  deceptive  and  the  copy  for  vised,  is  the  only  state  that  has  a  law 

Praise  for  the  newspapers  came  from  with  general  security  dealers  mostly  put  those  it  declined  to  publish  was  of  to  control  this  type  of  misleading  adyer- 
E.  H.  H.  Simmons,  president  of  the  New  and  call,  and  installment  plan  specialists,  kindred  character,  even  if  offensive  in  tising,  although  25  states  have  variations 
York  Stock  Exchange,  and  one  of  the  Oil  royalty  schemes  appeared  once  out  of  a  lesser  degree. 

principal  speakers.  every  fourteen,  rosy  manufacturing  proj-  “  Tf  the  rate  card  were  a  part  of  the 

“The  press  is  performing  a  most  salu-  ects  appeared  in  the  same  ratio,  business  contract,’  Judge  Stephens  held,  ‘the 
tary  public  function  in  spreading  a  service  firms  one  in  tw’enty-two,  and  Times-Union  cannot  refuse  to  approve 
knowledge  of  investment  matters  broad-  automotive  developments  one  in  forty  copy  without  a  reasonable  ground  for 
cast  through  the  land,”  Mr.  Simmons  concluded  the  list.  doing  so,  and  even  if  the  rate  card  were 

>aid.  “The  schools  and  colleges  are  like-  A  concrete  example  of  what  newspapers  not  part  of  the  contract,  the  Times- 
wise  turning  their  attention  to  more  are  doing  to  protect  the  public  was  offered  Union  has  the  right  ‘to  refuse  to  pub- 
elalwate  and  technical  instruction  in  in-  by  Frank  E,  Gannett,  president  of  the  lish  copy  which  contains  a  representation 
vestment  matters,  realizing  how  sig-  Gannett  Newspapers,  in  an  address  or  statement  of  fact  which  is  untrue, 
nificantlv  this  knowledge  and  technique  Thursday  morning.  He  told  of  a  suit  deceptive  or  misleading.  Whether  or  not  dcorge  Husser  of  Kansas  City.  Dale 
bear  on  the  happiness  and  prosperity  of  won  by  the  Rochester  Times-Union  in  the  rate  card  was  made  a  part  of  the  Brown  of  Cleveland.  Kenneth  Barnard 
the  average  man.  which  an  advertiser  whose  copy  had  l>een  contract  is  not  the  only  consideration,  of  Detroit,  David  West  of  Buffalo  and 

“Nevertheless  the  present  situation  in  rejected  as  misleading  sought  to  enjoin  Irrespective  of  the  rate  card,  the  Times-  £.  L.  Greene  of  the  National  Bureau, 

regard  to  fraudulent  security  selling  can-  discontinuing  the  copy.  Lmon  was  under  no  contract  obligation  Xew  York.  The  Better  Business  Bureau 

not  be  met  wholly  bv  educational  methods,  Times-Union’s  to  publish  untrue^  statements  in  its  ad-  Conference  next  year  will  be  held  at 

since  these  are  after  all  so  very  slow,  successful  defense  of  this  suit  there  has  \ertising  columns.  ...  u  *  Chicago. 

In  spite  of  the  educational  work  which  ^^en  estaolished  >n  the  Supreme  Court  of  1  should  like  particularly  to  call  at-  Mondav  afternoon  George  Gordon 

has  been  done,  the  investing  public  hesi-  State  of  New  York,  the  principle  that  tention  to  this  quotation  from  Judge  lawyer,  led  an  open  forum  dis¬ 

tates  to  avail  itself  of  the  services  and  “  newspaper  has  the  right  to  reject  ad-  Stephens  decision .  It  (the  newspaper)  cushion  of  the  subject  of  libel  for  the 
facilities  for  avoiding  loss  through  fraud  'crtising  which  it  believes  to  ^  untrue  not  only  l^s  the  right,  but  it  was  charged  benefit  of  local  bureau  managers,  part 
which  already  exists,  for  all  that  it  is  so  deceptive,  even  though  the  adver-  with  the  duty  to  refuse  to  give  publicity  whose  duties  is  preparing  confidential 
ready  to  criticize  our  government  and  submitting  the  copy  has  a^^  linage  to  statements  know ri  to  be  untrue.^  The  describing  new  fraud  activities 

our  financial  institutions  after  swindling  newspaper,  Mr.  newspa^r,  said  Judge  Stephens,  cannot  communities, 

has  occurred. 


of  the  Printers’  Ink  Model  Statute, 
which  is  the  advertising  law  of  New 
York  State. 

The  final  meeting  of  the  Commission 
was  held  in  the  Governors  room  of  the 
Curb  Market  at  which  time  the  Com¬ 
mission  Board  of  Governors  were  elected 
and  resolutions  were  adopted.  The  new 
Board  of  Governors  is  made  up  of 
Robert  M.  Mount,  of  Portland,  Ore., 


Gannett  said. 


••T  u  T”  TT  •  r  X-  io  ^  compelled  to  co-operate  knowingly  in  Wednesday  noon  the  delegates  were 

“The  educational  effort  to  protect  the  In  the  Times-Union  of  Nov.  10.  1926,  the  cominission  ot  a  crime,  however  Advertising  Club  of  New 

me  caucat  nai  enort  ic  protect  me  advertisement  appeared  stating  that  formally  binding  his  contract  obligation  York  at  luncheon,  which  was  presided 

over  by  Sheldon  R.  Coons,  advertising 
,  manager  of  Gimbel  Brothers,  department 
case  IS  the  ^jore.  New  York. 


public  against  fraud  must  be  continued  could  purchase  furniture  40  per  cent  may  appear  to  be;  this  is  elemental  i 
with  all  tae  persistence,  ingenuity  and  .Amalgamated  Furniture  the  law  of  contracts.’ 

\asion  that  pn  possibly  be  mobilized  for  Factories,  Inc.  In  previous  advertising,  “So  far  as  we  know  this 

Siot  efforfal'so for  the  more  ScM  f ’-u Tf  members  present  at  the 

bcriius  ciiui  I  also  lor  uic  mure  pruLuedi  built  by  its  own  factories  for  the  furniture  passed  upon  by  the  courts  of  this 

results  obtainable  through  an  efficient  en-  ^larket.  Investigation  by  the  Rochester  country.  Its  importance,  not  only  to  _  _  u  r-  u  n 

toKement  of  the  law.  *  n  Better  Business  Bureau  disclosed  that  the  those  interested  in  ‘truth  in  advertising’  Birmingham,  H.  G.  Mitchell. 

Declaring  that  swindling  takes  its  toll  organization  did  not  own  any  factories,  from  the  point  of  view  of  Better  Busi-  I^s  .Angfxes,  Ferris  R.  Miller, 

from  the  whole  citizenry  by  placing  the  jj  manufacture  its  own  furniture,  ness  Bureaus  and  advertising  associa-  ^'^land,  Elmer  J.  Hertel. 

burden  of  taxation  upon  the  entire  public,  purchased  in  the  open  market  the  tions,  but  to  newspapers  as  well,  was  Francisco,  Ejlicrt  I^stwri. 

Mr.  Simmons  went  m  o  a  consideration  as  other  furniture  stores.  immediately  recognized,  and  news  of  the  ashington,  Louis  Rothschild, 

of  specific  ills  which  follow  swindles  per-  “When  the  Times-Union  was  informed  decision  was  carried  all  over  the  country  UHiCAr.o,  Flint  Gnnnell,  Mr.  Jackson, 

petrated  among  farmers,  skilled  workmen,  q£  jjy  local  Better  Business  by  the  press  associations.  A.  B.  Johnston,  G.  W.  MacDonald, 

manufacturers,  and  merchants.  In  all  Bureau  it  made  an  immediate  investiga-  “We  believe  it  established  the  unques-  Fort  Wayne,  Robert  M.  Snyder, 
cases,  he  said,  capital  is  misdirectecl  and  ^nd  thereupon  refused  to  publish  tioned  right  of  a  newspaper  to  refuse  I  NDiANArous,  T.  M.  Overley,  Willis  S. 

places  a  great  burden  upon  legitimate  further  advertising  of  the  .Amalgamated,  advertising  which  it  has  reason  to  be-  Thompson,  Wm.  H.  Halley,  Wm.  C. 

Dusmess.  _  Furniture  Factories.  lieve  is  misleading  or  untruthful,  and  Henscom. 

Perhaps  the  niost  obvious  economic  “The  case  was  argued  and  on  Feb.  from  that  point  of  view,  it  marks  a  mile-  Baltimore,  R.  J.  Bauer,  H.  B.  Tompson, 

effect  of  security  frauds,  Mr.  Simmons  Boston,  John  Richardson.  Sidney  S. 

continued,  “is  the  powerful  discourage-  -  Conrad,  Ralph  Alexander,  Kenneth 

ment  which  they  lend  to  saving  and  _ _  _  .  _  RarWman 

thrift.  We  are  I  think,  all  quitter  LINAGE  ADDITIONS  AND  CORRECTIONS  j  D’etroit,  Kenneth  Barnard. 

suaded  of  the  great  potentialit>es  for  _ _  Kansas  City,  George  Husser.  C.  E. 

good  which  small  scale  investment  pos-  Buchner. 

Msses.  But  if  this  desirable  movement  'C’OLLOWING  are  additional  and  revised  figures  submitted  by  newspapers  since  c;,..  Louis.  Harry  Richl,  K.  W.  Hood, 
is  to  continue,  and  to  grow  in  force  and  ^  the  publication  last  week  of  newspaper  linage  for  the  first  six  months  of  1927 :  B.  F.  Tiemann,  Dwight  L.  Holmes, 

scope,  the  continual  threat  of  security 
swindlers  must  be  rapidly  curtailed.  A 
further  general  undesirable  effect  which 
follows  from  the  sale  of  worthless 
securities  is  the  interference  which  it 
affords  to  the  smooth  and  easy  flow  of 
capital  into  productive  enterprise. 

“Finally  there  is  also  a  public  aspect  of 
swindling  which  should  be  considered. 

Fraud  strikes  a  foul  blow  at  all  credit 
which  is  the  most  sensitive  commodity  in 
the  world.” 

Briefly  expressing  his  belief  that  the 
cure  for  the  fraudulent  securities  problem 
consists  in  a  thoroughgoing  education  of 
the  investment  public.  Mr.  Simmons  con¬ 
cluded  his  adrlress  with  a  word  of  praise 
ror  the  work  that  is  being  done  by  the 
Better  Business  Bureaus  throughout  the 
country. 

_  The  Better  Business  Bureaus,”  he 
said,  “have  succeeded  most  brilliantly  in 
performing  just  this  work.  They  have 
csMbled  the  prosecution  arms  of  our 


Brooklyn,  N.  Y..Standard- 


Union  . . . 

..(e) 

2,354,666  492,743 

977,509 

884,414 

Sunday  ed  . 

..(s) 

508,576  138,204 

304,848 

65,624 

Total  . . . . 

.(es) 

2,863,242  630,947 

1.282,357 

950.038 

(Total 

includes 

629,794  lines  Legal.) 

Morristown, 

N.  J . 

.Jersey  man 

..(e) 

2,081,219  185,402 

1,527,750 

97,398 

(Total  includes  222,691  lines  “ 

Out-of-Town”  (New  A'ork  and  Newark)  advertising; 

47,978 

lines  Legal.) 

Morristown, 

N.  J . 

. . .  Record  . . . . 

...(e) 

2.241.5t)8  93,107 

1,593,508 

185,903 

(Total  includes  341,299  lines  “Out-of-Town”  (New  A'ork  and  Newark)  advertising; 

27,146 

lines  Legal.) 

Eugene,  Ore. 

. .  .Guard  _ 

...(e) 

2.509,271  476,864 

1,548,097 

484,310 

(Total 

include; 

;  63,273  lines  Legal.) 

F'ugene,  Ore. 

...Register  .. 

.  (ms) 

2.480.499  356.667 

1,568,274 

555,558 

(Total  includes  44,511  lines  Legal.) 

Greenwood.  S.  C.. Index- 

Journal  . . .  (es)  1,241,364  218,146 

(Total  includes  24,332  lines  Legal.) 


867,818  131,068 


Buffalo,  S.  T.  Learning,  Lewis  G. 

Harriman,  Dave  West. 

New  York  City,  H.  E.  Montgomery, 
H.  J.  Kpner,  W.  P.  Collis,  G.  H. 
Chamberlin,  James  C.  Auchincloss. 
Rochester,  F.  M.  Willson,  E.  R.  Shutt. 
Syracuse,  Stephen  Toadvine. 

Utica,  Berlin  Boyd.  R.  C.  Vandenberg. 
.Akron,  R.  A.  Burrell.  Robert  Guinther. 
Cincinnati,  Karl  T.  Finn. 

Cleveland,  Dale  Brown,  Wm.  Farrar, 
James  L.  Lind. 

Columbus,  Harry  Van  Horn,  Miss  G. 
M.  Rittman. 

Dayton,  George  S.  Langland,  H.  S. 
.Ames. 

Toledo,  H.  E.  Frye. 

Portland,  Robt.  M.  Mount. 
Philadelphia,  Hugh  Smith. 

Scranton.  E.  K.  Armstrong. 

Dallas,  Grady  Gaston. 

New  York  Gty,  National  Bureau.  J. 
C.  Auchincloss,  S.  S.  Auchincloss,  E.  L. 
Greene,  D.  A.  Kemble,  C.  F.  MeSpadden. 
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MORE  THAN  300  SPORTING  WRITERS 
COVERED  TUNNEY-DEMPSEY  FIGHT 


Largest  Newspaper  Contingent  in  Sports  History  at  Ringside 
Two  Platforms  for  Photographers  at  “Battle 
of  the  Three  Millions” 


^HE  elaborate  preparations  made  for 
disseminating  news  of  the  Dempsey- 
Tunney  championship  tight  in  Chicago 
Thursday  night  overshadowed  prepara¬ 
tions  for  any  other  sporting  event  in 
history.  More  than  300  sports  writers 
and  special  writers  were  present  at  Sol¬ 
dier  Field  Stadium  to  cover  the  event  for 
newspapers  and  press  associations,  not 
only  in  the  United  States  but  in  foreign 
countries  as  well.  In  the  press  section 
was  a  representative  from  Tokio,  one 
from  Honolulu,  three  from  London,  and 
others  from  Mexico,  Australia,  Cuba, 
Paris,  Sweden  and  Germany. 

Two  balconies  were  constructed  for 
photographers,  one  for  newspapers  and 
another  for  movie  cameramen.  Each  local 
newspaper  was  allowed  two  photographers. 

A  special  press  room  was  fitted  up 
at  the  Palmer  house  for  the  convenience 
of  the  newspaper  people,  who  were  fur¬ 
nished  tyt)ewriters.  Western  Union  and 
Postal  Telegraph  wires,  messengers,  and 
every  other  service  necessary  for  them 
in  their  work.  The  press  room  was  at 
their  disposal  free  of  charge. 

Ike  Dorgan  was  general  chairman  of 
publicity  for  the  fight.  Among  the  news¬ 
paper  men  and  special  writers  who  were 
at  the  ringside  when  the  battle  started 
were  the  following ; 

Harry  B.  Smith,  Chronicle,  San  Francisco; 

M.  G.  Finke,  Daily  Nc^'s,  Dayton;  E.  F.  Bang, 
News,  Cleveland;  H.  G.  Salinger,  News,  De¬ 
troit;  Avery  Doyle,  Telegraph,  Pittsburgh;  Jos. 
Manner,  Nippo  Maru,  Honolulu;  Joe  Jolev, 
Journal,  Chicago;  B.  H.  Beitler,  Chicago  Daily 
News;  Don  Maxwell,  Chicago  Tribune;  F'rank 
N'accarato,  Tacoma  Times. 

Gene  Normile,  San  Diego  Sun;  H.  R.  Rob¬ 
bins,  World,  New  York;  Walter  St.  Denis, 
Star  Eagle,  Newark;  Eddie  Ash,  Times,  Indian¬ 
apolis;  Abe  J.  Neeve,  Paterson  Evening  News; 
Ralph  McGill,  Nashville  Banner;  Howard  Kelly, 
Herald,  Calgary;  Bruce  Borehani.  Winnipeg 
Tribune;  Andy  I.eite,  Vancouver  Sun;  Ilarry 
Martinez,  States,  New  Orleans. 

Russell  Stone,  States,  New  Orleans;  Joe 
Donovan,  Morning  Ledger,  Newark;  Gus  Ron- 
nev,  Boston  Traveler ;  Howard  Wheeler,  United 
features  Syndicate,  New  York;  Feg  Murray, 
Metropolitan  Newspaper  Service;  John  G. 
Whittaker.  Courier,  Urliana;  George  W'. 
Palmer,  Brooklyn  Standard  Union;  T.  Von 
Ziekrusch,  News,  Philadelphia;  A.  B.  McGin- 
ley.  Times,  Hartford;  H.  F.  Swanson,  College 
Humor,  Chicago. 

R.  J.  Beamish,  Philadelphia  Enquirer;  Gene 
Fowler,  Universal  Service;  Alan  Gould,  Charles 
Dunkley  and  Ed  Neil,  Associated  Press;  Harry 
Faria  and  David  Walsh,  International  News 
Service;  Henry  Farrell  and  Frank  Getty, 
United  Press. 

Martin  Lachanee,  Syracuse  American;  M.  R. 
Maxwell,  Record,  Philadelphia;  Nat  Fleschner, 
New  York;  Frank  MacDonell,  Detroit  Times; 

S.  I..  Povich.  Washington  Post;  Ralph  Davis, 
Pittsburgh  Press;  James  Keefe.  Republican, 
Waterbury;  Wm.  P.  O’Donnell.  American, 
Waterbury;  H.  L.  Kennedy,  Journal,  Dayton. 

J.  McGovern.  Times-Star,  Bridgeport:  T.  C. 
V'oull,  Buffalo  News;  Royal  Brougham,  Post- 
Intelligencer,  Seattle:  Carl  Hoffman,  Post  En¬ 
quirer,  Oakland;  Cuffy  Campbell,  Duluth  News- 
Tribune;  R.  D.  Bennett,  Grand  Rapids  Press; 

T.  C.  VVignall.  Daily  Mail,  London;  Jack  Con¬ 
way,  Boston  American;  H.  M,  Manning,  Illinois 
State  Register,  Springheld;  Pat  Frayne,  Call, 
San  Francisco. 

Joe  Vila,  Sun,  New  York;  E.  J.  Geiger, 
American,  Chicago;  Oscar  Abel,  New  York; 
Herbert  W.  Walker.  NEA  Service,  Inc.,  Cleve¬ 
land;  Edward  Milhet,  New  York;  Frank  Slac- 
Donell,  Times,  Detroit;  Burris  Jenkins.  Evening 
World,  New  York;  Moses  Strauss.  Times-Star, 
Cincinnati;  E.  W.  Dickinson,  Herald,  Grand 
Rapids,  Mich.;  E.  A.  Bachelor,  Detroit  Satur¬ 
day  Night. 

Frank  Leonard,  New  York;  K.  H.  Craig. 
Daily  Post,  La  Salle,  Ill. ;  C.  E.  Baker,  Jack- 
sonville  Journal;  V.  L.  Hobson,  Ada  News; 
C.  A.  Beal.  La  Porte  Herald;  \\\  M.  Convey, 
Chicago;  K.  McFarland.  loiva  City  Press-Ciii- 
:en:  C.  D.  Stewart,  Clinton  Advertiser;  J.  R. 
McCoy,  Birmingham  News. 

George  White.  Dallas  Dispatch;  A1  Warden, 
Ogden  Standard-Examiner ;  J.  R.  Hayes.  Dallas 
Times  Herald;  C.  D.  Ridgley,  Herald-Dispatch, 
Huntington,  W.  Va.:  F'.  T.  Boyle.  Morning 
Press,  Stroudsburg,  Pa.;  V.  H.  Hanson,  Bir¬ 
mingham  News;  J.  K.  Walsh,  Kalamazoo  Ga¬ 
zette;  Thomas  S.  Gordon,  Chicago:  E.  G. 
Tripp,  Sioux  City  Tribune. 

H.  J.  Sayre.  Waukegan  Daily  News;  R.  A. 
Reed,  Journal-Gazette,  Fort  Wayne,  Ind.;  Ray 
Seright,  Daily  Register,  Warrisburg.  HI. ; 

H.  W.  Lee,  Calumet  Record,  South  Chicago; 
Joseph  Dromgoale,  Alton  Evening  Telegraph; 
Ray  Zimmerman,  Daily  Home  News,  New 
Brunswick.  N.  J.;  Morris  Mogelever,  Pawtucket 
Times;  Dolph  Simons,  Lawrence  Daily  Jour¬ 
nal;  Naylor  Stone.  Press-Seimitar,  Memphis. 

Gene  Kes.sler.  Washington  News:  Sam  Otia. 
Cleveland;  Sam  Levy.  Journal.  Chicago:  Ed 
Danforth.  .Atlanta  Georgian:  R.  H.  Pippen, 


Baltimore  News;  F.  D.  Gray,  Quincy  Herald, 
Uuincy,  Ill.;  J.  E.  Dertinger,  Bushnell  Record; 
•Melvin  Price,  East  St.  Louis,  Mo.;  H.  B. 
Keck.  Fond  du  lac  Reporter;  H.  F.  Schmidt, 
Kankakee  Daily  News. 

Ed  Orazem.  Pueblo  Star-Journal;  W.  S. 
Jackson,  Dundee,  Ill.;  Harry  Slichter,  Tampa 
Times;  Albert  Dix,  Wooster  Daily  Record; 

F.  Winlewski,  Polish  Daily,  Chicago;  Jak 
Nelson,  Billboard,  Chicago:  A.  H.  Chapman, 
Bradentown  Herald;  J.  H.  Sorrells,  Fort  Worth 
Press;  Harry  E.  Kidd,  Daily  Gazette,  Sterling, 
111.:  C.  R.  Raliedeaux.  Muscatine  Journal. 

I.  F.  Johnson,  Waterloo  Evening  Courier, 
Waterloo.  Iowa:  W'.  G.  Wakely,  Enterprise, 
Plainfield,  Ill.:  Paul  O.  Siddell,  Alliance  (O.) 
Review;  F.  E.  Loomis,  Daily  Republican,  Belvi- 
dere.  III.;  S.  D.  Mendenhall,  Edwardsville 
I  Ill.)  Intelligencier ;  Paul  Tiblier,  Daily  Her¬ 
ald,  Biloxi,  Miss.;  J.  F.  Fleming,  Jackson  Citi¬ 
zen-Patriot;  Thomas  Green,  Burlington  Gazette; 
FL  C.  Smith.  Virginia  (Minn.)  Enterprise. 

James  Henrickson,  Daily  Republican,  Poplar 
Bluff,  Mo.;  F.  H.  Siemons,  Gilman  Star; 
Water  W’.  Goralski,  Polish  Military  Alliance, 
Chicago;  P.  A.  Parry,  Lake  County  Times, 
Hammond,  Ind.;  Robert  Posall,  Commercial¬ 
s' cws,  Danville,  Ill.;  Deke  Noble,  Kokomo 
rimes;  E.  C.  Walke,  Peru  Daily  Tribune; 

N.  P.  Poynter,  St.  Petersburg  Times;  N.  M. 
Toohy,  Daily  Bulletin,  Los  Angeles. 

W.  A.  Bailey,  Kansas  City  Kansan;  G.  G. 
Crawford,  Daily  Sun,  Waukegan,  III.;  W.  A. 
Taylor,  Columbia  Record;  L.  E.  Flint,  Liv¬ 
ingston  (Mont.)  Record;  J.  Bernstein,  Jewish 
Daily  Forward,  Detroit:  F.  W.  Wile,  Wash¬ 
ington,  D.  C.:  W.  R.  Katz,  Adrian  Telegraph; 
F.  K.  Finlayson,  Idaho  Falls  Post;  D.  N. 
Mossessohn,  Jewish  Tribune,  New  York;  Tim 
.Martin,  Victoria  Daily  Times. 

Frances  Connelly,  Buffalo  Courier;  W.  A. 
•Scully.  Ridgway,  Pa.;  J.  E.  Grayson,  Demo¬ 
crat,  Washington,  Iowa;  G.  R.  Birchard.  De¬ 
troit  Jourtial;  B.  H.  Peace,  Greenville  News; 
B.  I.  Susong,  Kentucky  Post,  Covington;  R.  FI. 
Shaw,  Dixon  Telegraph;  W.  L.  Brice,  Whcel- 
ington  Register;  J.  McAuliffe,  Augusta  Chron¬ 
icle;  Lee  J.  Sharp,  Monmouth  Daily  Review. 

Bob  Dunn,  La  Cross  Tribune;  Earl  Cough¬ 
lin,  Evening  Gazette,  Cedar  Rapids.  Iowa; 
.\.  K.  Remmel,  News-Sentinel,  Fort  Wayne; 

B.  J.  Kalnoy,  Szabadsag,  Chicago:  E.  M.  Cluf, 
Litchfield  Daily  Union;  George  Brunton,  News- 
Republican,  Boone,  Iowa;  E.  D.  Cissell,  Peru 

J.'urnal;  L.  H.  Frisch,  American  Jewish  World, 
■Minneapolis;  J.  A.  Kapmarski,  Milwaukee; 
W.  C.  Reynolds,  Racine  Times. 

M.  M.  I.evard.  St.  Joseph  Gazette;  Mark 
l.uby,  Bowlers  Journal,  Chicago;  Verne  E. 
lay,  Centralia  Sentinel;  F.  J.  Hanlon,  Water¬ 
loo  Tribune;  Herbert  Wilson,  Rock  Island 
.-irgus:  P,  D._  Adler,  Kewanee  Star-Courier; 

C.  L.  Rubenstein,  Fort  Dodge  Messenger;  R.  N. 
Galvin,  Niagara  Falls  Gazette,  Niagara  Falls; 
J.  P.  Gallagher.  Times.  Los  Angeles;  J.  B. 
Jeffries,  Hannibal  Courier-Post. 

G.  H.  Tames,  Brazil,  Ind.;  N.  W.  Ralston, 
Vrbana  Daily  Democrat;  B.  B.  Mayhill.  Delphi 
tournal;  Earl  R.  Leach,  Lima  News;  J.  E. 


Heefert,  Beaver  Dam  Daily  Citizen;  H.  Hart, 
San  Angelo  Standard;  E.  Jacquin,  Champaign 
Ncses;  Leo  Kautz,  Daily  Times,  Davenport; 

O.  J.  Hardy,  Daily  Northwestern,  Oshkosh, 
Wis.;  B.  K.  Le  Crone.  Effingham  Daily  Record. 

R.  F.  Lotz,  Daily  lllini.  Champaign,  HI.; 

H.  K.  Page,  Baraboo  (Wis.)  News;  Harry 
Burns.  Hollywood,  Cal.;  R.  Glassman,  Sports¬ 
man's  Digest,  Cincinnati;  E.  F.  Ryan.  Middle- 
town,  Ohio;  W.  F.  Molly,  Big  Four  Feature, 
Chicago;  Joe  Martin.  Erie  Times;  C.  E.  Hobbs, 
State  Journal,  Topeka;  J,  M.  Banks,  Columbia 
Record;  W.  E.  Chilton,  Jr.,  Charleston  Gazette. 

Joe  Walsh,  Wilkes-Barre  Record;  H.  D.  Bolig, 
New  York  Daily  News;  Edw.  D.  McClusky, 
Daily  News-Times,  Eldorado,  Ark.;  L.  R. 
Stewart.  Reporter,  Washington,  Pa.;  J.  E. 
Thompson,  Elgin  Courier-News;  J.  A.  Peal, 
Sturgis  (Mich.)  Journal;  C.  M.  Burcky,  Daily 
Register-Mail,  Galesburg,  Ill.;  J.  E.  Long. 
Daily  News,  McKeesport,  Pa. ;  L.  C.  Gifford, 
Dispatch,  Kokomo.  Ind. 

L.  B.  Cain,  Racine  Journal;  K.  K.  Knecht, 
Evansville  Courier;  Rodgers,  .Advertiser,  Tif- 
fen,  Ohio:  J.  Smith.  Evening  Herald,  Shenan¬ 
doah,  Pa.;  S.  J.  ^iorris,  Ironton  (O.)  Trib¬ 
une:  Z.  S.  Kaminski,  Daily  Pi^skie,  Milwaukee; 
F.  M.  Church.  Grand  Haven  Tribune;  Arthur 
Foltz,  Pharos-Tribune,  Logansport,  Ind.;  Chas. 
F.  Wills,  Chicago. 

W.  R.  Caile,  Bloomington;  H.  D.  Milne, 
Daily  Republic,  Rockford;  Starr  Mathews,  Bal¬ 
timore.  Md. :  Julius  Klein.  Chicago  Herald; 
l.en  Wooster.  Brooklyn  Daily  Times;  Don  B. 
Alford,  International  Newsreel  Corporation, 
Chicago:  L.  B.  Cain,  Racine  Journal-News; 
Jack  North,  Tribune-Capital,  Des  Moines;  S.  J. 
Greenspahn,  Daily  Jewish  Press,  Chicago; 
V.  V.  McNitt,  Central  Press  Association,  New 
York. 

Charles  Johnston.  Star,  Minneapolis;  G. 
Scherck,  Post-Intelligencer,  Seattle;  George  Bar¬ 
ton,  Minneapolis  Tribune;  Paul  Lowry,  Los 
Angeles  Times;  A.  J.  Ritchie.  Seattle  Star; 
E.  C,  Vinassa,  Mercury-Herald,  San  Jose,  Cal.; 
A.  W.  Keane,  Hartford,  Conn.;  Robert  Kene- 
fick,  Syracuse  Journal;  Joseph  Nolan,  En¬ 
quirer,  Cincinnati. 

John  O’Donnell,  Democrat,  Davenport;  Lew 
Byrer,  Columbus  Citizen;  Frank  McCracken, 
Public  Ledger,  Philadelphia;  Lou  Jaffe,  Eve¬ 
ning  Public  Ledger,  Philadelphia;  Clair  Hare, 
Sun,  Philadelphia;  Robert  Cronin,  Los  .Angeles 
Illustrated  Daily  News;  R.  M.  Welsh.  Post- 
Gazette,  Pittsburgh;  L.  S.  McKenna,  St.  Paul, 
Minn.;  F.  J.  Collins,  Springfield  Republican; 
Harry  Bullion,  Free  Press,  Detroit. 

V.  N.  Wall,  Springfield  Union;  J.  E.  Wray, 
Post-Dispatch,  St.  Louis;  William  Cunning¬ 
ham,  Boston  Post;  Stuart  Bell,  Cleveland 
Press:  John  McGovern,  Minneapolis;  Jack 
Langhorne,  Advertiser,  Montgomery,  Ala.; 

R.  H.  VV’hite.  Terre  Haute  Tribune;  Glen 
McDonalds,  Bay  City  Times;  W.  S.  Barnes, 
Jr.,  Boston,  Mass.;  Perry  Lewis,  Inquirer, 
Philadelphia,  Pa. 

Art  Schinner,  Wisconsin  News,  Milwaukee; 

S.  C.  Keener,  St.  Louis  (Mo.)  Times;  R.  H. 
Pippen,  Baltimore  News;  Mark  Kelly,  Los 
Angeles,  Cal.;  Kirk  Miller,  IVashington 
Times;  J.  J.  Dugan.  Philadelphia  Bulletin; 
L.  P.  McNelly.  Louisville  Times;  Denman 
'Thompson,  Washington  Star;  E.  A.  Dickson, 
Evening  Express,  Los  Angeles. 

W.  B.  Patton,  Indianapolis  Star;  R.  A. 
French,  Toledo  Blade;  Kenneth  Jones.  Journal 
&  Transcript,  Peoria;  Harry  Keck.  Pittsburgh 
Sun-Telegraph ;  Paul  Gallico  Daily  Ncivs,  New 
York;  W.  S.  Smith,  Universal  Service,  New 
York;  J.  A.  Ryan,  Clinton.  la.;  Thomas  J. 
Rice,  Daily  Eagle,  Brooklyn;  F.  A.  Hayner, 
Daily  Ne:vs,  Chicago;  B.  'Thomson,  New  York 
T  imes. 

V.  Y.  Dallman,  Illinois  State  Register, 


ABERDEEN  (WASH.)  DAILY  WORLD  OCCUPIES 
ITS  NEW  PUBUSHING  PLANT 


'T'HE  Aberdeen  (Wash.)  Daily  World 
^  recently  moved  into  its  new  building 
at  Market  and  I  streets,  considered  one  of 
tlie  model  small  city  publishing  plants  of 
tlie  Northwest. 

The  two-story  building  provides  ample 
space  for  the  newspaper’s  operations.  On 
the  ground  floor  is  the  main  business 
office,  which  includes  the  bookkeeping, 
advertising  and  circulation  departments; 
the  job  printing  department ;  the  press 
room,  and  the  mailing  and  distribution 


room.  The  second  floor  houses  the  edi¬ 
torial,  composing  and  sterotyping  rooms. 

Much  new  erpiipment,  including  a  Du¬ 
plex  tubular  press  and  a  new  Linotype 
was  installed. 

Werner  .\.  Rupp  is  editor  and  pub¬ 
lisher  of  the  World,  and  Russell  V.  Mack 
is  business  manager. 

The  Aberdeen  World  was  first  pur¬ 
chased  by  Mr.  Rupp  in  1908  and  was 
formerly  the  Aher-deen  Daily  Bulletin. 
which  was  founded  as  a  daily  in  1901. 


Springfield;  H.  P.  Bull,  Post-Standard,  Syra¬ 
cuse,  N.  Y. ;  Joseph  McGlynn,  Public  Ledger, 
Philadelphia;  Gus  Falzer,  Newark  Sunday 
Call;  Sec  Taylor,  Des  Moines  Register:  E.  W. 
Cochrane,  Kansas  City;  R.  Ellis,  Kansas  City 
Journal  Post;  W.  E.  Wendt,  Telegraph-Her¬ 
ald,  Dubuque.  la.;  C.  D.  Stewart,  Clinton 
.Advertiser,  Clinton.  la.;  Ray  Bonslog.  Port 
Huron  Times-Herald. 

J.  T.  Scarry,  Neycark  Evening  News;  George 
R.  Newman,  Herald-Post,  Louisville,  Ky. ; 
L.  M.  Davis.  Daily  Republican-Times,  Ottawa, 
Ill.;  G.  C.  Rickarby,  Chicago;  Charles  Barnett! 
Chicago,  III.;  J.  R.  Coughlin.  li  iico»t-i»  State 
Journal,  Madison;  F.  O.  Throop,  Davenport 
Democrat;  R.  S.  Davis.  Press,  Pittsburgh. 

H.  C.  Place.  Toledo  News-Bee;  P.  A.  Mar- 
tin.  Enquirer  6r  Netvs,  Battle  Creek;  T.  M. 
(jould,  St.  Louis  .'itar;  B.  G.  Smith.  .Milzean- 
kee  Leader;  E.  L.  Shave,  St.  Paul,  .Minn.; 

L.  H.  Selz,  Chicago;  Tom  Swope,  P,,st.  (jin- 
cinnati;  R.  H.  White.  Terre  Haute  Tribune; 
Norman  Nairn,  Rochester  Times-U nion ;  T.  De 
Weese,  Lorain  Timcs-Hcrald. 

W.  (J.  McGeehan.  Herald  Tribune,  New 
York  City:  Lud,  Hudson  Dispatch.  I'nion  City. 

N.  J.;  W.  W.  Davies,  Buenos  .Aires  La  Na- 
cion:  Fred  Digby,  Morning  Tribune,  New  Or 
leans:  T.  L.  Bowen.  Herald,  Huntington: 

N.  E.  Brown,  Central  Press  Association.  Cleve 
land,  t). :  Sandy  McDonald.  Duluth  Herald; 

M.  Bond.  North  American  Newspaper  Alliance. 
New  York  City. 

Bob  Husted,  Dayton  Herald;  George  S.  At 
derton.  State  Journal,  Lansing;  Frank  Hicks. 
.Morning  Star,  Rockford.  HI.;  FI.  'T.  Leech, 
Rocky  Mountain  New'S,  Denver;  Roliert  Edgren. 
New  York  Evening  World;  A.  O.  Brophy, 
Register-Gazette.  Rockford,  HI.;  F.  J.  Hanlan. 
Waterloo,  la.;  Red  Hughes,  Danville  Morning 
Press;  John  Corkery,  Aurora  Beacon-.\’eivs, 

I.  C.  Brenner.  Golfers’  Magazine,  Chicago. 

L.  P.  McNeely,  Louisville  Times;  F.  H. 

Ryan.  Evening  Courier,  Camden:  Roliert  Nes- 
bit,  Terre  Haute  Star;  F'.  D.  Williams.  New 
York  City:  Morris  Royden,  Lexington  Herald: 
H.  B.  Smith,  San  Francisco  Chronicle:  Earl 
Brady,  East  St.  Louis  Daily  Journal;  Harris 
Samonsky,  Wilmington,  Del.;  Henry  Lowen 
feld,  Milwaukee  Herald. 

J.  H.  Denby,  Herald  and  Examiner.  Chicago: 

J,  W.  Sheehan.  Illinois  State  Journal,  Spring 
field:  C.  J.  Slurray,  Buffalo  Times;  Louclla 
().  Parsons,  New  York  American;  W.  S. 
Brown,  International  News  Service.  New  York; 

C.  H.  Sessions.  Topeka  Daily  Capital:  Miss 

D.  A.  Harrison,  Public  Ledger.  Philadelphia: 

O.  T.  I.eBeau,  Chicago,  Ill.:  Edward  Irvin, 
Chicago  Bulletin. 

W.  F'.  F'ox,  Jr.,  Indianapolis  News;  F.  \V. 
Tuerk,  Peoria  Star;  T.  S.  Andrews,  Milwau 
kee.  Wis.;  Otto  Floto,  Denver  Post;  A.  ('. 
Backus.  Sentinel.  Milwaukee:  D.  FI.  Yocum, 
Potts-AUe  Journal:  Gus  Lieber,  Jamestozcii  Sun: 
Carter  Latimer,  Greenville  News:  S.  Toole, 
Everett,  Wash.;  F.  A.  Kramer,  Chicago. 

J.  'T.  Gallagher,  South  Bend  Nesvs;  F'red  E. 
Howell,  Springfield,  O. 


SPORT  NEWS  PLAYED 
BIG  BY  EDITORS 


Radio  Broadcasting  Has  Stirred  Up 
Wide  Interest  in  Sporting  Events, 
Wire  News  Agency  Men  Find — 
Record  Fight  Service 


Newspapers  of  the  world  are  “sport 
mad’’  these  days.  Never  before  in  jour¬ 
nalistic  history,  according  to  wire  news 
agency  executives,  has  there  been  such 
a  demand  for  sport  news  as  there  is  today. 

“The  editors  have  found  that  in  j^ace 
times  the  small  wars  of  the  playing  field.s 
sell  papers  faster  than  almost  any  other 
kind  of  news”  was  one  explanation  of 
the  current  editorial  fancy  for_  giving 
big  play  to  news  of  tennis,  prize-fighting, 
golf,  baseball,  racing  and  football. 

.Uii  interesting  fact  brotight  to  light  this 
week  in  connection  with  the  Denipsey- 
Tunney  fight  in  Chicago  was  that  the 
radio  broadcasting  of  sporting  events  in¬ 
stead  of  slackening  editorial  and  reader 
interest  in  big  exhibitions  of  this  sort,  has 
very  definitely  acted  as  a  stimulant. 

\V.  J.  McCambridge,  in  charge  of  traffic 
of  the  .Associated  Press,  reported  that  the 
.A.  P.  served  a  record  number  of  mem¬ 
bers  with  special  fight  service  this  week. 

Tom  Gerber,  promotion  manager  of  the 
United  Press,  said  that  while  radio  was 
killing  off  the  old-time  “flash  extra”  edi¬ 
tions  of  newspapers,  more  people  today 
were  “reading  and  demanding  sport  news 
in  their  papers  than  ever  before.” 

“The  public  gets  the  flash  news  by 
radio  and  then  wants  to  read  the  detailed 
blow-by-blow  accounts  of  the  fight  from 
the  experts  in  the  newspapers.”  he  said. 

Marc  A.  Rose,  executive  editor  of  In¬ 
ternational  News  Service,  has  remarked 
on  more  than  one  occasion  the  world-wide 
interest  in  sport.  Foreign  clients  ot 
I.  N.  S.,  he  said,  are  more  exacting  m 
their  demands  for  coverage  of  sport  news 
than  for  any  other  type  of  matter  sent  hy 
cable.  In  regard  to  the  special  service  on 
the  Dempsey-Tunney  fight,  Mr.  Rose 
said  90  clients  had  contracted  for  service. 
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Editor  &  Publisher  for  September  24,  1  9  2  7 


PRESS  SPENT  $500,000  COVERING  AVIATION 

This  Sum  Expended  in  Five  Months*  Time,  Survey  Shows — New  York  Times  and  Its  Associated  News¬ 
papers  Account  for  $200,000,  While  Hearst*s  Expense  Was  $220,000 


VEWSrAPKRS  have  spent  money  By  PHILIP  SCHUYLER 

libcrallv  this  summer  chasing  enter-  .... 

■  nc  aviators  in  their  attempts  at  con-  story  into  New  York  for  distribution  to  venture  will  cost  the  Hearst  treasury  at 

of  the  air.  other  members  in  the  news  association  least  $100,000.  It  is  known  tlrat  the  Fok- 

conservative  estimate  of  the  cost  with  the  Times,  for  Mr.  Ochs  is  definitely  ker  airplane  itself  was  purchased  by  Mr. 

an  dated  into  mere  dollars  and  cents  opposed  to  the  idea  of  a  newspaper  Payne  for  $50,IK)0,  and  the  e.xpcnses  pre- 

1  c'S  the  figure  near  to  $500,000  spent  in  coming  financial  sponsor  of  such  exploits,  paratory  to  the  flight,  the  charter  of  the 

h  '^rive  months  since  Col.  Charles  A.  “We  have  not  promoted  a  single  flight,”  steamer  Kyle  which  found  the  wreckage 

r  dbergh  spanned  the  .Atlantic  from  -Arthur  Hays  Sulzberger,  vice-president  of  the  plane,  and  probable  contract  pay- 

\  w  York  to  Paris,  and  including  that  of  the  Times  Company  pointed  out  to  ments  to  the  widows  of  the  dead  flyers 

M«hal  exploit  which  acted  as  a  torch  Kditor  &  Pi  bi.ishkr.  "Whenever  groups  will,  it  is  believed,  easily  double  this  sum. 
SiVtart  other  airplane  adventures  blazing  have  approached  us  asking  for  financial  In  the  Mirror  office  a  policy  of  silence 
through  tile  news  columns.  support  of  their  adventures,  we  have  is  being  strictly  maintained. 

’  In  other  words,  the  papers  and  wire  turned  them  down.  When  expeditions 


agencies  have  spent  $100,000  a  month,  have  come  to 
more  than  $3,000  a  day.  or  $125  an  hour  purchased  the 
to  tell  the  public  all  that  was  fascinating  rights  ‘imy- 


and  new  about  flying.  r.  suiznerger  siinim 

This  figure  does  not  take  into  con-  attitude  toward  the  com 
sideration  an  incalculable  amount  of  ”>'  saying  tersely : 


turned  them  down.  When  expeditions  George  d’Utassy.  president  and  treas- 
have  come  to  us  fully  financed,  we  have  urer,  declined  to  discuss  the  disaster  for 
purchased  the  news  rights,  and  the  news  publication.  W.  L.  Randall,  day  manag- 
rights  only.”  ing  editor,  said: 

Mr.  Sulzberger  summarized  the  Times  “We  believe  it  would  be  in  bad  taste 


Mr.  Sulzberger  summarized  the  Times  “We  believe  it  would  be  i 
attitude  toward  the  coverage  of  aviation  for  us  to  say  anything  now.” 


Exclusive  of  the  disastrous  Old  Glory 


energv  thrown  by  newspapers  into  the  “The  news  was  there  and  the  Times  venture  and  press  association  cost,  more 
reporting  of  the  high  adventures  of  avia-  went  after  it.”  than  $120,000  of  Hearst  money  was  ex- 

tkm’s  most  dramatic  season;  nor  does  it  Business  arrangements  in  connection  pended  on  aviation  exploits  during  the 

include  all  the  salaries  of  expensive  news  "ith  the  fatal  flight  of  the  Hearst  plane  live  months  since  the  Lindbergh  flight, 

men  detailed  to  flight  stories  who  other-  “^hl  Glory.”  which  went  down  (lOO  miles  Of  this  sum  the  ill-fated  “Golden 

wise  would  have  been  furnishing  other  ‘rom  New  foundland  carrying  Phil  Payne.  Eagle.”  the  plane,  which,  purchased  by 

matter  to  the  press.  .And  it  does  not  Bie  Mirror’s  editor,  Lloyd  Bertaud  and  George  Hearst  for  the  San  Francisco 

count  the  sad  sacrifice  of  one  valuable  .iatnes  I).  Hill  to  their  deaths,  were  not  F.xamincr,  and  piloted  by  Jack  Frost, 

newspaper  man.  Philip  .Alan  Payne,  man-  disclosed,  but  it  was  estimated  that  this  was  among  those  lost  in  the  recent  Dole 

aging  eilitor  of  the  Scic  York  Daily  _ 

Mirror,  and  passenger  on  the  ill-fated 

"Old  Glory,”  who  must  now  be  counted  PRODUCING  THE  “CORPUS  DELICTI” 

among  those  daring  pioneers  who  gave 

their  lives  to  the  advancement  of  the - 

science  of  aviation. 

.As  Victor  H.  Polachek,  Hearst  execu¬ 
tive  and  one  of  the  big  spenders  on  avia¬ 
tion  news,  said  to  the  writer  this  week : 

“.Aviation  exploitation  has  now  taken 
its  place  as  the  most  e.xpensive  line  of 
newspaper  stunts  in  journalistic  history.” 

The  Xezi'  York  Times,  and  newspapers 
from  coast  to  coast  asscKiated  with  it, 
had  a  virtual  monopoly  on  the  exclusive 
by-line  stories  of  all  the  important  trans- 
.Atlantic  and  trans-Pacitic  fliers  of  the 
season.  William  Randolph  Hearst  out¬ 
bid  the  .Adolph  S.  Ochs  paper  only  in 
obtaining  the  story  of  .Art  Goebel,  win¬ 
ner  of  the  Dole  race.  His  papers  also 
had  the  story  of  the  Byrd  flight  from 
Bert  .Acosta. 

Of  the  $500,000  spent  by  all  newspapers, 
the  Times  group,  it  is  thought,  will  ac¬ 
count  for  nearly  $200,000.  The  Hearst 
organization  has  spent  approximately 
$2^,000;  while  the  remainder  is  taken 
up  in  increased  cable  costs  paid  this 
season  by  other  newspapers  who  carried 
the  flights  as  fully  as  possible,  and  by 
the  four  important  news  agencies  of  the 
country,  the  .Associated  Press,  the  Inter¬ 
national  News  Service,  United  Press,  and 
Universal  Service. 

The  Times  group  bought  the  news 
rights  to  Lindbergh’s  own  story,  and,  ac¬ 
cording  to  a  statement  attributed  to 
E.  fusing  Ray.  publisher  of  the  St. 

Louis  Globc-Dcnwcrat,  who  first  nego¬ 
tiated  with  the  young  pilot,  in  excess  of 
$50,0(W  was  paid  out  for  the  first  series 
of  Lindbergh  stories.  Editor  &  Pub¬ 
lisher  was  later  informed  that  Col. 

Lindbergh  collected  nearly  $100,000  for 
the  news  record  of  his  achievement,  in¬ 
cluding  stories  written  on  the  U.  S.  S. 

Memphis  on  the  return  trip. 

Swelling  the  total  of  the  Times  group 
were  the  sums,  not  officially  divulged,  paid 
for  the  stories  written  under  the  by¬ 
lines  of  Chamberlin  and  Levine,  Com- 
niander  Richard  E.  Byrd ;  Lieutenants 
Maitland  and  Hegenberger,  the  army 
flyers  who  blazed  the  trail  from  California 
to  Honolulu;  Martin  Jensen,  who  won 
Wond  place  in  the  Dole  race ;  and  now 
Brock  and  Schlee,  world  flyers.  The 
pair  in  their  Stinson-De'troiter  sent 
cable  bills  skyrocketing  when  they  reached 
the  Far  East,  with  tolls  of  35  cents  a 
word  from  Shanghai  and  22  cents  a  word 
from  Tokio. 

The  estimated  $200,000  spent  by  the 

headed  by  the  Times  in-  Roy  Howard,  chairman  of  the  board,  Srripps-Howard  Newspapers,  with  fine 

,  .°ttly  cash  paid  for  news  rights  catrh  of  trout  drawn  from  a  California  stream  during  a  recent  vacation  trip 

to  stories  and  cable  tolls  in  getting  the  to  the  West. 


PRODUCING  THE  “CORPUS  DELICTI’ 


Roy  Howard,  chairman  of  the  board,  Srripps-Howard  Newspapers,  with  fine 
catrh  of  trout  drawn  from  a  California  stream  during  a  recent  vacation  trip 

to  the  West. 


race  from  California  to  Hawaii,  ac¬ 
counted  for  more  than  SotJ.tXXl. 

Bradford  Merrill  paid  Bert  .Acosta 
$10,000  fur  the  Nnv  York  .-inwrican 
alone  for  the  e.xclusive  right  to  his  story 
of  the  flight  in  Commander  Byrd’s  .Amer¬ 
ica  from  New  York  to  Ver-sur-Mer.  He 
had  paid  Commander  Byrd  himself  $5,000 
for  a  series  of  preliminary  articles  pub¬ 
lished  before  the  flight  started.  The 
.Acosta  contract  allowed  the  flyer  50  per 
cent  of  money  made  through  syndica¬ 
tion.  This  added  another  $10,(X)0  to  the 
bulging  newspatH-r  bill  for  aviation  cov¬ 
erage. 

The  Junkers  proposed  flight  from  Ger¬ 
many  to  New  York  which  only  progressed 
as  far  as  Ireland  where  it  was  forced 
back  to  Germany  by  storm,  cost  the 
Hearst  organization  $30,000.  Handling 
this  sum,  Victor  H.  Polachek,  genertd 
manager  of  the  Hearst  Sunday  news¬ 
papers,  paid  $15,000  in  cash  for  the  priv¬ 
ilege  of  putting  a  passenger,  Hubert  R. 
Knickerbocker,  Berlin  correspondent.  Uni¬ 
versal  Service,  on  board.  .Added  to  this 
was  $5,000  in  cash  for  insurance,  while 
cable  tolls  and  other  incidentals  brought 
it  up  to  the  $30,000.  If  the  flight  had 
been  successful,  an  additional  $18,0(K)  was 
to  have  been  paid  to  the  Junkers  Com¬ 
pany. 

Hearst  newspapers  also  paid  .Art  Goebel 
$(>,000  for  his  story  of  the  flight  from 
San  FraiKisco  to  Honolulu. 

When  the  Dole  flight  death  toll  was 
counted  the  Hearst  organization  'first 
became  bearish  on  backing  similar  avia¬ 
tion  projects.  The  Junkers  comjiany 
wanted  to  continue  preparations  for  a 
flight  from  Germany  to  this  country. 
Mr.  Polachek,  however,  immediately 
cabled  the  German  officials  to  consider 
their  contract  performed,  and  at  the  same 
time  he  ordered  Knickerbocker  to  give 
up  all  plans  for  making  the  flight. 

Previously  Mr.  Hearst  had  been  op¬ 
posed  to  allowing  any  woman  to  risk  her 
life  in  a  trans-.Atlantic  flight.  .A  woman 
on  Mr.  Hearst’s  European  staff  had  made 
all  preparations  to  fly  from  (iermany  to 
this  country,  when  the  "chief”  heard  about 
it.  .As  soon  as  he  learned  what  arrange¬ 
ments  were  being  made.  Mr.  Hearst  tele¬ 
graphed  his  New  A'ork  officials  from  Cali¬ 
fornia  not  to  permit  a  woman  to  under¬ 
take  the  exploit  under  any  circumstances. 

.As  was  apparent  in  telegrams  passing 
between  Mr.  Hearst  and  Phil  Payne,  pub¬ 
lished  in  Editor  &  Publisheb  two  weeks 
ago.  Mr.  Hearst  wanted  to  pay  .Acosta 
and  Hill  in  full  and  call  off  the  flight. 
They,  however,  decided  it  was  in  their 
right  to  complete  the  contract. 

Mr.  Hearst,  it  was  declared  on  good 
authority  in  New  York  this  week,  had 
no  intimation  that  the  managing  editor 
of  the  New  A’ork  Daily  Mirror  intended 
to  fly  as  a  passenger  on  “Old  Glory.” 

Mr.  Polachek,  general  manager  of  the 
Hearst  Sunday  newspapers,  who  in  the 
absence  of  Bradford  Merrill,  general 
manager  of  the  Hearst  newspapers,  has 
shouldered  a  large  share  of  the  respon¬ 
sibility  and  financial  detail  in  connection 
with  the  airplane  flights  under  Hearst 
direction,  declared  that  the  various  ven¬ 
tures  had  been  the  “most  expensive  line 
of  newspaper  stunts  in  history.” 

“Mr.  Hearst  will  not  spare  himself  any 
expense  which  will  make  for  the  scientific 
development  of  aviation,”  Mr.  Polachek 
said.  “We  will  continue  to  foster  avia¬ 
tion  achievement.  However,  we  believe 
these  stunt  flights  should  not  be  con¬ 
tinued.  They  are  dependent  wholly  upon 
mtjst  favorable  weather  conditions  and 
perfect  motors,  and  with  the  least  bad 
luck  disaster  follows.  That  is  carrying 
pioneering  to  the  point  of  foolhardiness. 
When  there  have  been  further  develop¬ 
ments  and  improvements  in  airplane  con¬ 
struction  and  the  multi-motored  plane  has 
been  further  perfected  so  that  human 
life  doesn’t  hang  by  a  single  thread,  we 
(Continued  on  page  50) 


AUGUST  LINAGE  LOSS,  WITH  ONE  SUNDAY  MISSING,  IS  8.7  PERCENT 


rpOLl.OWIXG  are  linage  figures  for  the  princii>al 
^  r.  S.  cities  gatliercd  hy  Editor  &  Pi  Bi.isHfjt 
and  the  New  ’lork  Evening  Post  Statistical  De- 
partincnt.  Inc. ; 

4.1  cities  listed  51  sliow  R.iiii  IDS  sli«\v  Iixs 

177  piipcrs  listed  10  sliow  iinin  .11  sliow  loss 

17  no  compiirison 
1127  112*5 

ll.OSO.lOO  11.977.97rt  S97,81*5  Isiss 

«..i;54,9'-1  «5,4.">9.0*>1  124.008  Loss 

5  081,179  5,477.088  191.909  l4)ss 

4.086, 2.')0  4.997.2.58  911.008  I.oss 

1,2.15,52.5  1,. 522. 975  287,4.50  Loss 

3[.109!.5S0  1.8.18.82i>  .529.240  Loss 

4.940.862  5,1<!7.587  426.725  Ixiss 

3,425.611  3,727.688  302.073  I»ss 

5.975.241  6. 505. 81*2  510.651  Loss 

2,651,464  2,912.901  261.417  loss 

1  410.. 529  4.698.184  1.287.8.55  loss 

1.495,715  1,445.821  49.894  Clain 

4  1.10,12!*  4.794.285  661.956  Loss 

2  482.519  2.4.87.618  5.079  Loss 

1,60.8,529  4.0.50,512  412.001  loss 

2.9<S4,900  2.9.59. .500  5.400  (lain 

2  738.178  2.977,577  2.14. .1!*9  loss 

1,191.8.50  1,5.54.919  KK.Ota*  l  oss 

2.616.951  2.810.162  193,211  Loss 

2  687,426  2.725.220  .17.794  loss 

2.010,';m  2.712.798  102,4185  Loss 

2.o:(0.180  2,073,848  41,(i6s  l.<sis 

2.175.019  2.795.973  420.914  Loss 

2  281.862  2  241.610  42..5.12  toiiii 

2.464.194  2.584.722  1  20.528  loss 

3.029.388  2.9!*1.7.58  9;17.6’10  Cain 

2.210,640  2. .115, .157  104.717  loss 

1,01.1,001  1..101,'.K17  270.9(9i  Is>  s 

•>  144  498  2,861.764  .517,2ti<>  Ix>ss 

2  16.5.450  2.4S4.944  11!t.4!*4  loss 

2.146.942  2.1>1.9f,4  155,022  Loss 

1  .171,400  1. 610.419  2.57.019  I.oss 

2,171.912  2.615.788  441,8.56  l  oss 

1,678,278  1,974.728  296.4.50  loss 

2,’4.56,’972  2,522, .520  65„548  loss 

2.421,700  2,347,030  74.670  Cain 

.  1.. 114,710  1.687,054  .152. .124  Loss 


LOUISVILLE 


BALTIMORE 


.S24  I.*o«s 
.9s7  Gain 
,m7  Lons 
,'2i'A  Gain 
,455  Lons 


Courier-.Tonrna! 
ILthM  Post 
•IMmes  . 


Sun  . 

Sun 

Aiiit^rican  ... 

•News  . 

•Post  . 


Totals  . 2..S44.49S  2.S(U.7W  5r 

Herald  Post  morning  edition  discontinued  with 
March  5,  11»27. 

tincludes  .53,140  lines  of  morning  issue. 

OAKLAND 

1927  192G 

Tribune  .  I,:i91,44«  1.529.90r.  1?, 

•Pust-lnquirer  .  755.496  772.058  1 


New  York . 

riiloago  . 

Philadolpbia  . 

Detroit  . 

Cleveland  . 

St.  Isouis  ... 

tRoston  . 

Baltimore  .... 

A!ig*‘b‘s  . 

Buffalo  . 

Pittsburgh  . . . 

Newark  . 

San  Francisco 
Milwauk«M»  ... 
Washington  ... 
Cincinnati  ... 
Kansas  City 
New  Orleans 
Minneapolis  . , 

Seattle  . 

Indianapolis 

tDenver  . 

Atlanta  . 

Memphis  . . . . 
Portland.  0r«*. 
RochestiT  .  .  . 
Providence  . . 
Columbus  ... 
tI.onisville  . . 
St.  Paul  .... 
Oakland  .... 

tOmaha  . 

tBirmingham 
Richmond  . . . 

Dayton  . 

Houston  .... 
files  Moines  . 


Times 
K\aniinei 
•Express 
•Herald 
•  Ilet'ord 
News  . , 


Totals 


.  2.146.942 

OMAHA 


Totals 


Wc^rld-Herald 
Hee-Newa  ... 
News  . 


BUFFALO 


Courier-Express 

Times  . . 

•News  . . 


Totals  .  1,373.400  1.630,410 

News  combined  with  Bee  February  7,  1927. 

BIRMINGHAM 

1927  1926 

•Apc-llerald  .  4.59,872  tT21.9S0 

News  .  1.243,102  1.405,1.52 

•I’o.'t  .  468,9.58  488,656 


SAN  FRANCISCO 


Chronicle 
Examiner 
•Bulletin 
n'all  ... 


Totals  .  2,171,032  2.615.7S8 

fSundny  Age-Herald  merged  into  Sunday  > 
1927;  includes  335.678  lines  in  five  Sunday  issuer 

RICHMOND 

1927  1926 

•Xewn-Loador  .  917, .546  1,(85.5,148 

Tiiiies-I)i«patcb  .  7»>,712  909, .580 


MILWAUKEE 


.lolirnal  .. 
S.  T.  A:  A. 
•1.4‘ader  .  . 
•Wisconsin 


Totals 


.  1.678.27S  1,974.72S 

DAYTON 

1927  1926 

.  1,17.1,016  1.205.316 

7(B,462  712,040 

.  520,464  603.1(54 


News 

•Herald 

Journal 


WASHINGTON 


n7.r4)0.tM2  128.819.190  11.218.248  I^»ss 
‘  individual  newspaper  lineage  of  those 


Totals  . 

fNote  n*ferences  under 
cities. 


. .  2.4.56.972 

HOUSTON 

1927 

..  986,770 

874.846 
. . .  560.084 


16.‘L.5.V»  Loss 
244.4.56  Loss 
.37,005  Gain 
72,887  Ix)«s 
1,890  Gain 


Star  . 

Pi»st  . 

•Evening  Tiim» 

Herald  . 

•Evening  New 


NEW  YORK 

1927  1926 

...  864.8(58  1,(541.230 

...  1.181,204  1.280.106 

...  1,920,182  2,086,772 

...  1,113,448  1.40.5.264 

160.720  235,184 

...  607,142  .5,14.280 

...  216,296  2:54.186 

8.33,7(54  822,924 

302,626  297. .548 

...  617,478  .567.618 

. . .  9.55,432  945,770 

_  4.15.992  .174. .520 

...  1.152.166  1.286.708 

...  :545,920  47,1,120 

,  .  . .  172,922  392,746 


Clironlele  ... 
I’ost-IlUpateh 
•I’resa  . 


176,362  I.OS8 
98.902  I.oss 
166.590  Loss 
291,816  I.OSS 
74.464  Loss 
72,862  Gain 
17,890  Ia)s8 
10,840  Gain 
5,078  Gain 
49,860  Gain 
9,662  Gain 
61,472  Gain 
134.542  1.068 
127,200  1.088 
19,824  Loss 


American  . 

Herald  Trilnine 

rimea  . 

World  . 

'Mirror  (Tab).. 
News  (Tabl  . . 
•Eve.  Graphic 
•Eve.  Journal  . 

•Eve.  Poat  - 

•Eve.  World  .. 

•Snn  . 

•Telegram  - 

llriHiklyii  Eagle 
Brooklyn  Times 
Standard  Union 


Totals 


Totals 


CINCINNATI 


-  2.421.700  2.,147,030 

DES  MOINES 

1927  1926 

-  628,218  650.606 

-  706,512  041.234 

.  305.214 


•  Post  . 

•Times-Star 
Enquirer  . . 
Tribune  . . . 


4.8..100Gain 
99.(K1([  Gain 
95.700  I  OSS 
46.200  1.0SS 


Register 
•Tribune 
Capital  . 


Totals 


. 2.1854.9(H>  2.9.5n..VIO 

NEW  ORLEANS 

1927  1926 

.  1.402.161  1.. 574,603 

.  721.221  8.58.640 

.  626.0,19  691.721 

.  442.429  427,0.55 


Totals  .  1.3.14.7.10  1.6S 

Dally  Capital  diseontiniied  February  12, 

ATLANTA 

1927  II 

Constitution  .  715,977  9; 

••Georgian  .  601,128  6' 

Jo'Toal  .  1.057.934  1.2; 


'nmes-Pirayune 

Item  . 

States  . 

•Tribune  . 


172.442  IvOHs 
137.419  Loss 
67.<W2  Ix^s 
14.474  Gain 


,.11.0^0.160  11.9T7.976  S97.S16T.cs8 

CHICAGO 

1927  1926 

...1.4.11,693  1,436,739  5.046  Loss 

.  2,267,151  2.42:1,253  1.56,102  Loss 

.  8:16.010  954.921  118,911  lA)8s 

.  376.935  422,820  45,885  Loss 

.  929,301  888,189  41,112  Gain 

.  493,893  333,159  160.734  Gain 


Totals 


-  3,191,850  3.554.919 

MINNEAPOUS 

1927  1926 

.  l.(Hi;i.:i85  1.222.6V. 

.  1.0R1..V.7  1.19.1.081 

.  47O.0P!'  .194.425 


.  2.375,0.19  2.795.973 

KANSAS  CITY 

1927  1926 

.  .11>I*.7.18  466.236 

.  328.674  336..545 

.  7.1.5.466  71.1.656 

.  1.274,300  1.461,140 


•Daily  News  . 

Tribune  . . 

Herald-E.'taminer 

•Post  . 

•American  . 

♦Journal  . 


Tribune 
Journal 
•Star  . 


Journal  . 

•Post  . 

•Star  (morning) 
Star  . 


.  6,334,983  6,459,081 

PHILADELPHIA 

1927  1926 

.  l.;«)3,200  1,561.200 

.  647,700  609,300 

.  932,034  1,065,226 

.  9.10.045  884,762 

.  1,270,200  1.356,600 


Total 


Totals 


Totals 


.  2.738.178  2.977,577 

MEMPHIS 

1927  1926 

. .  1,007.265  1,251.152 

. .  627.480  . 

.  510,92.1 

.  479.2.55 

, .  649.117  . 


2,58,000  Loss 

38.400  Gain 
133,192  Loss 

4.5.28:s  Gain 

86.400  I^ss 


Inquirer  . 

Re(s»rd  . 

I.edger  . 

•Evening  Is'dger 
•Bulletin  . 


Times  . 

I'ost-Iiitelligeneer 

•Star  . 

•Union-Record 


7,602  laws 
4.5.652  I»SB 
12.796  Gain 
2.061  Gain 


Commercial  Appeal 
•Evening  Appeal  . . 
•Xews-Sclmltar  .... 

•Press  . 

•Press-Sclmltar  ... 


Totals 


...  2,687.42t(  2.725.220  .17,794  loss 

INDIANAPOUS 

1927  1926 

_  1.310.355  1.267.42.'*  42.927  Gain 

_  9:t7.767  l.o.5‘.244  120.477  loss 

_  .162.211  :{87.126  24.915  Loss 


.  5.083.179  5,477,088 

DETROIT 

1927  1926 

.  2,149.714  2,609,670 

.  800..16)  1,028,104 

.  1,076.2.16  1,359,484 


Totals 


Totals 


- 2.2M.862  2.241,3.10  42,.532  Gala 

PITTSBURGH 

1927  1926 


•News 
Star  . 
•Times 


News  .... 
Times  ... 
Free  Press 


•Post.Gaiette  . 

Press  . 

Sun-Telefraph  . 

Post  . 

•Snn  . 

Gasctte-Tlmes  . 

•Clironicle-Telegraph 


Totals 


.  2.610..611 

DENVER 


...4,086.250  4.997,258  911,008  laws 

CLEVELAND 

1927  1926 

_  1,277,075  1.404,000  126.925  Loss 

_  8.57,675  1.015.500  157.825  Loss 

_  1.100,775  1,103,475  2,700  Loss 


Totals 


News  . 

Post  . 

•Evening  New 


Plain  I'ealer 
News-I.e.(der 
•ITess  . 


Totals 


.  .1.4t0..529  4.098.384  1.287.8.55  Low 

NEWARK 

1927  1926 


Totals  .  2.61((.180  2.07.1. SI*  4:i 

Times  elianged  to  Denver  Evening  News  Xovemlwr 

PROVIDENCE 

1927  1926 

Journal  - .  679.909  77.5.((2:t  9: 

•Bnlletln  .  978.660  911.170  4; 

Tribune  .  280..3S6  3:U.T17  .V 

•Xews  .  291,665  2:(4.247  ; 


..  3.235.525  3,322,975 

ST.  LOUIS 

1927  19'26 

. .  1.6-59,280  1.9.-S5.920 

9.50,400  1.064,100 

4;»,200  495.000 

. .  261.700  322.800 


Totals 


1  edger  , . . . 
•Xews  . . . . 
•Star-Eagle 


Post-Dl8i>atcli  . 
GIobe-DemiHrat 

•Star  . 

•Times  . 


Totals 


. ..  1.49.5.715  1.445.821 

PORTLAND 

1927  1926 

440,.5.1S  41.1.896 

...  987,658  1,165.450 

. . .  935.998  965,370 


Totals 


. ..  2.2i0.64((  2.:i35..1.57 

COLUMBUS 

1927  1926 

...  i,r»06.020  i.7r»4L:».'8 

. ..  607.192  630.»US 

...  919.779  916.M1 


•N<»wr  . 

Dr«»goninii  .... 
Oregon  Journal 


BOSTON 


Dispatch 

Journal 

•Cltiren 


Herald  . . . . 

Globe  . 

Post  . 

Advertiser 
•American 
•Traveler  . . 
•Transcript 
•Telegram 


27.461  Loss 
156,648  laws 
28,268  Loss 
167,679  Loss 
22,.132  Gain 
114,523  Gain 
10,9.12  Gain 


Totals 


. .  3,613,001  3,303,907 

ST.  PAUL 

1927  1926 

..  741.972  766,402 

. .  7.52.8.50  940.898 

. .  670,628  777.644 


Democrat  and  Chronicle, 

••Journal  Americaii  _ 

•Tlmes-Unlon  . 


•IDispatch  ... 
Pioneer  Press 
Xewt . 


•Does  not  include  American  Weekly, 
Xo  Sunday  edition. 


.  4,940.863  5..107..5M7  426. 

discontint(ed  Xovember,  1926. 


Totals 

Telegrai 


Totals 


/ 


Editor  &  Publisher  for  September  24,  1927 


MARYLAND  GAZETTE  CELEBRATES  200th  YEAR 

Oldest  American  Newspaper  Was  Elstablished  Nearly  50  Years  Before  Revolutionary  War — Suppressed 

for  Opposition  to  Stamp  Act  in  1765  But  Revived  Later 


rE  Aninj(>olis  (Md.)  Maryland  Gaa- 
,tte  weekly  on  Monday  of  this  week 
issuri  a  large  special  edition  marking  its 
200th  year  of  publication. 

”  Other  American  newspapers  were 
started  earlier  than  was  this,  but  the 
Maryland  Gazette  claims  to  be  the  only  of  the  first  sheet  has  been  torn  away, 
naoer  being  published  today  under  the  “At  the  Library  of  the  Maryland  His- 


By  H.  S.  SHERWOOD 


same  name  it  started  with  in  1727,  nearly 
half  a  century  before  the  beginning  of 
the  Revolutionary  War. 

The  paper  supports  its  claim  to  be  the 
senior  of  all  American  newspapers  with 
the  following  letter  from  H.  S.  Parsons, 
acting  head  of  the  periodical  division  of 
the  Library  of  Corigress; 

From  the  Periodical  Division,  July  16, 
1927. 

To  the  Librarian  of  Congress;  At 
,\nnapolis,  in  1727,  William  Parks  pub¬ 
lished  his  first  issue  of  the  Maryland 
(izette.  This  issue  appeared  either  in 
.August  or  September.  Lee’s  History  of 
.American  Journalism  gives  the  date  as 
^pt.  19.  Fifty-five  issues  by  Parks  are 
still  in  e.xistence,  the  earliest  being  No. 
65,  December  10,  1728  and  the  latest  that 
of  Xov.  29,  1734.  The  Library  of  Con¬ 
gress  has  a  file  of  photostat  reproductions 
of  these. 

The  editor  removed  to  Williamsburgh. 
Va.,  and  there  established  the  Virginia 
Gazette  in  1736.  The  Maryland  Gazette 
appeared  again  Jan.  17,  1745,  edited  by 
Jonas  Green.  In  consequence  of  the 
Stamp  Act,  the  paper  was  suspended  for 
a  time  in  1765.  The  last  issue  before 
this  suspension  was  headed  “Maryland 
Gazette  Expiring;  In  Uncertain  Hopes  of 
a  Resurrection  to  Life  Again.”  Three 
supplements  to  this  issue  appeared  at 
intervals  and  on  Dec.  10,  1765  came  an 
issue  entitled  “.An  Apparition  of  the  Late 
Maryland  Gazertte”  which  announced  its 
revival  within  a  few  weeks.  January  30, 
1766  this  promise  was  kept  by  “The  Mary¬ 
land  Gazette  Reviving.” 

After  Green’s  death  in  1767  his  widow 
and  later  his  sons  carried  on  the  publica¬ 
tion.  Another  temporary  suspension 
occured  Dec.  25,  1777  to  .April  30,  1779, 
but  the  paper  reappeared  still  in  charge 
of  members  of  the  Green  family,  and  so 
continued  until  after  1832. 

The  Maryland  Gazette  is  the  dean  of 
present-day  .American  newspapers.  .All 
ttet  began  to  publish  earlier  have  long 
since  ceased. 

H.  S.  Parsons, 
Acting  Chief  Periodical  Division. 

The  house 


ing  weekly  back  therefrom,  make  the  date  belonging  to  Mr.  William  Robinson. .  .had 
of  the  first  issue  September  19,  1727.  The  the  impudence  to  strike  Mr.  John  Smith 
masthead  and  the  date  on  this  old  copy  Carpenter,  on  some  slight  provocation 
are  intact,  the  lower  right  hand  corner  about  their  dogs  fighting,  after  which  he 

was  carried  before  Mr.  A’achel  Denton, 
one  of  his  ears  to  be  cropped,  pursuant  to 
the  law  in  such  cases ...” 


torical  Society  in  Baltimore  an  almost 
complete  file  of  these  ancient  copies  of  the 


Facsimile  of  Oct.  21,  1762  issue  of  Maryland  Gazette 


Maryland  Gazette  has  been  preserved. 
The  Maryland  Gazette  was  then  but  four 
small  pages.  There  was  usually  pub¬ 
lished  in  each  issue  a  story,  poetry  or 


_ ^ _ ^  _  “Letters  from  Sagomin 

learned  discourse  on  some  leading  topic  of  the  16th  of  July  impart  that  several 

of  the  day ;  together  with  advertisements  persons  of  both  sexes,  convicted  of  witch- 

...  and  news  from  other  colonies  and  from  craft,  have  been  condemned  to  be  burnt  ^  ^  ^ 

American  newspapers”  was  all  over  the  world.  When  Williatn  Parks  alive,  but  before  they  were  executed  they  foUowing,  when  the  paper  reappeared  pub- 

^bl.shed  by  Green  is  still  standing  in  founded  his  Maryland  Gazette,  he  also  put  them  upon  the  following  trials  . .  ^  ^  Frederick  Green  and  Samuel 


which  this  “dean  of 


Gazette,  in  the  issue  of  Sept.  5,  1765  and 
in  many  issues  in  the  years  between  that 
and  the  Revolution. 

Benjamin  Welsh,  a  Marylander,  on  that 
date,  makes  the  following  statement : 

“I  am  informed  that  the  Stamp  .Act 
takes  place  on  the  first  day  of  November 
next.  I  therefore  hereby  give  notice  to 
all  officers  whatever  that  may  be  ap- 
The  germ  of  foreign  news  service  is  pointed  by  virtue  of  that  most  grievous 

and  most  unconstitutional  act  (to  prevent 
them  trouble)  that  I  will  pay  no  tax 
whatever  but  what  is  laid  upon  me  by 
my  representatives.” 

On  Oct.  10  the  Maryland  Gazette 
appeared  with  a  skull  and  cross  bones  in 
the  spot  in  the  paper  where  the  stamp 
should  have  been  affixed.  It  said  edito¬ 
rially. 

“We  are  sorry,  heartily  sorry,  to 
acquaint  the  public  in  general  and  our 
customers  in  particular,  that  this  gazette 
will  not  any  longer  be  published  (for 
some  time)  for  reasons  already  given, 
which  cannot  but  be  known.  It  is  true 
that  it  might  have  lived  three  or  more 
weeks  before  that  Doomsday,  the  dreadful 
first  of  November,  but  as  this  week’s 
paper  completes  the  year  with  all  our  old 
customers,  as  well  as  finishes  the  seven 
years  partnership  in  it  between  the  print¬ 
ers  and  that  dismal  day  being  near  at 
hand  it  ceases  now. 

“A  paper  by  way  of  postscript,  supple¬ 
ment  or  appendix  to  this  gazette  is  de¬ 
signed  to  be  printed  each  week  (without 
any  charge  to  the  customers  in  order  to 
publish  some  advertisements,  etc.,  etc.) 
until  the  above  time.” 

On  Dec.  10,  there  appeared  an  issue  en¬ 
titled  “an  apparition  of  the  Maryland 
Gazette.”  On  Jan.  30,  1766  appeared 
“The  Maryland  Gazette  Reviving,”  pub¬ 
lished  by  Jonas  Green.  This  was  followed 
in  February  of  the  same  year  with  “The 
Maryland  Gazette  Revived.” 

Jonas  Green  died  and  his  wife  .Anne 
Catherine  Green  became  the  editor  and 
publisher.  She  was  the  first  woman 
editor  in  Maryland  and  one  of  the  first  in 
the  country.  The  widow  of  .Andrew 
Bradford  conducted  the  American  Weekly 
Mercury  in  Philadelphia  following  her 
husband’s  death  in  1742. 

The  heat  of  political  discussion  leading 
up  to  the  Declaration  of  Independence  is 
shown  in  the  records  of  historical  events 
in  the  columns  of  the  Gazette.  That 
document  is  printed  in  full  in  the  issue 
of  July  11,  1776. 

The  paper  suspended  in  December  1777 
and  there  was  no  issue  until  April  30, 


represented  by  the  following  in  the  year 
1728; 

“Vienna,  August  25, 

Hungard 


In  its  own  account  of  its  life,  given  in 
we  special  September  19  edition,  the 
Man-land  Gazette  says ; 

“  The  first  newspaper  to  be  published  in 
British  America  was  the  Boston  News 
Letter,  established  in  1704.  The  second 
the  Boston  Gazette,  began  in 
1719.  The  American  Weekly  Mercury 
.®*^^^bshed  in  Philadelphia  in  1719 
York  printed  its  first  newspaper 
‘.1 17-5-  There  was  another  paper  started 
1727,  the  New  England 
"CfWy;  and  then,  later  in  the  same  year, 
ne  Maryland  Gazette,  at  Annapolis, 


Members  of  the  Green  family  continued 
publish  the  paper  until  1839. 

„  1*^  September,  1854,  it  was  issued  again 

Europe.  Put  into  scales,  when  it  appeared  that  a  ^  ^  Sellman  and  Thomas  J.  Wilson, 

“The  letters  from  these  correspondents  !f weighed  but  an  ounce,  and  “Annapolis  Gazette.”  Sellman 


,,  U  ,  .  . -  — ^  J  IdgUC,  r  dl  IS,  V  IClllId,  iVlUSVUW,  l.xdlll-  V.  J.,  ...  . 

f  .^''■“•ution  and  at  one  time  the  capital  burg.  Stockholm,  Hague  and  other  capitals  piece  of  wood ;  after  which  they 
01  the  country  or  at  least  the  Seat  of  of  Furone  Put  into  scales,  when  it  appeared 

Congress.  -  k...  .... 


were 

that 


were  received  with  great  irregularity. 
Many  dispatches  bear  the  date  of  six 
months  or  more  before  the  date  of  pub¬ 
lication.  Nevertheless  it  was  ‘news,’  to 
be  had  no  earlier  and  in  no  other  way 
and  made  the  Maryland  Gazette  one 
of  the  leading  newspapers  in  the 
colonies.  ...” 

Examples  of  the  advertisements  carried 
in  the  Gazette,  advertisements  which 
represented  the  beginnings  of  the  Ameri¬ 
can  advertising,  are  the  following; 

“.Any  person  having  a  plantation  to 


her  husband  five  grams  and  the  other 
still  lighter ;  whereupon  they  were  burned 
alive  the  23rd  past.  There  were  among 
them  a  midwife  who  had  baptized  2,000 
children  in  the  name  of  the  devil.” 

Parks,  the  founder,  went  to  England 
around  1730  and  gathered  ideas  about 
printing.  About  this  time,  one  of  the 
newspaper  entrepreneurs  of  his  time  ap¬ 
parently,  he  went  to  Williamsburgh,  Va., 
and  established  a  newspaper  there. 

One  of  the  first  dramatic  criticisms  to 
be  published  in  America  appeared  in  the 
columns  of  the  Maryland  (jazette  in  1745 


sold  out  to  Wilson  and  the  latter  continued 
to  publish  it  until  1868,  when  it  was  taken 
over  by  Guest  King. 

The  old  name  “The  Maryland  Gazette” 
was  restored  Jan.  5,  1887,  Philip  E.  Porter 
acquired  it  and  published  it  until  1910, 
when  it  was  bought  by  William  H.  Abbott 
and  W.  Meade  Holliday.  It  became  a 
part  of  the  Evening  Capital  of  .Annapolis, 
with  _  which  paper  it  was  merged,  its 
identity  being  lost  until  Aug.  3,  1922, 
when  publication  of  the  weekly  Maryland 
Gazette  was  resumed.  In  January,  1921 


■  %  .  _  vjaitiic,  /Minapoiis,  _  .niji  a  columiis  oi  inc  iviaryiaiiu  vjazcitc  m  i/‘tj  ... 

printed  its  first  issue  numbering  the  sixth  dispose  of  within  a  few  miles  of  Anna-  when  a  company  of  players  appeared  in  Ridgely  P .  Melvin  bought  the  Evening 

newsnaru>r  ... _ — 1  l.  _ A  -..-.I,.  a _ a  •.  ? _  L.lit.I-.j  r'or.Jt-.l  mA  TT_ 


newspaper  or  periodical  to  be  established  polis,  well  situated  with  wood  may  apply  .Annapolis,  and  in  an  issue  published 

to  the  printer  of  this  paper  who  will  give  while  the  players  were  in  town  an  out- 
.,  succumbed  to  the  changes  of  information  where  they  may  find  a  pur-  burst  of  verse  in  admiration  of  the  leading 

jne  times  or  the  will  of  tyrants.  Others  chaser  for  the  said  plantation.”  lady.  One  stanza  reads; 

thrni  and  died,  but  down  “Notice  is  hereby  given  that  there  is  a 

hae  m  u  j  Maryland  Gazette  ship  arrived  in  the  South  river  with  about 

Father  Time -  200  choice  slaves,  which  will  be  exposed 

lan/i  r  "  and  traditions  of  the  Mary-  to  sale  on  Thursday,  the  22nd  of  this 
Gazette^  indicate  that  the  first  issue  instant.” 

August,  1727,  although  the  Local  news  was  handled  in  the  following 
iw”in  existent,  dated  ‘  ' 

*0,  1728,  numbered  65,  would,  count 


“The  week  before  last  a  negro  man 


“Ye  gods!.  ’Tis  Cytherea’s  face; 

“ ’Tis  Dion’s  faultless  form; 

"But  hers  alone  the  wmeless  grace 
“That  every  heart  can  charm." 

The  Stamp  Act  and  the  manner  in 
which  it  was  received  in  Maryland  are 
reflected  in  the  columns  of  the  Maryland 


Capital  and  the  Maryland  Gazette.  He 
Revived  the  Gazette. 

In  November,  1926,  Mr.  Melvin’s  inter¬ 
est  was  bought  by  the  Capital-Gazette 
Press,  Inc.,  Talbott  T.  Speer,  president, 
H.  G.  Carroll,  vice-president. 

The  Maryland  Gazette  is  a  weekly  the 
chief  circulation  of  which  is  in  Annapolis 
and  in  the  agricultural  country  around 
.Annapolis.  Charles  M.  Christian  is 
editor  and  Thomas  L.  Christian,  associate 
editor. 
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MANAGING  EDITOR  OF  WASHINGTON 
STAR  DEAD  AFTER  52  YEARS  ON  STAFF 


over  the  makeup  of  the  newspaper.  He  TWO  CAPE  TOWN  STAFF 
,oM  >v„h  ,l,e  mechamcs,  .nvemcd  n,ek.  ^ORK 


Rudolph  KaufFmann  Was  Oldest  Living  Employe — Father  One 
of  Original  Owners — Interviewed  Lincoln 
in  Youth 


15UDOLPH  K.^UFFM.W’X,  vice-  her  of  the  Presbyterian  Church  of  the 
president  and  managing  editor  of  the  Covenant,  established  in  lS8o. 
irashington  Star,  died  suddenly  at  the  Among  the  survivors  are  his 
home  of  his  daughter,  Mrs.  Lewis  N.  Rudolph  Max  Kauffmann  a:ul 

Murray,  on  West  1-ake  road,  near  Dun-  brother.  \  ictor  Kauffmann,  who 
kirk,  X.  V.,  Mi  nday.  Death  was  caused  members  of  the  staff  of  the  Star, 
bv  lieart  trouble. 


son, 

his 


names  for  some  of  them  and  loved  them 
all.  big  man  physically  he  always  had 
an  ardent  zest  for  life.  The  outdoors 
appealed  to  him  in  a  special  way  and  he 
has  devoted  more  time  to  hunting  and 
fishing  during  the  past  ten  years  as  he 
has  by  degrees  turned  over  his  respon¬ 
sibilities  to  his  only  son,  Rudolph  Max 
Kauffmann,  whom  he  trained  as  his 
successor. 

ADD  TO  SPORT  SERVICE 


L.  G.  Green,*  Editorial  Executive,  and 
A.  Hayes,  Cartoonist,  Impressed  by 
Sire  of  U.  S.  Dailies — Praise 
Advertising  Art 


Mr.  Kauffmann  was  74  years  old.  He 
was  taken  ill  suddenly  in  February. 

Born  in  Zanesville,  Ohio,  Oct.  5,  1853, 
Mr.  Kauffmann  was  the  son  of  the  late 


KAUFFMANN  ALWAYS  A 
FRIEND  TO  HIS  STAFF 
__  By  Edward  J.  Bruen  _ 


Two  South  .\frican  newspaper  men, 
Lawrence  G.  Green,  editorial  executive, 
and  .Mf.  Hayes,  cartoonist,  are  in  New 
York  on  vacation,  studying  .'\merican 
newspapers.  Both  are  members  of  the 
staff  of  the  Cage  Toicn  Argus,  one  of  a 
group  of  daily  newspapers  published 
by  .-Vrgus  South  African  Newspapers, 
Limited. 

The  other  dailies  are :  Joliaiiiicsfviri 

'a  tJ _ a* _  I'*... I _ rx  •  * 


Maritime  Canadian  Newspapers  to  Get 
Additional  Sunday  Hour 

The  developing  and  featuring  of  Cana¬ 
dian  news  in  Canadian  newspapers  was 

strongly  urged  by  several  delegates  at  the  Star,  Xatal  Adz'crtiser,  Kimberley  Dia- 
semi-annual  meeting  of  the  Maritime  mond  Fields  Advertiser,^  Bloemfmuein 
Provinces  members  of  the  Canadian  Friend.  Bulawayl  Chronicle,  Salisbury 

TO  have  worked  on  the  staff  of  the  Press,  held  at  the  Brunswick  Hotel,  Herald. 

Washington  Star  under  the  leadership  Moncton,  N.  B.,  Sept.  13.  Newspaper  work  below  the  Equator  is 

of  Rudolph  Kauffmann,  its  managing  morning  and  afternoon  session  dis-  much  the  same  as  it  is  in  England  or 

editor  was  a  great  privilege.  He  had  cussed  various  methods  of  more  efficient  in  this  country,  they  stated,  i  be  .\rgjs 


none  of  the  traits  that  make  executives 
unpopular.  On  the  contrary — the  longer 
a  man  remained  in  the  organization  the 
more  did  he  admire  this  kindly  and  friend¬ 
ly  chief  whose  greatest  faculty  seemed  to 
be  in  the  art  of  doing  good. 

Having  been  disassociated  from  the 
Star  organization  for  many  years  this 
writer’s  perspective  of  Mr.  Kauffmann’s 
career  as  the  executive  editor  of  a  great 
newspaper  is  not  alloyed  with  any  of  the 
inaccuracies  that  might  come  from  in¬ 
timate  association  immediately  previous 
to  his  death. 


distribution  of_  news  throughout  the  and  its  associated  dailies  maintain  edi- 
Maritime  Provinces.  Curtailments  w’ere  torial  and  advertising  offices  in  Lond<« 
made  in  the  handling  of  routine  copy  and  and  receive  a  daily  report  from  Reuters 
a  decision  reached  to  open  the  Maritime  .\gency.  Formerly  many  of  the  men  em- 
loop  an  hour  earlier  on  Sunday  to  handle  ployed  on  South  African  newspapers 
extra  sport  copy.  were  from  England,  but  now  they  are 

The  delegates  were  guests  of  the  local  chiefly  staffed  with  men  born  and  reared 
Rotary  Club  at  luncheon.  in  the  South  African  states. 

The  following  members  attended :  Both  Mr.  Green  and  Mr.  Hayes  were 

John  Scott,  vice-president.  C.  P.,  and  impressed  with  the  great  size  of  New 


York  newspapers  and  the  large  adver¬ 
tising  bulk.  They  visited  the  plant  of 


Rudolph  Kauffmann 


managing  editor.  Montreal  (Que.)  Ca 
aette;  J.  F.  B.  Livesay,  general  manager, 

Canadian  Press:  H.  P.  Robinson,  direc-  the  Xciv  York  Times  and  watched  the 
iiij  i.icuiii.  Telegraph-Jour-  preparation  of  Wednesday’s  60-page 

No  doubt  manv  of  the  qualities  that  r]*’  regular  edition.  Both  men  thought  news 

made  this  rugged  and  sterling  character  r-  ‘'p  .‘'’a  ^  n  vf 

popular  „..h  .hoao  »i,h  uW  he  was  auSe„*m. ' 

associated  canie  to  him  as  a  heritage  from  Macdonald.  Eastern  Divisional  Superin- 
his  distinguished  father,  Samuel  Hay  Canadian  Press;  J.  Crocket. 

k.-,nffn,;,nn  who  was  ores, dent  ot  tlv^  publisher.  Fredericton  (N.  B.)  Gleaner: 

O.  Barbour,  general  manager.  Moncton 
(N.  B.)  Transcript;  B.  S.  Robb,  news 
HI  ■  u-  J  xj  1  editor.  Moncton  (N.  B.)  Transcript; 

■J  servative  m  his  day.  He  w;as  always  a  l  Keating,  general  manager.  MoJicton 
friend  to  the  employes  of  his  newspaper  (x.  B.)  Times;  George  Madison,  news 
and  his  son  developed  this  spirit  of  friend-  editor.  Moncton  (N.  B.)  Times;  A.  D 
shin  and  kindness  almost  into  a  personal  AfapVpiii  „„i,i;ci,»,.  ni,,.-.,  /xt  'c  \ 


Kauffmann,  who  was  president  of  th" 
Evening  Star  Newspaper  Company  until 
his  death  in  1906,  and  who  was  one  > 
the  foremost  authorities  on  the  Art  Pre- 


with  more  vividness  and  style  than 
British  newspapers. 

Mr.  Hayes,  whose  cartoons  are  a  regu¬ 
lar  feature  of  the  i.  ape  Town  .Argus,  was 
particularly  impressed  with  the  high 
standard  of  art  maintained  in  .American 
advertising. 

.American  made  motor  cars  dominate 
the  field  in  South  .Africa,  the  visitors 
stated  and  selling  is  stimulated  with  con¬ 
siderable  advertising.  American  movies 
also  are  first  in  the  film  field. 

Mr.  Green  joined  the  Argus 
papers  in  1920  and  Mr.  Hayes  in  1922, 
after  serving  with  the  Dorland  Agencv  in 
its  London  office.  Mr.  Green  is  sailing 
for  Africa  Sept.  29  and  will  arrive  home 


Here  he  attended  the  Emer^n  In-  money  except  insofar  as  it  could  be  editor,  Charlottetoivn  (P.  E.  I.)  Guar- 
stitute,  preparing  at  that  school  for  Am-  applied  to  the  advancement  of  his  city.  dian.  and  Frank  Doyle  of  Moncton 
herst  College,  whence  he  graduated  m  his  newspaper  or  its  employes.  He  never  (N  B.)  Transcript. 

1875  with  the  degree  of  bachelor  of  art--,  hesitated  to  open  his  purse  in  time  of  _ 

Early  in  his  career  he  had  a  personal 

interview  with  President  Lincoln.  -phe  entire  newsroom  and  Sunday  staffs 

In  the  autumn  of  1875  Mr.  Kauffmann  Star  came  to  realize  how  much 

entered  the  service  of  the  Star  as  a  re-  ^jj.  Kauffmann  had  their  interests  at  heart 
porter  and  was  consequently  at  the  time  ^yhen  after  our  entrance  into  the  World 
of  his  death  its  oldest  living  ernploye.  \\'ar  living  conditions  in  Washington 
On  January  5,  1882,  Mr.  Kauffmann  became  exorbitant.  Each  married  man 


NEW  COAST  DAILY  PLANNED 


SERVING  WOMEN  READERS 


That  I«  Morning  Paper’s  Job,  Says  Mrs. 
Reid  of  N.  Y.  Herald  Tribune 

.A  morning  newspaper  should 


married  Miss  Jessie  Kennedy  of  was  invdted  to  a  personal  conference  with  women  readers  as  conscientiously  as  it 

ington.  Mrs.  Kauffmann  died  in  1926.  j^e  managing  editor,  and  plans  were  de-  does  men,  Mrs.  Ogden  Reid,  advertising 
In  1901  Mr.  Kauffmann  built  .Airli^  on  yjse^j  whereby  the  latter  advanced  neces-  director  of  the  Neur  York  Herald  Tri- 
the  Military  road,  adjacent  to  Rwk  additional  moneys  out  of  his  private  bnve.  declared  this  week,  announcing  a 

Creek  Park,  as  a  summer  home,  and  a  purse  until  salary  adjustments  were  made  ^eries  of  cooking  schools  the  Herald 
fewj  years  later  made  it  his  permanent  j,,  the  regular  cour.se  of  affairs.  Tribune  is  to  conduct  next  month, 

residence.^  .Another  way  in  which  Mr.  Kauffmann  Plans  for  the  school,  were  announced  at 

Mr.  Kauffmann  rose  through  the  exhibited  his  genuine  spirit  of  friendliness  a  luncheon  Mrs.  Reid  gave  to  prominent 
various  grades  in  the  news  department  to  invite  members  of  his  staff  to  his  club  women  at  the  Commodore  Hotel, 

and  was  appointed  managing  editor  m  beautiful  home.  .Airslee,  for  a  week-end.  Miss  Florence  Brobeck,  director  of  the 

1893.  later  he  was  electe<l  yice-presi-  families  in  which  there  were  children  Herald  Tribune  Institute,  described  the  „..v.  -hk  iikr.,-,....,,..  p... . 

dent  of  the  Evening  Star  Newspaper  ^yprp  particularly  fortunate  in  this  regard  history  and  ideals  of  that  department  and  It  is  announced  that  the  World  will  have 
Co.  He  also  was  president  of  the  because  all  children  were  beautiful  to  Mrs.  William  Brown  Meloney,  editor  of  full  leased  wire  news  service  and  that 
Columbia  Planograph  Co._  and  a  director  bim.  He  loved  to  share  the  beauty  of  the  Herald  Tribune  Magazine,  declared 
of  the  National  Metropolitan  Bank.  'He  bis  home  with  them.  Incidentally  one  that  never  had  women  been  “so  intelli- 
was  a  member  of  the  board  of  managers  of  his  most  valuable  services  to  the  city  gently  and  passionately’’  interested  in 
of  the  National  Geographic  Society,  a  f  f  Washington  was  as  a  director  of  the  home  making  as  they  were  today, 
director  of  the  Corcoran  Gallery  of  Art  Children’s  Hospital,  while  one  of  his  xr  t-,.  x.  •„  ..... 

and  of  the  Chddren’s  Hospital  He  had  greatest  services  to  the  realm  of  art  was 
many  club  affiliations,  membership  in  the  in  his  work  as  a  trustee  of  the  Corcoran 


Incorporation  Papers  Filed  for  Salem 
(Ore.)  World — May  Start  Oct.  1 

Incorporation  papers  have  been  filed  in 
Salem.  Ore.,  for  a  new  afternoon  daily 
to  be  published  in  that  city.  It  will  be 
known  as  the  Salem  World  and  will 
first  issue  Sept.  20  if  a  plant,  which  has 
serve  been  bought  in  Spokane  can  be  assem¬ 
bled  in  Salem  by  that  time. 

The  incorporators  are  M.  C.  Brooks. 
C.  C.  Baker  and  A.  M.  Church,  all  of 
Salem,  and  the  officers  are :  President, 
Frank  D.  Bligh ;  vice-president,  C.  E 
.Albin;  treasurer.  Isadore  Greenbaum: 
secretary,  C.  C.  Raker. 

The  newspaper  is  the  outgrowth  of 
labor  difficuFies  which  resulted  in  the 
two  present  Salem  dailies  declaring  open 
shop  and  employing  non-union  printers. 


Jessie  M.  De  Both  will  direct  the  cook¬ 
ing  schools. 


Byron  E.  Shelleberger.  until  recently 
mechanical  superintendent  of  the  Seattli 
Post-lntclligcnccr,  will  be  managing 
editor. 


Cosmos  Club  He  was  the  first  strictly  Gallery  of  Art,  a  position  in  which  he 
local  newspaper  man  ever  taken  into  the  succeeded  his  father  who  was  a  member 
Gridiron  Club.  of  the  original  body. 

During  his  early  days  as  a  newspaper  In  the  composing  room  of  the  Star 


COOLIDGE  HOST  TO  BRISBANE 


SENDS  MEN  TO  N.  Y.  SHOW 

George  M.  Rogers,  general  manager  of 
the  Cleveland  Plain  Dealer,  sent  six  of 


.Arthur  Brisbane,  editor  of  the  New  his  men  to  study  the  New  York  Graphic 
York  Ei’cning  Journal,  was  a  luncheon  .Arts  Exhibition.  They  were:  H.  J- 


reporter  Mr.  Kauffmann  covered  a  niim-  Rudolph  Kauffmann  will  always  be  re-  guest  of  President  Coolidge  in  Washing-  Graham,  foreman  maintenance;  Fred 
ber  of  interesting  and  unusual  assign-  membered  as  a  great  “boss  printer.’’  ton.  Sept.  16.  Following  the  luncheon  Uhl,  foreman  engraving;  M.  Moeder, 
ments.  He  was  one  of  the  first  news-  Every  day,  during  his  third  of  a  century  as  he  declared  he  felt  Mr.  Coolidge’s  state-  foreman  composing;  Thomas  Gebbie. 
paper  reporters  to  utilize  the  “wheel"  managing  editor,  he  doffed  the  raiment  of  ment  that  he  did  not  choose  to  run  in  foreman  pressroom ;  Mac.  D.  Sinclair, 
in  the  pursuit  of  news.  the  editorial  sanctum  after  luncheon  and  K28  clearly  eliminated  him  as  a  candi-  head  linotype  machinist;  George  W. 

Mr.  Kauffmann  was  a  lifelong  mem-  attired  in  overalls  and  apron,  presided  date.  Kennel,  foreman  stereotype. 
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every  year  now  has  135  WEEKS 
THANKS  TO  ADVERTISING  MEN 


Y 

Y.  M.  C.  A.  Week. 

Following  is  a  list  of  “Days”  celebrated 
nationally  and  locally : 


Like  Eliza  Crossing  the  Ice  American  Public  Leaps  from  Bread 
and  Milk  Week  to  Prune  Week,  Across  Linoleum 
Week  and  Into  Prayer  Week 


PRIL  has  nine  weeks;  May  has  five;  Week;  American  Legion  Week;  Art 


Week ;  .\rt-Poster  Week ;  Apple  Growers 
Have  Another  Week  (New  York  State). 

B 

Baseball  Week;  Better  Home  Lighting 


October,  seven;  and  November,  nine. 

A  new  calendar  has  not  been  devised. 

The  advertisers  are  simply  making  holi¬ 
day,  setting  aside  “weeks”  to  “capture  the 
interest  of  the  public,”  and  in  so  doing 
they  have  stretched  the  ordinary  year  of  Week ;  Better  Mailing  Week :  Bundles  for 
52  weeks  into  135.  Near  East  Week;  Better  Farm  Equip- 

Guy  E.  Marion,  manager  of  the  re-  ment  Week;  Bread  and  Milk  Week, 
search  department  of  the  Los  Angeles 

Qiamber  of  Commerce,  has  compiled  a  C 

list  containing  the  namp,  and  in  some  Community  Week;  Cancer  Week; 
cases,  the  dates  of  all  the  special  weeks  Christmas  Week ;  Coin  Week ;  Community 
and  days  that  now  grace  the  American  chest  Week;  Conservation  Week;  Corn 
calendar,  thanks  to  advertising.  In  pre-  ^Veek ;  Courtesy  Week ;  Cranberrv  Week, 
paring  the  lists  he  was  assisted  among 


others  by  John  Cotton  Dana,  of  the  New 
Jersey  Public  Library  ;  the  Chamber  of 
Commerce  of  the  United  States;  the  Bu¬ 
reau  of  Business  Standards  of  the  Shaw 
Publications ;  the  Chicago  Daily  Nnvs 
and  the  New  York  Times. 

The  present  month,  according  to  the 
compilation,  is  rather  arid  as  far  as  weeks 
go.  It  only  boasts  the  traditional  four. 


D 

Dairy  Week;  Dental  Hygiene  Week; 
Disarmament  Week. 


Efficiency  Week. 


Find  Yourself  Week;  First  Aid  Week; 


one  of  which  has  been  given  the  name  of  .Forest  Protection  Week;  Forest  Pre- 
“Constitution  Week”  and  has  already  been  servation  Week ;  Furniture  Week.  (Put 


on  by  S.  Karpen  &  Bros.) 


celebrated. 

October  does  very  well.  Next  month 
various  sections  of  the  country  have  set  G 

aside  the  following  weeks  for  observance  ;  Grandma  Week  (Windhurst  Dry  Goods 
“Apple  Week”;  “Better  Speech  Week”;  Company) ;  (jarage  Week;  Good  English 
“Fire  Prevention  Week”;  "Girl^  Scout  Week;  Good  Health  Week;  Good  Roads 

Week”;  “Management  Week^ ;  “National  Week;  Go  to  High  School  Week;  Go  to 

Fire  Prevention  Week”;  “National  Pic-  School  by  Parents  Week, 
ture  Week”  and  “Pharmacy  Week.” 

“Better  Speech  Week”  is  duplicated  in  H 

November,  which,  all  in  all,  is  a  most  Home  and  Social  Week;  Honesty 
serious-minded  month,  what  with  “..\meri-  Week ;  Humane  Week, 
can  Education  Week,”  “Book  Week," 

“(^ikiren’s  Book  W'eek,”  “Father  and 
Son  Week”  and,  fortunately,  "Prayer  Ice  Week 
Week.”  The  only  materialistic  chord  Peach  W'eek. 

struck  in  this  month  of  Thanksgiving 
time,  with  its  turkey,  pumpkin  pie  and 
other  fixings,  is  that  of  “Canned  Foods 
Week,”  officially  listed  for  November.  L 

The  versatility  and  ingenuity  of  the  ad-  Law  Enforcement  Week ;  Library 
vertising  men  of  America  is  ably  demon-  Week;  Lighting  Week;  Local  Hospital 
strated  in  an  alphabetical  listing  of  the  Week ;  Linoleum  Week, 
weeks,  running  from  “.\chievement 


(Ontario) ;  International 


Know  Your  City  Week. 


M 

Milk  Week;  Mother  and  Daughter 

Week. 

N 

National  Bicycle  Week;  National  High¬ 
way  Week;  National  Laundry  Week; 

National  Managers  Trade  Week;  Nation¬ 
al  Narcotic  lulucation  Week;  National 
Song  Week ;  Nature  Study  Week ; 

Naturalization  Week;  New  England 

Cigar  Week. 

O 

Omaha  Made  Tire  Week  (3  (3maha 
Tire  Mfrs.)  ;  Orange  Week  (California 
"Sunkist”) ;  Own  Your  Home  Week. 


Week”  and  “Art  Week,”  two  examples  in 
the  “A’s,”  through  to  “\\  alk  and  Be 
Healthy  Week,”  “World  Court  Week” 
and  “Y.  M.  C.  A.  Week.” 

few  of  the  choice  weeks  include ; 

“Blossom  Week”;  “Bread  and  Milk 
Week” ;  “Corn  Week”  ;  “Courtesy  Week”  : 

“Go  to  School  by  Parents  Week" : 

“Grandma  Week”;  “Honesty  Week"; 

“Hearing  Week” ;  “Linoleum  Week” ; 

“Poetry  Week” ;  “Prune  Week” ;  and 
“Truth  Week.” 

The  complete  chronological  listing  of 
“weeks”  follows : 

January:  National  Thrift  Week. 

February:  Boy  Scouts’  Week;  Na¬ 
tional  Drama  Week;  Truth  Week. 

March  :  None. 

.\pRii. ;  .American  Forest  Week ;  Be 
Kind  to  .Animals  Week ;  Better  .American 
Speech  Week;  Better  Homes  Week;  Na¬ 
tional  Boys’  Week;  Health  Promotion 
Week;  Reindeer  Week;  National  Negro 
Health  Week;  National  Garden  Week. 

May:  Clean  Up  Week;  Girls’  Week; 

International  Boys’  Week ;  National 
Music  Week. 

June:  Chamber  of  Commerce  Week. 

July:  None. 

August:  None. 

September:  Constitution  Week. 

October  :  Girl  Scout  Week :  Manage¬ 
ment  Week;  National  Fire  Prevention 
VVeek;  National  Apple  Week;  National 

Picture  Week:  Pharmacy  Week.  t  i  i  •  •  i 

November:  Better  Speech  Week;  Book  Week;  Thanksgiving  Week; 

Week;  American  Education  Week;  Week. 

Canned  Foods  Week ;  Children’s  Book  \r 

Week ;  Father  and  Son  Week ;  W'^ar  on 
T.  B.  at  Xmas  Time  Week. 

December:  None. 

Other  weeks  without  dates: 


Parents  Week ;  Patriotic  Week ;  Pay 
\our  Bills  Week;  Pennsylvania  Week; 
Physical  Education  Week ;  Poetry  Week ; 
Pride  in  Appearance  Week ;  Prune  W’eek. 

R 

Refrigerator  Week  (Kalamazoo  Ice 
and  Fuel  Co.) ;  Red  Cross  Roll  Call 
Week;  Rotary  Week. 

S 

Safety  Week;  Self  Denial  Week; 
School  Exhibit  Week;  Safe  Investments 
W’eek;  Squibb  Week  (E.  R.  Squibb  & 
Sons.) 

T 

Talk  Oakland  Week  (Oakland,  Cal.) ; 


Virginia 

W’eek. 


Week ;  Visual  Education 
W^ 

W’ashington-Lincoln  Week;  Walk  and 
Be  Healthy  Week  (South  Bend  Shoe 
Achievement  W’eek;  .American  Indian  Retailers  Assn.);  World  Court  W’eek. 


J.XNUARY 

name  d.\te 

Benjamin  Franklin's  Birthday  ...  17 

Child  Labor  Sunday . 

Robert  E.  Lee’s  Birthday .  19 

New  Year’s  Day  .  1 

Paul  Revere’s  Birthday .  1 

Twelfth  Night  .  5 

William  McKinley’s  Birthday  ...  29 

FEBRU.VRY 

.Abraham  Lincoln’s  Birthday  _  12 

Charles  Dickens’  Birthday  .  7 

Daniel  Boone’s  Birthday  .  11 

Groundhog  Day  .  2 

George  W  ashington’s  Birthday  . .  22 
Henry  W’adsworth  Longfellow’s 

Birthday  .  27 

Race  Relations  Sunday . 

Roosevelt  National  Memorial  Day  9 
St.  Valentine’s  Day .  14 

march 

-Ash  Wednesday  .  2 

Carl  Schurz’s  Birthday  .  2 

Hina  Matsuri  .  3 

St.  Patrick’s  Day .  17 

APRIL 

Arbor  Day .  9 

April  Fool’s  Day .  1 

Easter  Sunday . 

8th  Day  of  Passover  (Hebrew)  .  .. 

Good  Friday  . 

Jefferson  Davis’  Birthday  .  13 

Palm  Sunday  . 

7th  Day  of  Passover  (Hebrew)  ..  23 
Thomas  Jefferson’s  Birthday _  13 

MAY 

Empire  Day  (Canada)  .  24 

Florence  Nightingale’s  Birthday..  12 

Father’s  Day . 

I-abor’s  Memorial  Sunday  .  22 

May  Day  .  1 

.Mother’s  Day  . 

Mecklenburg  Declaration  of  Inde¬ 
pendence  .  20 

Memorial  Day .  30 

National  Hospital  Day .  12 

Peach  Day .  18 

World  Goodwill  Day . 

World  Goodwill  Sunday . 

Walt  W’hitman’s  Birthday .  31 


JUNE 

Bunker  Hill  Day  (Massachusetts)  17 

Children’s  Day  Sunday . 

Flag  Day  .  . . 

Harriet  Beecher  Stowe’s  Birthday  14 


Nathan  Hale’s  Birthday  .  6 

JULY 

Bastile  Day .  14 

Dominion  Day  (Canada) .  1 

Independence  Day  .  4 

St.  Swithens  Day  .  15 


AUGUST 

None. 

SEPTEMBER 


.American  Indian  Day . 24 

Constitution  Day  .  17 

First  Battle  of  the  Marne .  6 

James  Fenimore  Cooper’s  Birthday  15 

Labor  Sunday  . 

I.abor  Day  . 

Lafayette  Day  .  6 

OCTOBER 

.Americanization  Day  (Roosevelt’s 

Birthday)  .  27 

Columbus  Day  .  12 

Founder’s  Day — Girl  Scouts  _ 31 

Hallowe’en .  31 

Reformation  Day . 25 

Roosevelt’s  Birthday  .  27 

Shmini  Azereth  (Hebrew)  . 30 

NOVEMBER 

Armistice  Day .  11 

Armistice  Sunday  . 

Election  Day  . 

Newark  Day  .  2 

Red  Cross  Sunday . 

Thanksgiving  . 

Tuberculosis  Sunday  . 


DECE.MBKR 

Christmas  Day .  25 

Golden  Rule  Sunday . 

Joel  Chandler  Harris’  Birthday  . .  8 

Tuberculosis  Sunday . 

Universal  Bible  Sunday . 

Other  days  without  date ; 

Bird  Day;  Cliild  Health  Day;  Navy 
Day;  Personal  Preparedness  Day. 

WYTHE^IUJAMS  HEAD 
OF  GENEVA  CORPS 


First  American  To  Be  Named  Pres¬ 
ident  of  Correspondents  Accre<fited 

To  League - Gridiron  Ends 

Year*  s  Activities 

By  ALBIN  E.  JOHNSON 

Correspondent,  Kditor  &  Publisher) 
For  the  first  time  since  its  organization, 
an  .American  has  been  elected  as  presi¬ 
dent  of  the  International  Association  of 
Journalists  .Accredited  to  the  League  of 
Nations  at  Geneva.  Wythe  Williams, 
correspondent  of  the  New  York  Times, 
was  chosen  by  acclamation. 

The  honor  last  year  was  offered  to 
Edwin  L.  James,  of  Paris,  European  di¬ 
rector  of  the  Times,  but  declined.  Mr. 
James  held  that  so  long  as  the  United 
States  was  not  a  member  of  the  League, 
an  .American  should  not  head  the  As¬ 
sociation.  During  the  past  year,  how¬ 
ever,  Henry  W’ales,  European  corre¬ 
spondent  of  the  Chicago  Tribune,  has 
been  vice-president,  and  Robert  Neville, 
of  the  New  York  'Times,  a  director.  At 
the  present  there  are  more  than  a  score 
of  American  newspaper  men  members  and 
the  organization  was  originally  founded 
by  Americans  co-operating  with  their 
European  colleagues. 

Other  officers  elected  are: 
Vice-presidents:  M.  Barde,  L’Oeuvre, 
Paris;  Dr.  A.  Keller,  Der  Bund,  Berne; 
M.  Sigetoku,  Asahi,  Tokio;  M.  Valich, 
Novosli,  Zagreb,  Jugoslavia;  and  Chali- 
nor  James,  Daily  Mail,  London. 

Secretary-(3eneral,  Andre  Glamer,  Ex¬ 
change  Telegraph,  London;  treasurer,  M. 
de  Jongh  van  Beck  und  Donk,  Rotter- 
damischer  Neuwe  Courant,  Rotterdam; 
permanent  delegate,  M  Francois  Laya, 
Le  Temps,  of  Geneva;  assessors’  commit¬ 
tee,  George  Bernhard,  editor  Vossiche 
Zeitiing,  Berlin,  who  is  retiring  presi¬ 
dent  ;  Carlo  a’Prato,  of  Geneva  and 
Honorio  Roigt,  La  Nacion,  Buenos 
.Ayres. 

The  journalists  concluded  their  official 
organization  activities  with  their  annual 
“Gridiron  Lunch”  to  the  members  of 
the  League  Council  and  president  of  the 
Assembly.  _  As  a  special  mark  of  courtesy 
they  set  aside  all  rules  and  invited  thirty 
visiting  American  editors  to  be  present. 


TENNIS  REPORTERS  ORGANIZE 


Writer*  Form  Aitociation  with  Allen, 
New  York  Sun,  President 

The  Lawn  Tennis  Writers  Association, 
with  J.  _P.  Allen  of  the  New  Y'ork  Sun 
as  president,  was  formed  at  a  meeting 
held  this  week  at  the  Harvard  Qub  of 
New  York.  .A  constitution  patterned 
after  that  of  the  English  Lawn  Tennis 
Journalists’  Association  was  adopted. 
Mr.  .Allen  has  been  writing  for  New 
York  newspapers  for  the  last  30  years. 
In  recent  years  he  has  concentrated  on 
tennis  and  billiards. 

George  Carens  of  the  Boston  Transcript 
was  elected  vice-president,  and  A.  D. 
Rothman  of  the  Australian  Press  .Asso¬ 
ciation,  secretary-treasurer.  On  the 
executive  committee  with  them  were 
elected  Fred  Hawthorne,  of  the  New  York 
Herald  Tribune;  Miss  (Gertrude  Lynahan, 
Nc7v  York  World;  John  Tunis,  New 
York  Evening  Post,  and  Robert  Sensen- 
derfer,  Philadelphia  Bulletin.  The  first 
annual  meeting  of  the  association  will  be 
held  in  December. 


DAILY  STAGES  FLOWER  SHOW 

The  Miheaukee  Journal  staged  its  third 
annual  flower  show  in  the  Journal  build¬ 
ing  recently.  There  were  740  entries  and 
more  than  4,000  persons  visited  the  ex¬ 
hibit.  Prizes  totaling  $3(X)  were  awarded. 
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“SCIENTIFIC  PRECISION”  IN  ADVERTISING 
GOAL  OF  I.  A.  A.  RESEARCH  GROUP 


Walter  Strong’s  Committee  Will  Analyze  1,000  Campaigns 
Seeking  Fundamentals  of  Successful  Advertising 
Procedure — Blazing  New  Trail 


nite  reason,  also  will  be  analyzed  and  ex¬ 
plained.  Why  it  failed — whether  through 
improper  distribution,  indifferent  adver¬ 
tising,  lack  of  sales  support  or  merchan¬ 
dising  activity  or  whatever  the  cause — this 
also  will  be  teld  in  detail  so  that  the  new 
advertiser  or  the  present  advertiser  work¬ 
ing,  perhaps,  along  similar  lines,  may  be 
saved  from  a  similar  experience  through 
an  uncolored  presentation  of  the  facts  as 
they  really  exist. 

JUST  one  year  ago,  at  the  annual  con-  structive  work  that  will  be  of  real,  prac-  “All  of  this  information,  carefully 

vention  in  Philadelphia  of  the  Associ-  tical  help  to  every  advertiser,  every  pros-  tabulated  and  scientifically  analyzed,  will 

ated  Advertising  Clubs  of  the  World,  pective  advertiser;  every  ma^zine  and  be  for  the  information  of  anyone  con- 

Eugene  McGuck-  newspaper  and  their  representatives ;  every  cerned.  The  committee’s  findings  will  be 

in,  president  of  advertising  agency  and  their  salesmen  and  given  w'ide  publicity  in  interested  chan- 

the  Eugene  Me-  merchandisers.  Nothing  like  it  ever  has  nels.  Schools  will  get  it,  and  colleges 

Guckin  Company,  'jfen  attempted  before.  Its  value  will  be  where  advertising  procedure  is  being 

iP  h  i  1  a  d  e  1  phia,  immediately  apparent.  taught.  Advertising  agencies,  newspapers 

made  an  address  “Suppose,  for  example,  an  advertising  and  magazines,  advertisers  and  prospective 

in  which  he  em-  <agency  representative  or  a  publishers’  advertisers — all  will  have  opportunity  to 

phasized  the  need  representative  is  interested  in  selling  a  study  the  committee’s  findings  in  the  in- 

for  “scientific  pre-  prospective  new  advertiser  on  advertising,  terest  of  a  larger  appreciation  of  advertis- 

cision  in  adver-  through  all  the  regular  ing  and  its  value,  based  on  records  of 

tising”  a  d  d  ing  channels  in  his  efforts  to  prove  to  the  these  values,  scientifically  obtained.  In  a 

that  “it  is  not  Prospect  that  advertising  pays.  He  re-  word,  as  Mr.  McGuckin  says,  ‘scientific 

unlikely  that  in  instances  of  national  advertising  precision  in  advertising’.” 

another  few  years  campaigns  that  have  been  successful  and  Mr.  Stewart  said  that  the  committee’s 
the  advertising  proceeds  to  recount  specific  instances,  headquarters  will  likely  be  established  in 
otronrv  will  tv>  in  ^hc  information  concerning  these  cam-  Chicago  and  that  it  will  begin  work  at 
^sLssion  of  def-  has  gathered  a  bit  here,  some  once. 

^  ft  e  formulae  ‘here  and  still  more  from  the  adver-  - 

tasrf  upon  known  faiors^-oomparablp  LaXir^pTrLkM  RADIO  PHOTO  DEVICE 

SeSist^” engineer  and  the  ..  .jhat’s  all  very  well,’  says  the  proS' 


BUFFALO  RADIO  CODE 
FOR  ADVERTISING 


Indefinite  and  Micleading  Term*  To  Be 
Barred  from  Copy  Under  Agree¬ 
ment  Made  by  Local 
Retailers 


Walter  A  Strong 


,,  c-a  a  j  a  f  ai.  07  f  pcct,  pcrhaps,  ‘but  where’s  the  evidence? 

Iv^owe  Stewart,  president  of  the  ^vh4t  have  you  got  to  show  in  actual 

del t>hia  Record  and  secretary  of  the  Inter-  figures  as  to  how  this  particular  Machine  on  Exhibit  at  New  York  Fair 

national  Advertismg  Association,  which  ^  through  ?  Justhow  - 

ormerly  was  the  Associated  Advertising  advertisers  achieve  this  prestige? 

Clubs  of  the  \\  odd.  announced  this  w^k  merchandise  their  products? 

that  the  Association  has  just  approved  the  j  advertising  will 

api^intment  of  a  special  committee  to 
further  a  scientific  study  of  the  economic  tj,pm? 


DEMONSTRATED 


Can  Be  Attached  for  Picture  Serv¬ 
ice  to  Any  Receiving  Set, 

Is  Claim 


.  liitiii;  The  Cooley  photo-radio  machine,  which 

value  of  advertising  and  that  its  executive  -AVell  where  is  the  evidence?  Where  receives  pictures  by  radio  and  which  is 
comimttw  has  pledged  a  sum  approximat-  are  the  ‘cold  facts’?  And  right  there  the  said  to  be  applicable  to  any  broadcast 
mg  $/ 5,^  to  carry  out  the  committee  s  interviewer  fumbles.  Not  that  he  isn’t  receiver,  was  demonstrated  in  New  York 
work  the  basis  of  which  he  explained,  telling  the  whole  truth  and  nothing  but !  this  week  at  the  opening  of  the  Radio 
will  be  the  compilation  of  accurate  facts  ‘corroborative  World’s  Fair  at  Madison  Square  Garden, 

ai^  figures  on  the  value  of  advertising  evidence’?  as  the  lawyer  would  say.  A  picture  of  Gov.  Smith  was  picked  up 
which  will  make  further  experimentation  xq-he  ‘corroborative  evidence’  iust  isn’t  by  the  machine  on  exhibit  on  the  opening 
unnecessary. n  many  phases  of  advertising  h  i^rbe  wh^n  night.  .  .  ,  .  .  . 

and  selling.  into  its  studies  of  advertising  values,  be-  .  The  picture  unit  plup  into  the  receiv- 

It  IS  safe  to  say  that  the  advertising  ..  ppttinir  of  this  evidence  and  its  mg  set  m  place  of  the  loud  speaker.  The 

agency  of  the  future  will  be  aide  to  put  be^ne  of  ^  Picture  is  recorded  on. a  revolving  cylin- 

its  finger  on  the  wpk  spots  m  the  manu-  .  And  these  records  are  to  be  for  the  wb'ch  is  synchronized  with  a  trans- 

mrth7^emeT‘^alm°ost*L*^cTrt  Ts'a  information  of  that  part  of  the  interested  mitting  9-linder,  around  which  is  wrapped 
out  the  remedy  almost  as  certainly  as  a  .  j-  concerned  with  the  buying  selling  the  original  picture.  Illustrations  meas- 
ch^ist  can  analyze  a  solution  and  state  ^  placing  of  advertising’  ’  “ring  four  by  five  inches  can  be  received 

what  elements  are  missing.”  Mr.  Me-  Placing  oi  minutes.  The  printing  method 

Guckin  explained  in  his  address.  lo  prov  e  his  i»int  in  rourt  an  attorn  y  receiving  end  is  based  uoon 

Ar,^  fhot’c  pvrirtlv  what  the  npwlv-  refers  to  ‘precedents.  He  cites  earlier  “sea  ai  me  receiving  enu  is  oasea  upon 

And  that  s  exactlv  what  the  npvl>  jp.:™,  l...  courts  and  iudees  He  backs  ^  corona  discharge  which  affects  sensi- 

named  special  committee  of  the  I.  .A.  A.  uccisicnsDv  courts  ana  juagp.  c  uac  s  The  machine  can  be  made  at 

hac  spt  out  to  pnahip  the  advertising  up  vvhat  he  says  bv  cold  facts  and  figures  l>;*pcr  rne  macnine  can  oe  maae  at 

has  set  out  to  enable  the  aovertising  .l  .  „  A  '  r  j  H  home  tor  $100,  it  is  claimed, 

agency  and  the  advertiser  to  do,  Mr.  a  matter  oi  accepts  recora.  ^  ne 

Stewart  pointed  out  in  an  exclusive  inter-  produces  the  records-actually  shows  them  - 

view  with  a  representative  of  Editor  &  m  the  courtroom. 

Publishes  'The  physician  does  the  very  same 

“The  appointment  of  this  new  commit-  thing.  He  knows,  because  he  has  the 
tee  looks  to  me  to  be  one  of  the  most  ad-  records  to  prove  it.  that  such-and-such 
vanced  steps  ever  taken  bv  the  I.  A.  A.  surgeon,  five,  six  or  ten  years  ago,  found 
to  emphasize  the  importance  of  advertis-  certain  conditions  existing  when  certain 


A.  P.  MEMBERSHIP  RECORD 


More  Than  1,233  Daily  Papers  Now 
Members  of  Cooperative  Body 

The  Associated  Press  this  week  estab- 


telegraph  machines  in  operation. 


TEN  BEST  PLAYS  PICKED 


ing  as  an  economic  factor  in  the  nation’s  symptoms  were  apparent  and  that  by  pro-  ^  membership  record, 

business,”  said  Mr.  Stewart.  ceed.ng  along  a  certain  line  he  obtained  j  333  ^  on  its  mem- 

“Officially,  the  committee  was  chris-  certain  specific  results  that  the  records  rolls.  The  last  previous  high 

tened,  at  the  start,  as  the  Committee  on  show  were  entirely  successful,  and  what  j  220  in  May  of  this  vear.  At  the 

Economics  of  Advertising.  But  the  word  worked  out  >n  the  earlier  instances  will  meeting  last  April  there  were 

'economics'  covers  such  a  wide  range  and  work  out  j^t  the  same  now,  by  the  same  1,218  meml^rs. 

is  susceptible  of  so  many  meanings,  that  it  methods.  The  chemist  or  the  engineer  Associated  Press  put  its 

seems  to  me  a  better  designation  of  it  works  along  similar  lines.  North  and  South  Carolina  members  on 

would  be  the  Committee  on  the  Value  of  In  a  word,  the  big  problem  the  ad-  printer  circuits.  Thirty-five  newspapers 
Advertising.  That  is  more  easily  under-  vertising  profession  is  up  against  right  „.,.re  affected.  W.  J.  McCambridge,  in 
stood  and  it  explains  clearly  just  what  the  now  is  the  need  for  actual  bona  hde  scien-  charge  of  the  traffic  department,  an- 
committee  has  in  mind— a  study  of  the  tific  evidence  of  the  value  of  advertising,  „ounced  that  the  .Associated  Press  now- 
value  of  advertising.  Wh^her  it  will  be  evidence  that  will  be  official  and  trust-  1,35  more  than  1,000  automatic  printer 
finally  given  that  designation  will  be  for  worthy. 

the  committee  itself  to  decide.  “The  committee  will  make  an  exhaus- 

“However,  that’s  of  small  importance,  tive  study  of,  say,  1,000  national  adver- 
The  primary  function  of  the  new  commit-  tising  campaigns  by  recognized  advertis- 
tee  is  to  study  the  scientific  value  of  ad-  ers  in  varied  lines  of  manufacturing  and 
vertising,  newspaper,  magazine  and,  in  business.  It  will  take  up  each  of  these  Bum*  Mantle’*  Annual  Compilation  to 
fact,  every  kind  of  advertising.  Walter  campaigns,  gather  all  the  facts  concerning  „  _  _ 

Strong,  publisher  of  the  Chicago’s  Dailv  them,  how  they  were  put  over,  what  were  x.  i 

News,  is  chairman  of  the  new  committee,  the  merchandising  conditions,  how  dis-  “The  Best  Plays  of  1927-28,”  annual 

of  which  I  am  a  member.  It  is  to  the  tribution  w-as  effected,  how  production  book  of  plays  edited  by  Bums  Mantle, 
credit  of  the  executive  committee  of  the  was  increased  through  advertising  and  dramatic  editor  of  the  lYew  York  Daily 
I.  A.  A.  that  when  a  budget  approximat-  how  this  increased  production,  influenced  Nezvs  and.  writer  of  a  theatrical  letter  for 
ing  $75,000  was  presented  to  it  as  the  lower  consumer  prices  and  larger  profits,  the  Chicago  Tribune  Newspapers  Syn- 
approximate  cost  of  the  suggested  sur-  In  a  word,  every  feature  of  each  cam-  dicate,  will  be  published  by  Dodd  Mead 
vey,  there  were  immediate  voluntary  offers  paign  will  be  studied  by  experts  and  every  &  Co.,  Oct.  1. 

covering  the  sum  from  more  than  100  ad-  phase  of  it  will  be  carefully  analyzed  and  Plays  chosen  by  Mr.  Mantle  for  this 
vertising  representatives  at  the  session.  recorded.  year's  publication  are :  “Broadway," 

“The  committee  recommended,  and  it  “Yes.  the  exceptions,  as  the  committee  “Chicago” ;  “The  Play’s  the  Thing” ; 
was  agreed,  that  the  study  be  directed  by  finds  them,  will  be  tabulated  in  just  the  “Saturday’s  Children”;  “In  Abraham’s 
Professor  Barnes,  of  Northwestern  Uni-  same  way.  The  campaign  into  which  a  Bosom" :  “The  Constant  Wife" :  “Daisy 
versity.  There  is  no  argument  as  to  the  lot  of  advertising  money  was  put  and  Mayme” ;  “The  Silver  Cord" :  “The 
need  for  such  a  study.  It  is  a  bit  of  con-  which  subsequently  failed,  for  some  defi-  Cradle  Song”  and  the  “Road  to  Rome.” 


Launching  a  campaign  that  is  to  be 
made  national  in  scope,  according  to 
present  plans,  the  Buffalo  Radio  Trades 
-Association  has  adopted  a  code  of  stand¬ 
ards  governing  “truth  in  radio  advertis¬ 
ing.”  The  standards,  which  the  nation's 
radio  trade  will  be  asked  to  adopt  and 
follow  in  future  advertising  are  as  fol¬ 
lows  : 

First,  distance  and  selectivity  claims 
should  be  based  on  average  rather  than 
on  exceptional  performances. 

Second,  complete  means  that  noth¬ 
ing  further  need  be  purchased  to  oper¬ 
ate  the  set ;  list  price  should  mean 
selling  price;  price  quoted  should  state 
w'hether  selling  price  includes  acces¬ 
sories. 

Third,  state  total  price  is  down  price 
offers. 

Fourth,  name  the  cabinet  woods. 

Fifth,  identify  standard  equipment  by 
name. 

Sixth,  guarantee  should  be  stated  in 
clear  and  simple  terms. 

Seventh,  superlative  terms  to  be  elimi¬ 
nated.  lack  selling  force. 

Eighth,  disparagement  of  others  to  be 
discouraged. 

Ninth,  claims  for  quality  of  tone  which 
are  exaggerated  destroy  confidence. 

Tenth,  specify  number  of  sets  or  num¬ 
ber  of  pieces  of  equipment  if  they  are 
limited  when  advertising  a  special  sale. 

Eleventh,  define  claims  for  interference 
eliminators. 

Twelfth,  describe  tuning  operations 
ade(|uately. 

Thirteenth,  the  name  “static  elimi¬ 
nators”  unwarranted;  should  be  avoidd 
entirely. 

Fourteenth,  “seconds”  should  be 
branded. 

Fifteenth,  “from  factory  to  you”  should 
mean  sold  by  the  maker  to  consumer. 

Sixteenth,  illustrated  cuts  should  be 
accurate. 

Seventeenth,  word  “free”  .should  be 
used  only  when  article  is  free  and  when 
it  is  not  necessary  to  purchase  an  item 
to  obtain  the  free  one. 

SMITH  TO  HATTIESBURG 

Former  Con*oIi(lated  Pre*s  Official 
Now  American’*  Managing  Editor 

Edward  B.  Smith,  formerly  superin¬ 
tendent  of  the  Southern  Division  of  the 
Consolidated  Press  Association,  has  been 
made  managing  editor  of  the  Hattiesburg 
(Miss.)  American. 

Smith  is  a  graduate  of  the  School  of 
Journalism  at  the  University  of  Missouri, 
and  spent  three  years  in  the  Orient  on 
the  news  staff  of  the  Japan  Advertiser 
and  as  Far  Eastern  correspondent  for  the 
Christian  Science  Monitor  and  the  Lon¬ 
don  Daily  Express.  He  was  in  Tokio 
during  the  great  Japan  earthquake  of 
1923,  and  his  eye-witness  cable  to  the 
London  Express  is  credited  with  being  a 
24  hour  scoop. 

He  has  worked  on  a  number  of  middle 
western  papers,  including  the  Des  Moines 
Register  and  St.  Louis  Star. 

As  managing  editor  oi  the  American, 
Mr.  Smith  succeeds  C.  M.  Willoughby,  a 
well  known  Washington  newspaper  man 
who  died  in  New  Orleans  recently. 


SPORTSMAN  EXONERATED 

Larry  Dailey,  sports  editor  of  the  T ulsa 
(Okla.)  Evening  World  and  formerly  of 
the  Denver  (Col.)  Post  sports  staff,  was 
exonerated  and  discharged  at  a  pre¬ 
liminary  hearing  on  a  second  degree 
manslaughter  charge  brought  after  an 
altercation  with  W.  G.  Clark,  an  oil 
lease  broker,  whose  death  followed. 
Dailey^  took  exception  to  remarks  by 
Clark  in  the  presence  of  women  members 
of  the  former’s  party  in  a  Tulsa  restau¬ 
rant. 


Editor  &  Publisher  for  September  24,  19  27 


new  journalistic  thunders  against  CONVICTED  STARTS  MYSTERY 

INDIANA  POLITICAL  DEALS  ZZZ....,  ADVERTISING  FAD 

-  INDIANAPOLIS,  Sept.  22. — Mayor  ^  u  IJ  n  » 

Indianapolis  Star  Publishes  Letters  Involving  United  States  John  L.  Duvall  of  Indianapolis  "ir'Name'of  NevT^Cigwetre  and** 
Senators— Other  Corruption  Cases  Now  Before  was  found  guilty  of  violation  of  the  Arou-.  Curicity  Reflected 

State  Tribunals  “  i"  New.  Column. 

jur>  in  Cnminal  Court  here  at  7:48  _ 

By  RICHARD  P.  OVERMYER  ®  clock  tonight,  sentenced  to  30  days  Secrecy  being  successfully  maintained 

Indianapolis  Correspondent  of  Editor  &  Publisher  in  the  Marion  County  jail  and  fined  by  \V.  Ayer  &  Son  in  connection  with 

......TTO  .  ,o  -rt.  u  .1  •  _ $1,000.  The  conviction  bars  him  from  the  advertising  of  the  new  Ford  car 

TXDLAXAPOLIS,  Sept.  18. — The  citi-  publish  as  their  prooi  ot  the  charges.  .  „i  ^  has  led  to  a  new  advertising  fad.  Instead 

1  zens  of  Indiana,  jaded  and  wearied  The  existence  ot  the  letters  was  known  public  office  for  four  years.  flooding  newspaper  news  desks  with 

with  eleven  months’  reading  of  charges  to  the  Indianapolis  Star,  however,  and  _  hand-outs  on  a  new  product,  advertisers 

and  investigations  of  political  chicanery  feeling  that  the  Times  was  about  ready  n  a  making  mysteries  of  their  plans  hoping 

in  their  state,  awoke  to  a  new  sensation  to  “spring  them  in  its  attack  on  Rohm-  Atlanta,  Ua.  He  was  paroled  last  Aug.  thereby  to  arouse  public  curiosity  which 

last  Saturday  morning  when  the  Indian-  son,  a  representative  ot  the  Star  obtained  1/  and  is  now  living  with  Ins  tamily  here,  j,,.  reflected  in  news  columns. 

iholis  Star  published  two  letters  which  the  originals  and  copies  of  them  were  The  three  men  will  he  arraigned  Oct.  A  case  in  point  is  the  Union  Tobacco 

mav  involve  United  States  Senators  printed  in  the  Star  Saturday.  3  in  Criminal  Court.  It  was  announced  Company  of  511  Fifth  avenue.  New  York, 

lames  E.  Watson  and  .Arthur  R.  Robin-  The  Shumaker-\\  atson- Robinson  angle  this  week  that  ex-Governor  McCray  will  which  this  week  purchased  the  Mel- 

-on  in  an  attempt  to  influence  the  state  creates  a  third  phase  in  the  investigations  be  called  to  testify  in  the  trial.  Indiana  achrino  brand  of  cigarettes.  This  cono- 

^upreme  Court.  have  held  the  attention  of  Indianians  then  will  be  the  scene  of  the  unparalleled  pany  has  also  let  it  become  known  that 

Watson  and  Robinson,  although  indi-  nation  for  many  months.  spectacle  of  an  e.x-Governor,  just  out  of  they  are  planning  to  pack  a  new  popularly 


FORD  STARTS  MYSTERY 
ADVERTISING  FAD 

Union  Tobacco  Company  Hold.  Out 
on  Name  of  New  Cigarette  and 
ArouK.  Curio.ity  Reflected 
in  New.  Column. 

Secrecy  being  successfully  maintained 
by  N.  W.  .\yer  &  Son  in  connection  with 
the  advertising  of  the  new  Ford  car 
has  led  to  a  new  advertising  fad.  Instead 
of  flooding  newspaper  news  desks  with 
hand-outs  on  a  new  product,  advertisers 
are  making  mysteries  of  their  plans  hoping 


rectlv  linked  in  the  allegations  of  political  The  most  important  result  of  the  long  prison,  testifying  at  the  trial  of  his  sue-  priced  brand  of  cigarettes  to  enter  the 
corruption  which  have  been  under  in-  probe  was  the  indictment  Sept.  9  of  Gov-  cessor.  20  for  15  cent  market.  Already  ope 

veitigation  bv  three  grand  juries  since  vrnor  Ed  Jackson;  George  V.  Coffin,  In-  The  other  important  result  of  the  in-  New  York  newspaper  has  given  the 
last  October  have  thus  far  escaped  di-  diaiiapolis  city  and  Marion  comity  Re-  vestigations  is  the  present  trial  of  Mayor  company  gratuitous  space,  discussing  the 
ect  accusation,  except  from  the  Indian-  publican  chairman,  and  Robert  I.  Marsh,  John  L.  Duvall  of  Indianapolis  on  a  “forthcoming  mystery  cigarette.”  I 

\ivlis  Times  of  any  hand  in  the  various  ^’vu  Klux  Klan  lawyer  and  former  law  charge  of  violating  the  corrupt  practices  J-  L.  Hoffman,  an  official  of  the  com- 

Mchinations’ with  which  the  Governor  of  partner  of  the  Governor,  on  charges  of  act.  pany.  admitted  that  a  new  cigarette  brand 

the  state  the  mayor  of  Indianapolis  and  bribery.  They  are  charged  with  having  The  entire  investigation  of  political  was  in  the  making,  but  declined  all  details, 

several  other  prominent  men  now  stand  offered  Warren  T.  McCray,  when  he  was  fraud  and  corruption  grew  out  of  charges  “We  don’t  talk  about  our  plans  before 

^Lrced  in  the  courts  Governor  in  1923,  $10,000  and  immunity  made  by  Thomas  H.  Adams,  editor  of  they  happen,”  he  said.  ■ 

One  of  the  letters  printed  by  the  Star  •'"om  prosecution  if  'ne  would  appoint  the  Viveennes  Commercial,  who  broad-  The  advertising  for  Melachrino  is  novv 
Saturdav  was  from  the  Rev  Edward  S.  E.  McDonald  prosecutor  of  cast  allegations  that  D.  C.  Stephenson,  being  handled  by  H.  W.  Kastor  &  Son?. 

Shumaker  superintendent  of  the  liidiana  ^'arioii  county.  McCray  was  later  con-  former  head  of  the  Klan  in  Indiana,  This  agency  refers  all  queries  regarding 
league  who  was  recentlv  'icted  of  using  the  mails  to  defraud  and  controlled  political  affairs  of  the  state  ibe  “mystery  cigarette”  back  to  the 
intenced  to  sixty  days  on  the  state  penal  -'^^’ntenced  to  the  Federal  penitentiary  at  from  1922  to  1925.  company. 

farm  for  contempt  of  the  state  Supreme  r  ^  _  - - - — _ —  Announcement  of  the  purchase  of  Mel- 

editors  summon  people  to 

^one  conversation  the  two  had  had  the  FIGHT  FOR  CONSTITUTION  “The  Union'  Tobacco  Cnmnanv  nnr- 


phone  conversation  the  two  had  had  the 
night  before,  during  which  Shumaker 


Announcement  of  the  purchase  of  Mel¬ 
achrino  was  made  by  the  Union  Tobacco 
Company  in  a  full-page  advertisement  on 
Sept.  19,  reading: 

“The  Union  Tobacco  Company,  pur¬ 
veyors- of  better  cigarettes '  and  tobaccos 


raTw^ld^not^'comrup^i^^  Gurley  of  Indianapolis  Times  Commended  for  Revealing  beg  to  announce  the  purchase  of  the  brand 

tion  and  that  when  he  was  tried  he  ^  Corruption— “Representative  Government  on  ••It^^%hrpolSTthis  company  to 

,  T,1.V  Co^^mee  Dec.a». 

any  such  promise  and  declared  the  dry  I  .\  DI.WAPOLIS,  Ind.,  Sept.  18.— Rep-  their  guilt  should  be  revealed.  But  the  ..y  .  alone  i  A  '  ^  h  t  th  11 

leader  must  have  misunderstood  him  over  resentative  government  is  on  trial  m  honor  and  good  name  of  Indiana  should  .  ^  MplarVirinn 

the  telephone.  His  letter  went  into  detail  the  criminal  actions  against  public  ofti-  not  be  hidden  behind  a  statute  of  limita-  fmesi  cigarette  tha*t  can*^°ma™e  ^ 

in  declaring  he  had  never  tried  to  influ-  cials  in  Indiana,  and  newspapers  can  do  tions. 

ence  a  Court  and  never  intended  to  do  so.  little  except  publish  the  facts  and  leave  “This  contest  is  the  people’s  fight 
It  was  also  in  August  of  last  year  that  the  verdict  to  the  people,  declared  a  state-  against  supergovernment.  The  fight  has  ROWLEY  ADDS  TO  CHAIN 

Shumaker  approached  Senator  Robinson  ment  with  which  representatives  of  nine  just  begun.  There  are  others  who  are  - 

and  asked  him  what  he  could  do  about  the  newspapers  of  the  state  concluded  a  con-  being  weighed  in  the  balance  and  no  A.htabula  Publi.her  Acquire.  Conneaut 

ase,  being  especially  desirous,  accord-  ference  held  at  the  Columbia  Club  here  guilty  person  should  be  allowed  to  es-  „  H  l«i 

ing  to  Robinson,  to  have  it  tried  at  an  late  last  week.  The  meeting  was  called  cape.  We  commit  ourselves  to  a  con-  Kew.-Merald 

early  date.  Robinson  declares  he  told  the  by  Mrs.  Harriet  M.  Toner  of  Ander-  tinuance  of  the  policy  of  presenting  the  '  C.  A.  Rowley,  publisher  of  the  Ashta- 
dry  leader  that  he  could  do  nothing,  and  son,  publisher  of  the  Anderson  Herald  facts  concerning  political  corruption  and  bula  (O.)  Star-Beacon,  has  purchased 

that  Shumaker  then  asked  him  if  he  and  widow  of  Edward  C.  Toner.  misgovernment  wherever  found  to  exist,  the  capital  stock  of  the  Conneaut  1 0.) 

would  talk  to  Watson  about  the  case.  Discussion  of  the  political  situation  "We  hereby  make  an  urgent  appeal  to  Netvs-Herald,  published  by  C.  S.  Put- 

Senator  Watson  is  a  patient  at  the  took  place  behind  closed  doors.  The  all  loyal  citizens  of  the  state  to  join  in  nam  and  W.  E.  Putnam.  The  Putnams 

Mayo  Brothers’  sanitarium  at  Rochester,  statement  which  came  out  of  the  dis-  the  undertaking  that  we  may  restore  the  will  retire  from  newspaper  work. 

Minn.  He  declared  by  telephone  Satur-  cussion  was  signed  by  the  Anderson  rights  granted  under  our  constitution.  J.  W.  Quigley,  business  manager  of  the 
day  that  he  would  answer  any  summons  Herald,  Richmond  Palladium,  Rushville  Representative  government  is  now  on  Ashtabula  Star-Beacon,  has  been  named 

the  Supreme  court  may  issue  for  his  Republican,  Huntington  Herald  and  Vin-  trial.  The  newspapers  can  do  little  ex-  general  manager  of  the  News-Herald,  and 

testimony.  As  soon  as  the  letters  \yere  cenites  Commercial.  cept  to  publish  the  facts.  The  final  ver-  .Leggett,  Star-Beacon  managing 

published  Saturday  Arthur  L.  Gilliom,  “VV^e  the  undersigned  committee,  rep-  diet  must  rest  with  the  people.”  editor,  business  manager, 

attorney  general,  who  prosecuted  Shu-  resenting  a  group  of  publishers  of  In-  Another  announcement  of  the  conclui-  vV" Paines- 

maker  originally  in  the  contempt  action,  diana  Republican  newspapers,  have  met  sions  of  the  conference  said:  (0-)  Telegraph,  is  secretary  of  the 

petitioned  the  Court  to  increase  the  dry  in  Indianapolis  today  to  survey  the  re-  “We  commend  the  capable  co-operation  Conneaut  News-Herald  Company, 

leader’s  penalty.  suits  of  the  contest  for  better  government  of  Boyd  Gurley,  editor  of  the  Indian-  Lnd^^  the  new  ownership,  the  Con- 

The  contempt  case  against  Dr.  Shu-  carried  on  by  us,  with  the  assistance  of  apolis  Times,  in  fearlessly  pursuing  and  News-Herald  will  become  a  part 

maker  resulted  from  publication  in  the  others,  for  the  last  sixteen  months  against  revealing  the  facts  that  assisted  in  un-  Rowley  newspaper  chain  which 

American  Issue,  Anti-Saloon  League  or-  political  corruption  and  for  the  restora-  masking  the  present  deplorable  political  _  ®  seven 

gan,  of  an  article  criticizing  members  of  tion  of  clean  government  in  the  state  of  situation  in  Indiana.  t 

the  Indiana  Supreme  Court  for  their  de-  Indiana,”  the  statement  said.  “We  also  commend  the  Indianapolis  ^“I'sher  ot  the  L^ain  (O.)  Ttmes- 

cisions  in  liquor  law  violation  cases.  The  “In  the  beginning  of  this  fight,  the  -Vctcj  and  the for  their  Hcro/a,  puraiased  the  Ashtabula  Star- 
alleged  cortemptuous  statements  were  printed  charges  of  official  misconduct  and  w'holesome  attitude  towards  the  investiga-  ,.  ,  ■  j  u 

included  in  the  report  from  Indiana  for  supergovernment  were  so  startling  as  to  tion.”  -  '  acquired  the 

1925.  Gilliom  filed  an  information  be  almost  unbelievable.  But  lately,  these  Those  at  the  conference,  which  lasted  .  ^  Press  and  later  bought 

against  Shumaker  shortly  after,  but  the  allegations  have  found  concrete  expres-  several  hours,  were  Wallace  Williams^,  ramesviiie  1  elegrapti. 

was  not  tried  until  last  month,  sion  in  the  form  of  indictments  returned  Columbia  City  Commercial  Mail;  Will- 
eighteen  months  later.  by  a  grand  jury  of  the  state  and  by  iam  H.  Kerrigan,  Logansport  Press;  CHANGES  IN  PORTLAND,  ORE. 

Publication  of  the  two  letters  Satur-  affidavits  filed  by  officials  of  Marion  H.  E.  ^rber,  Madison  Courier;  Ed  Har-  With  the  taking  over  of  the  Portland 
(lay  in  the  Star  came  as  a  climax  to  county.  Thus  the  fight  has  progressed  ris.  Richmond  Palladium:  Walter  H.  (Ore.)  Tc/cgrawi  by  C.  H.  Brockhagen  as 
a  bitter  battle  between  Senator  Robin-  beyond  the  stage  of  newspaper  exposure  Ball,  Huntington  Herald;  Will  O.  Fued-  president  and  publisher,  there  have  been 
son  and  the  Indianapolis  Times.  The  and  has  entered  the  courts.  ner.  Rushville  Republican;  Don  M.  several  stgff  chansres.  Among  those  who 

Times,  which  has  taken  a  leading  part  “Progress  has  been  made,  but  at  pres-  Nixon,  Wabash  Plain  Dealer;  Thomas  have  left  the  Telegram  are  John  L. 

in  pushing  the  whole  political  probe  in  ent  the  entire  state  of  Indiana  is  imder  H.  Adams,  Vincennes  Commercial ;  Floyd  Travis,  general  manager,  who  returns  to 
Indiana,  had  obtained  photographic  copies  indictment  and  our  people  are  held  up  to  McGriff,  manager  of  the  Anderson  the  Portland  Oregonian;  Charles  Myers 
nf  the  letters.  Some  time  ago  the  paper  shame  for  permitting  such  conditions  to  Herald,  Mrs.  Toner  and  her  son,  William  city  editor;  R.  D.  Cannon,  news  editor, 
Wan  to  center  its  attack  on  Senator  exist.  Toner.  and  a  half  dozen  writers,  including 

Kobinson.  intimating  in  an  editorial  that  “These  charges  are  true  or  they  are  Oswald  Ryan  of  .Anderson,  attorney  Robert  Withrow,  on  the  Telegram  staff 
ne  had  attempted  to  influence  the  Su-  false  and  those  indicted  owe  it  to  them-  for  the  Herald  Publishing  Company,  and  for  the  past  20  years:  Harold  Holmberg, 
preme  Court.  Robinson,  in  a  fiery  letter  selves  and  to  the  people  of  Indiana  to  William  Reller  of  Richmond,  attorney  w  ho  goes  tq  the  Portland  Oregon  Jcmmal; 
to  Boyd  Gurley,  editor  of  the  Times,  go  into  court  promptly  and  without  assist-  for  the  Palladium  Publishing  Company,  Patfy  Cook,  head  of  the  domestic  science 
demanded  retraction  of  the  editorial  ance  of  legal  technicalities,  to  stand  trial  assisted  the  editors  in  drafting  the  denartment,  and  others.  Henry  Hansen, 
within  three  days.  The  Times  replied  on  the  merits  of  the  issue.  If  those  statements.  Mr.  Ryan  was  an  unsuccess-  political  editor,,  who  left  the  Telegram 
with  further  editorial  attacks,  holding  accused  are  innocent,  their  innocence  fill  candidate  for  the  Republican  nomina-  some  months  ago,  returns  under  the  new 
their  copies  of  the  letters  in  reserve  to  should  be  made  clear,  if  they  are  guilty,  tion  for  United  States  senator  in  1926.  management. 
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SAN  DIEGO  TURNED  TO  NEWSPAPER 
ADVERTISING  TO  SPEED  LOCAL  TRADE 

Full  Pages  in  Dailies  Credited  with  Bringing  Thousands  to 
City — Building  Permits  Up  from  Three  to  Twenty 
Millions — Cost  Per  Inquiry  Only  $1.45 

By  HAROLD  J.  ASHE 

IVEW’Sl’Al’KRS  arc  one  of  the  prin- 
cipal  advertising  mediums  depended 
u-on  hy  tlie  San  Dicgo-California  Club 
in  exploiting  the  southern  California 
metropolis. 

San  Diego,  Cal.,  is  l)elievcti  to  be  one 
of  the  lirst  to  undertake  a  community  ad¬ 
vertising  campaign,  and  to  create  an 
organization  for  that  special  purpose.  It 
was  during  the  days  of  lOlh,  after  the 


in  that  it  has  never  ex])erienced  a  boom 
since  the  San  Diego-California  Club 
started  its  advertising  program  How¬ 
ever,  neither  has  it  gone  through  a  de- 
flatum  periiKi.  Its  growth  lias  been 
steady.  Speculation  has  lieen  kept  at  a 
minimum ;  business  conditions  have  been 
ideal  through  an  eight  year  period. 
Hardly  any  other  city  in  southern  Cali¬ 
fornia  cm  make  a  similar  claim. 
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M  DIUjOCAL(KNtSI.\ 


Attractive  full  page  copy 


placed  by  the  San  Diego-Cali.'ornia  Club  in 
Los  .\ngeles  dailies 


was  virtually  a  traveling  agent  for  the 
automobile  tourist.  This  representative 
supplied  the  motorist  with  maps  and  up- 
to-date  information  on  road  conditions  in 
the  state. 

Newspaper  advertising  was  used  espe¬ 
cially  in  the  interior  states  of  the  South¬ 
west,  telling  of  the  recreational  features 
to  be  enjoyed  on  the  shores  of  the  Pa¬ 
cific. 

•A  coupon  is  run  in  every  advertisement 
and  an  elaborate  follow-up  system  is  em¬ 
ployed  by  the  Club.  Upon  receipt  of  the 
coupon,  the  inquirer  is  mailed  a  little 
booklet,  "The  Koman'.ic  Story  of  San 
Diego,”  a  folder  of  views,  and  a  question¬ 
naire  card.  He  tills  out  this  iK)St-card, 
indicating  whetlier  he  plans  to  visit  San 
Diego  or  to  move  there,  if  so,  how  soon, 
his  occupation,  and  what  particular  in¬ 
formation  he  desires. 

If  the  questionnaire  card  is  returned, 
a  booklet  of  facts  alxmt  the  city  and 
county  is  mailed  to  the  person.  Other 
pieces  of  literature  are  also  available,  such 
as  an  agricultural  survey,  mineral  survey, 
manufacturers’  directory,  and  publications 
on  climate,  health,  mountain  resorts,  and 
the  various  beaches. 

The  past  season,  despite  great  compe¬ 
tition  in  the  field  of  commun  ly  advertis¬ 
ing,  the  San  Diego-California  Club's  in¬ 
quiry  cost  was  $1.45,  which  was  lower 
than  any  of  the  preceding  campaigns. 
When  people  come  to  San  Diego  in  re¬ 
sponse  to  the  Club’s  advertising,  they  are 
asked  to  register  at  the  San  Diego-Cali¬ 
fornia  Club.  Of  course  only  .a  -cl at  vely 
small  percentage  take  the  trouble  to  reg¬ 
ister,  but  even  on  this  basis,  the  esti¬ 
mated  cost  of  br.nging  a  family  to  San 
Diego  has  been  in  the  neighborhood  of 
$52. 

In  the  past,  the  story  told  in  the  San 
Diego-California  Club’s  advertising  was 
a  story  of  the  beauties  of  the  southern 
California  city,  of  its  charming  climate 
and  of  its  opportunities  for  recreation, 
etc.  In  other  words,  it  was  largely  an 
appeal  to  the  tourists  and  the  non-le  of 
retirement.  This  coming  year  it  is  planned 
to  make  the  advertising  program  one 
of  development.  While  the  Club  will  s'. ill 
make  an  appeal  to  tourists  and  the  people 
who  can  afford  to  retire  and  settle  in  a 
climate  that  is  delightful  the  ve^r  around, 
a  play  will  also  be  made  to  people  inter¬ 
ested  in  commercial  and  industrial  de¬ 
velopment. 

San  Diego  has  passed  beyond  the  stage 
of  a  tourist  city  or  a  city  of  retirement, 
into  one  of  commerce  and  industry.  It 
is  necessary  to  balance  the  growth  of  the 
city  with  the  commercial  and  industrial 
factors.  It  is  recognized  that  it  has  rich 
mineral  and  agricultural  resources,  and  a 


PHILIP  PAYNE  HAILED 
AS  PIONEER 


Picture  to  Hang  in  Newspaper  CIul>-~ 
Framed  in  Text  “I  Won’t  Send 
Men  Where  I  Wouldn’t 
Go  Myself” 


Philip  A.  P.wne 


The  Hoard  of  Directors  of  the  News¬ 
paper  Club  of  New  York,  last  we4 
adopted  the  following  resolution  of  which 
an  embos.sed  copy 
will  be  sent  to 
Mrs.  Philip  Alan 
Payne,  the  widow 
('f  the  late  Mr. 
Payne,  managing 
editor  of  the 
Xni-  York  Daily 
Mirror,  who  lost 
his  life  on  the 
airplane  “OH 
Glory” : 

“Whereas,  the 
very  basis  of  the 
newspaper  pro¬ 
fession  is  budded 
upon  sacred  tra¬ 
ditions.  sacrifice, 
personal  and  collective  integrity,  courage 
and  convictions  of  that  which  is  right  as 
each  of  us  is  given  to  see  the  right;  and, 
"Whereas,  members  of  the  craft 
should,  and  do,  strive  to  judge  men  and 
achievement  through  an  understanding  in¬ 
sight,  which  weighs  the  spiritual  intent 
rather  than  the  material  result;  and 
“Whereas,  Philip  Alan  Payne,  mem¬ 
ber  of  the  Newspaper  Club  of  New  York 
and  managing  editor  of  the  New  York 
Daily  Mirror,  in  our  opinion,  embodied 
in  his  brilliant  career  all  of  those  quali¬ 
ties  that  we  of  the  craft  hold  admirable; 
and  gave  his  life  gallantly,  an  American 
pioneer,  to  a  cause  in  which  he  had  noth¬ 
ing  to  gain  personally,  and  all  to  lose; 
therefore. 

“Be  it  Resolit.d  that  the  Newspaper 
Club  of  New  York  sees,  and  feels,  in  the 
loss  of  Philip  Alan  Payne  and  his  brave 
companions,  Lloyd  W.  Bertaud  and 
J.  D.  Hill,  in  the  New  York-to- Rome  air¬ 
plane  Old  Glory,  triumph  rather  than  de¬ 
feat.  a  legacy  of  honor  and  courage  to 
our  profession,  which  will  further  enrich 
our  traditions;  and, 

“Be  it  Further  Resolved  that  copies 
of  these  resolutions  be  .sent  to  Mr. 
Payne’s  family,  to  members  of  the  craft 
to  whom  his  loss  is  a  tragic  inspiration  to 
higher  and  nobler  things;  and  that  Mr. 
Payne’s  portrait  be  added  to  the  gallery 
of  honor  and  achievement  in  the  club 

_ _ _  house,  bearing  suitable  inscription  and  tht 

great  natural  harbor.  Opportunities  for  of  Payne  s  message  to  his  father, 
the  development  of  these  basic  resources  ?  f^*^  which  the  new'spaper  profession 


Armistice  was  signed,  that  the  San 
Diego-California  Club,  pioneer  com¬ 
munity  advertising  club,  was  formed. 

There  was  a  pronounced  depression  in 
the  city.  The  Government  had  been  train¬ 
ing  its  soldiers  and  sailors  there,  but 
with  the  signing  of  the  .Armistice,  the 
iK'ttom  dropped  out  of  Imsiness.  Some¬ 
thing  had  to  be  done,  and  the  business 
men,  led  by  a  few  constructive  and  re¬ 
sourceful  men,  launched  a  national  ad¬ 
vertising  cami>aign. 

Several  of  the  metropolitan  dailies  were 
used,  and  a  number  of  high-clas.s  weekly 
and  monthly  magazines.  The  results  v>f 
two  years’  catnpaign  were  remarkable. 
Not  only  were  the  hundreds  of  empty 
houses  filled,  Init  home  building  activity 
was  renewed.  Sine"  1019  San  Diego  has 
more  than  doubled  its  population,  and  its 
building  permits  liave  increased  from 
about  $3,000,1)00  to  a  total  of  $20,000.- 
000  annually. 

Building  i»ermit.s  in  California  are  a 
fairly  dependable  prosperity  barometer, 
and  it  is  significant  that  each  year  has 
shown  an  increase  over  the  previous  year. 
This  in  contrast  with  other  southern  Cali¬ 
fornia  cities  that  have  experienced  sharp 
ups  and  downs  in  building  permit  figures. 

San  Diego,  a  California  city,  is  unique. 


The  community  advertising  campaign 
lias  been  conducted  every  season  since 
1919,  with  the  exception  of  1924-25,  when 
very  little  advertising  was  done,  but  the 
follow-up  work  of  the  Club  was  car¬ 
ried  on. 

It  is  interesting  to  note  that  coupons 
from  ads  published  back  in  1920  are  still 
coming  in  to  the  San  Diego-California 
C'lub.  People  who  have  answcrerl  the 
nds  during  the  first  few  years  of  the 
Club’s  campaign  are  just  coming  to  San 
Diego.  During  the  interval  of  six  or 
.'Cven  years  since  they  read  the  fir.st  ad¬ 
vertisement,  they  have  been  dreaming  of 
southern  California,  while  shaping  their 
affairs  in  order  that  they  could  move 
west. 

Few  tiKire  striking  testimonials  to  the 
pulling  nower  of  good  advertisinor  can  be 
found  that  such  examples  as  these  tour¬ 
ists  and  new  residents  afford. 

Last  year  the  San  Die"o-Cal’fornia 
Club  was  made  the  community  advertis¬ 
ing  branch  of  the  San  Diego  Chamber  of 
Commerce,  which  is  now  carrying  the 
overhead  of  the  organization,  allowing  it 
to  devote  the  funds  almost  entirely  to 
advertising  and  publicity. 

Tying  in  with  newspaper  advertise¬ 
ments  was  a  highway  representative,  who 


will  be  portraved  in  the  new  advertising 
program  of  the  San  Diego-California 
Club. 

For  the  first  time  this  last  year  a  good 
share  of  the  advertising  w^s  nlaced  in 
Los  Angeles  newspapers.  Perhaps  even 
a  larger  share  will  be  niared  ‘here  aga'n 
this  year,  on  the  assumption  that  the 
great  hulk  of  the  people  who  come  to 
California  come  first  to  Los  Angeles,  and 
then  look  around  for  a  place  to  live  or 
to  make  their  investments.  It  is  he- 
I  'eved  that  in  T  os  .Aiv'^eles  a  large  body 
of  people  can  be  reached  who  have  not 
('efinitely  settled  upon  a  place  to  go,  and 
who  can  be  b’'ou'’lit  d  ovn  the  120  miles 
of  coast  to  San  Diego  much  easier  than 
they  can  be  brought  across  the  2,000 
miles  of  continent. 

Funds  for  the  San  Diego-California 
Club  in  the  past  have  been  subscribed 
by  San  Diego  business  men  and  the  large 
commercial  institutions  in  the  city.  Last 
year  the  Countv  Board  of  Supervisors 
made  a  small  appropriation,  and  this  year 
it  is  expected  that  1^4  cents  per  $100 
will  be  appropriated  from  the  county 
funds,  and  in  January  another  appro¬ 
priation  will  be  made  from  the  city  cof¬ 
fers.  This  monev  will  be  the  foundation 
of  the  fund,  which  still  must  be  made  up 
in  the  bulk  by  popular  subscription.  Last 
year  funds  were  raised  by  a  drive,  but 
this  year  this  expense  is  being  eliminated, 
and  the  subscriptions  of  a  vear  ago  being 
renewed,  and  new  subscriptions  gradually 
solicited. 


has  understanding  and  high  honor 
which  message  read: 

“I  Will  Not  Send  Men  Where  I 
Won’t  Go  Myself.” 


DONATE  AVIATION  PRIZES 


Three  Coast  Newspapers  Offer  Cosdy 
Cups  in  Seattle  Air  Derby 

Newspaper  publishers  of  the  West  art 
donors  of  handsome  trophies  in  the 
Spokane  aviation  carnival  to  be  held  at 
Spokane,  Wash.,  Sept.  21  to  28,  at  the 
conclusion  of  the  New  York  to  Spokane 
-Air  Derby.  A  principal  prize  is  the 
Seattle  (Wash.)  Times  cup  costinit 
$2,000  for  the  winner  of  the  National 
Guard  pursuit  race.  W.  H.  Cowles, 
publisher  of  the  Spokatte  St>okesnm- 
Reznerv,  has  donated  a  cup  costing  $2,000 
for  the  winner  of  the  army,  navy  and 
marine  pursuit  race.  The  San  Francisco 
Bulletin  has  offered  a  $1,000  trophy  to 
the  winner  of  the  San  Francisco  to  Spo¬ 
kane  race. 


AD  CLUB  TO  FETE  MAYOR 

When  Mavor  James  J.  Walker  of  No* 
Yorks  returns  from  his  European  tnp 
he  will  he  welcomed  by  the  .Advertising 
Club  of  New  York  as  “a  world-wMe  ad¬ 
vertising  man.”  This  week,  Gilbert  T. 
Hodges.  New  York  Sun.  and  president  of 
the  club,  announced  a  luncheon  to  be  giv® 
to  the  Mavor  at  the  Hotel  Astor.  Sept 
28. 
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What  Is  Ford  Doing? 


Spending  *22,000,000  in  En¬ 
larging  Plant  to  Make  12,000 
Cars  a  Day 

A  Car  Every  Seven 
and  Two-Tenths  Seconds 


'J'HIS  is  the  answer  to  the  most  widely  discussed 

question  of  the  year.  Henry  Ford  is  getting 
ready  for  the  world’s  greatest  automobile  produc¬ 
tion. 

He  is  increasing  his  factory  space  by  more  than 
50  acres  of  new  buildings — that  is  land  area;  floor 
space  is,  of  course,  much  greater — and  all  this 
means  more  people  at  work  in  the  Detroit  area  — 
more  money  in  circulation  to  buy  goods. 

Soon  the  24-hour  day  will  again  be  in  effect. 
These  facts  are  taken  from  a  Detroit  News  inter¬ 
view  with  Mr.  Ford  and  substantiated  by  an  in¬ 
spection  of  the  plant;  they’re  no.t  rumors. 

With  these  facts  serving  you  ample  notice  of 
what’s  going  to  happen  in  America’s  fourth  market, 
are  you  arranging  your  Detroit  advertising 
schedule  effectively? 

Remember  that  this  field  has  always  been 
thoroughly  covered  by  one  newspaper — The  De¬ 
troit  News  —  which  today  reaches  82%  of  all 
English  newspaper  reading  homes  —  a  situation 
that  enables  you  to  employ  dominating  space  in 
one  medium  and  thus  adequately  sell  the  whole 
market. 


The  Detroit  News 


For  54  Years  Detroit’s  HOME  Newspaper 
354,000  Sunday  Circulation  325,000  Weekday  Circulation 


ploying  printers  had  refused  absolutely  to  Mr.  Oswald  asked  the  support  of 
enter  into  negotiations^  for  renewal  of  any  publishers  in  obtaining  representation  of 
contracts  until  the  unions  had  abandoned  periodical  interests  on  the  International 
their  demand  for  the  40-hour  week.  Press  Congress  at  Cologne  in  1928. 

Problems  of  considerable  concern  to  Other  officers  elected  were :  A.  D. 

publis^rs  of  general  magazines,  involving  Mayo,  Crowell  Publishing  Company, 
the  difficulties  encountered  by  subscr^tion  vice-president;  P.  S.  Collins,  Curtis 
agents,  were  explained  by  T.  J.  Butti-  Publishing  Company,  2nd  vice-president ; 
kofer,  of  the  International  Magazine  p_  p  Wurzburg,  Conde  Xast  Publica- 
C,omi»ny.  He  called  attention  to  the  in¬ 
creasing  number  of  ordinances  being 
passed  by  municipal  authorities  restrict¬ 
ing  the  operations  of  periodical  soli¬ 
citors. 

Although  the  Supreme  Court  had  de¬ 
clared  such  licenses,  even  if  no  fee  was 
demanded,  unconstitutional  and  interfering 
with  interstate  commerce,  nevertheless 
local  demands  are  being  made  to  enforce 
them. 

It  was  the  opinion  of  the  meeting  that 
the  Association  should  do  whatever  was 
necessary  to  protect  the  interests  of  all 
publishers  who  are  confronted  with  this 
problem. 

Discussion  developed  in  connection  with 
the  recent  regulation  of  the  Board  of  Cus¬ 
toms  of  Canada  imposing  a  25  per  cent 
duty  on  magazines  entering  Canada  which 
did  not  contain  articles  of  current  com¬ 
ment  or  news.  Such  magazines  previous¬ 
ly  entered  Canada  free  of  duty,  but  under 
the  recent  interpretation  of  the  Canadian 
Commissioner  of  Customs  they  are  re¬ 
classified  as  unbound  novels  and  are  there¬ 
fore  not  permitted  to  enter  free.  It  was 


WHAT  IS  SEX 
APPEAL?” 


20  Articles  by  20  Autliorities 


250,247 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morniRg  and  evening 
issues)  for  the  month  of 

August,  1927 

I  The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
d  Sunday  for  the  month  of 
n  August,  1927,  was  194,765. 


Everything  in  Baltimore 
Revolves  Arotmd 

ij  titf, SUN 

Morning  Evening  Sunday 


Clara  Bow  Janet  Caynor 

Gilda  Gray  Erich  Pommer 

Norma  Talmadge  Louise  Fazenda 

Milton  Sills  Lois  Moran 

Colleen  Moore  Syd  Chaplin 

Lewis  Stone  Margaret  Sanger 

Constance  Talmadge  Mary  Astor 

Adolphe  Menjon  Pauline  Starke 

Lya  de  Putti  Dolores  del  Rio 

Florenz  Ziegfeld  Vivienne  Segal 


LEDGER 

SYNDICATE 

Philadelphia,  Pa. 


MAGAZINE  SOLICITORS 
CURBED  BY  CITIES 

Publisher*  Also  Discuss  25  Per  Cent 
Duty  Imposed  by  Canada — 
Meeting  Re-elects 
Baldwin 

.Subjects  of  special  intere.st  to  magazine 
publishers  were  discussed  at  the  Eighth 
.\nnual  meeting  of  the  National  Pub¬ 
lishers  .Association,  held  at  Buckwood 
Inn,  Shawnee-on-Delaware.  Pa.,  Sept. 
20-21.  A.  J.  Baldwin,  McGraw-Hill 
I’ublisliing  Company,  was  re-elected 
president. 

.\t  the  business  session  A.  D.  Mayo, 
vice-president  of  the  association,  and  sec¬ 
retary  of  the  Crowell  Publishing  Com¬ 
pany,  acted  as  chairman.  The  condition  of 
the  finances  was  embodied  in  a  report 
submitted  by  Roger  W.  .Allen  of  the  fi¬ 
nance  committee  and  showed  that  the 
linances  of  the  association  were  in  excel¬ 
lent  condition.  The  general  activities  of 
the  association  during  the  past  year  were 
reviewed  by  the  executive  secretary, 
George  C.  Lucas. 

-An  analysis  of  the  wage  situation  in 
the  printing  industry  in  New  A’ork  was 
presented  by  John  Clyde  Oswald,  manag¬ 
ing  director  of  the  New  A’ork  Employing 
Printers  Association.  He  stated  that  the 
three-year  contracts  with  Typographical 
and  the  Pressmen’s  unions  expire  Oc¬ 
tober  L 

■Among  the  demands  which  the  unions 
had  made  were  a  recluction  of  hours  from 
44  hours  to  40  hours  a  week,  an  increase 
of  $10  a  week,  and  numerous  minor  ad- 
iiistment-j.  He  further  ctaterl  that  the  em- 


the  opinion  of  the  meeting  that  this  was 
the  first  step  of  the  Canadian  authorities 
to  meet  the  demands  of  certain  interests  in 
Canada  who  desired  to  place  a  duty  on  all 
United  States  magazines,  making  their 
sale  price  in  Canada  prohibitive. 

Probably  the  most  interesting  discussion 
followed  the  presentation  of  the  report  of 
the  copyright  committee.  This  was  pre- 
.sented  by  Roger  \V.  .Allen,  chairman,  and 
he  was  followed  by  Frederick  S.  Bigelow, 
associate  editor  of  the  Saturday  Ei'cning 
East,  who  gave  an  analysis  of  the  bills 
which  were  presented  in  Congress  last 
year  providing  for  complete  revision  of 
our  present  copyright  laws.  He  ex¬ 
plained  in  detail  the  effect  of  having  auto¬ 
matic  copyright,  divisibility  of  copyright, 
and  onerous  damages  for  innocent  in¬ 
fringement. 

A.  C.  Pearson,  chairman  of  the  Postal 
Committee  and  chairman  of  the  board  of 
directors  of  the  United  Publishers  Cor¬ 
poration,  reviewed  the  work  done  by  the 
association  during  the  past  year  in  an 
effort  to  have  Congress  pass  a  bill  reduc¬ 
ing  the  rates  on  second  class  mail  to 
those  in  effect  in  1920.  He  emphasized 
the  fact  that  although  magazine  publishers 
would  be  affected  by  reductions  in  the 
rates  on  other  classes  of  mail,  nevertheless 
their  chief  interest  was  in  second  class 
rates  and  that  the  campaign  of  the  asso¬ 
ciation  would  be  entereil  on  obtaining 
at  least  the  rates  that  were  in  effect  in 
1920. 

William  I.  Denning  and  William  L. 
Daley,  Washington  representatives  of  the 
National  Publishers  Association,  presented 
interesting  facts  in  regard  to  the  attitude 
of  Congressmen  and  the  Post  Office  De¬ 
partment  on  the  revision  of  second  class 
postal  rates. 


tions,  secretary,  and  Roger  W.  .Allen, 
Allen  Business  Papers. 

Directors,  Charles  Dana  Gibson,  Life; 
Guy  L.  Harrington,  Macfadden  Publica¬ 
tions  ;  B.  A.  MacKinnon,  Pictorial  Re- 
inew;  Malcolm  Muir.  McGraw-Hill 
Publishing  Company;  Henry  W.  New- 
hall.  Modern  Priscilla;  M.  C.  Robbins, 
Robbins  Publishing  Company. 

Others  attending  were :  A.  S.  .Armag- 
nac,  Heating  and  Ventilating  Magasine; 
W.  E.  Beckerle,  Conde  Nast  Publications; 
Francis  Brewster,  Asia;  J.  C.  Brimble- 
com.  National  Editorial  Association; 
O.  B.  Capen.  Popular  Science  Monthly; 
H.  R.  Clifford,  Clifford  &  Lawton; 
Lester  Cuddihy,  Literary  Digest;  L.  D. 
Fernald,  Conde  Nast  Publications ;  E. 
Kendall  Gillett,  People’s  Hcrme  Journal; 
.Alexander  Graham.  Pictorial  Review ; 
C.  H.  Hathaway,  International  Magazine 
Co.;  Eugene  Kelley,  Eilert  Printing 
Company;  Frederic  W.  Hume;  Hunter 
Leaf,  Pictorial  Review;  Truman  S.  Mor¬ 
gan,  Dodge  Corporation. 

Graham  Patterson,  Christian  Herald; 
Marvin  Pierce,  McCall’s  Magasme;  C.  J. 
Stark,  Penton  Publishing  Co. ;  Merle 
Thorpe,  Xation’s  Business;  C.  B.  Van 
Tassel,  Asia;  P.  E.  Ward,  The  Farm 
Journal;  William  B.  Warner,  McCall’s 
Magazine ;  C.  M.  Wiker,  Keystone;  E.  S. 
Wilsey,  McGraw-Hill  Publishing  Co. ; 
Phillips  Wyman.  McCall’s  Magazine; 
Blevins  C.  Dunklin,  Butterick  Publishing 
Company. 

BUYS  TAMPA  PLANT 

J.  A.  Stevens,  publisher  of  the  Tampa 
Daily  Record,  has  purchased  the  plant 
of  the  Tampa  Li'ening  Journal,  which 
suspended  publication  some  time  ago,  he 


announced  this  week.  The  plant,  at  Ross 
and  Nebraska  avenues,  was  owned  bv 
Jose  Marina,  and  formerly  operated  1^ 
the  Latin- American  Publishing  Com¬ 
pany.  Mr.  Stevens  stated  that  the  equip, 
ment  will  be  operated  as  a  commercial 
plant  for  the  time  being.  In  addition 
to  the  daily,  he  plans  to  issue  a  monthly 
publication  to  be  known  as  the  Com¬ 
mercial  Rci'iezc. 

BALTIMORE  ENTERTAINS 

Washingtonians  Go  to  Maryland  for 
B.  &  O.  Centenary 

The  Baltimore  Press  Club  was  host 
Sept.  22  to  the  National  Press  Club  at 
a  private  showing  of  the  Baltimore  & 
Ohio  Centenary  Celebration. 

J.  Fred  Essary,  head  of  the  Washing¬ 
ton  Bureau  of  the  Baltimore  Sun, 
Carter  Field,  head  of  the  Washington 
Bureau  of  the  Nezv  York  Herald 
Tribune,  Frederic  J.  Haskin,  head  of  the 
Haskin  Service,  llenry  Sweinhardt  oi 
the  Havas  Agency,  Benjamin  Meiman. 
of  the  Neii.'  York  Daily  Forward. 
Graham  Nichol,  chairman  of  the  enter¬ 
tainment  committee,  and  Harvey  L. 
Jacob,  the  counselor  of  the  National  Press 
Club,  were  among  the  many  newspaper 
notables  present. 

William  J.  Donaldson,  William  J. 
Collins,  ami  Melvin  Thrift  led  a  large 
delegation  from  the  Senate  and  House 
press  galleries.  Daniel  Willard  delivered 
the  keynote  speech  at  a  luncheon  given 
at  the  Southern  Hotel  by  the  Baltimore 
Press  Qub  to  the  Washington  cor¬ 
respondents,  who  later  visited  the  Balti¬ 
more  Press  Gub  headquarters. 


The  Contributors  Are: 


You,  too,  Can  Cash  in 

— on  the  growth  of  the  Akron  Market  which  has  made  our  new  home 
possible. 

We  have  looked  years  into  the  future,  altho  basing  our  plans  on  past 
performances,  and  have  seen  a  definite  need  for  a  home  such  as  this 
one  into  which  we  will  move  this  month. 

Mechanical  limitations  have  held  down  the  size  of  our  issues  to  the 
extent  that  we  have  often  had  to  turn  away  advertising  copy,  to 
maintain  the  proper  ratio  between  news  matter  and  advertising  copy, 
a  ratio  we  have  guarded  jealously  in  the  best  interests  of  our  readers. 

In  spite  of  our  limitations,  we  have  won  the  position  of  ranking  first 
in  Ohio  and  sixth  in  the  U.  S.  in  advertising  linage  among  six  day 
newspapers. 

The  new  building  is  designed  for  five  stories,  with  utmost  efficiency 
and  speed  the  keynote.  The  press  capacity  is  11 2  pages  at  the  rate 
of  72,000  per  hour,  fully  adequate  for  the  demands  of  this  growing 
Akron  Market. 

AKRON  BEACON  JOURNAL 

Member  of  the  100,000  Group  of  American  Cities 
J  STORY,  BROOKS  &  FINLEY, 

II  Repraaentativet  || 

II  N.W  r'L:.. _  II 


S'  New  York  Chicsigo  ^ 

\  Pliilacleipkia  Los  Angeles  S«n  Francisco  f 
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An  Answer  to 
The  Detroit  News  on 
Building  Advertising 


W  N  an  advertisement  printed 
*  thus  far  in  the  Sept.  loth 
issue  of  Editor  fe?  Publisher; 
the  Sept,  7th  issue  of  Adver^ 
tising  6?  Selling  and  the  Sept. 
8th  issue  of  Printer’s  Ink,  The 
Detroit  News  says  ”Five  of 
the  six  insulation  advertisers  in 
the  Detroit  field  use  T he  Detroit 
News;  three  of  them  employ¬ 
ing  the  News  exclusively.  The 
local  builders  —  those  on  the 
ground — place  the  bulk  of 
their  advertising  in  The  Detroit 
News.  During  the  first  half 
of  1927  The  News  carried 
16,000  lines  more  builders* 
advertising  than  both  com¬ 
petitors  combined.** 

Q 

Using  The  Detroit  News  own 
figures  recently  published  in  a 
booklet,  giving  Uneage  figures 
in  Detroit  for  the  first  half  of 
1927  you  will  find  on  the  first 
count  that  there  are  NOT 
“six  insulation  advertisers”  but 
EIGHT.  FOUR  of  these 
EIGHT  used  The  Free  Press 
exclusively  as  follows:  Balsam 
Wool  6552  lines;  Masonite 
2128  lines;  Johns  Manville 
6244  lines;  flaxlinum  9240  lines. 
TWO  of  the  EIGHT  used 
The  News  exclusively  — 
Beaver  Bestwall  11704  lines 
and  Cornell  Wood  Products 
1680  lines.  Of  the  other  two, 


Celotex  used  more  than  twice 
as  much  space  in  The  Free 
Press  while  the  other,  Insulite, 
used  The  News  and  Detroit 
Times.  Mind  you,  these  are 
not  Free  Press  figures,  but 
those  compiled  by  The  Detroit 
News  itself 

Q 

On  the  second  count,  again 
using  The  News  own  figures. 
The  Free  Press  carried  10,920 
lines  more  of  builders’  and 
builders  supply  advertising 
than  did  The  News,  which 
clearly  establishes  the  fact  that 
The  Free  Press  is  FIRST  in 
building  advertising  in  Detroit. 

Q 

Furthermore,  many  of  the 
largest  and  most  important 
builders’  supply  advertisers 
use  The  Free  Press  excl  usively. 
Here  is  a  partial  list  of  advet' 
tisers  in  this  classification  who 
placed  ALL  of  their  advertising 
for  the  first  half  of  the  year 
in  the  Free  Press — these  again 
being  quoted  from  The  News 
booklet. 


Williams  Oil  O  Matic 
Oil  Burner 
Nokol  Oil  Burner 
Vogt  Refrigerators 
Bonded  Floors  Inc. 

Kewanee  Boilers 
American  Blower  Co. 

National  Council  For  Better 
Plastering 
Silent  Automatic 
Oil  Burner 
Carey  Roofing 
Schroeder  Paint  &  Glass 
Chicago  Faucets 
The  Austin  Co. 

Timken  Oil  Burner 
Copeland  Refrigerators 
Mich.  Builders  Supply 
Penberthy  Oil  Burner 
Quiet  May  Oil  Burner 
Stover  Water  Softener 
ABC  Oil  Burner 
Johnston  Paint  &  Glass  Co. 

Q 

The  Free  Press  does  not  seek 
through  its  own  advertising 
to  belittle  competitors  in  any 
effort  to  build  itself,  but  when 
ambiguous  statements  are 
made  by  its  competitors,  this 
newspaper  must  defend  itself. 

Q 

Not  only  is  The  Free  Press 
FIRST  in  the  advertising 
classification  “Builders  and 
Builders’  Supplies,”  but  in  the 
closely  related  classification  of 
“Real  Estate,”  The  Free  Press 
printed  during  the  first  half  of 
1927  more  advertising  than 
both  its  other  competitors 
combined. 


** Starts  the  Day  in  Detroit** 

VERREE  fe?  CONKLIN,  INC. 

NATIONAL  REPRESENTATIVES 

NEW  YORK  ::  CHICAGO  DETROIT  SAN  FRANCISCO 
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PRESS  NEEDN’T  SPEAK  IN  BATED  BREATH 
ON  POLITICS,  OREGON  COURT  HOLDS 

Blows  to  Be  Given  as  Well  as  Received,  Says  Appellate  Justice 
Reversing  Libel  Verdict  Against  Coos 
Bay  Times 


44'W^HEN  a  man  enters  the  political 

”  arena,  even  though  not  a  candi¬ 
date,  he  must  not  be  too  sensitive.  There 
are  generally  blows  to  receive  as  well 
as  blows  to  give.” 

Tliis  excerpt  is  indicative  of  the  gen¬ 
eral  effect  of  a  decision  returned  a  few 
days  ago  by  Justice  Belt  of  the  Oregon 
Supreme  Court.  It  is  a  decision  that  illus¬ 
trates,  perhaps  as  well  as  any  case  that 
has  gone  through  the  American  courts, 
the  clianging  attitude  which  gives  news¬ 
papers  a  broad  latitude  of  expression  in 
dealing  with  those  who  are  concerned  in 
political  affairs. 

Continuing,  the  Oregon  jurist  saysj 

“While  a  newspaper,  under  the  guise  of 
qualified  privilege,  has  no  right  to  de¬ 
fame  a  person  or  to  injure  that  which  is 
his  most  valuable  property  right — a  good 
name — it  is  no  longer,  in  reference  to 
matters  of  public  interest,  obliged  to 
speak  with  bated  breath.” 

This  decision,  which  defines  so  liberally 
a  newspaper’s  right  to  say  about  what  it 
pleases  in  a  give  and  take  political  fight, 
was  made  in  reversing  a  lower  court 
judgment  in  a  libel  action  that  has  been 
filed  in  Marshfield,  Ore.,  by  A.  K.  Peck, 
an  attorney  of  that  place,  against  the 
Coos  Bay  Times  Publishing  company. 
Peck  in  the  lower  court  had  won  a  libel 
judgment  of  $1,500. 

Peck’s  libel  suit  was  based  on  two 
editorials  in  the  Times  in  which  Peck 
was  branded  as  the  dictator  of  politics  in 
Coos  County  and  pictured  as  one  who 
ranked  high  in  the  Ku  Klux  Klan.  The 
editorials  had  appeared  in  the  Times  after 
the  Southwestern  Oregon  Daily  News,  a 
rival  paper  of  which  Peck  was  a  director, 
had  criticized  Walter  M.  Pierce,  then 
governor  of  Oregon,  for  failure  to  ap¬ 
point  one  J.  A.  Norton  as  a  member  of 
the  State  Highway  commission. 

Indicating  the  tone  of  the  editorial 
on  which  the  original  libel  was  allowed  is 
the  following  excerpt: 

“Peck  has  sought  to  promote  his  poli¬ 
tical  fortune  and  prestige  by  appeals  to 
the  basest  of  all  political  emotions,  that 
of  hate.  He  has  in  some  manner  suc¬ 
ceeded  in  surrounding  himself  with  others 
who  ignorantly  or  indifferently  accept  his 
poisonous  propaganda.  The  attack  made 
(referring  to  an  attack  on  Dan  E. 
Maloney,  editor  of  the  Coos  Bay  Times) 
was  a  direct  result  of  this  attitude  of 
bigotry.  If  Peck  and  his  henchmen  think 
they  can  silence  the  Times  by  assaults 
upon  its  editors  or  by  an  attempted  reign 
of  terrorism,  they  are  as  much  in  error 
as  they  are  in  the  propaganda  they  are 
spreading.'’ 

“The  Coos  Bay  Times  as  a  newspaper, 
reads  the  Supreme  Court  decision,  “had 


T  I  0  N  A  L  advertisers 
are  becoming  acutely  in 
terested  in  the  unjust  differen¬ 
tial  existing  between  their  rate 
and  the  rate  given  to  the  local 
advertiser. 

Practically  alone  among 
Metropolitan  dailies,  the  Boston 
Evening  Transcript  has  held  to 
a  uniform  rate  for  both  national 
and  local  advertising. 

Among  Boston  Transcript 
readers  there  is  no  waste  cir¬ 
culation.  All  have  money  to  buy 
and  are  concentrated  in  a  natu¬ 
ral  market  area. 

_  lUt  _  V’ 

Hichest  ratio  of  BUYERS  to  readers 

hationat  Advertising  Representatives 

CHARLES  H.  EDDY  CO. 

Boston  New  York  Chicago 


the  right  to  make  fair  comment  and 
criticism  upon  the  plaintiff’s  alleged  un¬ 
reliability  in  political  matters  affecting 
public  interest,  and  it  was  also  within  its 
prov'ince  to  criticize  his  advocacy  of 
doctrines  which  it  deemed  to  be  fallacious 
and  inimical  to  the  public  welfare. 

“The  greater  portion  of  the  articles 
constitute  an  attack  upon  the  Ku  Klux 
Klan  and  upon  Peck  by  reason  of  his 
alleged  affiliation  with  such  organization. 
While  Peck  was  not  a  candidate  tor  office 
nor  did  he  occupy  a  public  position,  it 
appears  from  the  record  that  he  was  a 
leader  in  political  activities  and,  thereforCj 
invited  more  or  less  criticism  from  those 
who  were  not  his  supporters.” 

Then  follows  the  dictum  on  a  news¬ 
paper’s  right  to  comment  on  political  mat¬ 
ters  without  it  being  necessary  “to  speak 
with  bated  breath." 


BERRY  HEADS  HNANCIAL  GROUP 


Named  Preudent  of  Advertising  Asso¬ 
ciation  at  West  Baden  Meet 

Clinton  F.  Berry,  assistant  vice-presi¬ 
dent  of  the  Union  Trust  Company  of 
Detroit,  Mich.,  and  nationally  known 
authority  on  bank  promotion  work,  was 
elected  president  of  the  Financial  .\d- 
vertisers  Association  at  the  closing 
session  of  the  twelfth  annual  convention 
held  at  the  West  Baden  Springs  Hotel, 
West  Baden,  Ind.,  last  week. 

Other  officers  elected  are  C.  H.  Wet- 
terau  of  the  .American  National  bank, 
Nashville,  Tenn.,  first  vice-president ;  F. 
R.  Kerman,  Bank  of  Italy,  San  Francisco, 


NO 

GHOST 


Waite  Hoyt 

Yankee  Pitching  Ace  Who  Will 
Probably  Pitch  the  Opening 
Came,  and  May  Be  the  Hero 
of  the 

WORLD’S  SERIES 

Writes  Every  Line  of 
His  Own  Copy 


And  It  Is  Crisp,  Human 
Straightaway  Copy  At  That 


HOYT  WILL  REPORT 
THE  WORLD’S  SERIES 


A  Daily  Story  by  Wire  on 
Each  Day’s  Play,  To¬ 
gether  with  Forecast  and 
Cleanup  Articles 


Wire  Your  Reservation 

UNITED  FEATURE 
SYNDICATE 

World  Bldg.,  New  York 


Cal.,  third  vice-president  and  E.  A. 
Heintz,  Chicago,  treasurer. 

The  delegates  were  entertained  at 
luncheon  the  closing  day  with  an  ad¬ 
dress  on  “The  Psychology  of  Laughter” 
by  Charles  Newton  Holcomb  of  Cleve¬ 
land.  R.  L.  Putnam,  vice-president  of 
the  .\.  W.  Shaw  Company,  came  to  the 
closing  session  in  an  airplane  from 
Cleveland. 

The  following  will  serve  as  repre¬ 
sentatives  of  the  Association  on  the  Na¬ 
tional  .Advertising  Commission :  Guy 
Cooke,  First  National  Bank,  Chicago; 
C.  H.  Handerson,  Union  Trust  Com¬ 
pany,  Cleveland;  E.  H.  Kittredge, 
Hornblower  &  Weeks,  Boston. 

NO  PINCH-HITTER  NEEDED 

When  Bob  Garland,  N.  Y.  Telegram, 

Vacations,  No  One  Takes  His  Place 

Robert  Garland,  who  writes  the  “Well 
— What  of  It?”  column  for  the  New 
York  Evening  Telegram,  left  for  his 
vacation  last  week. 

Editors  of  the  Telegram  posted  the 
fetdowing  notice  under  the  column’s  title 
line : 

“Bob  Garland  has  gone  on  a  deserved 
vacation  and  nobody  is  going  to  make 
any  attempt  to  pinch-hit  for  him.  The 
Telegram  hopes  he  has  a  bully  good  time 
and  comes  back  rested,  refreshed  in  mind 
and  body  and  ready  to  go  about  his  daily 
joy-ride  with  the  readers  of  his  column. 
In  the  meantime,  we  will  try  to  fill  this 
space  with  something  interesting,  even 
though  different.” 

Garland  came  to  the  Evening  Telegram 
from  the  city  staff  of  the  Baltimore  F.i’e- 
fiing  Post. 


COCHRAN  IS  ARRESTED 
AFTER  BOND  ISSUE 


Postal  Warrant  Chsurget  Fraud  in  Ssk 
of  St.  Paul  German  Paper’s  Se¬ 
curities — Lorenz  and  Others 
Also  Named 


Clarence  A.  Cochran,  a  financial  pro. 
moter  who  is  accused  of  defraudiia 
thousands  of  persons  living  in  the 
ity  of  St.  Paul,  Minn.,  of  amounts  total, 
ing  $2,000,(XX),  was  arrested  in  Chicago, 
Sept.  16,  by  postal  inspectors.  He  hn 
been  sought  since  last  May. 

Named  in  the  warrant  with  Cochraaii 
.Arthur  Lorenz,  former  editor  of  the  lU 
tinois  Staats-Zeitung,  Chicago,  .\ccori 
ing  to  officials,  Cochran  and  a  number  of 
others  gained  control  of  the  V'olkszeitim 
Printing  &  Publishing  Company.  Thty 
are  charged  with  issuing  bonds  and  bor¬ 
rowing  ^,(KX),{XX),  most  of  which  wasoi 
promissory  notes,  from  their  subscribea 

Cochran  is  charged  with  being  tlx  head 
of  the  plot  in  which  thirty  others  par- 
ticipated.  He  was  arrested  on  a  warroi 
accusing  him  of  using  the  mails  in  i 
scheme  to  defraud.  His  bonds  were  set 
at  $10,(XX).  pending  a  hearing  on  Ws  r^ 
moval  to  Minnesota. 


TO  BUILD  MODEL  HOMES 

In  order  to  encourage  home  constrac- 
tion  and  ownership  in  the  radius  of  its 
influence,  the  Portland  Oregonian  irffl 
construct  two  model  houses,  widely  dif¬ 
ferent  in  character,  in  the  next  few 
months. 


New  England* s  Second  Largest  Market 


Rhode  Island 


The  total  resources  of  Rhode  Island  Banks 
for  the  year  ending  June  30,  1927,  were 
$571,440,938.10.  This  represents  a  gain 
of  $39,458,582.00  over  the  previous  year. 

Savings  accounts  in  Rhode  Island  Banks  for 
the  year  ending  June  30,  1  927,  amounted  to 
$320,916,157.60,  an  increase  of  $21,799,- 
450.00  over  the  previous  year. 

This  prosperous  and  responsive  market 
offers  excellent  sales  opportunities  to 
advertisers  who  use 

The  Providence  Journal 

and 

The  Evening  Bulletin 

Circulation  110,042  Net  Paid 

Providence  Journal  Company 

Providence,  /?.  /. 

BepresentativM 

Cha«.  H.  Eddy  Company  R.  J.  Bidwell  Company 

Boston  New  York  Chicago  Loi  Angelea  San  Francisco  SeattI# 
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The  New  York  Times  led  all 
morning  newspapers  in  the  United 
States  in  volume  of 

LOCAL  DISPLAY 

advertising  in  the  first  six  months  of  1927 


Local  Display 

Agate  Lines 

The  New  York  Times . 

.  8,472,970 

Second  newspaper  (Chicago) . 

.  7,760,133 

Third  newspaper  (Los  Angeles) . 

.  6,443,276 

The  Times  gained  195,730  lines  in  local  display  over  the 
corresponding  period  of  1926. 

The  Times  also  leads  all  other  New  York  newspapers 
in  national  and  in  total  volume  of  advertising. 

The  censored  advertising  in  The  New  York  Times, 
trustworthy  and  dependable,  has  the  confidence  of 
The  Times  intelligent,  discriminating  readers.  Net  paid 
sale  daily  in  excess  of  390,000  copies,  Sundays  in  excess 
of  650,000. 


Wtit  Hxrrk 


Editor  &  Publisher  for  September  24,  1  927 


CENTRAL  STATES  CIRCULATORS  HOLD 
MEETING  AS  A  SCHOOLROOM 


Members  Called  by  Chairman  to  Tell  What  They  Know — 

Formal  “Papers”  Barred— Motor  Deliveries  for  - -  o  m -  Now  he  is  a  regular  V: 

P.  M.  Rural  Routes  Held  Too  Costly  .  ,  ,  **'*^  .  .  l)orter  on  the  staff  of  that  tabloid  and, 

_  .  ^  the  _  low-priced  automc^ile  field  the  ^^.ithiii  a  month,  has  load  three  siimed 

r  t  ^  ,  r  .  1  lorthcoming  “battle  of  billionaires  will  hU  rr<*Hit 

program  committee  of  the  Central  and  methods  of  bonding,  net  rates,  actual  chiefly  between  Ford  and  Chevrolet.  "I  like  to  nlav  with  words”  he  ti.- 
-*■  States  Circulation  Managers’ Associa-  work  of  road  men,  methc^s  of  return  answer  of  General  Motors  to  .  ^  P‘^y ne  said  this 

tion  which  held  its  fall  meeting  at  the  check-up,  payment  of  salaries,  road  men  Hgnry  Ford’s  new  car  is  a  new  Chevro-  "^He"  had  this  “like”  in  mind  n.i. 
Congress  Hotel  in  Chicago,  Sept.  20,  buying  agents  surplus  competing  with  j^hn  J.  Leary,  Jr.,  reported  in  a  .wrvears  in  hieh  sdio^  he  1^^^^ 

adopted  a  new  policy  and  instead  of  as-  loca  dailies  and  using  club  otters.  j^^troit  dispatch  to  the  .Vtw  Vork  U'or/d  Vo'k  on  a  LwsmmT  He 

signing  subject  papers  to  members,  con-  .  The  subjects  discussed  under  general  q,j  Sgp^  12.  Mr.  Learv  wrote  that  the  the  Wf;  Vorb  first  fnima  t 

ducted  the  meeting  in  the  form  of  a  school  circulation  were  :  Systems-<loes  no-return  Chevrolet,  a  four-evlinder  car,  was 

with  the  teacher  at  the  head  of  the  class  ^asis  retard^  Progress ;  is  a  daily  page  ^^^ted  and  that  as  a  sort  of  I  I  vl.  e 


H.  VV.  Stodghill,  bulletin;  James  J.  Mor-  COPY  BOY  GRADUATES 

risey,  legislath-e;  C.  K.  Jefferson,  wel-  - 

fare,  and  W.  C.  Mercier,  audit.  j,„es  Cannon  Now  Writing  Sig«^ 

CHEVROLET  VS.  FORD  Stories  for  N.  Y.  New* 

_  year  ago  James  Cannon,  18,  began 

New  General  Motors  Car  to  Battle  for  work  as_  a  copy^  boy  for  the  New  York 
Low  Priced  Field 


with  the  teacher  at  the  head  of  the  class  basis  retard  progress,  a  daily  page  jjqw  being  tested  and  that  as  a  sort  of 
asking  each  member  in  attendance  for  a  comics  justitiable;  what  percentage  hole’*  a  six-cylinder  car  of  the 

recitation  on  any  of  the  li^ted  subjects.  r>t  circulation  gross  revenue  should  be  make  has  been  turned  out  in  the 

The  round-table  discussions  proved  stim-  oet  rarnnigs ;  circulation  departrnent  helps  pyg^t  that  Lord’s  mysterious  new  offer- 
ulating  and  resulted  in  the  exchange  of  classilied  building ;  value  ot  dail>’  vital  jj,g  demands  this  type  of  competition, 
dozens  of  ideas  on  every  phase  of  circu-  sf^bstics ;  competing  with  big  city  dailies ;  “Ford’s  selling  organization  in  the  past 


ow  oemg  lesieu  ana  mar  as  a  sort  01  s^.i,ched  to  the  News, 
ace  in  the  hole  a  six-cylmder  car  of  the  Qn  the  News  he  was  copy  boy  on  the 
same  ^ke  has^  been  turned  out  in  the  „  he  workd 

event  that  Lords  mysterious  new  offer-  Daytimes  he  diS 

go  ho,oe.  _  Instead  he  often  »aiw 


J.  N.  Eisenlord.  director  of  circulation  ^’^uoriai  co-oj^ration ;  .-sunaay  ipiures 
for  the  Chicago  Daily  News,  called  the  of  high  figures  at  present  high  cost 

outlook  for  fall  business  better  than  ever.  obtain  A  B.  C.  rulings;  Promotion- 


statistics  :  competing  with  Dig  city  dames ;  ..p^rd’s  selling  organization  in  the  past  .u  T.  I  T  i  - 

competing  with  lower  priced  competitors ;  produced  results  without  much  help  from  fu^  f  ^  iTV^ 

editorial  co-operation;  Sunday  teatures ;  ^^e  home  olfice,”  Leary  wrote,  “save  in  ‘here  wasn  t  some  assignment  he  could  do. 


the  matter  of  price  and  e.xcellence  of  .  there  broke  a  freak  human 

product.  This  year  its  members  will  interest  story  atx>ut  a  young  boy  who 


It  was  the  opinion  of  the  members  at  general  contests;  premiums.  I^st  promo-  advantage  of  a  $15,000,000  ad-  had  followed  his  runaway  sister  from 

the  meeting  that  the  maintenance  of  motor  without  premiums,  serial  stones,  vertising  campaign.  Whether  it  will  state  to  state  to  bring  her  home.  He  had 

delivery  by  afternoon  papers  for  rural  '•^“■'ance,  cut  subscription  rates,  sample  stand  up  in  tlie  face  of  the  harder  fight  succeed^  and,  maybe  it  was  worth  a 
subscribers  was  too  expensive.  copies,  recording  systems  of  general  prize  after  months  of  comixirative  idleness  is  a  stick.  Cannon  was  assigned  to  the  story. 

It  was  decided  to  send  a  questionnaire  records  to  hold  contract  subscribers  question  that  remains  to  be  answered.”  bat  he  turned  in  merited  and  got  a 

to  the  members  to  get  their  vote  on  to  period  signed  for.  -  two  column  head  and  a  by-line.  Immedi- 

whether  they  preferred  to  have  a  two-  .  ^be  meeting  was  of^ned  with  an  ad-  COAST  HEARST  MEN  MEET  ately  thereafter  Cannon  was  issued  his 
day  meeting  in  the  spring  and  a  one-day  J?y  ,  J}*  \  .  j.  _ _ _ _  police  card,  as  a  regular  news  reporter. 


day  meeting  in  the  spring  and  a  one-day 


President  Paul  J.  Kienzle, 


COAST  HEARST  MEN  MEET 

A  two-day  convention  of  publisliers. 


meeting  in  the  fall- or  a  three-day  spring  (Ill.)  .State /oiinio/,  followed  A  two-day  con^ntion  ot  publishers,  _ 

meeting  and  no  fall  meeting,  or^a  mo^  by  reports  ot  the  kard  ot  directors,  pro-  adv^ismg  meat  and  circul^^^^^^ 

day  meeting  in  the  spring  and  another  committee,  auditor,  secretary-  of  W.  R  Hears!  nessspape^^^^  HEARST’S  SON  AT  OGLETHORPE 

two  dav  meetiniz  in  thp  fall  The  secre-  treasurer,  membership  committee,  bulletin  Coast  cities  was  held  at  Seattle,  Sept. 

tary  was  instructed  to  send  out  the  ques  committee,  and  welfare  committee.  12  and  13.  One  of  the  major  topics  of  John  Hearst,  a  son  ot  William  Ran- 


tarv  was  instructed  to  send  out  the  mies-  committee,  and  welfare  committee.  12  and  13.  One  of  the  major  topics  of  John  Hearst,  a  son  of  William  Ran- 

tionnaire  Officers  of  the  C.  S.  C.  M.  A  are-  Mr  discussion  was  the  promotion  of  pros-  dolph  Hearst,  arrived  in  Atlanta  this 

The  meeting  was  divided  into  the  fol-  Kienzle.  president ;  Horace  Payne,  Miouie  perity  along  the  entire  Pacific  Empire  by  week  to  enter  Oglethorpe  Uni^■ersity. 
lowlinr  cwtmnc-  Titv  rin-iilntim,  mott  vice-presidcnt ;  H.  \\  .  stodghill,  treating  the  coast  and  the  coastal  cities  troni  which  his  father  received  an  honor- 

Sdora^nts.  Sd  Io»r«r-y»„r„.I  .„.J  Times,  as  entity.  art  decree  last  Jane, 

tion.  Under  city  circulation,  the  follow-  'lecretao'-treasurer ,  J.  Mornsey,  _ _  _ , . _  __  _  _  _ 

ing  problems  were  threshed  out:  Methods  Herald-hews;  W .  C  ^^rcier,  ht,  t  ~  ^  f 

of  carrier  delivery;  methods  of  carrier  Joumul-Gazette ;  E.  C.  Hewes.  j  jl 

collections;  carrier  delivery  of  more  than  )x*  “>*  ^ ^ourke,  Titnes,  and  riTA T|  TT^  a  T5k  /T  “ll  ®  a  < 

one  edition;  outline  actual  work  of  dis-  K.  Jenerson,  board  of  directors.  The  I  rTI /Ok  l-^Tt^/f^iFTl  l'\/ 1  dl  LjTII  TfTI  !: 

trict  men;  office-owned  route  sysems;  committee  chairimn  are:  Horace  Payne,  H  JL  JL  LJ/iLiL  IL ^  J.  v  JL^LJl^JL JLJLfc^ 

carrier  and  street  sellers  welfare;  effect  niembership;  C.  D.  O  Rourke,  program;  n 

on  circulation  of  early  afternoon  delivery ;  ■■■  ®  ll  (P 

prizes;  carrier  promotion  contests';  car-  DAPHNE’S  bide  or  loiir 

ner  honor  roll ;  systems  used  in  keeping  ,  _ 

subscriber  records  in  office;  carrier  and  ® 

new.sdealer  associations;  telephone  solici-  *'  1-^  11 11  (O -tl  /OkiC* (O 

tations ;  solicitor  costs— with  and  without  By  Meslev  Forsotl  O  ILII  ^  11  ll  ll  I 

premiums;  newsstands,  importance  of  .  r>  j 

o^rafion";  str^eefralS'^saC  '"conun^^  J  T^VERY  successful  business  has  its  profit-making  side. 

.sion  paid  supervisor,  corner  box  sales.  j^wjT  ll  .  That  of  your  newspaper  is  linage,  a  factor  that  is  gov-  !' 

l.X^of  evening  “Ifapis’' for  ra  j|w  I  ^  marked  degree  by  the  appearance  of  its  | 

of  baseball  games.  pages.  It,  therefore,  pays  to  be  sure  that  it  reflects  the  pres- 

lowing  subjects  were  discussed:  auto  ,  tige  you  wish  your  paper  to  convey  at  all  times. 

delivery  on  motor  routes;  zone  rates;  j  -.r  ,  <•  -n  I 

predated  editions,  press  time,  benefits;  ,  /  Ju  !  You  can  be  sure  that  the  pages  of  your  newspaper  Will 

soliciting  cost :  suggestions  for  direct  mail  |  B  i  meet  the  requirements  of  the  most  exacting  advertisers,  and 

solicitation;  commission  allowed  post-  I'W  I  i  /  e  •  i  i  •  i 

masters  as  compared  to  direct  solicitors ;  J  / /  I  create  a  preference  for  your  paper,  simply  by  using  the 

c^nty  representatives ;  magazine  chib  Ludlow.  With  the  Ludlow  you  can  give  your  advertisers 

otters;  premiums;  bargain  periods.  \WS^L/  rii  e  i>  -i  ri-  . 

In  the  agents  division,  the  follow  ing  freshly-cast  faces  every  day  in  a  Wide  range  of  choice  Styles, 

subjects  were  taken  up:  Transportation.  ‘  and  in  sizes  ranging  up  to  full-width  72  point,  in  unlimited  ll 

buses  and  truck  deliverv;  home  deliverv,  /•  ,  f 

agencies  vs.  direct  carriers  necessity  of  '  quantities  Without  Storage.  Alwavs-new  faces  create  an  at- 


The  Profit^Makinj 
Side  of  Your 
Besiness 

Every  successful  business  has  its  profit-making  si 
.  That  of  your  newspaper  is  linage,  a  factor  that  is  g 

' _ 1  _ _ I _ 1  J _ u..  _ 


Every  successful  business  has  its  profit-making  side. 
.  That  of  your  newspaper  is  linage,  a  factor  that  is  gov¬ 
erned  to  a  marked  degree  by  the  appearance  of  its 
pages.  It,  therefore,  pays  to  be  sure  that  it  reflects  the  pres¬ 
tige  you  wish  your  paper  to  convey  at  all  times. 


Dispatch  Sets  the  Pace 

Daing  tbe  lint  ilx  iMatlia  of  192T  Tb* 
Columbus  Dlspatrb  mrrleil  mart  paid  ad- 
TcrUsInc  than  tlw  aecoed  Columbna  paper 
by  4.639. TSO  uaU  Un<f. 

For  yean  The  Columboa  Dispatch  baa 
enjoy^  tbe  diatlncUao  of  beinj  lint  to 
Ohio  In  paid  adrertlslnc  eoluoie. 

NET  PAID  CIRCULATION 

City  . 60,216 

Suburban  . 28,937 

Country  . 24,S2S 

Total  Circulation  . 113,678 


[CTolumbu^ 


A  SURE  CIRCULATION  BUILDER 
“Daphne’s  in  Love”  is  now 
listed  third  by  the  Century 
Company  among  its  “best 
sellers.”  Utilize  this  added 
promotion. 

I Y  ASHING,  inodeni.  gay — ^but 
^  clean — is  this  srintillating  tale 
of  the  romance  and  adventure 
that  enlivens,  and  perhaps  en¬ 
dangers.  the  life  of  “Miss  Today” 
earning  her  way  in  the  “Big  City.” 
“Daphne's  in  Love”  has  been 
tried  and  proved  a  winner.  The 
local  setting  is  easily  adapted  to 
any  rity.  Don’t  miss  this  golden 
opportunity! 

Syndicate  Department 

THE  CHICAGO 
DAILY  NEWS 


You  can  be  sure  that  the  pages  of  your  newspaper  will 
meet  the  requirements  of  the  most  exacting  advertisers,  and 
thus  create  a  preference  for  your  paper,  simply  by  using  the 
Ludlow.  With  the  Ludlow  you  can  give  your  advertisers 
freshly-cast  faces  every  day  in  a  wide  range  of  choice  styles, 
and  in  sizes  ranging  up  to  full-width  72  point,  in  unlimited 
quantities  without  storage.  Always-new  faces  create  an  at¬ 
mosphere  of  snappy  freshness  so  essential  to  the  paper  that 
leads  or  wishes  to  lead  in  linage. 

Ludlow  typefaces  lend  beauty  to  the  printed  page.  They 
are  not  distorted,  but  are  full-width  and  symmetrical.  Free 
use  may  be  made  of  Ludlow  italics,  with  their  full-kerning 
effect,  as  there  are  no  kerns  to  break  off.  Graceful  Ludlow 
swashes  and  other  faces,  regarded  before  the  advent  of  the 
Ludlow  as  too  delicate  for  general  use,  can  be  cast  as  needed, 
the  same  as  roman  faces. 

lit’  u'ill  uladly  tell  you  more  about  tbe  profit-makiun  side 
of  the  Ludloie.  dust  ask  us  for  the  complete  facts. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 


Boston:  470  Atlantic  Avenue 
New  York:  6.4  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION 


as-g  f:  IK?  l’§ 


With  over  220,000 
daily  circulation  in  a 
state  of  2,o00,000 
population— The  Dcs 
Moines  Register  and 
Tribune-Capital  has 
set  a  nexe  record  for 
tho  rough  n  e  s  s  of 
nevi'S paper  coverage. 
It  reaches  ErRRV 
home  in  Des  Moines; 
nearly  every  home  in 
the  Des  Moines  re¬ 
tail  trading  area  ;  and 
su  fjieien  t  n  u  m  hers 
clscxehere  in  loxea  to 
substantially  injlu- 
enec  the  buying  hab¬ 
its  of  the  entire  state. 

i  i  i 

Write  for  Our 
Newest 
Town  by  Town 
Circulation 
Folder 


Grandstand  crowds  at  the  recent  Iowa  State  Fair — o^>er 
13,000  people  in  this  picture 


Multiply  this  crowd 
sixteen  times 

— and  you  will  still  be 
some  thousands  short 
of  the  enormous  Iowa 
circulation  of  The  Des 
Moines  Register  and 
Tribune'Capital 


The  Iowa  State  Fair,  barometer  of 
prosperity  in  Iowa,  has  just  closed, 
after  breaking  all  records  for  attend¬ 
ance.  429,000  people  passed  through 
the  gates  this  year-— 60,000  more  paid 
admissions  than  a  year  ago.  Manu¬ 
facturers  exhibiting  at  the  fair  report¬ 
ed  larger  sales  and  larger  numbers  of 
new  prospects  than  at  at  any  time  in 
many  seasons.  A  big  year  is  opening 
up  in  Iowa. 


Indianapolis.  In  D..U.SA 


THE  NEW  YORK  WORLD 
63  Park  Row 

New  York  City 


August  22,1927 


Gentlemen: 

We  have  just  closed  the  first  ten  weeks  of  our  advertising  effort  in  New  York  City,  on  Bean 
Hole  Beans,  and  because  we  have  used  THE  WORLD  exclusively,  you  will  undoubtedly  be 
interested  in  the  results  of  the  campaign  so  far 

After  studying  the  survey  of  Greater  New  York,  we  determine!  to  centre  our  efforts  on 
approximately  14,000  of  the  total  21,000  retail  outlets  of  the  city.  During  the  five  weeks  prior  to 
the  appearance  of  our  first  gravure  advertisement,  we  sold  approximately  8,000  of  these  14,000 
outlets.  This  gave  us  almost  60%  distribution  of  the  desirable  outlets,  and  located  them  strategi¬ 
cally  in  each  of  New  York’s  sales  districts,  so  that  our  advertising  would  bring  maximum  pressure 
on  each  outlet  stocking  our  product. 

This  distribution  was  effected  through  the  very  competent  work  of  35  salesmen,  backed  by  the 
co-operation  of  your  Merchandising  Department. 

As  you  know,  our  only  advertising  appropriation  in  New  York  was  $25,000,  all  of  which  was 
expended  in  THE  SUNDAY  WORLD  Gravure,  with  supporting  black-and-white  copy  in 
THE  EVENING  WORLD. 

The  primary  effect  of  this  campaign  was  the  sale  of  50,000  cases  of  Bean  Hole  Beans  within  a 
period  of  ten  weeks.  This  was  a  volume  beyond  our  expectation,  in  a  market  which  we  had  orig¬ 
inally  believed  would  require  an  investment  of  at  least  $150,000  in  a  number  of  New  York 
newspapers. 

Each  week  since  the  launching  of  our  advertising  has  seen  a  steady  increase  in  the  number  of 
cases  sold  per  week,  until  in  the  tenth  weekithe  volume  amounted  to  three  times  the  number  of 
cases  set  as  a  weekly  quota.  It  is  interesting  to  note  in  this  connection  that  over  60%  of  our 
present  volume  consists  of  repeat  orders. 

Our  analysis  indicates  that  this  is  one  of  the  most  outstanding  jobs  we  have  done  in  any  city 
in  the  United  States,  and,  inasmuch  as  THE  WORLD  was  used  exclusively,  we  think  that  you 
will  be  equally  proud  of  it. 

Two  fundamental  reasons  have  undoubtedly  made  possible  this  success: 

First,  the  outstanding  quality  of  Bean  Hole  Beans,  a  factor  which  accounts  for  the  “consumer 
repeat,”  after  once  trying  the  product; 

Second,  the  factor  that  THE  WORLD  has  so  distributed  our  advertising  pressure  that  accept¬ 
ance  for  Bean  Hole  Beans  was  started  simultaneously  among  people  in  all  walks  of  life,  because, 
as  you  pointed  out,  THE  WORLD  reaches  the  same  proportion  of  families  in  the  “High,” 
“Medium”  and  “Low”  expenditure  groups  of  population.  The  fact  that  our  repeat  volume  has 
come  evenly  from  all- parts  of  the  city  is  the  best  possible  proof  of  this  evenness  of  WORLD 
merchandising  pressure. 

Very  truly  yours, 

VAN  CAMP’S 

Division  Sales  Manager. 


MLP/GC 
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What  failQin]^  Has  Done  With  Bean  Hole  Beans 

in  New  York  Any  Other  Manufacturer  Can  Do 

_ 


T  :: 

sequenHy  backed  >  P Tv  he "  Z  J  m-cbaad,,.i.  cla.a  compded  b,  THE  HORl.D  and  sj. 

THEWORLDbvNeu  Vork  L  niver!.rh«l  s^^^^^^^^  reading  hab.ts  of  Greater  New  ^■ork.  made  at  the  request  of 

of  THE  WORLD  paralleled  to  a  marked  degree  the  c.tv\  on  that  the  distribution 

m  the  case  of  WORLD  SERN'ICF  m  nr-  l  k  .  ’  PPrir  unities  for  volume  sales.  How  important  this  fact  is 

because  of  its  assumed  magnitude,  is  reveZdV^hVIlhow  *'*  deterred  mans  manufacturers 

tore  groups,  as  follows.  'S'on  of  the  cit>  into  three  expendi- 


HIGH 

fi.lri  or  79,321  families 
Annual  I  Il.inKe.  S7..-.00  ami  up 
l.xpeiiJitures  j  AveraKP,  .$9.7.->U 


MEDIUM 

61.2%  or  807,266  families 

^.  ^““1“."*  )  Kange.  $3,000  to  $7,500 

I'.ximuUitures  {  Average,  $3,750 


AJvertisinf  }  anlstict 
ol  Greater  /^lew  >  nrb 


LOW 

32.7%  or  431,207  families 
Annual  {Range,  $3,000  and  less 
i^xpenditurM  \  Average,  $1,750 


flow  THE  El  Ei\ I :\G 
II  OREO  IS  OistrihiiteJ 


flow  THE  SL’\DA  r 


MIIJH  MEDirv  Itm 
Ho»  6  I O  o»  the  cilv’s  ♦.lint' 
Uex  spmd  17',  ot  ,ts  outlaw  .n 
rbr  HUiH  group  61.2'.r  >» 

»hr  tamilirs  spend  66.  V;  of  thf 
ourla»  m  the  MKDIl  .\|  group 
and  32’* »  o*  the  (.itniltes  spend 
t6.5'i-  of  fh«  iiutlav  in  th- 

Lt)U-  group 


K  ORl.f)  is  Otstrihuted 


HU;M  MFDU’M  n  ,\s 
Shimmy  how  gJn  of  THE 

EVKM\(5  WORLD’S  ar 
ruhrion  falls  m  the  HIGH 
croup  66 ’tr  m  the  \IFDl 
UM  griMip  and  25'^  in  the 
LOW  group 


A 


How  THE  MORMSG 
t^ORLH  is  Distributed 


aiUH  MEDIl’M  low 


Retail  Grocery  Outlets 
ol  Greater  \ew  York 


Sbnwinc  how  7  1';  ol  THE 
SL'NDAV  WORLDS  ciroi. 
Isnoo  tail,  m  the  HIGH 
troop  6*.27i  in  tbo  JIEDI 
tl  M  erotip,  .and  24  7%  u,  rh« 
LOW  ,.r„„p 


HlOH  MEDIUM  LOW 
Showing  how  7  7%  ol  THE 
MOR.NIVG  WORLD'S  cir 
culaiion  talk  in  ilw  HIGH 
troop  67  8'i  in  iht  MEDi 
e  .\l  troop,  and  24  5%  u>  rtw 
LOW  gnoij, 


HIGH  MEDIUM  LOW 


How  6  1%  ol  tht  atvS  rorad 
trocor,  ootin,  art  otoattd  m 
rht  HIGH  troop  60  6%  ol 

•ht  Medium  group,  ani 

112%  m  iht  LOW  troop 


,  .  ...  ,|W  I.,.,,*  croup 

oy  WUKLU  StKV/CE  on  Every  Type  of  New  York  Home 

■W  "W  ▼c  1  I  ,  «  >t- 


WE  H.A\  E  above  the  chief  factors  gov- 
erning  the  efficient  distribution  of 
merchandise  of  every  character  in 
Greater  .\evv  ^’ork 

In  the  chart  to  the  left  we  have  the  division 
of  the  citv  s  population  according  to  its  ability 
to  buv.  as  revealed  b>  the  New  York  University 
surv  ey  This  is  the  v  ardstick  by  which  New  Y  ork 
newspaper  v  allies  must  inev  itably  be  measured 

In  the  chart  to  the  right  we  have  the  distri¬ 
bution  of  the  retail  grocerv  outlets  of  the  city 
divided  as  to  their  Iwation  in  accordance  with 
the  citv  s  three  expenditure  groups. 

4  Tu  r’’ IV le  charts  we  hav  e  the  d istribution 

Sunday,  and 

THE  E\  E.\ING  WORLD,  as  applied  to  the 
three  expenditure  groups— a  practical  parallel 
m  coverage  both  as  to  population  and  retail 
grocery  outlets 


The  deduction  is  obvious,  and  was  the  Gov¬ 
erning  factor  in  determining  Van  Camp’s  to 
dependence  upon  WQRI.D 
ICE— that  its  circulation  m  New  Y  ork  is  so 
evenly  distributed  that  it  exerts  upon  retailer 
and  consumer  alike  a  maximum  of  selling  pres¬ 
sure  Primarily,  the  effect  of  WORI.D  SERY'ICE 
placed  Bean  Hole  Beans  on  the  retailers’  shelves 

‘^'*4 'u'**  merchandisinG 

aided  b\_  the  Lniversity  survey  Subsequent^ 
It  moved  the  stock  off  the  dealers’  shelves  and 
into  the  hands  of  the  consumer— the  outstanding 
l^st  of  any  newspaper’s  ability  to  sell  goods 
I  nis  w  as  the  proof  of  the  correctness  of  the 
surveys  deduction,  that  the  even,  citv-wide 
pressure  of  THE  WORLD’S  circulation  paral 
leled  the  city  s  opportunities  for  volume  sales 


The  merchandising  serv  ice  and  the  data  on 
which  It  IS  based  is  av  ailable  to  am  manufacturer 
who  desires  to  enter  the  New  Y  ork  market  at  a 
minimum  of  expense 


Pulitzer  Building 


Tribune  Touei 

Chii^igo 


I 


w 
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Editor  &  I*  u  h  I  i  s  h  f  r  for  September  24.  19. 


haz^  something 


UEF  SELLS  TWO  PLAYS 


NEW  DAILY  STARTED 
IN  KNOXVILLE 


DAILY  CREATED  A  BIG  SWIM  MAN  AS 
CIRCULATION  PROMOTION  STUNT 


New  York  Daily  Newt  Man,  “Waiting 
to  Be  Produced” 

Max  I.itf.  whi)  assists  Burns  Mantle, 
cirainatic  editor  of  the  .Vote  York  Daily 
is  co-ainlior  of  two  tnusica' 
comedies,  Ix.th  i.f  which  have  been  sold. 
The  yoinifr  autln'r  is  now  "waiting  to  he 
liroduced." 

One  of  the  reviu-s  called  "Headlines  of 
1*^27"  and  sold  ti'  I'isher  &  Ciross,  inde¬ 
pendent  prcKlucers,  got  as  far  as  re¬ 
hearsals  and  was  to  open  in  Newark  in 
-August  when  a  big  financial  supporter 
walked  out.  Max  and  his  brother 
Nathaniel  Lief  wrote  the  lyrics  and  book 
of  this  revue  and  the  music  was  written 
by  Ray  Perkins,  brother-in-law  of  Fulton 
( hirsler,  editor  of  the  MacFadden  publi¬ 
cations  and  author  of  the  "Spider." 

Lief  de.scribeel  the  “unproduced  produc¬ 
tion  as  a  "dramatized  newspaper.’’  It 
opens  with  the  "ladies  of  the  tabloid 
jiapers"  stepping  out  from  between  huge 
scenic  column  rules.  Different  scenes 
were  to  be  changed  weekly  during  the 
season  to  keep  up  with  the  current  news. 

The  other  play  is  called  “Well,  Well, 
Well"  and  Lief  helped  write  the  lyrics 
and  book  with  Montague  Glass  and  Jules 
i.ckert  Godman. 


Evening  Dispatch  Begins  Publication 
with  Ralph  Cate  as  Business  Man¬ 
ager  and  W.  W.  O’Guin  Man¬ 
aging  Editor 


Pigskin”  Peters,  in  the  Flesh,  Featured  as  Lake  Marathon 
Entrant — Daily  Humorous  Stories  and  Cartoons  Made 
Him  Known  to  Entire  Province  of  Ontario 


The  Kiio-iTillc  (Tenn.'f  Disf'atcl:, 
Knoxville's  newest  afternoon  daily,  start¬ 
ed  publication  Sept.  12,  with  Ralph  Cate 
business  manager  and  W.  W.  O'Guin 
managing  editor  and  editorial  writer. 

Mr.  (.'ate  was  formerly  business  man¬ 
ager  of  the  Kno.n'ille  free  Press  and 
Mr.  ( )'( iuin  was  formerly  editor  of  the 
old  Kiioxi-illc  Sentinel.  O’Guin  has  been 
at  various  time  associated  with  the  Nash¬ 
ville  Paiiner,  the  Nashville  Tennessean, 
i'hatlanoo^ta  Tinu’S,  Knoxville  Sentinel 
and  the  Hristol  Herald-Courier. 

Harry  Human  is  advertising  manager, 
and  \\  ile>  H.  Baker,  is  circulation  man- 
ager. 

In  announcing  the  entry  of  the  new 
journal  into  the  Kno.xville  field  the  editor 
stated  that  the  Dispatch  came  into  being 
in  "answer  to  a  well-nigh  universal  de¬ 
mand  for  a  newspaper  in  Knoxville  in 
■'xmpathy  with  the  traditions  and  ideals” 
of  the  pei'i'le  of  that  section. 

The  l)i"-|«itch  is  served  by  the  Inter¬ 
national  News  Service  and  the  King  Fea¬ 
tures  .Syndicate.  It  started  publication 
as  an  eight-column  eight-page  journal. 

The  officer-  (  f  the  Dispatch  I’ublishing 
t  ompany  are  _L  P.  Roddy,  president; 
W.  W.  if'Guin.  \  ice-])resident.  and  Ralph 
I'ate.  sec'  etar\  -treasurer. 


'^PHE  Toronto  Daily  Star  recently  duck  mascot,  Oswald.  This  queer  con- 
sponsored  an  unusual  promotion  en-  traption.  passitig  through  the  streets,  at- 
terprise.  The  $50,000  marathon  swim  (21  iracted  wide  attentioti.  The  outfit  went 
miles)  for  the  championship  of  the  to  two  ball  games ;  at  one  of  them  "Pig- 
world  was  held  at  Toronto  on  .\ug.  .11,  skin”  pitched  the  first  ball,  and  at  the 
in  front  of  the  Canadian  National  Fix-  other  (the  International  League)  he  tiK)k 
hibition.  The  event  not  otily  attracted  his  place  at  bat.  “Pigskin”  and  his  at¬ 
tendants  then  went  on  to  the  Canadian 
=  n— I  National  Fixhibition  where,  before  a  great 

'  crowd  of  peoifle.  he  made  a  trial  swim. 

On  the  day  before  the  actual  marathon 
the  again  went  through 

of  Toronto,  ending  up  at  the  Canadian 
1  National  Fixhibition  grounds 

P  camp  was  pitched  at  the  waterfront 

“Pigskin”  Peters  stayed  all  night.  On 
the  morning  of  the  swim,  he  went  among 
the  other  swimmers  getting  ready, 

actually  entered  the  contest,  ac- 
companied  by  the  pur.t. 

^  He  swam  the  first  mile  and  then  dis- 

appeared,  coming  around  again  the 
afternoon  a  mile 

Vierkoetter, 

The  stories  throughout 
not  only  by  the  cartoons,  but  by  many 
actual  photographs,  including  one  of 
M  ^B  “Pigskin”  Peters  shaking  hands  with  the 

M  1  Prime  Minister  of  Canada. 

C|  The  feature  aroused  extraordinary  at- 

V  tention  all  over  the  province,  fitting  in 

y  f  psychologically  with  an  evein  oi  great 

^  I  \  public  interest.  As  a  result.  “Pigskin” 

Peters  is  one  of  the  be.-t  known  names 
-1— rei'D  in  the  province  of  Ontario.  He  is  being 
- - Cl/', invited  to  visit  carious  towns  through¬ 
out  the  province  where  he  is  giving 
The  “Hip  Swim  Man  demonstrations  at  Kiwanis  carnivals  ami 

similar  celebrations,  with  credit  given  to 
a  huge  crowd,  but  it  aroused  e.xtraor-  the  Star. 

dinary  interest  everywhere  in  Toronto  The  feature  was  under  the  direction 
and  throiigliout  Ontario  in  the  .Star’s  cir  of  Main  Johnson,  promotion  eiditor. 
culation  area. 

On  Aug.  b.  in  the  Star  Weekly  (  Sun¬ 
day  edition  of  the  Daily  Star)  a  staff 
cartooni.st,  F'rise,  ran  a  big  cartoon  -bow¬ 
ing  “Pigskin”  Peters,  training  at  Birds¬ 
eye  Center  for  the  big  marathon  swim. 

Birdseye  (.'enter  is  the  name  of  an 
imaginary  village  in  Ontario  which  i- 
the  locale  of  many  of  F'rise’s  drawings. 

On  .\ug.  20.  the  Star  Weekly  had  an¬ 
other  big  cartoon  on  “Pigskin.”  The 
feature  was  then  shifted  over  to  the 
Daily  with  a  story  every  day,  illustrated 
by  F'rise,  on  “Pigskin’s”  preparations  for 
the  swim  at  his  secret  camp  “somewhere 
on  Lake  Ontario.” 

On  the  Saturday  preceding  the  >wim 
the  Star  put  out  on  the  streets  an  old 
truck  with  a  punt  and  with  "Pigskin” 

Peter."'  himself,  together  with  the  other 
characters  which  had  been  built  iq)  in 
the  stories  an<l  in  the  cartoons,  including 
“Pigskin’s”  trainer,  Abner  Applejohn ; 
his  cook,  Mrs.  Abigail  Applejohn ;  his 
violinist,  Stradivaru-  Stubbs,  and  his 


SHANER  PROMOTED 

Fiar!  Licing-ti'iie  Shaner  for  11  wars 
with  the  Pentoii  publication>  ha-  betn 
appointed  editor-in-chi(  I  of  Iron  Trade 
Re7-ine.  t'lc'eland.  -ucceeding  Charles  |. 
Stark,  president  of  the  Penton  Publishing 
C(  impanv. 


Hitting  the  “local 
markets”  hard  with, 
big  advertising  in  tHe^ 
“local  newspapers” 

3,  » .  .. 


About  Fall 
Promotion 


has  been  the  poliejj 
of  practically  every 
successful  automo-l 
bile  manufacturer. '  ' 

The  Standard  Unibri|.. 
has  carried  the  ,bi^i 
■copy  tirl»Brooldyn; 
,and  continues  to 
; carry  it#’*' %, 


S^OW  is  the  time  to 
be  adding  circu¬ 
lation  that  will  stick 
and  be  a  lasting  asset 
both  from  the  stand- 
noint  of  advertising 
and  direct  circulaticn 
•tvenue. 

The  new  conditions 
in  publishing  are 
bringing  an  end  to  the 
:ld,  wasteful,  hurrah 
methods  of  circulaticn 
-ampaigning  and  put¬ 
ting  a  premium  on 
steady,  consistent,  in¬ 
telligent  effort  by  your 
own  circulation  de¬ 
partment. 

Oin.TUsky  Services  are  helping  scores  of 
papers  to  put  their  circulation  on  a  sound, 
economic  basis.  These  include; 


1.  Complete  Circulation 
Surveys. 

2.  Periodical  Consultation 
with  Department  Head. 

3.  Advisory  Service 
(four  times  per  month) 

4.  Promotion  Copy  Service. 

Whether  or  not  you  are  ready  for  more 
extensive  service,  you  can  get  acquainted 
with  Omansky  methods  by  having  our  copy 
department  prepare  a  fall  promotion  cam¬ 
paign  suited  to  your  particular  problem. 

In  writing,  do  not  fail  to  request  speci¬ 
men  of  Advisory  Bulletin,  with  monthly 
rate. 

Advertising  volume  will  not  greatly  in¬ 
crease  in  the  next  year  or  two.  More 
reason  why  you  should  make  circulation 
an  asset.  Let  us  help. 


— and  it’s  good. 

— nnd  you  want  other  folk  to  know 
It’s  good. 

— thrifty  folk  who  have  money  and 
the  habit  of  spending. 

— jwople  who  live  in  the  prosperous 
Cleveland  market. 

then — 

yen  must  tell  them  about  it  through 
•T'l  Ohio'*  Greatest 

1  nC  Newspaper 

^Cleveland  News 

SAZLT  AKD  BTIKOAT  “  ” 

iresented  Geo.  A.  McDevitt  Co.  I 
hy  2A0  Park  Ave.,  Mew  York 

•14  People’s  Oas  Bldg.,  Chicago 


'  u 


JACOB  OMANSKY  &  CO. 

CIRCULATION  CONSULTANTS 

1370  Ontario  St.  Cleveland 


y 


■LI  TV 


More  than 
195,000 
Daily 


More  than 
425,000 
Sunday 


"‘Greatest  Salesman  in  the  West‘ 


10^  Sunday 


THREE  INVESTIGATIONS  PROVE  WIDE  READERSHIP 

THIRTY  CITIES  OF  10,000  TO  OVER  140,000  IN  E-BILLION  “BOWL” 

MD INTEIIESIS  JUIE  I  „  j  ■  „  ■  ,  I  L  A.  COlIlin  IS  CAUED 

AVID  EXAMIIER  PANS  CilyofBciuli  li  TE,  EiamimRetioi!  WEAITBESI  IN  NATION 


SPEAKING  of  readership,  we’ve 
been  doing  some  interesting  research 
work  among  various  groups  that 
ought  to  make  you  space-buyers  sit  up 
and  take  notice- 

For  instance,  we've  found  that  88  out 
of  every  100  of  the  financial  giants  that 
rule  Los  Angeles’  “Wall  Street,”  read 
The  Los  Angeles  Examiner!  And.  on 
top  of  that,  76%  of  them  are  regular 
,ubscribers. 

It  doesn’t  take  much  of  an  anaK  st  to 
tell  you  what  that  means  to  ALL  adver¬ 
tisers — not  only  those  who  are  floating 
bond  issues ! 


WITHIN  the  two-hillion  dollar  a 
year,  40-mile  bowl  of  which  Los 
.\ngeles  is  the  center,  are  30 
cities  with  a  population  of  more  than 
10.000  people;  twenty-one  of  them  rang¬ 
ing  from  10.000  to  25,000;  six  of  them 
from  25.(K.Ri  to  50,000,  and  three  of  them 
from  50.(NR>  to  almost  142,000! 

Clustering  around  the  great  metropolis 
of  Los  .\ngeles,  like  gims  on  a  diadem, 
anil  linked  to  her  by  steel  and  asphalt, 
the  golden  cities  within  The  Examiner’s 
impressive  zone  of  influence,  constitute  a 
market  without  parallel  in  the  world! 

“327"’  Quality  Average 

H.  G.  Weaver,  in  an  exhaustive  search 
for  the  General  Motors  Corporation  of 
a  Iwsic  index  for  purchasing  power  by 
Counties,  found  Los  .\ngeles  County,  in 
which  all  hut  two  or  three  of  these  cities 
are  liKated.  the  richest  in  earning  power 
in  .\nierica.  The  Hartnell  Advertisers’ 
Guide  for  1927,  on  Page  151,  gives  Los 
.\ngeles  County’s  “Quality  of  Popula¬ 
tion,”  on  an  average  basis  A>f  100,  as  .T27, 
the  only  county  in  its  national  listing  that 
gets  into  the  “300”  class,  at  all.  The 
next  nearest  county  is  one  in  Wyoming, 
with  a  ipiality  average  of  292,  but  with 
a  population  of  only  a  little  over  2O.O00. 

Here’s  Real  Coverage 

.\nd  these  first-quality  people  read  The 
Examiner ;  they  read  it  avidly !  In  the 
30  cities  mentioned,  for  example,  every 
other  family  reads  our  Sunday  paper, 
and  th.'it  is  a  coverage  not  even  ap¬ 
proached  by  any  other  newspaper  in  this 
1  territory. 

You’re  not  really  breaking  into  The 
Los  .\ngeles  market  if  your  advertising 
program  doesn’t  include  the  prosperous. 

,  home-owning,  automobile-driving,  inde¬ 
pendent  communities  in  and  around  this 
fifth  greatest  American  sales-spot!  .^nd 
ONLY  ONE  newspaper  provides  a  com- 

iprehensive  enough  coverage  to  make  a 
worthwhile  impression  on  them:  The 
Los  .Angeles  Sunday  Examiner! 


More  “Warm”  Friends 


I  CE  cream  dealers  read  The  Examiner, 
*  too.  That  means  druggists  and  con¬ 
fectioners.  We  found 
that  out  in  the  course 
of  an  investigation  for 
the  Christopher  Ice 
~\7 1  Cream  Company. 
Ay  I  /  Among  these  gentle- 

I  \  men.  82  out  of  every 

si. _ ^  I  ■  100  is  the  reader- 

figure. 

Thai’s  live  information  for  advertisers 
to  whom  it’s  important  that  the  dealer  be 
sold,  as  well  as  the  ultimate  consumer. 


Subscribers  Count  Most 

MORTGAGE  and  trust  company  in 
Los  .Angeles  recently  asked  its  100 
nnployes  what  papers  they  read,  and 
what  pajiers  they  subscribed  to.  The 
Examiner  showed  19  subscribers  against 
the  other  morning  paper’s  13,  and  the 
nearest  P.  M.’s  6.  One  afternoon  paper 
showed  a  preponderance  of  street  sales. 
We  mention  that  for  what  it  is  worth, 
while  still  pointing  out  that  The  Exam¬ 
iner,  in  Ix)S  Angeles,  has  the  largest 
home-delivered  circulation  of  .\NY 
newspaper. 


GLt’.V /).!/.£.  beautiful  home  city  within  I^os  .Iniieles'  wide-embracing  bounda¬ 
ries.  but  a  self-governing  community  of  from  55,000  to  65.000  people,  is  one  of 
the  many  highly  prosperous  ExamineRegion  metropoli.  Some  indication  of  how 
the  Sunday  Examiner  blankets  the  Los  Angeles  department  store  daily-delivery 
radius,  of  which  Glendale  is  a  part,  may  be  seen  in  the  fact  that  in  Glendale,  for 
instance,  are  two  newspapers  with  Glendale  circulations  of  8,315  and  4.166.  The 
Sunday  Examiner  reaches  6,350  families  in  Glendale! 


Velva  Darling 

'T'WO  yi-ars  ago  .she  was  writing  for 
^  the  college  paper — at  Stanford  Uni¬ 
versity.  Today,  Inter-  _ 

national  Syndicate  sends  I  H 

her  column  throughout 
the  Nation. 

That’s  Velya  Dar- 
ling’s  rapid  rise,  since 
The  Examiner  in  Los 
.Angeles  discovered  her, 
as  it  has  many 


LARGEST 
HOME-DELIVERED 
CIRCULATION 
OF  ANY 
NEWSPAPER  IN 
LOS  ANGELES! 


Walnuts  Will  Net  16  Millions 

Q.ALIFORNI.A  walnut  growers  should 
receive  a  return  of  approximately 
$16,000,000  from  this  year’s  crop,  which 
is  expected  to  be  the  largest  and  best 
quality  walnut  production  in  the  state’s 
history  according  to  a  statement  from 
officials  of  the  California  Walnut 
Growers’  Association. 

Harvesting  is  expected  to  start  late  in 
September,  and  in  the  latter  part  of  Octo- 
btr  and  the  beginning  of  November  it 
wTl  be  at  its  height 


L.  A.  Prosperity 

J^OS  ANGELES  enjoys  greater  pros¬ 
perity  today  than  any  other  quarter 
of  the  United  States,  James  Stimpson, 
president  of  Marshall  Field  and  Com¬ 
pany,  declared  upon  his  arrival  in  Los 
Angeles  recently : 

“Business  conditions  in  Los  .Angeles 
appear  to  be  exceptionally  good,”  he  said. 
“The  general  prosperity  of  the  nation  no¬ 
where  is  better  visible  than  in  Los 
Angeles  and  Southern  California.” 


and  introduced  her  two-  I™ 
edged  feature.  "Some¬ 
times  I  Think  It  Does,  But  Sometimes  I 
Think  It  Doesn’t.” 

Incidentally,  she’s  the  youngest  woman 
feature  writer  in  the  country.  .And  she 
does  her  work  in  a  small  town  half-way 
^tween  Los  .Angeles  and  San  Francisco, 
in  the  shade  of  a  grape-arbor. 


Linotype  Mailb^) 


FROM  THE  AGENCY  REVIEWING  STAND 
,  AS  THE  “BIG  PARADE”  PASSES 


good  meapre  if  you’ll  only  use  his  news-  lc.>.s  he  tries  to  be  t<K>  iiersonal.  <  )cca- 
laper.  Nothing  to  it!  Just  give  him  a  sionally,  if  a  Personality  Kid,  tries  to 
contract  and  he’ll  do  the  rest  even  to  dazzle  you  with  his  gold  fillings, 
selling  the  merchandise.  .\lm<>st  too  good  two  pitv  ppt  oo  rsiir 
to  be  true.  The  chap  who  doesn’t  offer  ..  J''' GET-EM-OR-DIE 
too  much,  yet  enough  intelligent  co-oper-  with  blood  in  his  eye 

ation  gets  farther  than  this  bird.  likely  to  walk  out  with  meta¬ 

phorical  blood  on  his  nose.  He’s  deter- 
\\  INDJ.\MMER  WILL  mined  to  get  the  account  or  bust.  Almost 

“This  fellow  is  the  greatest  time-  carries  the  scrap  to  the  client 

waster  on  record.  He  invites  himself  be-  ?  j  to  discredit  the  agency’s 

hind  the  front  gate  into  the  inner  sane-  j^^ment.  Sometimes  succeeds  in  un- 
tum,  regales  himself  with  a  pipe  or  cigar,  <l^’'rn>ning  the  rnanutacturer  s  belief  in  all 
even  though  you  happen  not  to  be  keen  and  especially  newspaper  ad- 

on  smoking  during  business  hours,  and  ■>>■  contusing  him. 

leisurely  regales  you  with  gossip,  chit-  Always  looks  for  some  one  higher 
chat,  oodles  of  nothingness,  none  applying  liiP,  agenc>  or  organization  to  tackle, 
to  the  problem  at  hand.  He  goes  over  the 

same  ground  several  times  and  on  the  Figurehound 

next  call  says  e.xactly  the  same  thing  Svvitcher  Sam.  A  fighter,  but 

again  without  telling  anything  new.  He  dan^rous  to  advertising, 

has  no  regard  for  the  needs  of  the  ad-  ^^ken  he  wins,  he  does  so  ruthlessly. 

vertiser,  but  considers  only  his  own  view-  THE  57  V’ARIETIES 

point. 

HOG-IT-ALL  HENRY  “Then  there  is  the  chap  who  brings  you 

j  L  r  'tt  die  name  of  a  two-bv-four  account  with 

The  platform  and  battle  cry:  All  for  t^e  air  of  one  who  is  about  to  make  you 
me;  none  for  anyone  else  in  my  city.’  Ac-  Hch.  the  fellow  who  does  you  a  favor 
cording  to  him,  his  is  the  onjy  newspa-  ^y  giving  you  information  and  thereafter 
per  m  existence.  ^ever.  under  any  thinks  he  owns  you  body  and  soul  for 
circuimtances  should  any  space  whatso-  jjfe,  the  youngster  just  starting  as  yet 
ever  ^  issued  to  any  o^er  local  news-  unequipped  with  anything  other  than  shoe 
papers  m  his  section.  He  doesnt  mind  leather  and  a  list  of  accounts  (many  in- 
not  getting  the  account  himself  so  long  correct  or  obsolete)  and  the  oldster  Who 
as  his  rivals  aren  t  receiving  anything.  j,  surprised  when  you  don’t  recall  liim- 
ANVIL  ANGUS  he  called  on  you  once  twa>  years  ago. 

“You’ve  met  him.  He’s  the  boy  who  .  “Like  all  salesmen  these  oncoming  men 

always  carries  his  own  newspaper  and  ^ 

his  rival’s  and  lets  you  ‘judge  for  your-  ^  s  some  job  to  keep  them 

self’  by  pointing  out  all  the  patent  medi-  “L •  .aJbli  "Iff 

cine  ads,  painless  dentistry  copy  and  free  l  i  f^i^i’  ^^*‘*^**’ 

automobile  circulation  contest^  published  .salesmen  of 

K.,  r»r  _ space.  Contact  with  them  is  a  constant 

Wouldn’t  kn^k  for'  the^  world,  but  he  ^u<^ation  and  smooths  the  relationship 
just^wanted  to  open  your  eyes  to  the  ^t^  t^S' gS>d“?r^^^ 

GLAD-HAND  GUS  always  is  advanc¬ 

ing  the  interests  of  advertising  as  a  whole 
“Just  happened  to  be  near,  so  drop^d  as  well  as  his  own  medium,  knows  what 
in.  Usually  makes  his  approach  quick  to  say.  when  and  how  to  say  it,  and  when 
and  short,  unless  of  Windjammer  Type,  to  stop.  He  frequently  is  of  inestimable 
and  now  and  then  gets  some  business,  un-  help  and  he  is  always  welcome.” 


Announcement  of  Newspaper  Campaign  The  Bugle  That  Ca^s 
Army  of  “Off  the  List”  Solicitors — And  How  They 
Try  to  Get  On 


By  HAMMOND  EDWARD  FRANKLIN 

rpHE  new  account  is  landed,  the  prob-  is  made  of  green  cheese,  the  world  will 
■L  lem  and  market  studied,  the  plan  of  come  to  an  end  in  2054  or  what  have 
action  decided,  appropriation  made  and  .vou?  If  you  sell  an  article  for  men,  his 
the  list  of  newspapers  carefully  picked  to  is  the  newspaper  with  the  man  appeal, 
give  wliat  sound  judgment  indicates  will  If  its  laundry  soap,  you  may  be  sure 
lie  most  results  for  least  money.  f’Ylix  can  prove  his  is  the  one  medium 

The  orders  have  been  issued  to  thd  to  cover  the  feminine  suds-mongers.  If 
newspapers  and  the  salesmen  of  the  manu-  the  product  is  for  workingmen,  his  is 
facturer  are  at  work.  Evervthing  is  sure  to  be  the  newspaper  which  is  their 
humming  briskly  along.  Then^—  champion  and  constant  friend.  If  it’s  a 

The  fun  begins !  Rolls-Royce,  more  of  his  readers  pay  an 

Shadows  darken  the  agency  doorway,  income  ta.x  per  foot  than  any  other  pub- 
The  tramp-tramp  of  feet  grows  louder,  lication  within  seven  counties. 

The  Thundering  Herds  approach!  “His  special  hobby  delight  is  pointing 

They  come  by  ones  and  twos  in  ever-  out  the  great  gains  in  circulation  or 
thickening  numbers,  they  put  through  linage  made  by  his  paper  over  the  rival 
long-distance  telephone  calls  and  send  paper  and  any  decreases  in  the  latter.  He 
urgent  wires.  For,  lo,  the  rumor  is  go¬ 
ing  the  rounds  that  the  So-and-so  Manu¬ 
facturing  Company  is  sending  out  orders 
for  a  new  campaign. 

Here  is  how  one  principal  of  a  mod¬ 
erate-size  advertising  agency  views  the 
merry  onslaught  of  newspaper  repre¬ 
sentatives,  salesmen  and  other  executives, 
in  between  attempted  snatches  of  creative 
work  and  how  he  classifies  some  types 
who  approached  him  in  connection  with 
a  camjiaign  which  used  82  newspapers : 

ME,  TOO,  MIKE 

“He  drops  in  after  the  appropriation 
for  his  city  has  been  closed  and  insists 
that  his  paper  should  carry  the  same  or 
at  least  a  supplementary  schedule,  re¬ 
gardless.  Seldom  offers  any  constructive 
reasons — just  takes  it  for  granted  that 
because  advertising  is  being  ordered,  he 
should  get  his  share,  whether  he  has  the 
first  or  ninth  paper  in  the  town  or  wlieth- 
er  his  paper  has  any  rightful  place  in 
the  picture.  Firmness  causes  him  to 
leave  with  that  sad,  downcast  look. 

SWITCHER  SAM 
“Watch  out— bere  comes  Switcher 
Sam  himself!  He  is  pained,  ah,  deeply 
so,  at  the  grave  and  unforgivable  error 
you  have  committed.  You  have  picked 
the  wrong  paper  1  You  have  selected  the 
weak  opposition  sheet  with  261  less  paid 
circulation,  as  proven  by  A.B.C.  state¬ 
ments,  and  2c  a  line  higher  rate.  The 
campaign  will  be  ruined.  It  is  doomed  to 
premature  death. 

“But  hold!  It  is  not  too  late!  Al¬ 
though  your  orders  are  issued  and  now 
in  cold  type  at  his  rival’s  composing  room, 
you  can  remedy  this  deplorable  situation 
at  one  master  stroke.  Simply  telegraph 
the  rival  newspaper  at  Switcher  Sam’s 
expense — ‘won’t  cost  you  a  cent’ — and 
instruct  said  competitor  to  turn  cuts,  copy 
and  schedule  over  to  his  own  Peerless 
Daily  Wow,  and  the  success  of  the  ef¬ 
fort,  in  a  cloud  of  glory,  is  guaranteed 
before  you  start.  ‘To  err  is  human,  but 
to  switch  divine.’ 

“Only  downright  mulishness,  accord¬ 
ing  to  Switcher  Sam,  prevents  this  meth¬ 
od  from  being  effective  very  often.  His 
trump  card  is  to  get  his  publisher  to 
write  a  protest  letter  on  stationery  of  a 
local  dealer.  It  is  .seldom  justified. 

FIGUREHOUND  FELIX 
“No  day  would  be  complete  without 
this  go-getter  in  the  tortoise-shell  glasses 
with  his  huge  mass  of  figures,  charts  and 
graphs  by  which  he  can  prove  the  moon 


“Speedy  Service” 

“Permit  me  to  congratulate  you 
on  the  speedy  manner  in  which 
our  rush  order  for  parts  was  han¬ 
dled  by  your  company  this  week. 

“The  machinist  whom  we  had 
engaged  to  overhaul  our  machine 
notified  your  company  about  a 
week  ago  to  be  on  the  lookout  for 
a  rush  order.  He  arrived  Monday 
and  on  Monday  noon  (January 
10)  put  his  order  for  16  parts  in 
the  mail  at  California,  50  miles 
south  of  Pittsburgh,  Pa. 

“The  parts  ordered  arrived  on 
Thursday  morning  (January  13) 
and  were  on  the  machine  in  two 
hours. 

“That  is  what  I  call  speedy  ser¬ 
vice  and  it  surely  is  appreciated. 
While  our  shop  carries  more  parts 
in  stock  than  the  average  news¬ 
paper  in  the  country,  still  there 
are  times  when  we  need  parts  in  a 
hurry  and  I  can  frankly  say  that 
in  ten  years’  dealing  I  have  never 
had  such  speedy  service,  even  on 
telegraphic  orders.  ’This  speedy 
service  on  the  part  of  yoiu:  com¬ 
pany  has  perhaps  done  more  to 
sell  me  on  Mergenthaler  than  any 
other  argument,  advance  by 
either  your  representative  or  the 
agent  for  another  machine.” 

CALIFORNIA  SENTINEL 

rnhLand  California,  Pa. 


“Lumber  Capital 

of  the  South” 

'T*HE  l•rMM  lumber  about  ten  million  dollart’ 

•  market  from  Mtmc  wtMih  of  there  products 
«>  Tcim  is  at  Jackson-  bemf  shipped  from  here 
siUe,  Florida.  About  — 
to,ooo  carloadt  or  more 
than  a  billion  feet  of 
lumber  past  ihroufh  Port 
Jacksonville  each  year. 

These  shipments  cMS* 

sill  chiefly  of  Soother* _ _ _  _ 

Pine,  Uolt  Red  Cvprvm  ready  market  for  nood 
aad  Southern  Hard-  promsets  that  arc  favor- 
woods.  Thetr  total  valoc  ably  know*. 

11  moiT  iban  S]$.(X»A»  yo«r  products 

aanuallv.  known  so  this  market  bv 

Jacksonville  IS  alto  the  advcrtismf  i*  Florida’s 
svorM's  larcest  dnppinf  freaiest  newspapci 
point  for  naval  stores,  (daily  and  Sunday)  — 

^he3florida  SimciS'llnion 

JACKSONVIUX, 


iiradily 

periry 


BRITISH  nNANCE 


London  Financial  Journalist 
could  act 

As  Correspondent  to  an  Ameri¬ 
can  Journal  or  Business  House. 


[lllflDDUlili'ir 
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A  Note  from  M.  F.  MURDAUGH: 


FULL  LEASED  WIRES  OF  THE  ASSOCIATED  PRESS 
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Durham  Morning  Herald 

PUBLISHED  BY  THE  DURHAM  HERALD  COMPANY,  Inc. 


E.  T.  ROLLINS,  PrM.  «nd  Treas. 

C.  C.  COUNCIL.  Vice-Ptet.  and  See. 
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Mr.G.R.Katz» 

E.Katz  Special  Advertising  Agency > 
New  York, N, I., 


My  dear  Mr .Katz: 


It  hardly  seems  possible, but  it 
is  true, that  today  marks  the  passing  of  the  fifth 
year  since  we  entered  into  a  contract  with  your 
organization  to  represent  us  in  the  national  field* 

For  us, they  have  been  five  very 
pleasant  years  of  agreeable, intelligent  service 
on  the  part  of  your  entire  organization. Personally, 
I  dont  believe  it  would  be  possible  for  me  to  find 
an  organization  that  would  work  with  me  any  more 
faithfully  that  yours  has, and  It^^due  to  the  very 
splendid  cooperation  we  have  received  from  each 
of  your  offices  that  The  Herald  continues  to  show 
a  healthy  gain  in  national  lineage  each  year. 

I  am  hopeful  that  you  too, have 
been  pleased  with  your  connection  with  our  paper 
during  this  period.  We  have  worked  rather  tire¬ 
lessly  in  an  effort  to  be  helpful  to  you  in  the 
securing  of  national  business  for  The  Durham 
Herald, and  we  hope  you  have  been  pleased  with 
our  brand  of  cooperation. 

Tomorrow  marks  the  beginning  of 
a  new  year  of  our  pleasant  and  profitable  con¬ 
nection  with  your  organization, and  we  are  hppeful 
that  each  succeeding  "New  Year"  will  find  us  as 
well  pleased  with  your  services  as  we  are  at 
this  writing. 


With  sincere  good  wishes  and 
kindest  personal  regards, we  are. 


Very  truly  yours 

[INO  HSRALD 


^ertlslng  Manager  ^ 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  West  Virginia  Counties  and  Cities  for 
Products  of  General  Appeal,  in  Six  Major  Classes  of 
Quality  and  Cost — An  Original  Simplified  and 
Tested  Formula  from  Basic  Data 


By  NELSON  H.  SEUBERT 


Copyright  1927  by  lidilor  &  Publisher  Compaity.  All  rights  are  re¬ 
served  and  warning  is  gk-en  that  reproduction  of  these  results,  in  ivhole 
or  in  part,  without  written  permission  of  Editor  S'  Publisher  Co.,  will 
constitute  copyright  infringement. 


A  STATE  MARKET,  capable  of  ab- 
sorbing  1.3703  per  cent  of  the  national 
ration  of  necessities  and  .7252  per  cent  of 
the  highest  priced  luxuries  is  West  Vir¬ 
ginia,  analyzed  as  to  its  consumer-buying 
ability.  This  is  the  nineteenth  article  in 
the  current  Editor  &  Publisher  series, 
which  will  continue  until  statistics  for 
every  state  have  been  presented. 

The  analysis  printed  below  represents 
purchasing  power  of  consumers  for  goods, 
graded  in  six  classes,  from  necessities  to 


the  highest-priced  luxuries.  The  index 
number  represents  the  percentage  of  the 
buying  power  for  the  class  for  the  com¬ 
munity  under  consideration  in  relation  to 
the  consumer  buying  ability  of  the  entire 
country'. 

The  factors  upf)n  which  the  inde.x  is 
based  are  population  and  number  of  in¬ 
come-tax  returns.  In  the  sixth  class, 
covering  the  most  expensive  luxuries,  the 
income  factor  is  the  number  of  returns 
on  incomes  of  mt're  than  $10,000. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  WEST  VIRGINIA 

Not*i  Figurra  below  repreeent  percentages  of  U.  S.  total  carried  eut  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals— Cities  In  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  • 


WEST  VIRGINIA.... 
BARBOUR 

BERKELEY  . 

Martinsburg  . 

BOONE  . 

BRAXTON  . 

BROOKE  . 

CABELL  . 

Huntington  . 

CALHOUN  . 

CLAY  . 

DODDRIDGE  . 

FAYETTE  . 

GILMER  . 

GRANT  . 

GREENBRIER  .... 

HAMPSHIRE  . 

HANCOCK  . 

HARDY  . 

HARRISON  . 

Clarksburg  . 

JACKSON  . 

JEFFERSON  . 

KANAWHA  . 

Charleston  . 

LEWIS  . 

LINCOLN  . 

LOGAN  . 

McDowell  . 

MARION  . 

Fairmont  . 

MARSHALL  . 

Moundsville  . 

MASON  . 

MERCER  . 

Bluefield  . . 

MINERAL  . 

MINGO  . 

MONONGALIA  ... 

Morgantown  . 

MONROE  . 

MORGAN  . 

NICHOLAS  . 

OHIO  . . 

Wheeling  . 

PENDLETON  . 

PLEASANTS  . 

POCAHONTAS 

PRESTON  . 

PUTNAM  . 

RALEIGH  . 

RANDOLPH  . 

RITCHIE  . 

ROANE  . 

SUMMERS  . 

TAYLOR  . 

TUCKER  . 

TYLER  . 

UPSHUR  . 

WAYNE  . 

WEBSTER  . 

WETZEL  . 

WIRT  . 

WOOD  . 

Pari-er'hurg  . 

WYOMING  . 


13703 

12942 

12180 

157 

133 

110 

219 

200 

181 

119 

120 

121 

150 

129 

109 

199 

164 

130 

176 

183 

190 

691 

729 

765 

586 

641 

696 

79 

64 

50 

98 

79 

61 

93 

78 

63 

552 

512 

471 

83 

69 

55 

77 

62 

47 

222 

191 

160 

“94 

75 

57 

227 

235 

242 

79 

62 

46 

767 

724 

680 

280 

305 

331 

143 

115 

87 

123 

106 

88 

1234 

1221 

1204 

469 

544 

620 

183 

166 

150 

149 

120 

91 

478 

449 

419 

691 

661 

630 

550 

571 

592 

203 

241 

279 

298 

289 

278 

102 

101 

100 

166 

138 

111 

494 

501 

506 

185 

214 

243 

185 

174 

163 

263 

258 

253 

343 

345 

346 

137 

170 

203 

106 

85 

65 

72 

63 

54 

182 

152 

123 

651 

793 

934 

565 

708 

850 

78 

61 

44 

59 

52 

46 

123 

102 

82 

237 

202 

168 

136 

113 

90 

440 

403 

367 

226 

197 

168 

131 

115 

100 

156 

129 

102 

164 

149 

135 

174 

170 

166 

132 

115 

98 

113 

100 

88 

151 

127 

103 

220 

183 

146 

101 

82 

62 

183 

160 

137 

57 

45 

34 

399 

409 

418 

210 

2S6 

302 

149 

132 

116 

11418 

10657 

7252 

86 

62 

21 

161 

142 

65 

122 

123 

51 

89 

68 

30 

96 

61 

22 

197 

204 

102 

802 

840 

938 

751 

806 

903 

35 

20 

9 

42 

24 

14 

48 

33 

21 

431 

390 

181 

40 

26 

9 

32 

17 

12 

128 

97 

55 

38 

19 

18 

251 

259 

79 

30 

13 

12 

637 

595 

294 

357 

382 

175 

58 

30 

27 

70 

53 

45 

1188 

1175 
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The  gradation  of  purchasing  power  is 
necessitated  by  the  fact  that  while  a  given 
number  of  people  will  buy  a  certain  quan¬ 
tity  of  necessities,  irrespective  of  income 
distribution,  the  latter  becomes  increasing¬ 
ly  important  as  the  value  of  the  com¬ 
modity  and  its  character  as  a  luxury  in¬ 
creases. 

For  that  reason,  the  weights  given  to 
]X)pulation  and  income  vary  in  each  class. 
In  Class  I,  population  is  weighted  at  90 
and  income  at  10.  In  Class  II,  popula¬ 
tion  is  weighted  at  70  and  income  at  30. 
In  Class  III,  population  and  income  are 
weighted  50-50.  In  Qass  IV',  population 
is  weighted  at  30  and  income  at  70.  In 
Class  \’,  population  is  weighted  at  10  and 
income  at  90.  In  Class  VI,  the  weights 
are  the  same  as  in  Class  \',  and  the  in¬ 
come  factor  is  as  defined  above. 

The  map  below  depicts  the  relative 
buying  power  of  the  state,  its  large  cities 
and  rural  districts  in  relation  to  the 
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This  chart  shows  the  relative  variation  of  ihe  State  of  West  Virginia  above 
or  below  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 


average  for  the  country.  The  excellent 
showing  of  the  cit.es  is  remarkable— 
and  an  unfailing  indication  of  the  news¬ 
paper  advertising  as  the  road  to  quick 
sales. 


CHINESE  WELCOME  UNDY 

Wlie-n  Col.  Charles  A.  Lindbergh  ar¬ 
rived  in  San  Francisco  the  San  Francisco 
Bulletin  printed  a  welcome  edition,  a 
feature  of  which  was  a  half  page  of  ad¬ 
vertising  subscribed  by  Chinese  mer¬ 
chants,  liberally  sprinkled  with  Chinese 
lettering,  welcoming  the  aviator.  Cards 
ijf  the  various  Chinese  firms  were  also 
carried. 


OHIO  PAPER  SUSPENDS 

-After  more  than  a  year  of  litigation  the 
Matisdeld  (O.)  Journal  suspended  pub. 
lication  recently  for  the  purpose  of 
liquidation. 
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Racing  Pigeons  Carried  News  ofi 
This  Story  for  U.P.  Newspapers 

Newspapers  receiving  United  Press  led  their  fields  on  the  story 
of  Mrs.  Clemington  Corson’s  attempt  to  swim  the  English  chan¬ 
nel  from  West  to  East  on  Sept.  6th.  The  picture  above  shows  how 
they  were  enabled  to  do  it.  Wireless  equipment  would  not  work  satis¬ 
factorily  on  the  channel  that  day.  The  United  Press  used  swift  rac¬ 
ing  pigeons  to  carry  bulletins  back  to  Dover  from  the  United  Press 
launch  accompanying  Mrs.  Corson.  At  the  left  in  the  above  picture 
Sidney  J.  Williams.  United  Press  staff  corr.espondent,  is  writing  a 
bulletin  on  tissue  paper  w'hile  the  pigeon  expert  at  the  right  attaches 
to  the  leg  of  one  of  the  birds  a  small  aluminum  tube  in  which  to 
carry  the  message.  The  man  in  the  center  is  a  swimmer,  ready  to 
plunge  to  Mrs.  Corson’s  aid  if  necessary.  The  pigeons  included 
several  winners  of  championship  races  from  France  and  Spain  to 
England.  They  were  capable  of  flying  50  to  60  miles  an  hour.  A 
few  minutes  after  being  released  from  the  launch  each  pigeon 
would  arrive  at  the  loft  in  Dover  where  Robert  P.  Dowson  of  the 


London  I  nited  Press  staff  awaited  the  messages,  holding 
an  open  telephone  to  London.  Inset  at  the  right  is  a  sec¬ 
tion  of  the  London  cable  desk  showing  how  Williams* 
running  story  came  in  by  telephone  from  Dowson  and  was 
immediately  flashed  by  cable  to  the  Lmited  States  and 
elsewhere  throughout  the  world.  By  carrier  pigeon,  by 
telephone,  by  cable  and  by  telegraph  the  story  was  de¬ 
livered  accurately  and  speedily  to  newspapers  in  37 
countries  served  by  United  Press. 


UNITED  PRESS 
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Wood  Newspaper  Machinery  Corpo 


The  NewDouble  Junior  Auto 

is  the  last  word  in  platemaking 

This  equipment  contains  devices  which  are  the  fruit  of  the  latest  ex[ 
the  dry  mat,  so  that  the  full  value  of  that  time-and-newsprint-saving  i| 


A  superabundance  of ’platemaking  capacity  helps  every  departmf 
the  delivery  of  printed  papers  every  operation  of  publication  feels  its  tj 

Only  a  few  newspapers,  however,  have  learned  its  value  and  enjoy 
which  are  beyond  the  powers  of  others  having  lesser  foundry  equipme 

As  recently  we  pointed  out,  the  Philadelphia  Evening  Bulletin— 
— possesses  the  capacity  of  forty-eight  finished  plates  a  minute. 

We  suggest  that  you  make  a  study  of  the  subject. 
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ihe  newspaper.  From  the  handling  of  news  and  advertisements  to 
ndous  stimulus. 

befits;  these  are  able  to  perform  extraordinary  feats  of  publication, 


ry  mats  and  eight  Double  Junior  Autoplate -Autoshaver  equipments 


JflON,  501  Fifth  Avenue,  New  York  City 


ate-Autoshaver  Equipment 

the  metropolitan  newspaper. 

; in  Stereotyping.  It  has  been  especially  adapted  to  the  needs  of 
tion  may  the  more  easily  be  got. 
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OFFENSIVE  “HUMOR” 

Years  ago  many  newspaper  editors  made  a 
practice  of  assigning  humorists  to  cover  police 
court  hearings.  It  was  believed  to  be  very 
tunny  that  Mr.  Bambo  Smith  had  bumped  a  washtub 
off  the  head  of  his  wife  Fanny,  or  that  the  town’s 
Old  Soak  had  been  sent  to  the  workhouse  to  do  his 
49tl5  “bit.”  We  recall  such  columns  that  regularly 
appeared  in  certain  newspapers,  sometimes  illustrated 
with  comic  drawings  of  the  unfortunate  subjects. 
That  this  is  no  longer  done  is  evidence  of  an  im¬ 
proved  sense  of  humor,  not  to  say  decency. 

Some  of  our  ablest  columnists  in  this  day  believe 
they  are  justified  in  picking  up  from  newspapers, 
usually  competitors  or  country  sheets,  items  which 
are  humorous  by  reason  of  some  combination  of 
names  or  facts  or  because  of  clumsy  construction. 
There  is  no  objection,  of  course,  when  the  effect  is 
to  expose  the  writer  as  a  bungler  or  the  paper  as 
poorly  edited,  but  frequently  such  items  reflect  dis¬ 
credit  on  persons  and  must  bring  blushes  to  innocent 
cheeks.  We  seriously  question  whether  some  are 
not  actionable  as  having  held  i)ersons  up  to  scorn 
and  ridicule.  Take  an  item  such  as  this,  for  instance  : 

HAZEL  NUTTING’S  SECOND  CHOICE 

From  Vanktojcn  (N.  J.)  Bugle. 

Standing  in  a  rose  bower  Miss  Hazel 
Powers  on  Thursday  became  the  bride  of 
Harry  Nutting  at  her  home  in  Fairview. 

T.  R.  Jones  was  best  man. 

Sitting  in  a  subway  train  this  item  strikes  one  as 
funny.  We  read  it  and  laugh.  But  it  is  not  humor¬ 
ous  to  Harry  Nutting,  his  wife  or  their  friends.  Their 
wedding  has  been  made  a  public  joke.  The  bungling 
fool  who  wrote  the  item  for  the  Bugle  is  not  touched 
by  the  publication  of  it  in  a  column  of  humor.  Fol¬ 
lowing  is  another  type  of  “humor"  that  is,  we  believe, 
close  to  the  libel  line.  Certainly  the  newspaper  is 
responsible  for  the  suggestive  headline  over  a  legiti¬ 
mate  item. 

CHAMPION  HOME  WALKER 

Fic-m  Kcatz-ille  (111.) 

Miss  Ethel  Hawley  was  awanled  a 
silver  cup  by  the  Girls'  Club  of  the  M.  E. 
church  this  week  for  being  the  best  girl 
hiker  in  town.  She  made  a  record  this 
week  by  walking  18  miles  from  Silver 
Lake  in  three  hours  ilat. 

Is  this  a  thin-skinned  view?  The  edge  of  humor 
is  not  keen  when  the  joke  is  at  the  expense  of  an 
innocent  person.  Would  you  enjoy  having  a  news¬ 
paper  hold  your  young  daughter  or  sister  up  before 
the  vulgarians  of  the  community  as  the  “champion 
home  walker?”  Would  the  headline  be  funny  if  it 
concerned  a  member  of  your  family  circle  ?  Our 
choice  of  offensive  paragraphs  is  not  extreme.  We 
have  seen  in  metropolitan  newspapers  items  of  this 
character  which  were  so  cruel  that  we  have  wondered 
how  they  passed  the  desk  or  escaped  legal  action 

HcUs  off  to  the  ntefi  xvho  have  debunked  the 
Chicago  fight  ballyhoo  in  free  sface.  They 
luwe  gkvn  the  stories  that  zoere  both 

interesting  and  zraluable. 

POSTAGE  STAMP  HONORS 

For  the  second  time  in  the  history  of  postage 
stamps,  according  to  London  Newspaper  World. 
a  newspaper  man  has  been  honored  by  having 
his  portrait  the  subject  of  the  engraving.  The  first 
instance,  it  is  stated,  was  when  Bulgaria  paid  tribute 
to  the  memory  of  James  David  Bourchier,  the  famous 
London  Times  Balkan  correspondent.  The  new 
stamp,  of  five-cent  denomination,  has  been  issued  by 
the  Canadian  government  in  honor  of  T.  D’Arcy 
McGee,  gifted  Irish  journalist  and  orator. 

The  Newspaper  World  is,  of  course,  mistaken  in 
its  statement  that  these  men  were  the  only  journalists 
ever  to  be  so  honored.  The  face  of  Ben  Franklin 
has  been  engraved  on  a  postage  stamp  in  the  United 
States.  Warren  G.  Harding’s  portrait  is  on  stamps 
that  are  even  now  in  circulation,  though  it  may  be 
said  that  he  was  honored  as  a  president  rather  than 
as  a  journalist. 


Cast  thy  bread  upon  the  waters:  for  thou 
shah  find  it  after  many  days. 

Give  a  portion  to  seven,  and  also  to  eight; 
for  thou  knowest  not  what  evil  shall  be  upon 
the  earth. — Ecclesiastes,  XI;  1,  2. 


BLUNDERS  AT  DAYTON 

Blind  anger,  which  has  no  place  in  business,  is 
the  root  of  the  evil  situation  that  has  developed 
at  Dayton  between  advertising  merchants  and 
the  newspapers.  The  hot-headed  slogan,  “You  can’t 
tell  me  how  to  run  my  business,”  seems  to  be  on 
the  banners  of  both  of  the  contenders  in  this  astound¬ 
ing  controversy.  It  the  merchants  and  the  news¬ 
papers  will  raise  their  eyes  from  the  petty  issues, 
abandon  reckless  arbitrary  conduct  and  get  down  to 
reason  tliey  will  find  that  some  principles  are  involved 
which  concern  not  only  civic  responsibility  but  the 
honor  of  the  newspaper  profession  and  the  profit  of 
tlie  advertising  and  selling  industry. 

W  e  think  the  merchants  are  mistaken  in  establish¬ 
ing  a  "shopping  news”  sheet,  for  many  reasons,  but 
we  do  not  deny  the  right  of  any  advertiser  to  spend 
his  money  as  he  will.  The  legal  right  of  a  newspaper 
to  decline  advertising,  unless  there  is  a  contractual 
obligation  to  the  contrary,  is  unquestionable,  but  we 
do  not  believe  that  it  is  good  policy,  fair  or  prudent 
for  a  newspaiier  to  refuse  to  yield  advertising  advan¬ 
tages  to  a  merchant  merely  because  he  is  encouraging 
.1  rival  medium.  In  the  case  of  a  “shopping  news” 
this  is  very  flattering  indeed  to  a  medium  that  has 
been  a  failing  experiment  in  many  cities  and  probably 
would  not  last  long  in  Dayton.  Then  to  get  hot¬ 
headed  over  the  matter  and  go  into  a  wholesale 
reciprocal  boycotting  game  to  us  seems  the  height  of 
folly,  very  sure  to  be  regretted. 

What  is  the  pivotal  fact  in  this  case?  Both  the 
merchants  and  the  newspapers  have  as  their  first 
<luty  the  up-building  of  their  city.  It  must  be  recog¬ 
nized  there,  as  elsewhere  in  the  United  States,  that 
the  newspaper  is  the  general  center  of  the  community, 
social,  political,  economic  and  broadly  in  every  other 
sense.  If  what  the  merchants  of  Dayton  do  tends 
to  destroy  the  prosperity  of  the  newspapers,  depriv¬ 
ing  them  of  natural  revenue  or  in  any  way  limiting 
their  indepemlent  action  or  efficiency,  it  is  surely  as 
plain  as  a  pikestaff  that  the  merchants  are  acting 
against  the  general  interest.  No  “shopping  news” 
will  ever  make  Dayton  prosperous  or  famous !  Effi¬ 
cient  newspapers,  made  economically  independent  by 
the  fair  support  of  the  trading  community,  are  the 
greatest  single  factor  in  the  upbuilding  of  any  city. 
The  Dayton  newspaper  managements  are  evidently 
of  the  opinion  that  the  purpose  of  the  merchants  was 
to  set  up  an  instrument  calculated  to  limit  the  action 
of  the  local  press  by  depriving  it  of  some  of  its 
revenue,  or  restricting  this  year’s  revenue  to  that  of 
last  year,  or  giving  the  merchants  a  weapon  by  which 
they  might  control  rates  and  other  conditions. 
Naturally,  they  resent  this  and  are  well  within  their 
rights  in  opposing  the  new  venture  by  all  reasonable 
means.  If  there  is  a  local  ordinance  against  the 
circulation  of  handbills  which  applies  to  the  distribu¬ 
tion  of  a  free  advertising  sheet  the  newspapers  are 
right  in  invoking  it  against  the  shopping  news.  But 
the  question  might  be  tested  out  in  the  courts  before 
the  newsapers  hold  the  merchants  up  to  ridicule  and 
scorn  as  wilful  lawbreakers. 

When  good  sense  returns  to  Dayton  the  merchants 
and  the  newspapers  will  recognize  and  act  on  the 
fact  that  each  is  absolutely  dependent  upon  the  other 
for  progress  through  the  years,  that  nothing  is  gained 
by  angry  dispute  but  that  new  heights  may  be  con¬ 
quered  by  intelligent  and  harmonious  co-operation. 
A  little  less  talk  about  “my  rights”  and  a  little  more 
appreciative  thought  of  the  other  fellow’s  responsi¬ 
bilities  to  his  institution  and  to  the  community  at 
large  would  be  helpful. 


BIG  NAMES 

There  is  a  school  in  editing  which  holds  that 
nothing  is  worth  while  which  does  not  carry  a 
“big  name.”  No  matter  what  the  subject  may 
be  if  the  signature  is  well-known  the  stuff  must  bt 
rushed  into  print.  Perhaps  it  is  a  ghost  writer’s  prod¬ 
uct  and  the  great  name  has  been  signed  without  so 
much  as  a  reading— still  the  stuff  must  be  good.  We 
ask,  do  big  names  justify  the  publication  of  little 
thoughts?  Does  the  reader  find  satisfaction  in  a 
poor  story  signed  or  unsigned?  We  do  not  think  so. 

A  certain  Eastern  newspaper  occupied  our  attention  i 
on  a  recent  rainy  Sunday  morning.  Its  feature  sec¬ 
tions  were  attractive,  even  flashy  and  seemed  to  earn 
a  wealth  of  good  stuff.  The  names  and  portraits  of 
a  dozen  or  more  men  and  women  famous  the  world 
over  for  leadership  stood  out  on  the  pages.  The 
headines  were  compelling.  Eagerly  we  dug  into  the 
matter.  There  were  a  couple  of  stories  that  might 
have  been  written  by  the  persons  who  signed  them, 
but  we  would  wager  that  the  bulk  of  the  stuff  was 
written  by  hack  secretaries  or  publicity  agents,  or 
were  worked  over  from  moth-eaten,  after-dinner 
speeches.  In  one  instance  the  headline  was  wholly  un¬ 
justified.  By  and  large  the  stuff  was  the  sheerest 
literary  hash,  which  no  editor  would  think  of  printing 
because  of  any  information  or  important  thought  it 
revealed.  Out  of  the  mess,  only  two  stories  to  us 
seemed  even  genuine.  We  do  not  doubt  that  the  mat¬ 
ter  was  bought  and  paid  for,  some  at  fancy  figures. 

If  one  is  seeking  information,  inspiration  or  an  en¬ 
tertaining  hour  from  a  printed  page,  he  wants  it  in 
the  body  of  the  stuff.  Nothing  is  more  disappointing 
than  a  hollow  promise  in  headlines  and  pictures.  The 
chief  of  one  of  America’s  largest  industrial  institutions 
on  a  recent  occasion  in  New  York  told  the  editors  of 
trade  and  class  publications  that  he  subscribed  for 
papers  in  his  field  to  get  information  and  he  violently 
objected  to  cheap  stuff  put  up  under  the  names  of 
great  men  by  ghost  writers,  merely  to  keep  those 
names  in  the  public  eye.  He  didn’t  propose  to  have 
his  good  time  wasted.  He  didn’t  think  that  the  presi¬ 
dents  of  corporations  were  necessarily  as  well  in¬ 
formed  regarding  trade  matters  as  were  men  at  the 
bench,  or  on  the  firing  line  of  distribution  and  sales. 
The  latter  were  the  boys  who  were  making  the  dis¬ 
coveries.  He  wanted  to  hear  from  them,  since  they 
had  something  to  say.  Golly,  how  he  roasted  the  lime- 
lighters,  flatterers,  and  literary  sycophants ! 

The  principle,  in  general,  holds  true  with  the  average 
reader  of  newspapers.  Dull  stuff  is  uninteresting,  no 
matter  by  whom  signed.  But  the  bright  idea,  the  novel 
thought,  the  gay  and  festive  new  human  experience, 
is  good  stuff  ill  print,  whether  signed  by  Bill  Snuth 
or  the  latest  star  potentate. 

No  man  can  edit  a  newspaper  who  does  not 
know,  through  long  and  patient  study,  or 
through  instinct  of  the  genius,  what  the  people 
of  his  community  are  in  the  mass. 

SUN  AS  CICERONE 

Nothing  is  more  interesting  to  the  average 
newspaper  reader  than  facts  about  the  home 
town,  its  people  and  institutions.  Nezv  YorkSw 
recently  made  a  hit  with  a  feature  which  ran  from 
day  to  day  under  the  title  “Facts  about  New  York’ 
We  do  not  know  who  wrote  the  stuff,  but  he  is  > 
thorough  reporter  and  is  well  acquainted  with  the 
interesting  features  of  the  metropolis  and  must  have 
made  a  careful  study  of  historical  data.  Broadway. 
Fifth  Avenue,  the  Bowery,  the  Great  White  Way, 
the  numerous  villages  and  centers,  public  institutions, 
important  private  institutions,  the  tractions,  parks, 
streets  and  so  forth  each  received  separate  treatment 
in  an  article  that  may  be  read  in  from  two  to  five 
minutes.  Each  is  an  excellent  story.  So  great  was 
the  demand  for  back  copies  of  the  paper  that  the 
management  has  now  issued  an  attractive  booklet 
which  is  receiving  wide  distribution.  We  note  that 
the  feature  is  being  run  in  London  newspapers  to 
satisfy  the  interest  of  Englishmen  who  wonder  what 
America  is  like.  The  stunt  is  by  no  means  new,  W 
the  Sun’s  application  of  it  is  novel  and  it  is  a  sug¬ 
gestion  for  any  editor  who  is  wondering  how  to 
satisfy  the  hunger  of  his  readers  for  local  interest 
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PERSONAL 


A 1 K.  and  Mrs.  Cyrus  H.  K..  Curtis  ui  the  Hartford  (Conn.)  Courant.  has 
aboard  their  yacht  Lyiidonia,  left  aft  for  an  extensive  tour  through  the 


John  McCurdy,  advertising  staff,  Hali¬ 
fax  fX.  S.)  Herald,  is  spending  his  vaca¬ 
tion  in  New  York  and  Boston. 

Joseph  Thurston,  advertising  manager 
of  the  Hartford  (Conn.)  Courant,  has 


FOLKS  WORTH  KNOWING 


Portland  for  New  York  and  Philadelphia  northern  United  States  where  he  will  in- 
recently.  Tliey  .-pent  the  summer  in  six-ct  various  newspapers  along  his 


cently.  1  ney  .-pent  the  summer  in  six-ct  various  newspapers  along  Ins 
Maine  waters.  itinerary.  He  e.xpects  to  return  sometime 

,  o  in  October,  .\llen  Godbout  has  joined  the 

brot^  Patterson,  editor  ot  the  I  oWo  advertising  department.  God- 

X  Blade,  was  re-elected  vice-president  ^  svndicate 

the  Laymen  s  .\ssociation  ol  the  \\  est-  „.,iesnian  '  1  . 


rivOM  carrier  boy  to  publisher — no,  not 
^  the  title  of  an  Horatio  .\lger  story 
but  the  .Clpha  and  the  Omega  of  Frank 
1).  Throop’s  newspaper  career  to  date. 

Mr.  Throop,  nowr 


(O.) Blade,  was  re-elected  vice-president 
of  the  Laymen’s  .Association  of  the  West¬ 
ern  Ohio  conference  of  the  Methodist 
Episcopal  church  at  its  recent  meeting 
in  Delaware,  O. 

Kobart  Lincoln  O'Brien,  editor  of  the 
Boston  (Mass.)  Herald,  and  A.  H.  Mar- 


IN  THE  EDITORIAL  ROOMS  | 

r  .AWREXCE  GILM.AX,  music  critic 
for  the  .Veto  York  Herald  Tribune, 


chant  of  the  Boston  (Mass.  )  Post  were  returned  on  tlie  Majestic  Sept.  20,  from 
among  the  speakers  at  the  luncheon  open-  a  vacation  in  Europe.  He  was  accom- 


ing  Massachusetts’  safe  roads  campaign  panied  by  Mrs.  Gilman 
at  the  Boston,  Mass.,  Chamber  of  Com-  daughter,  Elizabeth, 
merce  Sept.  12.  Harrv  Horton  for  more 


Harry  Horton  for  m.ore  than  twenty 
Premier  Mussolini  in  Rome  Tuesday  'ears  city  editor  of  the  Hartford 
received  M.  Koenigsberg,  president  of  Courant  is  now  writing  editorials  and  a 
International  Xews  Service,  in  private  column  headed  “The  Lighter  Side’  by 


audience. 

Edgar  B.  Piper,  editor  of  the  Port- 


H.  1.  H. 

Paul  Hedrick,  oil  editor  of  the  Ama- 


land  Oregonian,  delivered  the  principal  'ilia  (Tex.)  Xetvs-Globe,  has  joined  the  r  »r 

address  at  the  banquet  to  Colonel  Lind-  Tulsa  (Okla.)  lYorld  in  the  same  capac-  owner  of  the  Motmt  Pb'asmt  Ne^es.  Mr. 

bergh  in  Portland  on  Sept.  14.  ity.  He  was  oil  editor  of  the  World  Throop,  born  at  Mount  Pleasant  m  1878, 

before  going  to  Amarillo  two  years  ago.  carrying  papers  when  a  small  lad. 

Chris  Rembold,  general  manager  ol  the  ^  _  Later  he  entered  his  father  s  shop  to  learn 

Cincinnati  Tiiiu’s-Star,  was  recently  made  Thomas  F.  Fl>-nn  of  the  staff  of  the  the  printer’s  trade. 

a  thirty-third  degree  mason.  Gardner  (Mass.)  Afetoj  is  among  those  Using  his  knowledge  of  printing  to  help 

1 _ -  u  \\-,ii:.-  attending  the  Legion  convention  in  Paris,  him  through  college  he  became  advertising 


publisher  of  the 
Dcei'enport  (la.) 
Democrat,  made 
his  way  to  the  top 
by  the  stepping 
stones  of  printers’ 
devil,  typesetter, 
linotype  operator, 
reporter,  city  edi¬ 
tor.  managing 
editor  and  busi¬ 
ness  manager 
with  a  little  ad¬ 
vertising  solicit- 
Frank  D.  Throop  ing  thrown  in  for 
good  measure. 

He  comes  from  a  family  of  newspaper 
men,  his  grandfather  having  founded  the 
Mount  Pleasaitt  (la.)  Free  Press  and  his 
father  having  been  manager  and  part 


a  thirty-third  degree  mason. 


Later  he  entered  his  father’s  shop  to  learn 
Thomas  F.  Fl>-nn  of  the  staff  of  the  the  printer’s  trade. 

ardner  (Mass.)  Alctoj  is  among  those  Using  his  knowledge  of  printing  to  help 
ttending  the  Legion  convention  in  Paris,  him  through  college  he  became  advertising 


H  Watiu  anH  niihli’sber  i.ic  m  i  ai  is.  nim  tnrougn  College  ne  Dccame  aovertising 

the  Vernal  (Utah)  f  i/rcrj  and  for-  leaving  Gardner,  Mayor  .Albert  manager  of  the  school  weekly  and  in  1899 


of  the  Verml  (Utah)  Express  and  for-  ^  presentee 

merlv  secretary  ot  the  Ltah  Mate  Press  t  „  i  ^ 

Association,  has  been  cliosen  to  fill  the  i"  •. 

important  office  of  a  bishop  in  the  Latter- 

dav  Saint  or  Mormon  Church.  J.  Duncan-Clark 


H.  Stone  presented  him  w-itli  a  Lon-  vvas  graduated  from  Iowa  Wesleyan  with 


dun  kit  bag  on  behalf  of  members  of  a  B.  A.  degree. 

the  city  government.  His  editorial  work  was  started  on  the 


J.  Duncan-Clark  of  the  Chicago  Eve-  TMuscathie  (Ia.)  /oHnHi/  of  which  he  was 


Pq^I  speak  on  “The  Press  and  ^ade  city  editor  in  1901.  Four  years  later 
(.  Ekmdersni,  editor  and  puffi  Recreati!^’’  at  the  fourteenth  he  became  managing  editor  and  in  190/ 

i  Chnstchurch  (Sew  /ealaiid)  Lit-  t),e  PipvoronnH  anri  took  the  publishers  chair.  Here  he  was 


tleton  Times  and  E'Vtiting  Star,  is  visit¬ 
ing  in  Xew  York  en  route  home  from 


annual  congress  of  the  Playground  and 
Recreation  .Association  of  .America  at 
.Memphis,  Tenn.,  October  3  to  8.  Mrs. 


England.  He  p.assed  through  Xe"^  York  willir  Hv^tt  of  Dm’A: 

in  lune  on  his  wav  to  Londim  and  alter  ..  ^ 


ving  in  the  British  capital  spent  three  the  congress 


months  in  h.ngland  and  Scotland.  *  neoaore 

,  ,  ,  Presidents 

(luy  I  .  (lannett.  publisher  ot  the  Hills  for  th< 
Portland  (Me.)  Press-Herald,  Evening 
Express  and  Sunday  Telegram,  was  one  Middle  We 
of  the  (X)mmittee  welcoming  ten  of  Vir-  j|,p  political 
ginia’s  leading  business  men  to  Maine  ,1,^  country, 
where  the  deleg^ation  is  visiting  in  con-  ,  . ,  g. " 

nection  with  their  tour  of  the  Xew  Eng-  /(' 


Theodore  C.  Wallen,  who  covered  the 
President’s  summer  camp  in  the  Black 
Hills  for  the  Xew  York  Herald  Tribune. 
is  now  making  a  tour  of  the  West  and 


took  the  publisher’s  chair.  Here  he  was 
associated  with  A.  W.  Lee,  founder  of 
the  s>'ndicate  bearing  his  name. 

In  1915  Mr.  Throop  bought  stock  in  the 
Davenport  Democrat,  becoming  its  pub 
lisher  and  general  manager. 


and  city  editor  of  the  South  Norwalk 
(Conn.)  Evening  Sentinel,  has  been  made 


•Middle  West,  and  sending  stories  on  managing  editor  following  the  resigna- 
the  political  .sentiment  in  that  part  of  .Alfred  E.  O’Brien. 


ginias  leading  husiness  men  to  .Maine  the  country.  J.  W.  Falvella,  for  17  vears  on  the 

where  the  delegation  is  visiting  m  c^-  ^  p^redo  (Tex.)  Daily  Time's,  16  of  them 

hfnV  ^  I  nnuT  (^^Ht.)  Tribune  and  Telegraph,  a*  city  editor  under  the  former  manage- 

’r  has  returned  after  a  European  tour  dur-  ment  of  J  S  Penn,  has  reigned  to 

Sorfolk  I  If ilot,  wa^  one  of  the  •  tom  T.  W.  Lillie  in  mihlication  of  the 


visiting  party.  history.  Laredo  Weekly. 

Thomas  Siemiradzki.  editor  of  the  Charles  1'.  Pekor,  Jr.,  has  left  the  A’i’k*  .Arthur  Ross,  reporter  on  the  Sydney 
Polish  Daily  Xezvs.oi  Cleveland,  has  re-  y,,,-!-  to  become  publicity  and  S.)  Post,  has  resigned  to  continue 

turned  from  Poland  to  which  country  he  a<lvertising  manager  of  the  Knott  Hotels  his  studies  at  Dalhousie  University. 

P  1^^^  f  f  Edwin  CKirdon  Lawrence,  special  writer  Eugene  Moore  of  the  city  staff  of  the 

l.(X»  Polish-.Xmencai^.  to  stiul.'  immi-  Concord  (X.  H.)  Monitor,  is  Cincinnati  Enquirer  has  been  made  a 

gration  conditions.  He  was  gone  two  ^y^iting  a  series  of  articles  for  that  paper  cop>-  reader  on  the  telegraph  desk  to 

on  his  recent  travels  in  the  British  Isles,  succeed  Edward  J.  .Allen,  assistant  to 
Oscar  Woodruff,  dean  of  Western  Xew  A1  Taylor,  a  new  man  on  the  coov  telegraph  editor,  who  was  drowned 


iiig  whicli  he  studied  printing  and  its  i'^'u  T.  W.  Lillie  in  publication  of  the 


Laredo  Weekly. 

.Arthur  Ross,  reporter  on  the  Sydney 
(X.  S.)  Post,  has  resigned  to  continue 


went  as  the  official  head  ot  a  group  of  n«..,i„„  i _ _ 

1  /wv  n  I-  L  \  .  .  I  •  _ •  tidwin  viordon  Lawrence,  special  writer 

1.000  Polish-.Xmencans.  to  stiulv  immi-  f- _ ,  u  x  , » 


gration  conditions.  He  was  gone  two 
months. 

Oscar  Woodruff,  dean  of  Western  Xew 


York  newspaper  men.  observed  his  88th  desk,  is  writing  “The  Xews  In  Verse” 
birthday  on  Sept.  17.  He  is  a  regular  i„  the  .dlbany  (X.  AM  Times-Union. 


contributor  to  the  Dansz’ille  (X.  A’.) 
Express,  of  w  hich  he  was  editor  and  pub¬ 
lisher  for  more  than  50  years. 


LeRoy  D.  Downs,  six  years  reporter 


G.  Wisner  Thorne,  editor-in-chief,  and 
Philip  H.  Baldwin,  advertising  manager 
of  the  Neu'ork  Sttnday  Call,  celebrated 
their  birthday  anniversaries  last  week. 
Mr.  Thorne  is  78  years  old  and  joined 
the  Call  back  in  the  eighties.  .At  the  same 
time  Mr.  Baldwin  joined  as  an  office  boy. 

Frank  E.  Noyes,  publisher  of  the 
Marinette  (Wis.)  Eagle-Star  and  major 
stockholder  in  the  Marshfield  (Wis.) 
Sews-Herald  and  the  Ironwood  (Mich.) 
Daily  Globe,  is  attending  the  annual  meet¬ 
ing  of  the  Supreme  Council  of  the  Scot¬ 
tish  Rite  .53d  degree  Masons  in  Boston, 
Sept.  18-22.  Following  this,  he  will  at¬ 
tend  the  triennial  convocation  of  the  (Jen- 
rral  Grand  Chapter  of  Royal  Arch 
Masons  of  the  United  States  at  Denver, 
as  a  past  Grand  High  Priest  from  Wis¬ 
consin.  Mrs.  Noyes  accompanies  him. 


Headliners  All! 


McNaught  Syndicate  offers  you  notable  features.  For 


James  Montgomery  Flagg,  weekly 
Will  Rogers,  daily  and  weekly 
Albert  Payson  Terhune,  weekly 
Roe  Fulkerson,  daily  and  weekly 
O.  O.  McIntyre,  daily  and  weekly 


IN  THE  BUSINESS  OFRCE 
^^ILLIAM  F.  WILEY,  general  man¬ 
ager  of  the  Cincinnati  Enquirer, 
returned  with  his  family  from  a  summer 
vacation  passed  at  Bar  Harbor. 

(jeorge  Macintosh,  business  manager 
of  the  Sydney  (N.  S.)  Post,  has  re¬ 
signed. 


Many  others.  And,  just  now,  a  notable  fiction  serial, 
“Rainbow  Island,”  full  of  adventure,  love.  South  Sea  and 
thrills.  No  smut. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


Time.  Bld^. 
New  York,  N.  Y. 


Cbarlis  V.  McAdam 
Vice-President 


the  telegraph  editor,  who  was  drowned 
about  ten  days  ago. 

John  Gardiner,  formerly  with  Univer- 
(Contimu’d  on  page  34) 


Succetslul 

Fiction 


It  is  to  fill  the  demand 
which  is  getting 
stronger  every  week 
that  this  syndicate 
furnishes  three  classes 
of  fiction: 


Illustrated  Complete 
Short  Stories — P  i  n  - 
nacle  and  Zenith 
Services  —  selected 
yarns  of  action,  love, 
excitement,  suspense 
by  the  biggest  and 
most  popular  writers. 


"Women’s  Serials'* — 
men  read  them,  too, 
of  course,  specially 
written  by  Mildred 
Barbour.  Daily  illus¬ 
trations. 


Standard  Serials.  Il¬ 
lustrated.  For  ex¬ 
ample  "Two  Flights 
Up”  by  Mary  Roberts 
Rinehart.  Already 
taken  by  69  news¬ 
papers. 


Lots  of  Promotion 
Material  on  all 
Fiction. 


Metropolitan  Newspaper 
Service 


Maximilian  Elser,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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(Continued  from  page  33) 
sal  Service  and  King  Features  Service, 
has  been  made  executive  editor  of  the 
Richmond  (V'a.)  Times-Dispatch. 

Thomas  J.  McCabe  of  the  Boston 
(Mass.)  Herald  sporting  department  has 
been  elected  president  of  the  New  Eng¬ 
land  Football  Officials’  Association. 

F'red  A.  Mollenkopf,  city  editor,  Toledo 
(O.)  Blade,  and  his  family  have  returned 
after  a  vacation  in  Michigan. 

Nason  Henry  Arnold,  for  the  past 
seven  years  Sunday  editor  of  the  Wor¬ 
cester  (Mass.)  Telegram,  has  resigned  to 
devote  himself  to  travel  and  free  lance 
writing. 

Harvey  Hancock,  city  editor  Salt  Lake 
City  Telegram,  is  on  a  vacation  in  the 
Scenic  section  of  southern  Utah. 

James  S.  Shea,  assistant  county  editor. 
Worcester  (Mass.)  Evening  Post,  is  on 
a  trip  to  California. 

(jeorge  Prince  Arnold,  city  editor  of 
the  Rkhmotid  (Va.)  Times-Dispatch,  is 
in  a  hospital  receiving  treatment  for  an 
infected  arm. 

Eldgar  E.  Kelly,  managing  editor  of  the 
Halifax  (N.  S.)  Herafd,  is  spending  his 
vacation  in  Cape  Breton,  N.  S. 

Edward  A.  Walsh,  sports  editor  of  the 
Fall  River  (Mass.)  Herald  News,  and 
Mrs.  Walsh  are  parents  of  a  son. 

Thomas  Bel  ford  has  resigned  from  the 
Toledo  (O.)  Times  to  become  night 
police  reporter  on  the  Toledo  Blade. 

Raymond  A.  Wernecke  of  the  staff. 
Toledo  (O.)  Blade,  has  returned  from 
an  automobile  trip  through  Indiana,  dur¬ 
ing  which  he  an<l  Mrs.  Wernecke  visited 
in  his  old  home,  Terre  Haute. 

A.  B.  Kapplin.  assistant  city  editor  of 
the  Ihiluth  Herald,  and  Mrs.  Kapplin  are 
parents  of  a  son,  James  Lionel. 


MARRIED 

JE.  AHERN',  sporting  editor  Halifax 
*  (N.S.)  Herald,  to  Miss  Ellen  Aloysia 
Burke  in  the  Church  of  the  Immaculate 
Conception  at  Sydney  Mines,  Sept.  14. 

Eugene  L.  Miller,  assistant  purchas¬ 
ing  agent  of  the  Chicago  Evening  Ameri¬ 
can,  to  Miss  Mildred  Willard.  Sept.  17, 
in  Chicago. 

H.  Joseph  Oswald,  of  the  reportorial 
staff.  Union  City  (N.  J.)  Hudson  Dis¬ 
patch,  to  Miss  Louisa  Hansen  of  Union 
City,  Sept.  18. 

Charles  J.  Maloney,  Worcester  (Mass.) 
Telegram-Gazette  advertising  department, 
to  Miss  Grace  M.  Whalen,  at  Wor¬ 
cester,  Sept.  19. 

John  W.  Small,  editor  of  the  Waynes- 
town  (Ind.)  Dispatch,  to  Miss  Gertrude 
Petro,  who  has  been  employed  in  the 
Dispatch  office  several  years.  Sept.  14,  in 
Crawfordsville,  Ind. 

Margaret  A.  Hayes,  linotype  operator 
for  the  Biddeford  (Me.)  Journal,  to 
Charles  Cartier  of  Saco.  Maine. 

Leonard  W.  Fraser,  formerly  of  the 
staff  of  the  Halifax  (N.  S.)  Herald,  to 
Miss  Edith  K.  Blanchet  at  Rothesay, 
N.  B.,  recently. 

Frank  Graf,  display  advertising,  Wor¬ 
cester  (Mass.)  Post,  and  formerly  of 
Ramsey,  N.  J.,  to  Miss  Helen  McMan- 
nus.  Sept.  17. 

David  F.  McCord  of  the  editorial  staff, 
Fitchburg  (Mass.)  Sentinel,  to  Miss 
Ruth  A.  Raphael,  New  York  publicity 
woman,  in  New  York,  Sept.  17. 


PRESS  ASSOCIATION  NOTES 

T  AWRENCE  PERRY,  of  the  sports 
staff,  Consolidated  Press  Associa¬ 
tion.  has  started  on  his  annual  10.000 
mile  swing  around  the  country  sizing  up 
the  football  teams  and  players  from  coast 
to  coast. 

Capt.  Gene  Morgan,  newspaper  man 
and  prominent  Illinois  Legionnaire,  was 
added  to  the  staff  of  the  Chicago  Daily 
Skews’  foreign  correspondents  assigned  to 
cover  the  Legion  convention  in  Paris. 

Hugh  Miller,  for  several  years  in  the 
newspaper  business  in  Chicago,  has  re¬ 
signed  as  city  editor  of  the  Associated 
Press  to  do  publicity  for  the  Illinois  State 
Bar  Association. 


L.  C.  ()Aen  will  represent  the  Con¬ 
solidated  Press  at  the  Investment 
l.ankers'  .\ssociation  in  Seattle. 


N.  Y.  WORLD  EDITOR  BACK 
FROM  ABROAD 


pi.AINFIELD  (N.  J.)  COI'RIER- 
\'Eir.9.  52-page  edition,  celebrating 
opening  of  Rosenbaum  department  store's 
new  building.  Sept.  9. 

.Iberdeen  (Wash.)  Soutlnvest  Wash¬ 
ington  iMbor  Press,  64-page  Labor  Day 
edition.  Sept.  5. 

Windsor  (Ont.)  Border  Cities  Star, 
spc'cial  Electric  Show  edition.  Sept.  17. 

He  Land  ( b'la. )  Daily  News,  special 
edition  on  43rd  opening  of  Stetson  Uni¬ 
versity,  Sept.  15. 

•Veti’  York  Daily  Neios  Record,  32- 
l)age  semi-annual  Rayon  section.  Sept.  21. 

NEW  PUBLICATIONS 

OAUL  ROBINSON  and  George  H. 
^  Baxter,  owner  of  the  Ostvego 
(Ore.)  Review,  have  established  the 
Ledger,  a  weekly,  at  Banks,  Ore.  They 
will  also  continue  to  publish  the  Oswego 
Review. 

Kellyville  (Okla.)  Creek  County 
Leader  has  started  publication  under  the 
joint  editorial  management  of  T.  H. 
Garris  and  S.  P.  Watts. 

ASSOCIATIONS 

'J'EXAS  EDITORIAL  ASSOCIA- 
‘  TION,  composed  of  veterans  in 
Texas  newspaperdom,  will  hold  its  annual 
convention  in  McAllen,  Nov.  24  to  26. 

Rochester  Advertising  Club  won 
permanent  possession  of  the  Hickok 
trophy  by  defeating  the  Buffalo  Ad¬ 
vertising  Club  in  the  1927  golf  tourna¬ 
ment  between  the  two  clubs,  this  being 
Rochester’s  third  victory. 

Boston  (Mass.)  Post  men  walked 
away  with  the  prizes  in  the  Newspaper¬ 
men’s  Golf  Association  tournament  at 
the  Norfolk  Country  Club,  Dedham, 
Mass.,  Sept.  12.  R.  T.  Brady  of  the  Post 
won  low  net  in  Class  A  with  a  97-77 
card.  A.  S.  Pratt.  Jr.,  of  the  Post  was 
second  with  a  card  of  95-78.  In  Class 
B.  H.  Munro  of  the  Post  was  first,  scor¬ 
ing  118-93,  with  M.  G.  Clark  of  the  Post 
second  with  a  card  of  108-98.  There 
were  32  newsmen  in  the  tournament. 

A  hog-calling  contest,  in  which  Editor 
Jim  Lowry  of  the  Honey  Grove  (Tex.) 
Signal  has  challenged  all  swine-coaxers, 
will  feature  press  day  at  the  Lamar  Dis¬ 
trict  Fair,  Paris,  Te.x.,  Sept.  23.  The 
same  day  the  annual  meeting  of  the 
Northeast  Press  Associ.ation  will  be 
held. 

Mrs.  Charles  H.  Sergei,  newly-elected 
president  of  the  Illinois  Women’s 
Press  Association,  conducted  the  fall 
meeting  of  the  association  Sept.  16. 
Mrs.  William  Donahey,  retiring  presi¬ 
dent.  served  as  “King  .Arthur’’  at  the 
round  table  discussion.  Editors  of  (Tii- 


Ralph  Pulitzer,  editor  of  the  New 
York  World,  photographed  on  the 
Berengaria  on  his  return  this  week 
from  Europe. 

cago  magazines  addres.sed  the  women 
writers. 

ON  THE  MECHANICAL  SIDE 

XJENRY  E.  LOWNEY,  compositor  of 
the  I- all  River  (Mass.)  Herald 
Xexes,  and  Mrs.  Lowney  are  parents  ot 
a  daughter. 


SCHOOLS 

'T^HFI  Lee  School  of  Journalism,  which 
formerly  was  located  just  off  the 
campus  of  Washington  and  Lee  Univer¬ 
sity,  at  Lexington,  Va..  is  now  located  in 
Washington  (College,  the  main  building 
of  the  institution.  Prof.  Ro.scoe  B.  El- 
lard  is  director. 

Beginning  its  fifteenth  year  as  a  dis¬ 
tinct  unit  in  the  state  university,  the 
Oklahoma  school  of  journalism,  Norman, 
is  now  offering  a  major  course  cover¬ 
ing  three  years  and  including  all  the 
principal  phases  of  newspaper  and  maga¬ 
zine  work.  John  H.  Casey,  for  four 
years  assistant  professor  of  journalism  in 
the  University  of  Missouri,  has  joined 
the  faculty  as  an  associate  professor,  and 
will  take  charge  of  the  newly  established 
courses  in  country  newspaper  work  which 
round  out  the  curriculum  of  the  school. 

Vernon  Nash,  head  of  the  department 
of  journalism  in  Peking  University,  is 
spending  a  furlough  year  in  graduate 
work  at  the  School  of  Journalism  of  the 
University  of  Missouri. 

Prof.  Robert  W.  Jones  has  been  named 
acting-director  of  the  School  of  Journal¬ 
ism  at  the  University  of  Washington  to 
succeed  Leo  .A.  Borah  who  resigned  to 
join  the  National  Chamber  of  Commerce 
at  Washington,  D.  C.  Professor  Jones 
has  been  with  the  School  of  Journalism 
for  the  last  seven  years  teaching  Ad¬ 
vertising,  History  of  Journalism,  Com¬ 
munity  Journalism,  Trade  Paper  Jour¬ 
nalism  and  Law  of  the  Press.  Everhardt 
-Armstrong,  dramatic  critic  for  the 
Seattle  Post-Intelligencer,  has  been  ap¬ 
pointed  to  the  School  of  Journalism  staff 
as  instructor  in  Short  Story  Writing  and 
Current  Events. 


ADDRESSES  WANTED 
A.  C.  Regli 
Arthur  G.  Keeney 
V.  H.  Segles 


CHANGES  OF  OWNERSHIP 

L''  O.  S-ATTER,  editor  of  the  Carroll 
*  *  (la.)  Times  has  bought  the  Central 
City  (la.)  Neii’s  Letter  and  takes  pos¬ 
session  Sept.  27. 

Rent  (Wash.)  I’alley  News  was  sold 
.Sept.  2  to  George  Henriksen,  Sr.,  and  his 
son,  George  Henriksen.  Jr.  Sam  F'.  Col¬ 
lins  and  Mrs.  Collins,  former  owners  and 
editors,  have  retired  from  newspaper 
work  for  the  present. 

Buck  &  Priddy,  publishers  of  the  new 
Rockport  (Tex.)  Register,  have  pur¬ 
chased  the  Rockport  Pilot,  edited  by 
R.  E.  L.  McLain,  and  have  combined  the 
two  as  the  Rockport  Register-Pilot, 
weekly. 

The  Macon  County  Publishing  com¬ 
pany,  a  syndicate  of  county  business  men. 
have  been  incorporated  with  $10,000 
capital  to  continue  publication  of  the 
Macon  (Mo.)  Republican.  Waldo  Ed¬ 
wards  has  been  elected  president ;  Earl 
M.  Mayhew  and  Paul  Hess,  vice-presi¬ 
dents;  Charles  H.  Weisenhorn,  secre¬ 
tary;  and  Chris  R.  Maffry,  treasurer. 
Edgar  White  is  retained  as  editor  and 
Mr.  Weisenhorn,  business  manager. 


SPECIAL  EDITIONS 


COPY 

I  can  describe 
A  rose  in  bloom. 

But  who  can  rateh  the  rhythm 
Of  the  rity  room? 

The  restless,  broken. 

Raurous  rush; 

The  quirk  word  spoken. 

The  sudden  hush; 

The  puny  men 
With  corky  eyes, 

Conquering; 

Cracking  wise. 

“Soniehody  answer 
The  Trenton  wire.” 

“Cop\ — hoy!” 

“Take  this  fire.” 

“Rip  it  out. 

We’re  on  the  line.” 

“How  many  dead? 

Twenty?  Fine.” 

Jingle — clatter — 

The  wires  drone 
The  ancient  anguish 
Of  flesh  and  bone; 

The  ancient  story  of 
Iron  aivrl  ice, 

(iold  and  glory 
■And  sacrifice. 

I  can  tell 

Of  a  street  at  gloom. 

But  who  ran  catch  the  rhythm 
Of  the  city  room? 

ELI  IVES  COLLINS 
in  the  Conning  Tower. 
New  York  World 


FLASHES 


What  Mr.  Rickard  is  champion  of  is 
the  Noble  Art  of  Pelf  Defense. — F.  P.  A. 
in  .Vets'  York  World. 


Fi.  Phillips  Oppenheim  has  written  his 
lOOtli  novel.  Mr.  Openheim’s  plot  is  one 
of  the  most  durable  known  in  literary 
history. — Worcester  (Mass.)  Gazette. 


We  get  pretty  mad  at  the  earnest,  go- 
getting  talk  about  modern  efficiency  in 
charity,  as  if  the  two  things  were  com¬ 
patible,  but  that  expression,  selling  reli¬ 
gion,  makes  us  madder  than  anything 
else  in  this  whole  wide  beautiful  world, 
bar  none,  which  is  saying  a  good  deal. 
— Columbus  (O.)  State  Journal. 


The  one  burg  that  isn’t  excited  over 
the  Tunney- Dempsey  exhibition  of  calis¬ 
thenics  is  Shelby,  Mont. — J.  R.  Wolf  m 
Miktaukee  Journal. 


Congress  is  about  to  meet  and  pass 
more  laws,  some  of  which  will  be  just 
as  fragile  as  those  now  on  the  statute 
books. — J.  J.  Montague  in  New  York 
Herald  Tribune. 


.Alimony  clubs  aid  in  keeping  the  grass 
widows  in  circulation. — IVall  Street  Jour¬ 
nal. 


What  has  become  of  the  old-fashioned 
prima  donna  who  used  to  take  a  cham¬ 
pagne  bath  every  day? — Boston  Trans¬ 
cript. 


Should  not  the  college  boy  who  can 
differentiate  between  the  respective  fiel6 
of  Ben  Jonson  and  Ban  Johnson  reaive 
some  special  award? — Christian  Science 
Monitor. 


These  days  the  upper  and  lower  classes, 
reading  from  top  to  bottom,  are  the  mo¬ 
torists  and  the  pedestrians. — Windsor 
(Ont.)  Border  Cities. 


Lamented  one  losing  short;  “’Tis  cer¬ 
tainly  hard  to  Bear.” — Wall  Street 
Journal. 


With  the  return  to  the  city  of  the  sum¬ 
mer  vacationists,  farm  relief  now  seems 
an  assured  fact  in  many  rural  com¬ 
munities — Christian  Science  Monitor. 


NE  Hundred  Hoe  Balcony  Press  Units  are  being  installed  in 
the  new  South  Street  Plant  of  The  New  York  American,  The 
Sunday  American  and  The  New  York  Evening  Journal,  now  near¬ 
ing  completion.  This  plant  was  designed  and  equipped  through¬ 
out  with  a  view  to  the  shortest  possible  interval  from  news  to  street. 

Hoe  Balcony  Presses  make  this  possible. 

Newsprint  is  the  largest  single  item  of  expense  in  any  press¬ 
room.  The  Hoe  Balcony-Design  ensures  a  minimum  of  paper 
waste,  because  it  is  the  only  design  that  gives  complete  cofttrol  and 
supet'vision  from  paper  roll  to  finished  newspaper  from  every  point 
in  the  pressroom. 


NEW  YORK  BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  DUNELLEN  LONDON 


The  World’s  Largest  Undivided  Press  Installation 


Be  Sure  To  Visit  The  Sunshine  Plant”  When  In  New  York 


RHOE&CQ 


NEW  YORK 
& LONDON 


NC 


36 


Editor  Publisher  for  S  e  p  t  e  ni  her  2 


.  I  2  7 


WITH  THE  GENERAL  ADVERTISERS 


Salada  Tea  Company  Has  “Newspaper  Day”  in  New  Home — Mer¬ 
chandising  Campaign  (or  Calfskin  Tanners — Capt.  P.  K. 
Crocker  With  Shadex 


BOUT  50  newspaper  men  attended 
“newspaper  day”  held  by  the  Salada 
Tea  Company  last  week  when  the  com¬ 
pany’s  new  hame  was  formally  opened  at 
Bcrkely  and  Stuart  streets,  Boston.  Hon. 
P.  C.  Larkin,  president  of  the  company, 
presided  at  a  buffet  luncheon.  Salada  is 
advertised  exclusively  in  the  newspapers. 
.\mong  the  newspaper  men  attending 
were  A.  H.  Marchant,  business  manager, 
linston  (Mass.)  Post;  E.  H.  Preston, 
Hostott  Herald  and  Trai-clcr;  Stanley 
Pratt  and  Chalmers  Pancoast,  A'ctc’  York 
Times;  and  Herald  Jackson,  Chicago 
Tribune. 


Arrangements  have  just  been  completed 
whereby  the  Calfskin  Tanners  will  im¬ 
mediately  inaugurate  an  educational  tner- 
chandising  campaign  stressing  the  merit  of 
grain  finish  calf  leather,  according  to  an 
announcement  made  by  I*.  X.  Wholley, 
of  the  Barnet  Leather  Company,  and  J.  C. 
I. illy,  of  the  American  Hide  &  Leather 
Company,  Inc.  Messrs.  Wholley  and  Lilly 
were  appointed  a  committee  of  two  by 
the  tanners  at  a  conference  in  Buffalo 
last  month  to  decide  ways  and  means  for 
carrying  forward  such  a  campaign.  The 
committee  has  appointe<l  the  Byron  G. 
Moon  Company.,  Inc.,  of  New  York  City 
and  Troy,  to  make  necessary  surveys. 


Capt.  P.  K.  Crocker,  formerly  sales  and 
advertising  manager,  of  John  Schoon- 
maker  &  Son,  Newburgh,  X.  Y.,  has  been 
named  research  director  of  the  Shadex 
('ompany,  of  Springfield.  Mass.,  makers 
of  the  Shadex  patented  fiber  fabric  win¬ 
dow  shade. 

Capt.  Crocker  was  at  one  time  with  the 
New  York  Sun,  and  with  Lord  &  Taylor, 
New  York,  as  assistant  advertising 
manager. 


Charles  W.  Myers,  director  of  trade 
relations.  Armour  &  Co..  Chicago,  has 
just  resigned  to  become  vice-president  of 
llie  Ko-Pa  Corporation,  Chicago  and  Fort 
Worth,  Tex.,  manufacturers  of  cereal 
food  products.  Mr.  Myers  is  chairman 
of  the  Speakers  Bureau  of  the  Interna¬ 
tional  .\dvertising  Association,  and  also 
a  member  of  the  Educational  Bureau 
Committee. 


Newspapers  throughout  northern  New 
York  state  are  swelling  their  local  adver¬ 
tising  linage  by  means  of  a  new  series 
of  adverti-sements  sent  out  by  the  Gen¬ 
eral  Electric  Company  from  Schenectady, 
N.  Y.  The  G.  E.  is  taking  quarter-page 
space  to  advertise  a  new  house  wiring  sys¬ 
tem,  and  the  newsixipers  are  lining  up 
local  electrical  stores  that  have  been 
named  as  agencies.  Some  papers  have 
built  up  as  many  as  two  pages  of  adver¬ 
tising.  The  majority  have  obtained  one 
page. 


A  bathroom  on  wheels  is  making  a 
tour  of  northern  New  York  cities  as  part 
of  an  advertising  campaign  of  the  Crane 
Company,  bathroom  fixture  manufactur¬ 
ers.  One-day  stands  are  being  made  in 
each  city  by  a  large  truck,  the  interior  of 
which  is  completely  fitted  as  a  bathroom. 
Public  inspection  is  invited. 


Coolidge  Advertising  Company,  Des 
Moines,  la.,  is  handling  the  Iowa  state 
campai^  of  Iowa  druggists  in  associa¬ 
tion  with  the  advertising  committee  of 
the  Iowa  Pharmaceutical  Association, 
using  dailies,  weeklies  and  farm  journals 
in  the  state.  A  three-year  campaign  has 
been  mapped,  said  to  be  the  largest  under¬ 
taken  by  a  similar  association  within  the 
boundaries  of  a  state.  George  Jay  Shen¬ 
andoah  is  chairman  of  the  advertising 
committee  of  the  association  conducting 
the  campaign.  Copy  the  first  of  which 
appeared  last  week  will  illustrate  the 
services  of  the  modern  drug  store  and 
will  be  general  in  its  character. 


Plans  for  a  $4.()(K),000  national  adver¬ 
tising  campaign,  in  behalf  of  the  nation’s 
shoe  industry,  will  be  discussed  at  a 
meeting  of  the  New  York  State  Shoe 
Retailers  association  to  be  held  Oct.  4 
and  5  in  Niagara  Falls.  A.  H.  Geuting, 
president  of  the  National  Shoe  Retailers 
association,  will  attend  the  convention 
and  outline  the  proposed  campaign  plan. 

The  Glycerine  Producers’  Association, 
whose  membership  is  open  to  all  gly¬ 
cerine  refiners  and  now  comprises  the 
principal  manufacturers  of  radiator  gly¬ 
cerine  in  the  country,  has  adopted  a  seal 
which  will  be  used  to  identify  to  motor¬ 
ists  all  the  brands  of  this  new  and  in¬ 
creasingly  used  anti-freeze  which  con¬ 
form  to  the  standards  set  by  the  associa¬ 
tion,  according  to  Roscoe  C.  Edmund, 
general  manager. 


Reed  G.  Landis  Company  of  Chicago, 
formerly  .Arnold  Joerns  Company,  has 
been  appointed  advertising  counsel  for 
Greater  Market  Development,  Auto¬ 
motive  Equipment  Association. 


The  Campbell  Smip  Company  has  an¬ 
nounced  plans  to  double  the  facilities  of 
its  plant  at  Camden.  N.  J.,  by  the  con¬ 
struction  of  a  new  group  of  buildings  to 
cost  several  million  dollars.  A.  C.  Dor- 
rance  is  general  manager. 


Virginia  is  going  to  spend  $50,(X)0  on 
advertising  and  Cecil,  W  arwick  &  Cecil. 
Richmond  advertising  agency,  has  been 
apiKiinted  to  place  the  business. 


VANDALS  WRECK  PLANT 

Ft  Myers  (Fla.)  Palm  Leaf  Prints  in 
Another  City 

High  powered  cars,  under  heavy  guard, 
filled  w'ith  the  editorial  staff  and  “back 
room”  men  of  the  Fort  Myers  (Fla.) 
Mortiing  Palm  Leaf  sped  through  the 
night  Sept.  10  seeking  a  newspaper 
plant  that  would  print  even  the  smallest 
of  “sheets”  so  that  the  Palm  Leaf  would 
not  be  compelled  to  miss  an  issue.  The 
cars  were  loaded  dctwn  with  equipment 
and  men,  and  after  being  ‘turned  down” 
by  all  the  editor’s  and  publishers  in  I..ee 
County  because  of  the  hot  political  fight 
which  the  Palm  Leaf  was  waging  against 
the  city  hall  ring”  in  Fort  Myers,  the 
cars  drew_  up  in  front  of  the  Hendrx 
County  A  ezes.  a  small  weeklv  shop  in 
La  Belle,  Florida. 

Riding  with  the  publisher  and  editor 
Capt.  Jack  De  Lysle  of  the  Palm  Leaf 
was  Roy  E.  Larson  chief  deputy  of  Lee 
County.  W'hen  the  editors’  green  Packard 
steamed  down  the  main  street  of  the 
village  of  I.a  Belle,  they  found  the  chief 
of  police  of  that  community  on  guard  at 
the  door  of  the  little  country  town  plant. 

The  Fort  Myers  men  were  soon  at 
work  and  the  “country  Campbell”  ground 
out  3.000  papers  telling  its  readers  that 
vandals  had  entered  the  Palm  Leaf  plant 
and  demolished  presses  and  type-setting 
machines  in  an  attempt  to  silence  the 
paper. 

The  morning  Palm  Leaf  had  just  an¬ 
nounced  the  start  of  a  new  afternoon 
^per  and  a  Sunday  paper.  The  Palm 
Leaf  in  May  started  a  campaign  against 
the  “gang”  at  the  city  hall,  and  in  the 
TOurse  of  three  months  caused  Mayor  H. 
E.  Parnell,  and_  one  commissioner  A.  E. 
Raymond  to  resign,  also  the  city  engineer 
“Kid”  Stanley,  the  city  clerk  F.  E.  Smith, 
the  superintendent  of  the  sanitary  depart¬ 
ment,  a  Mr.  Jaeger,  and  fire  chief  Corley 
Bryant. 

The  Palm  Leaf  is  publishing  an  eve¬ 
ning,  morning  and  Sunday  paper. 


ADDS  EVENING  EDITION 

The  TMahassee  (Fla.)  State  has  added 
^  evening  edition,  using  the  Associated 
Press  report.  C.  \V.  Hunter  is  publisher. 


Talking  in  Terms 
that  Dealers  Value 

WHEN  a  salesman  calls  on 
any  Indianapolis  retailer, 
explains  the  merits  of  his  product, 
and  then  shows  a  portfolio  of 
advertising  definitely  scheduled  to 
appear  in  The  INDIANAPOLIS 
NEWS,  he  is  talking  in  terms  that 
the  dealer  understands  and  values. 

The  day  has  passed  when  a 
salesman  can  talk  glibly  and 
vaguely  about  “our  advertising 
program.”  The  dealer  wants  to 
know  what  kind  of  advertising — 
where  it  will  appear  —  how  long 
it  will  continue. 

To  the  dealer,  a  definite  adver¬ 
tising  campaign  scheduled  in  The 
NEWS  means:  (1)  that  the 
product  is  meritorious  or  The 
NEWS  would  have  rejected  it; 
(2)  that  the  usual  prompt  response 
from  NEWS  advertising  justifies 
an  initial  order. 


^he  Indianapolis  News 

^he  Indianapolis  Radius 

DON.  BRIDGE,  Advertising  Manager 


New  York: 


DAN  A.  CARROLL 
1 10  East  43nd  St. 


Cbicatso: 


J.  E.  Ll>TZ 
Tbc  Tow«r  BKig. 
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WHERE  THE  PEOPLE  ARE 


Merchants  depend  mostly  upon 
people  within  the  city  limits  for 
business. 

Their  first  volume  of  business  is  in  the  city  where 
most  of  the  people  are. 

Their  second  volume  of  business  is  in  the  suburbs, 
where  the  people  are  close  to  the  city. 

Their  third  volume  of  business  is  in  the  country 
or  rural  districts,  where  the  people  are  furtherest 
away  from  the  city. 

THE  WASHINGTON  TIMES  net  paid 
average  daily  circulation  in  August,  1927,  was 

76,094 

83%  was  in  the  city 

10.8%  was  in  the  suburbs 

6.2%  was  in  the  country 

The  National  Advertiser  has  the  same  problem  as  the 
retailer.  In  Washington,  D.  C.,  with. a  population  of 
527,877,  Tlje  Washington  Times  is  a  necessary  help  in 
the  solution  of  this  problem,  because  its  circulation  is 
mostly  where  the  people  are. 


WA' 


RODNEY  E.  BOONE 
General  Manager,  National  Advertising 

9  East  40th  Street.  New  York 


A.  T.  CHAPECK 

He^rst  Sovarp.  Chicago 


FRANKLIN  S.  PAYNE 

2412  Book  Tower  BMg..  DotioH 


s. 
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WOMEN  IN  ADVERTISING  AND  JOURNAUSM 


California  Newspaper  Woman  Has  First  Novel  Published — Ethel  Hays 
Signs  New  Long-Time  Contract  with  NEA — Chicago  Ad¬ 
vertising  Women  Hold  First  Meet 


Ijjia  T.  Simpson 


/^UT  of  the  west  about  a  year  ago,  with 
her  goal  set  for  New  York,  came  a 
newspaper  woman,  Lola  Jean  Simpson, 
for  several  years 
editor  of  the 
Berkeley  (Cal.) 

Times.  In  the 
c  o  m  p  a  r  a  tively 
short  period  that 
she  has  been  in 
New  York,  Miss 
aimpson  has  made 
steady  progress. 

She  has  managed 
to  write  a  first 
novel,  lecture  at 
the  New  School 
for  Social  Re¬ 
search,  contribute 

to  the  Century  . 

Magazine,  and  other  publications  in  the 
Hast,  in  addition  to  serving  as  editor  ot 
Children,  the  Magazine  for  Parents. 

“Backfire”  is  the  title  of  her  novel, 
which  Macmillan  will  publish  on  Sept.  27. 
Because  Miss  Simpson,  who  is  a  descend¬ 
ant  of  one  of  the  pioneer  families  ot 
California,  knows  the  Sacramento  \  alley 
so  thoroughly,  she  has  selected  it  as  the 
locale  for  her  story.  Her  grandtather 
named  the  town  in  which  the  scenes  of 
the  story  are  laid,  and  she  herself  was 
^ini  and  reared  there. 

Following  her  editorship  ot  the  Berke¬ 
ley  Times,  Miss  Simpson  became  editor 
of  The  St'okesman,  the  magazine  of  the 
Extension  Division  of  the  University  of 
California,  and  also  a  contributing  editor 
of  The  California  .\lonthly. 

Not  until  she  entered  newspaper  work, 
however,  had  she  written  for  publication. 

“It  was  splendid  training,”  she  said  in 
a  recent  interview.  Just  now  Miss  Simp¬ 
son  is  at  work  on  her  second  novel. 

I  ,  , 

The  New  York  Newspaper  Womens 
Club  gave  its  first  dinner  of  the  season 
on  Sept.  16  in  honor  of  Mrs.  Louella 
Parsons,  motion  picture  editor  of  the 
New  York  American,  and  Miss  Nellie 
Revell,  who  recently  arrived  in  town 
from  Hollywood.  Mrs.  Parsons  was 
spending  a  short  vacation  here  prelimi¬ 
nary  to  covering  the  fight  in  Chicago. 

The  club  celebrated  also  the  weddings 
of  three  of  its  members  during  the  sum¬ 
mer.  These  were  Miss  Jane  Dixon,  of 
the  New  York  Telegrami,  former  presi¬ 
dent  of  the  club,  who  was  married  to 
Capt.  W.  W.  Wells,  U.  S.  Miss 
Charlotte  McLevidge  of  the  Chicago 
Daily  News,  who  was  married  to  Harry 
Payne;  and  Mrs.  Ninetta  Dayton  of 
the  Hudson  Obsen’cr,  who  was  married 
to  John  Joseph  McGovern,  clerk  of 
Hudson  County.  Mrs.  Payne  will  sail 
for  Lima,  Peru,  within  a  few  days,  where 
her  husband  is  connected  with  American 
mining  interests.  Captain  and  Mrs. 
Wells  spent  the  summer  abroad,  but 
Miss  Dixon  has  now  returned  to  her 
desk  on  Dey  Street. 

A  fourth  member  of  the  club  Miss 
Ruth  Raphael  of  Harper  Brothers  was 
married  to  David  McCord,  newspaper 
man  and  novelist. 

Four  members  of  the  club  have  been 
on  the  Pacific  Coast  for  their  vacations ; 
Mrs.  Josephine  Ober,  of  the  World,  first 
vice-president  of  the  club;  Miss  Martha 
Coman,  treasurer;  Miss  Elsie  McCor¬ 
mick;  Miss  Marjorie  Shuler  of  the 
Christian  Sciettce  Monitor;  two  were  in 
Europe,  combining  vacation  with  writ¬ 
ing — Miss  Mary  Slargaret  McBride,  and 
Miss  Betty  Ross. 

Mrs.  Marshall  Darrach  won  the  prize 
for  _  longest  and  most  eventful  travels, 
having  spent  four  months  in  China  dur¬ 
ing  last  spring’s  uprising. 


to  Europe,  and  presiding  in  her  place 
was  Miss  Lois  Donaldson,  the  first  vice- 
president.  Miss  Cora  C.  Smith,  adver¬ 
tising  manager  of  the  Strom  Bearings 
Company,  second  vice-president,  has 
taken  over  Miss  Donaldson’s  duties,  and 
Mrs.  ^^arie  K.  Brown  of  the  Baltimore 
and  Ohio  Railroad  has  been  moved  up 
from  historian  to  the  second  vice-presi- 
denev. 


H.  Sumner  Steinberg  has  resigned  as 
advertising  counsel  for  Russek's,  a  New 
York  store.  James  E.  Wallen  will  suc¬ 
ceed  Mr.  Steinberg  and  will  do  some 
special  work  on  the  account  as  well. 

Miss  Phyllis  Beveridge,  who  started 
with  the  Blackman  Company  and  then 
later  went  to  Bamberger’s  and  the  L.  S. 
Plant  Company  of  Newark,  has  been 
promoted  from  stylist  to  advertising 
manager. 

Miss  Gladys  Williams,  who  signs 
“Sally”  to  her  art  work,  will  take  over 
the  position  of  stylist.  Miss  Williams 
is  returned  to  a  position  that  she  held 
for  over  a  year  before  she  joined  the 
forces  of  Worth. 


Miss  Dixie  Tighe,  daughter  of  Mat¬ 
thew  F.  Tighe.  the  late  dean  of  Wash¬ 
ington  correspondents,  has  joined  the 
staff  of  the  King  Features  Syndicate. 
Miss  Tighe  has  recently  been  writing 
feature  articles  for  the  ll'ashington  Her¬ 
ald  and  the  Philadelphia  Daily  News. 


Margrete  Donnelly  Daney,  feature 
writer  on  the  Toledo  (O.)  Blade,  has 
returned  from  an  automobile  trip  through 
southern  Canada. 


Miss  Fannie  Fitzwater,  the  New  York 
Herald  Tribune’s  fashion  artist,  who 
sends  her  drawing  each  week  from 
Paris,  is  in  New  York  on  vacation. 


Miss  Esta  Murrie  has  been  appointed 
librarian  of  the  Harrisburg  (Pa.)  Tele¬ 
graph.  She  is  a  graduate  of  the  Pulit¬ 
zer  School  of  Journalism  of  New  Y’ork 
and  has  traveled  extensively  in  .\merica 
and  Europe. 


The  Women’s  -Advertising  Club  of 
Chicago  opened  its  fall  season  with  a 
meeting  Sept.  20.  Miss  Mary  Anderson, 
editor  of  the  Drake-a-Day  of  the  Drake 
Hotel,  and  president  of  the  club,  has  gone 


Miss  Nell  Snead,  editor  of  the  woman’s 
page,  Kansas  City  Star,  one  of  sever 
I)assengers  who  crashed  in  an  airplane 
15  miles  south  of  Boulogne.  France,  while 
en  route  to  London,  Sept.  3,  returned  tc 
New  Y’ork,  Sept.  17  from  Europe  to  tell 
of  her  experiences. 

“Luncheon  was  being  served,”  she  said 

“Suddenly’  some  one  of  us  noticee 
that  one  of  the  wings  of  the  airplane  was 
cover^  with  some  sort  of  mist,  obviouslj 
vaporized  gasoline.  The  pilot  came  into 
the  dining  compartment  at  the  wing 
He  went  back  to  the  steering  compart¬ 
ment  and  his  assistant  hurried  in,  looked 
and  went  back. 

“The  plane  began  to  wobble.  W( 
could  sense  that  w’e  were  dropping.  Thi 
steward  came  in  from  forward  and  threv 
down  both  hands  as  a  signal  that  wi 
were  going  to  fall. 

“N»ne  of  us  stirred.  Nobody  made  ; 
remark  of  any  sort.  Neither  of  thi 
women,  I  may  say,  screamed.  We  jus 
waited.  To  me  it  seemed  that  we  dii 
not  wait  long.  I  did  not  feel  any  crasl 
or  feel  anything.” 

Her  next  recollection,  she  said,  “wa 
hearing  someone  say.  ‘Get  these  womei 
out  of  here.  This  is  going  to  burst  inti 
flames  any  minute.’  Then  the  voice  said 
‘This  one  is  dead’ — meaning  myself.” 

Miss  Snead  said  she  was  far  fror 
dead,  having  suffered  but  a  wrenchei 
shoulder  and  scratches,  but  that  she  cer 
tainly  would  have  been  dead  within  : 
few  minutes  save  for  the  heroic  effort 
of  the  crew  and  her  fellow  passenger 
who  succeeded  in  freeing  her  from  th 
wreckage  just  before  the  plane  burst  int 
flames. 


The  Knight  way 

is  the 


Sound  way 

to 

Bigger  Linage 
Bigger  Circulation 

T)ROOF  of  this  statement  lies  in  the  very  fact 
that  the  publishers  and  executives  of  the  more 
than  SIXTY  newspapers  who  have  to  date  en¬ 
listed  the  services  of  Emerson  B.  Knight,  Inc., 
are  profiting  by  the  practical  application  of  the 
methods  evolved  by  the  Knight  Organization 
upon  the  basis  that:  “Truth  in  Advertising  Seeks 
Truth  in  Space  Buying.” 

Ask  some  of  those 

Who  Proved  the  Pudding! 

PUBLISHERS,  Business  Managers,  Advertis- 
A  ing  Managers  and  Circulation  Men  are  invited 
to  write  to  some  of  these  publications  who  today 
are  reaping  the  benefits  of  the  good  judgement 
that  prompted  them  to  make  Emerson  B.  Knight, 

Inc.,  their  ally,  by  applying  the  principles  laid 
down  by  this  organization. 

Below  are  just  a  few  of  the  client-boosters  that 
will  gladly  back  up  any  of  the  statements  we 
make.  Write  to  them  for  opinions! 

Write  to  us  for  particulars. 


RICHMOND  TIMES-DISPATCH 
ROCHESTER  TIMES  -  UNION 
HARRISBURG  TELEGRAPH 
MINNEAPOLIS  TRIBUNE 
HARTFORD  COURANT 
SYRACUSE  HERALD 
WICHITA  BEACON 
ST.  LOUIS  STAR 
MIAMI  HERALD 
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^  section,  first  release  for  November  sixth.  Available  in  four  colors  or  black-and- 
^hite.  Also,  back  cover  in  two  colors  and  ten  black-and-white  pages.  Write  or  wire 
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ADVERTISING  AGENCY  AFFAIRS 

C.  C.  Winningham  Appoints  Stoneglass  and  Hawley — Rule-Williams 
Advertising  Agency  Organzied  in  Worcester — Hoyt  Transfers 
PattUlo  from  Boston  to  New  York 


CC.  WINNINGHAM,  president  of 
*  C.  C.  Winningham,  Inc.,  advertising 
agency,  Detroit,  has  announced  the  ap¬ 
pointments  of  Dan  Marcy  Stoneglass,  to 
the  copy  division,  and  Howard  H.  Haw¬ 
ley,  to  the  research  staff. 

*Mr.  Stoneglass  entered  advertising 
through  the  editorial  “end,”  leaving  his 
editorship  of  the  .American  Book  Com¬ 
pany,  New  York,  to  become  assistant 
advertising  director  of  that  organization. 
He  left  the  Book  Company  to  join  the 
staff  of  the  E.  H.  Clarke  advertising 
agency.  New  York,  remaining  there  for 
four  years  before  taking  up  an  apixtim- 
ment  with  I’roctor  and  Collier,  (.incinnati, 
his  most  recent  connection. 

Mr.  Hawley  was  formerly  in  charge  of 
the  statistical  department  of  the  Babson 
Institute.  He  has  recently  done  work 
for  the  Detroit  Chamber  of  Commerce 
and  Detroit  Business  firms. 

Otis  Carl  Williams,  formerly  national 
advertising  manager  for  the  Worcester 
(Mass.)  TelegrcmwGacette,  and  Edgar  W. 
Rule,  at  one  time  advertising  manager  of 
the  C.  T.  Sherer  Company  of  Worcester, 
have  organized  the  Rule-\Villiams  Adver¬ 
tising  Agency  of  Worcester. 

Mr.  Wiliams  has  been  for  seven  years 
with  the  Telegram-Gazette,  at  one  time 
holding  the  post  of  assistant  business  man¬ 
ager.  Besides  handling  national  adver¬ 
tising  for  the  paper,  he  has  had  charge 
of  promotion  and  the  merchandising  serv¬ 
ice  bureau  of  the  paper. 

Thomas  J.  Mills  succeeds  Williams  as 
iwtional  advertising  manager  for  the 
Telegram-tiazette.  John  N.  Carr  will 
handle  promotion  work  and  the  Sunday 
travel  page. 

Gilbert  S.  Pattillo,  secretary  of  the 
Charles  W.  Hoyt  Company,  has  been 
transferred  from  Boston  to  the  New  York 
office  to  serve  various  New  England 
accounts  with  which  he  has  been  working. 

The  Cramer-Krasselt  Company  has 
moved  its  western  office  from  1201  Bank 
of  Italy  Building,  Los  Angeles,  to  727  W  . 
7tli  street,  the  Roosevelt  Building. 

( )lson  and  Enzinger,  Inc.,  Milwaukee 
advertising  agency,  has  issued  in  pamphlet 
form  a  series  of  promotion  advertisements 
which  have  appeared  in  local  newspapers 
and  trade  publications. 

The  election  of  E.  F.  Kennedy  as 
vice-president  of  Martin-Gessner  .Adver¬ 
tising,  Inc.,  New  Orleans,  La.,  was  an¬ 
nounced  this  week  by  .Alan  R.  Martin, 
president  of  the  company.  For  the  past 
several  years  Mr.  Kennedy  has  been 
in  the  bond  business,  both  on  the  Pacific 
Coast  and  in  New  Orleans.  Most  re¬ 
cently  he  has  represented  the  National 
City  Company  in  Southern  territory, 
from  which  position  he  has  just  resigned 
to  assume  his  new  duties.  Alartin-Gesner 
.Advertising.  Incorporates,!  has  recently’ 
moved  to  its  new  offices  in  the  Canal 
Bank  Building. 

Louis  W.  Larsen,  for  eight  years  a 
member  of  the  production  department  of 
Stevens  and  Wallis,  Inc..  Salt  I.ake  City, 
will  head  a  new  agency  with  offices  in  the 
McIntyre  Building,  that  city,  to  be  callesl 
.Ad-Craftsmen. 

I.  II.  F.  Ellis  has  been  elected  vice- 
president  in  charge  of  copy  of  the 
VA'illiam  H.  Rankin  .Advertising  .Agency 
to  succeed  the  late  Wilbur  D.  Nesbit, 
wlio  died  suddenly  about  a  month  ago. 
William  S.  Norburg.  who  has  been  a 
director  of  the  company,  also  becomes 
a  vice-president,  in  charge  of  contact, 
assuming  other  duties  that  were  in  Mr. 
Nesbit’s  charge. 

Herman  A.  Groh,  first  vice-president, 
will  he  in  charge  of  the  Chicago  office. 
He  has  been  with  the  company  since  it 


was  founded  in  IGHi.  .Mr.  I-dlis  has  been 
with  the  Rankin  agency  for  ten  years 
and  Air.  Norburg  joined  the  company 
the  same  week  that  Air.  Nesbit  did,  in 
I'XIS. 

John  I.  Cahill,  for  many  years  heafl 
of  the  advertising  lirm  bearing  his  own 
name,  has  joined  the  staff  of  Smith  & 
I'erris.  L)S  .Angeles  advertising  agency, 
as  head  <>f  the  merchandising  plan  de¬ 
partment. 

Prather-.Allen  t'limpany,  of  Cincinnati. 
( has  opened  an  office  at  .15  East 
Wacker  Drive.  Chicago,  with  Joseph  B. 
Inuican  in  charge.  Air.  Duncan  was 
recently  asM>ciated  with  Kling-Gibson 
Company. 


for  the  advertisinf?  of  the  SterliiiK  Radio  Com- 
pan.v,  Cleveland. 

Matteson,  Fojrarty,  Jordan,  37  North  Michi- 
(San  avenue,  ChicaRo.  Is  preparins:  a  list  of 
newspapers  for  the  advertising  of  Kellogg 
SwitchiKiard  &  Supply  Company,  radio,  Chicago. 
Has  selected  a  list  of  newrspapers  for  the  ad¬ 
vertising  of  the  Fawcett  Publications,  Robbins- 
dale.  Minnesota. 

Mumm-Romer-Jaycox  Company,  314  E. 

Broad  street,  Columbus,  O.  Is  issuing  and  7 
time  oruers  to  newspa!>ers  on  the  King  Edward 
Cigar,  Jihn  Swisher  Cigar  Company,  Newark, 
Ohi(,. 

Nesbitt  Service,  1227  Prospect  avenue,  Cleve¬ 
land,  Ohio.  Is  preptiriiig  a  list  on  the  Acme 
Electric  .Manufacturing  Companv.  Cleveland, 
( )hio. 

O’Connell-Ingalls  Advertisinig  Agency,  100 

Boylston  street.  Boston.  Placing  account  for 
Bird  ii.  Son,  Inc..  East  Walpole.  Massachusetts, 
manufacturers  of  asphalt  rooting. 

Pace  Advertising:  Company,  14  East  Jackson 
l-oulevard.  Chicago.  Is  issuing  small  schedules 
to  newspapers  throughuut  the  middlewest  on 
l.ehon  Company.  Chicago. 

Pickus-Weiss  Company,  307  North  .Michigan 
avenue.  Chicago.  Reported  will  place  account 
for  the  Senatrom  Tube  Company,  radio.  Chicago. 


Portar-Eastxnan-Byme  Company,  22  West 

Monroe  street.  Chicago,  lias  se.ect^  a  fn 
towns  for  the  advertising  of  the  Fuji  Tradinj 
Company.  Chicago.  ^ 

Frank  Presbrey  Company,  247  Park  avenue 
New  York.  Has  secured  account  of  the  Uenei 
Poultry  Company.  “Sunnyfood.”  New  York. 

Richardson- Briggs  Company,  216  Superior 
avenue,  N.  E.,  Cleveland.  Uiiio.  Has  selected 
500  daily  newspapers  for  the  advertising  of  Pij(, 
Company,  Erie,  Pennsylvania,  medical.  Has  se 
lected  50  newspapers  in  39  towns,  morning  pj. 
pers  only,  for  the  aiKertisiiig  of  Cummer  Prod 
ucts  Company,  Cleveland.  Energine. 

Sehl  Advertising  Agency,  360  North  Jlidu. 
gan  dveiiue,  Chicago.  Is  now  placing  all  the 
advertising  of  the  White  Mfg.  Co.,  radio.  Sioux 
(  it:-.  Iowa. 

WilUams  &  Cimnyngham,  6  North  Michigan 
boulevard.  Chicago.  Has  prepared  a  small  li* 
of  metropolitan  newspapers  for  the  advertiaiiu 
of  Hart.  Schatfner  &  Marx,  Chicaco. 

P.  P.  WiHis,  Inc.,  Produce  Exchange  Build¬ 
ing,  Toledo,  Ohio.  Is  issuing  schedules  for  the 
advertising  of  Auburn  Automobile  Company,  An- 
burn.  Indiana. 

World  Wide  Advertising  Corporation,  30] 

Fifth  avenue.  New  York.  Placing  account  for 
l.eliolt  &  Conii'any. 


WHAPS  WHAT  IN  THE  FEATURE  FIELD 

Waite  Hoyt  to  Write  for  United  Features  Synidcate;  and  He  Employs 
No  Ghost — New  Yorker  to  Operate  its  Own  Syndicate — 

New  Popular  Psychology  Feature 


Auspitz-Lee-Harvey,  560  Xorth  Michigan 
avenue.  Chicago.  Will  place  the  advertising  ac¬ 
count  ot  the  Alx)x  ('ompany.  radio.  Chicago. 

N.  W.  Ayer  &  Son,  50^  Chestnut  street, 
PhilaileU'hia.  Placing  .'iccount  tor  the  M.  N. 
Arnold  Shoe  Conuiany.  North  Ahinjfton,  Massa¬ 
chusetts.  manufacturers  of  “Arnold*’  Glove  Grip 
shoes  for  men  ami  women. 

Blackman  Company,  120  West  42nd  street, 
New  York.  Placinif  account  ftir  the  Lehigh 
Portlami  ('ement  Companv.  AllenUiwn.  Pennsyl¬ 
vania,  manufacturers  of  ‘  Lehi'ch**  cement 

Bzulcy-Walker  &  Tuttle,  307  North  Michigan 
avenue.  C  bienj-O-  issuing  schetlules  to  new^^ 

IKifK^rs  y'U  S.Mitinel  Kadii>  ('<mn»any.  Chicago 
Will  place  the  advertising  of  the  Howard  K.nlio 
('o.,  ('hicatfo. 

Britt'Gibbs  Company,  International  late 
BuiMing.  St.  Louis.  M*!.  Is  tiretiarin«  a  list  ot 
newsnaner«*  for  the  advertisim:  of  the  Steelcote 
Manufacturiiitf  ('onii»anv,  St.  Louis. 

Glen  Biick  Company,  59  Scuth  I./a  Salle 
street,  ('hicatfo.  Will  make  tin  the  list  .shortly 
on  Sheatfer  Pen  Companv,  Fort  Madistm  Iowa. 
Campbcll-Ewald  Compary,  (leneral  Motors 
Detroit.  Now  hamllitn;  account  of  the 
Silent  Automatic  Corporation.  Detroit,  manufac¬ 
turers  ot  tne  Silent  Automatic  <H1  Burner. 

Cecil,  Warwick  &  Cecil,  Inc.,  12th  and  Bank 
streets,  Richmond,  V'a.  Placing  account  for  the 
American  Dairy  Supply  ('oinpanv.  Washington, 
D.  C7..  manufacturers  of  milk  Inittle  cans, 
Chappelow  Advertising  Company,  1709  Wash* 
ington  avenue.  St.  Louis.  Has  nrenared  a  lim¬ 
ited  fall  list  for  the  advertisine  of  the  Harris- 
Polk  Hat  Company,  St.  Louis.  Mo. 

Nelson  Chesman  Company,  1127  Pine  street. 
St.  Louis,  Mo.  Is  preparing  a  list  of  newspa 
ners  for  the  advertising  of  the  A.  IL  Lewis 
.Mevlicine  Conii-anv,  St.  Louis  ( \.  K.  Tablets.) 
The  list  is  miK'h  larger  tliis  vear. 

Clark  CoUard  Co«npajiy,  30  North  Michigan 
avenue.  Chicago.  Selecting  a  few  metroptditan 
papers  for  the  advertising  of  the  Diamond  \’ac 
iiuin  Products  Companv.  ('hicago  <  radio). 

ColUns-Kirk,  Inc.,  752  North  Michigan  ave¬ 
nue.  Chicago.  Placing  account  ft»r  Joseph  Tri- 
ner  &  Company,  Chicago.  Is  to  take  up  in  Octo. 
lier  the  list  on  John  F.  Jelke  Company,  (.‘hicago. 

Cdnover-Mooney  Company,  75*)  North  Michi¬ 
gan  avenue.  Chicago.  l<etH)rted  will  ^lo  >ome  ri<l 
\ertisiiig  during  the  tall  and  winter  en  the 
Stuart  Pro<luct.i  Comnanv,  Chicago. 

Cramer-Krasselt  Company,  354  Milwaukee 
street,  Milwaukee.  Wi--.  Is  isMiing  renewal  con¬ 
tracts  on  Mavtag  Comt'anv.  Newton.  I<*wa. 

Green,  Fulton  &  Cunningham.  56)  North 
Michigan  avei’ue.  Chicago.  Are  preparing  a  list 
for  the  advertising  of  Kitchen  Klen/er.  Fit/t»at- 
rick  Brother",  t  hicaeo. 

J.  R.  HamiltcMi  Company,  180  North  Michi* 
gan  avenue,  Chicago.  Is  consblcring  some  addi¬ 
tional  advertising  fur  a  few  metropolitan  pai>er" 
on  Thompson  s  Malted  Food  Products  Company, 
Waukesha.  Wisconsin. 

W.  S.  Hill  ^mpaiy,  Inc.,  323  4th  avenue, 
Pittsburgh,  Pa.  Handling  account  for  the  Gaiii- 
aday  Filectric  Coiiiiiain .  I’ittsbiirgh.  iiiamifactur- 
ers  of  the  “Gainaday"  electric  washer. 

Charles  W.  Hoyt  Company,  Inc.,  116  West 
.t’nd  street.  New  Yorl(.  Now  handling  account 
far  the  Gulf  Oil  Burner  Corporation  of  I’liila- 
ut-ii-l  i.a. 

Kling-Gibson  Company,  310  fknith  Michigan 
lioiilevard,  C'hicago.  il.-.s  selected  a  small  list 
of  metropolit.an  iirwspaiers  for  the  .advertising 
of  Northwestern  Yeast  (  utniianv,  Chicago.  Is 
issuing  contr.acts  to  new  spaiicrs  on  Vincennes 
Radio  Company,  Vincennes.  Indiana.  Also 
issuing  schedules  to  new-uaiiers  on  i'oca-Coil. 
Hallwen  Chemical  f'orporatioii.  Cincinnati,  Ohio. 

H.  E.  Lesan  Advertising  Agency,  Inc.,  43) 
T.exincton  avenue.  .New  York.  Placing  .account 
for  the^  Staiid.rrd  Textile  Pnvlncts  Company. 
New  York,  niamifactiirers  ‘*Sanitas“  moilerii 
wall  covering. 

Lord  &  Thomas  and  Logan.  400  North  Michi¬ 
gan  avenue,  Chieago.  Has  made  up  the  list  on 
Hertz  Dri'urself  Svstem.  Chicaco. 

Lord  &  Thomas  and  Logan,  400  North  Michi¬ 
gan  avenue.  Chicago.  Has  made  up  a  list  on 
Penswb-nt  (  nmoanv.  Chicago. 

H.  K.  McCann  Company,  285  Madison  ave¬ 
nue,  New  York.  Placing  account  for  the  Maine 

Po’atn  ■  rommittee 

S.  M.  Masse  Compaagr.  Erie  Building,  Cleve¬ 
land.  Ohio.  Is  preparing  a  list  of  newspapers 


^^.\ITE  HOYT,  star  Yankee  pitcher, 
”  will  cover  the  World  series  for  the 
United  Feature  Syndicate  and  Howard 
Wheeler,  syndicate  manager,  announced 
this  week  that  the  ball  player  writes 
his  own  stuff  and  employs  no  ghost. 

Hoyt,  Mr.  Wheeler  pointed  out,  has 
been  broadcasting  from  station  WE.\F 
in  recent  weeks,  and  on  these  occasions 
has  written  his  own  speeches. 

"Hoyt  really  has  ambitions  to  become 
a  baseball  writer.”  Mr.  Wheeler  said. 

For  the  World  Series  service,  Hoyt 
will  write  a  torcast  before  the  start  ot 
the  first  game,  cover  all  games,  and  write 
a  review  of  the  scries  when  they  end. 

The  New  Yorker  witty  weekly  ot 
Manhattan  published  to  startle  the  "old 
ladies  from  DuhiK|ue,  la.,"  has  decided 
to  enter  the  syndicate  field. 

The  idea  was  sold  to  R.  H.  I-lcisch- 
manii  owner,  and  Harold  Ross,  editor,  by 
Marion  Weaver,  recently  of  the  adver¬ 
tising  staff  of  the  New  York  Times. 
.'she  is  the  editor  and  manager  of  the 
siTvice  which  will  operate  under  the  name 
of  the  New  Yorker  Feature  Service. 

Miss  Weaver  declared  that  the  syn¬ 
dicate  would  sell  chiefly  to  rotogravure 
sections  of  newspapers,  which  she  hoped 
to  interest  in  editorial  and  cartoon  fea¬ 
tures  as  well  as  pictures,  and  to  weekly 
magazines  of  local  interest  similar  to  the 
Xew  Yorker. 

.\mong  the  regular  depariments  of  the 
magazine  which  will  be  syndicated  are : 
"Going  on  .Ubout  Town."  “Profiles”; 
“Of  .A.U  Things,”  by  H.  W.  Brubaker: 
and  “.A  Reporter  at  Large,”  by  Morri.- 
-Markev. 


McClure  Newspaper  Syndicate,  Harold 
Matson,  managing  editor,  announced  thp 
week. 

W.  J.  Voss,  associate  editor  of  the 
Ullman  Feature  Service,  Washington, 
1).  C.,  has  returned  from  a  business  trip 
which  took  him  as  far  as  southern  Texas. 
Miss  Madeleine  Dauphin,  of  the  same 
service  is  back  at  her  desk  following  a  ^ 
combined  business  and  pleasure  trip  to  i 
Paris  and  other  French  cities. 

Maj.  Frank  W.  Cavanaugh,  head  foot-  ' 
ball  coach  of  Fordham  has  just  signed  to 
write  three  articles  a  week  for  news¬ 
papers  through  King  Features  Syndicate 
of  New  York  City.  Robert  C.  Zuppkt 
head  football  coach  at  Illinois,  will  ah- 
write  for  King  Features. 

Royal  H.  Roussel,  for  the  past  tw- 
years  assistant  city  editor,  San  Antoni. 
l:Tyiiiii'2  \c:cs.  lias  been  named  new'  : 
editor  of  tlie  I'niversal  Trade  Pres- 
Symlicate. 

W.  W.  Williams,  Paul  Fung,  and 
.S.  S.  Paquin,  all  of  King  Features  Syn-  ‘ 
dicate,  will  spend  a  vacation  soon  at 
Uroasdale  Manor.  Delaware  Water  Gap 

Chic  Young,  who  draws  “Dumb  Dora."  ! 
and  Ed  Verlier  of  “Little  .\nnie  Roonei" 
fame,  have  returned  to  New  York  Ciu 
after  a  summer  at  their  mountain  stutfo.  : 
Greenwood  Lake.  | 

Mjss  Florence  Ross,  manuscript  editor 
of  Newspaper  Feature  Service,  sailed  for 
Paris  on  board  the  Rochambeau,  Sept.  16.  r 


\\  by  do  we  do  wliat  we  do?”  a  new  Eugene  Schaffer,  winner  of  tbt 
daily  feature  on  piopiular  psychology  P'ranco-.^mcrican  scholarship  and  a  frt- 
written  by  Dr.  Mehran  K.  Thomson,  pro-  quent  contributor  of  cross-word  punks 
tc--sor  of  psychology  of  Michigan,  will  to  King  Features  Svndicate,  sailed  on 
be  offered  newspapers  shortly  by  the  the  He  de  France.  Sept.  10. 

Bureau  of 

Canadian  Information 

The  Canadian  Pacific  Railway,  through  ita  Bureau  of  Canaditi 
Information,  will  furnish  you  with  the  latest  reliable  Informstiei 
■***^  on  evc-v  phase  of  induatrial  and  agricultural  development  is 
Canada.  In  our  Reference  Library  at  Montreal  is  complete  data  on  natural  resouRsa 
climate,  labor,  transportation,  business  openings,  etc.  Additional  data  Is  constantly 
being  added. 

DEVELOPMENT  BRANCH 

If  you  are  interested  in  the  mining  wealth  and  industry  of  Canada  or  in  the  development  ' 
I  or  supply  of  industrial  raw  materials  available  from  resources  along  the  Caisdi-n  Pacific  j 
Railway,  you  are  invited  to  consult  this  Branch.  An  expert  staff  is  ma*nt«ined  ts  ' 
investigate  information  relative  to  these  resources  and  examine  deposits  in  the  field.  . 
^  Practical  information  is  available  as  to  special  opportunties  for  development,  use  sf 
by-products  and  markets,  industrial  crops,  prospecting  and  mining. 

'‘Asl!  the  Catia/lian  Pacific  about  Canada"  is  not  a  mere  advertising  stogon, 
j  Jt  is  an  iiitiination  of  service — tvilhout  charge  or  obligation — that  the  infer- 

matiim  is  available  and  Tvill  be  f-rcmftly  forthcoming  to  these  who  desire  it. 

Canadian  Pacific  Railway  Co. 

!  Department  Colonization  and  Development 

J.  S.  DFNNIS  Wlnd.nr  StatlM 

Chief  Commissioner  Montreal.  Can. 


Editor  &  Publisher  for  September  2  4,  1  9  27 


41 


CSTABU’ShEO  ISS7 


SEVEN  OAV3  IN  THE  WEEK 


ROBERT  L.SMITH 

GCMCOAU  »4AMAOCR 


TiIK  DLUI.yG.VZKTTK  C’.0>IK«>iY 

PUSI-ISHINO 

THE  CHARLESTON  GAZETTE 

?*X.VrK  Nn>TWSl»AI*KR** 

rn.\i«iiK«T«w,W.Yv. 


MEMBER 

the  associated  press 

THE  AMERICAN  NCWSPAP»ER 
PUBLISHC  RS  ASSOCIATION 
AUCNT  BUREAU  OF  CIRCULATION 


‘Sept '^ic  ;r  ,  l.'iL? 


George  3.  David  Co. 
110  E.  42x-d  St. 
llev;  York.  II.  Y. 

Gentlemen : 


In  going  over  our  records  v;g  find  that 
this  fall  your  firm  v/ill  have  been  representing  the 
CharDeston.  h .  Va. ,  Gazette  for  fifteen  years,  and 
this  letter  is  to  express  to  you  our  appreciation 
for  the  very  prominent  part  tl^t  you  have  played  in 
the  grov/th  of  the  Gazette  froi'n^^aper  fifteen  years 
ago  v;ith  circulation  of  under  3,000  and  rate  of  lOcf 
per  inch  to  our  present  position  as  the  largest  nev:s“ 
paper  in  l.’est  Virginia  with  a  daily  paid  A.  B.  C. 
circulation  of  over  21,500  and  more  than  27,500  Sunday. 

The  Gazette  for  a  number  of  years  has 
carried  more  national  advertising  than  any  paper  in 
V.’est  Virginia  and  v;e  could  not  let  this  fifteenth 
anniversary  of  the  date  when  you  becai-p.e  our  national 
advertising  representative  pass  v.'ithout  v/riting  to 
express  our  appreciation  of  the  very  splendid  services 
rendered  during  all  those  years. 


Very  truly  yours , 

th3l  daiiy  g:^tte  Ce:»iyAirY: 


i  ere  far  I.Iana;-jer 


BL3 :  G 


We  are  prepared  to  render  a  similar  service  to  a  few  additional  good  newspapers. 

A  letter  or  telegram,  that  will  be  held  in  confidence,  will  bring  a  representative  with 

our  proposition. 

GEO.  B.  DAVID  COMPANY 

National  Advertising  Representatives 


1900  Wrigley  Building 
Chicago,  Ill. 


110  East  42nd  Street 
New  York  City,  N.  Y. 
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CLASSIFIED  ADVERTISING 

Have  You  a  Photographer  on  Your  Advertising  StafF? — Camera  Does 
Good  Duty  for  the  Rochester  Journal  and  American — Used 
Car  and  Real  Estate  Ads  Increased 


A  XV  advertising  staff  can  use  the  ser- 
vices  of  a  photographer  advantageous¬ 
ly,  in  the  opinion  of  Erwin  J.  W.  Huber, 
advertising  director  of  the  Rochester 
(N.  V.)  Jouruul  and  American. 

In  two  recent  months,  Mr.  Huber  said 
he  was  able  to  obtain  more  extra  busi¬ 
ness  through  the  use  of  photographs  than 
obtained  over  the  same  period  of  time 
through  the  work  of  his  staff  artist. 

Your  Future  Home  Pictured  Here 


^ 

ALL  FOR  ^ 


We  take  the  Picture  -  Make  the  Cut 
Run  it  00  this  Picture  Pa(e  at  one 
Fbt  Coet  of  $5.00 

Call  Main  7070  and  ask  for  the 
Real  Estate  Department 

OF  THE  SB 

RCKHESTER  3 

SUNDAY  AMERICAN 

.  iteKke$  wmt  tkfta  272, (M  FeraMs  every  S«o4ay  . 


“Pictorial  For  Sale  Ads” 

“I  have  an  arrangement  with  a  free 
lance  photographer  whereby  he  furnishes 
me  with  an  eight  by  ten  print  on  good, 
glossy  paper.  It  is  splendid  for  reproduc¬ 
tion  purposes.  The  cost  is  $1  each.  This 
price  includes  everything,  plate,  transpor¬ 
tion.  time,  etc. 

“Not  long  ago  we  tried  a  new  stunt 
with  the  use  of  photographs.  The 
thought  occurred  to  me  that  automobile 


dealers  who  are  burdened  with  an  un¬ 
usual  number  of  used  cars  would  be  in¬ 
terested  in  a  new  method  of  advertising 
them. 

“We  therefore  sent  out  our  photog- 
rapher  to  a  dozen  of  the  larger  dealers 
with  instructions  to  obtain  photographs 
of  their  best  used  car  bargains.  \Ve 
found  in  some  cases  that  these  dealers 
would  have  large,  expensive-looking  cars 
at  ridiculously  low  prices. 

“We  believe  that  prospective  buyers  of 
used  cars  become  dizzy  after  wading 
through  two  and  three  p;iges  of  solid 
classified  advertising  that  mentions  hun¬ 
dreds  of  different  cars.  By  using  photo¬ 
graphs  they  can  better  visualize  the  indi¬ 
vidual  bargains  offeretl.  and  because  the 
minimum  size  cuts  used  will  be  two  col¬ 
umns,  a  page  will  contain  comparatively 
few  of  them. 

“Last  fall  we  carried  approximately 
3,000  lines  of  extra  advertising  obtained 
from  the  better  gas  service  stations.  In 
obtaining  this  business  we  also  used  a 
photographer,  and  although  these  gas  sta¬ 
tions  seldom  buy  newspaper  advertising 
space,  we  found  it  was  easy  to  play  on 
their  pride  by  showing  them  a  pretty  pic¬ 
ture  of  their  station  and  using  that  picture 
in  their  advertisement. 

“We  obtained  additional  linage  for  our 
real  estate  classification  by  running  each 
Sunday  a  feature  called  ‘Pictorial  for  Sale 
Ads,’”  Mr.  Huber  continued. 

“P'or  this  business  we  used  inexpensive 
junior  salesmen.  In  making  solicitations, 
they  carried  with  them  small  kodaks  and 
the  ads  were  sold  on  the  basis  of  a  flat 
charge  that  included  the  cost  of  photo¬ 
graph  and  cut. 

“The  taking  of  the  pictures  meant  very 
little  extra  expense.  The  cuts  were  made 
in  groups  so  that  our  average  cost  per  cut 
was  something  like  65  cents.  Many  of 
the  cuts  we  had  used  three  and  four 
times,  so  that  by  charging  a  little  more 
than  our  card  rate,  the  plus  rate  more  than 
covered  the  expense. 

“We  had  a  circular  reprinted  from  one 
of  these  Sunday  pages  and  mailed  it  out 
to  home  owners  that  use  classified  adver¬ 
tisements.  In  many  cases  they  would 
order  an  insertion  of  the  house  they  had 
for  sale  by  telephone." 


BUILDING  NEWSPAPER  CIRCULATION 

Reporter  to  Take  Parachute  Jump  as  Promotion  Stunt — Cleveland  Press 
Offers  Scholarship — Archibald  Resigns  from 
St.  Paul  Dispatch 


■rDWAKl)  CHURCHELL,  reporter  of 
the  A'fti’  York  Ilrenuifi  Graf'hic.  will 
try  a  parachute  jump  from  an  airplace 
(,)ct.  2,  as  a  promotion  stunt  for  his  news- 

?Mic  Graphic  is  giving  away  lots  in 
Bergen  Manor,  X'.  J.,  as  prizes  in  a 
recent  contest.  Churchell  is  going  to  drop 
from  the  sky  to  pick  coupons  from  a 
barrel. 

The  Cleveland  Press  is  offering  a  free 
$105  scholarship  in  the  Advertising 
School  of  the  Cleveland  Advertising 
Club.  In  a  one-day  contest  oixm  to  all 
except  Press  employes,  the  club  seeks 
the  contestant’s  opinion  of  a  “good  ad¬ 
vertisement.” 

The  contest  was  based  on  advertise¬ 
ments  printed  in  the  Press.  Friday,  Sept. 
22.  Letters  were  limited  to  200  words, 
the  contestants  enclosing  with  their  let¬ 
ter  the  ad  selected. 

.An  outing  sponsored  by  the  New 
York  Ez’ening  Journal  was  conducted 
Sunday,  Sept.  18,  for  newsboys  of  New¬ 
burgh  and  Kingston.  N.  Y..  by  the  Feld¬ 
man  Distributing  Company  and  the 
Kingston  News  Service.  The  affair,  at¬ 


tended  by  about  75  boys,  was  at  the 
Golden  Rule  Inn,  near  Kingston.  New¬ 
burgh  boys  won  the  honors  in  competi-> 
tive  sports. 

John  L.  Dexter,  for  30  years  active  in 
the  Detroit,  Mich.,  Newsboys’  associa¬ 
tion  and  president  of  the  organization 
for  several  years,  addressed  the  news¬ 
boys  of  the  A’ne  Bedford  (Mass.) 
Standard-Mercury  on  Sept.  13,  telling 
them  of  the  work  of  the  Detroit  group. 
B.  E.  Howland,  circulation  manager  of 
the  Standard-Mercury,  also  spoke. 

I'rank  S.  Archibald,  for  the  past  four 
years  assistant  circulation  director,  St. 
Paul  Disfatch  and  Pioneer  Press  and  pre¬ 
viously  circulation  director  of  The 
liinner  and  The  Parmer’s  U’ife,  has  re¬ 
signed  to  do  special  promotion  work  on 
Farm  Journal.  Philadelphia.  .\t  present 
he  is  recovering  from  an  operation  at 
the  Mayo  Hospital,  Rochester,  Minn. 

The  Riehnumdi  (\'a.)  News-I.eader 
will  give  a  free  course  of  music  lessons 
to  the  children  of  Richmond.  The 
course,  consisting  of  twelve  lessons,  will 
be  published  in  weekly  installments  be¬ 
ginning  .Sept.  26. 


A  FORWARD  STEP 

IN  THE  TECHNIQUE 

of  TYPE  METALS 


RESTORE  PLAN 


^OR  many  years  the  manufacture  of  type 
metals  was  a  “rule  of  thumb"’  procetlure, — 
a  condition  akin  to  the  original  methods  of 
making  steel.  In  the  steel  industry  it  was 
Carnegie  who  was  first  to  engage  a  chemist 
to  place  his  plant  under  technical  control. 
In  the  Type  Metal  field  Merchant  &  Evans 
Company  lead  the  field  in  chemical  research 
and  attempt  to  standardize  scientifically  cor¬ 
rect  formulas. 

In  the  past,  the  manufacturers  of  type 
metal  had  a  general  knowledge  of  formulas; 
but  the  product  of  that  day  frequently 
caused  casting  troubles,  or  defective  plates — 
even  though  the  metal  was  being  used  for 
the  firts  time. 

Tlien  came  the  era  of  technical  control  for 
the  type  metal  industry,  with  a  definite  field 
for  the  Metallurgist.  The  impurities  that 
caused  much  of  the  trouble  in  the  past  were 
identified  and  eliminated;  processes  cor¬ 
rected  and  standardized  with  the  result  that 
a  type  metal  was  produced  that  could  be 
used  without  casting  difficulties. 

But  the  work  of  the  Metallurgist  had  onlv 
begun,  for  it  was  not  enough  to  turn  out  a 
satisfactory^  lyp^  metal.  The  next  step  w’as 
to  prolong  the  working  life  of  the  metal 
when  in  use.  Merchant  &  Evans  Company, 
one  of  the  pioneer  manufacturers  of  type 
metals,  were  in  a  particularly  fortunate  po¬ 
sition  for  the  carrying  on  of  this  important 
work.  Among  the  clients  of  this  company 
is  the  largest  newspaper  printing  plant  in 
the  world.  Through  handling  this  large  ac¬ 
count  a  vast  amount  of  data  was  constantly 
available  on  the  question  of  day-to-day  de¬ 
terioration. 

From  this  close  contact  with  the  world’s 
largest  user  of  type  metals  grew  the  Restore 
Metal  Plan. 

Today  the  Plan  is  available  to  all  type  metal 
users, — large  or  small.  With  the  Restore 
Plan  machine  and  stereotype  difficulties  are 
automatically  eliminated  and  the  life  of  type 
metal  is  prolonged  indefinitely. 


Investigate! 

MERCHANT  &  EVANS  COMPANY 

Manufacturers  of  SPARTAN  Type  Metals 

Linotype  Inlertype  Stereotype  Monotype  Thompson 

PHILADELPHIA 


New  York 


Cleveland 


eland  Chicago 

Established  1866 


Kansas  City 
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^^They  allow  me  three  thousandths 
variation . . .  hut  1  make  them  RIGHT” 

T his  particular  adjustment  does  not  call  for 
extreme  accuracy  as  accuracy  goes  in  the 
Linotype  factory.  Three  thousandths  of  an 
inch — the  thickness  of  a  sheet  of  No.  16 
bond — is  close  enough  for  all  practical  pur¬ 
poses,  but  this  man  scorns  any  such  tolerance. 

He  likes  to  see  his  micrometer  barrel  come  to 
a  stop  precisely  on  the  mark.  That  spirit, 
carried  through  every  Linotype  operation, 
has  had  much  to  do  with  building  up  the 
Linotype’s  reputation  for  long  life  and 
trouble-free  operation. 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  CANADIAN  LINOTYPE  LIMITED 
NEW  ORLEANS  TORONTO,  CAN. 

Representatives  in  the  Principal  Cities  of  the  World 


E.  W.  Pierson 

Linotype  Machinist 
William  Patrick,  Inc,,  Newark,  N.  J. 

.  .  .  .  ”The  42  pica  Linotype  has  been  in 
operation  here  nearly  two  years,  and  is 
an  excellent  machine  for  setting  any 
length  line  up  to  42  picas.  The  molds  are 
especially  well  built,  and  it  is  no  trouble 
to  keep  slugs  type  high  and  parallel.  This 
machine,  as  well  as  our  nine  other  Lino¬ 
types,  give  us  slugs  of  the  highest  quality 
at  all  times.  I  started  with  the  Mergen- 
thaler  Linotype  in  1893.” 


GOOD  WORK 
GOES  INTO  IT 

"LINOTYPE^ 

GOOD  WORK 
COMES  OUT 
OF  IT 
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By  MARLEN  PEW 


A  NDREAS  BJERRE,  a  famous  Swed- 
ish  scientist,  has  brought  out  a  book 
covering  his  psychological  studies  of 
criminals  guilty  of  murder.  He  finds  that 
the  determining  factor  which  influences 
these  atrocious  acts  is  mental  weakness 
and  does  not  believe  there  is  or  could  be 
such  a  thing  as  a  criminal  who  would  de¬ 
serve  to  be  called  a  “master  mind”  or  who 
is  in  any  respect  clever,  heroic  or  even 
courageous.  He  must  be  a  weak  person 
who  turns  to  violence  because  he  is  in¬ 
capable  of  meeting  the  demands  of  life 
on  even  terms  with  his  fellows  and,  after  a 
l)eriod  of  brooding,  has  deceived  himself 
into  the  belief  that  only  through  the  mur¬ 
der  of  an  opponent  or  enemy  may  he 
escape  from  tortured  thoughts.  This  is 
the  inferiority  complex  in  an  extreme 
form.  Dr.  Bjerre  believes  fear  of  punish¬ 
ment  is  almost  never  a  restraining  influ¬ 
ence  in  serious  crime  —  criminals  are 
driven  on  by  motives  or  impulses  too 
strong  to  be  deterred  by  such  a  force. 

«  *  « 

rVERY  experienced  newspaper  man, 
sooner  or  later  in  his  career,  is  given 
opportunity  to  study  criminals  at  short 
range.  That  the  average  murderer,  caught 
in  the  toils  of  the  law,  is  a  mental  weak¬ 
ling  goes  without  saying,  and  much  time 
is  wasted  around  jails  and  courts  in  study¬ 
ing  and  writing  about  such  people.  It  is 
perfectly  apparent  that  they  are  weak, 
cowardly  and  stupid.  Consider  the  time 
and  perfectly  good  printing  material  that 
was  flung  away  on  Harry  K.  Thaw. 
Scores  of  New  York  newspaper  men  knew 
Thaw  was  morally  and  mentally  unsound 
long  before  he  shot  Stanford  White. 
Years  before  I  got  his  number.  I  had 
happened  to  be  in  the  corridor  of  the 
old  Holland  House  around  one  o’clock 
one  fall  morning  when  the  Pittsburgh  mil¬ 
lionaire,  top-hat  on  the  back  of  his  round 
head,  staggered  in  and  approached  a  poor, 
old  scrub-woman,  down  on  her  knees  pol¬ 
ishing  the  marble  floor,  unconscious  of  a 
menace  from  the  rear.  Without  a  word 
Thaw  gave  the  woman  a  terrific  kick. 
Groaning  with  pain  she  got  to  her  feet 
and  prepared  to  defend  herself  from  fur¬ 
ther  attack.  The  hotel  night  clerk  swung 
over  the  counter  and  I  also  rushed  up, 
demanding  an  explanation.  Thaw  pulled 
a  roll  of  yellow-backs  from  his  pocket, 
peeled  one  off  and  handed  it  to  the  woman, 
who,  poor  thing,  thanked  him  and  proba¬ 
bly  would  have  taken  a  second  blow  for 
a  second  bill.  Hotel  attaches  rushed  the 
brutal  fool  off  to  his  room.  He  was 
drunk,  but  only  a  “nut”  could  be  guilty  of 
such  an  offense.  Thaw  wasted  an  aggre¬ 
gate  of  years  of  my  time,  I  regret  to 
say,  but  I  am  not  the  only  reporter  to 
make  the  sacrifice.  By  luck  or  misfortune 
I  chanced  to  be  passing  Madison  Square 
Garden  one  summer’s  night,  having  looked 
in  at  Harry  Pollock’s  skating  rink,  when 
Lx>nergan  of  the  World  came  running 
from  Fourth  Avenue,  on  the  fly  tipping 
me  that  a  “big  story  had  broken  on  the 
roof.”  We  got  an  elevator  to  the  open-air 
theatre  garden,  the  first  New  York  had 
seen,  and  found  the  place  in  commotion. 
Near  the  main  entrance  a  body  was 
stretched  on  the  floor,  the  face  covered 
with  newspapers.  .A  fireman  told  me  it 
was  the  body  of  Stanford  vVhite,  whom 
I  had  known  as  a  first-night  rounder  and 
a  great  architectural  artist.  At  the  rear 
of  the  roof  two  firemen  and  a  cop  were 
holding  Thaw  by  the  arms.  The  place 
was  being  searched  for  Evelyn  Nesbit, 
who.  however,  had  disappeared.  Present¬ 
ly  Thaw  was  escorted  to  the  Tenderloin 
Police  Station,  a  dozen  men  of  his  class 
tagging  along  behind.  He  was  searched 
and  locked  in  a  cell.  He  was  pasty  pale, 
flip  in  conversation  and  apparently  enjoyed 
the  sensation  of  being  the  center  of  at¬ 
traction.  He  declined  to  talk  about  the 


case  at  first,  but  later  told  the  story  of 
how  he  had  planned  to  kill  White,  first  at 
Martin’s  Cafe,  because  of  his  alleged  con¬ 
tribution  to  Evelyn  Nesbit’s  moral  derelic¬ 
tion,  though  it  was  very  well  known  that 
Thaw’s  conduct  toward  the  girl  who  later 
became  his  wife  was  scarcely  calculated 
to  elevate  her.  In  later  months  and  years 
we  saw  the  man  through  two  farcical 
trials.  The  criminal  branch  of  our  system 
of  jurisprudence  has  much  to  answer  for, 
particularly  in  the  way  of  favoring  the 
rich  and  giving  short  shrift  to  the  poor, 
but  the  Thaw  case  from  start  to  finish  is 
the  classic  outrage  on  the  Blind  Goddess 
for  all  time.  It  wa.^  always  interesting  and 
important,  of  course,  from  the  angle  of 
dollar  privilege,  but  Thaw  himself  was 
never  interesting  as  a  criminal  character, 
his  paranoia  long  having  been  apparent  to 
newspaper  men  from  the  start  of  his  career 
of  violence. 

♦  ♦  ♦ 

PR.  BJERRE,  like  most  psychologists 
who  write  of  crime,  made  his  studies  . 
in  prisons.  He  did  not  examine  many 
types,  it  appears,  but  in  his  book  draws 
the  positive  conclusion  that  the  “master 
mind”  does  not  exist  in  criminal  life. 
While  those  who  are  caught  in  crime  are 
usually  of  low  mentality,  we  believe  Dr. 
Bjerre’s  statement  is  much  too  sweeping. 
For  instance,  Mrs.  Cassie  Chadwick, 
whose  frauds  were  clever  enough  to  take 
in  as  victims  some  of  the  most  cunning 
bankers  of  the  middle  west,  certainly 
ranked  as  a  “masterful”  in  financial  ad¬ 
venture.  Every  newspaper  man  has  at 
some  time  met  criminals  who  were  not 
more  weak  than  the  average  man  is  weak. 
For  the  stupid  Snyder  woman  and  Gray, 
who  practically  handed  each  other  over  to 
the  death  house,  one  thinks  of  a  dozen 
cases  wherein  the  murderers  were  “clever” 
enough  to  have  covered  their  crimes 
which  are  on  police  blotters  today  as 
unsolved.  Who  killed  Elwell,  the  gam¬ 
bler?  Does  anyone  who  knew  the  facts 
doubt  that  the  big  cop  Becker,  murderer 
of  Rosenthal,  had  uncommon  courage  and 
made  a  masterful  fight  to  live?  The 
determining  factor  in  his  crime  may  be 
called  and  doubtless  was  weak,  but  the 
man  was  head  and  shoulders  above  the 
average  human  in  pure  physical  courage. 
Consider,  also,  the  obviously  guilty  per¬ 
sons,  particularly  women,  who  have  been 
"clever”  enough  to  escape  punishment  for 
crimes  charged  against  them,  though  cir¬ 
cumstantial  evidence  was  convincing,  in 
this  country  during  recent  years.  Were 
they  weak?  Did  they  lack  courage  to 
brave  out  the  third  degree? 

♦  *  ♦ 

^HERE  was  nothing  soft  in  the  men- 
tality  of  Albert  Patrick,  New  York 
lawyer  who,  some  20  years  ago,  was  con¬ 
victed  of  murdering  an  aged  millionaire 
client  for  the  purpose  of  robbery,  but 
finally  wiggled  himself  out  of  Sing  Sing 
death  house  by  smart  use  of  his  law. 
Those  of  us  who  heard  the  old  million¬ 
aire’s  valet,  Jones,  tell  on  the  witness 
stand  the  story  of  how  Patrick  had  dupc^ 
him  into  the  act  of  chloroforming  his 
aged  master  while  he  slept  were,  it  seems 
to  me,  justified  at  the  time  in  giving 
Patrick  a  reputation  as  a  “master  mind” 
in  criminality.  I  have  heard  old  news¬ 
paper  men,  familiar  with  the  mysterious 
case  of  Pearl  Bryan,  whose  headless  body 
was  found  in  the  Ohio  river,  near  Cin¬ 
cinnati,  declare  that  the  young  medical 
student  Jackson,  convicted  of  the  crime, 
was  a  masterful  type  of  criminal.  Some 
excellent  detective  work  snared  Jackson 
and  another  student  named  Walling.  It 
was  believed  that  Walling  was  the  tool  of 
Jackson  in  the  murder.  Just  before  they 
were  to  be  hanged  Jackson  agreed  to 
write  a  confession,  which  would  have 
cleared  Walling,  for  which  Milton  A. 


McRae,  of  the  Cint  imiati  Post,  was  to  pay 
$3,500,  the  money  to  go  to  Jackson’s 
mother  who  was  in  poverty.  Jackson, 
however,  later  refused  to  write  any  state¬ 
ment  and  both  went  to  the  noose  without 
a  word  of  explanation.  One  of  my 
earliest  newspaper  recollections  is  of  a 
chalk  plate  made  by  Walter  Evans,  ap¬ 
pearing  in  the  Cleveland  Press,  which 
crudely  depicted  the  hanging  scene  from 
“a  telegraphic  description."  The  Pearl 
Bryan  mystcr\  was  never  cleared. 

*  ♦  * 

OEFORE  psycho-analysis  was  known 
outside  of  \'ienna  we  covered 
the  case  of  Roland  Molineaux,  in 
New  York.  What  would  the  analysts 
have  said  of  him?  He  was  convicted  of 
one  of  the  most  cunningly  planned  crimes 
that  had  ever  been  recorded  up  to  that 
time.  The  man  may  have  been  a  coward, 
though  he  did  not  shrink  in  his  defense, 
but  if  guilty  he  was  clever  in  crime. 
Molineaux,  a  rather  handsome  young 
fellow,  was  the  son  of  a  rich  and  dis¬ 
tinguished  chemist  who  had  been  famous 
as  a  Civil  War  general.  Tlie  young  man 
spent  much  time  at  a  fashionable  athletic 
club.  In  the  course  of  an  immoral  life 
Molineau.x  ran  afoul  of  an  athletic  trainer 
at  the  club  named  Harry  Cornish.  On 
Christmas  day  Cornish  received  through 
the  mails  a  present  in  the  form  of  a 
bottle  of  bromo  seltzer  in  a  handsome 
silver  stand.  No  name  was  attached. 
Cornish  put  the  bottle  on  his  dresser.  .\ 
few  days  later  his  landlady,  a  Mrs. 
.\dams,  complained  of  headache  and 
Cornish  invited  her  to  use  his  medicine. 
She  took  a  dose  and  fell  dead.  A  post¬ 
mortem  revealed  cyanide  of  potassium,  a 
rare  poison.  The  police  learned  of  Cor¬ 
nish’s  feud  with  Molineaux  and  were 
interested  in  the  fact  that  the  latter 
was  engaged  with  his  father  in  chem¬ 
istry  and  had  access  to  the  poison.  The 
young  clubman  was  arrested.  In  this 
trial,  the  most  complicated  legal  case  I 
have  ever  witnessed,  the  hand-writing 
expert  appeared  conspicuously  for  the 
first  time  in  a  criminal  cause.  Molineaux 
was  convicted  on  circumstantial  evidence 
and  went  to  the  death  house,  but  he,  too, 
finally  escaped  punishment  by  pressing  his 
case  through  the  higher  courts. 

♦  ♦  ♦ 

l^.ATUR.ALLY,  in  jails  and  in  criminal 
^  courts  the  student  of  psychology, 
seeking  to  uncover  the  hidden  causes  of 
crime,  must  deal  with  the  poorest,  most 
incapable  crooks,  since  they  have  been 
caught  by  mere  cops.  Study  of  criminals 
at  large,  if  that  were  possible,  might  com¬ 
pletely  upset  Dr.  Bjerre’s  theories.  It 
would  not  be  expected  that  the  good 
doctor  could  turn  up  for  study  a  red- 
handed  murderer,  at  least  of  the  conven¬ 
tional  type,  but  if  he  would  look  into 
some  of  our  best  established  political,  so¬ 
cial  and  business  circles  he  might  find 
specimens  of  violent  impulse  and  ruthless 
cruelty  worthy  of  his  records.  There  is 
no  end  of  cleverness,  masterfulness  and 
courage  which  borders  on  heroism  among 
super-criminals  who  do  the  job  wholesale, 
.seem  wholly  unconscious  even  of  wrong¬ 
doing  and  escape  all  punishment,  even  the 
odium  that  was  once  believed  to  attach  to 
e.xposed  breaches  of  the  civilized  code. 
Where,  for  instance,  does  the  theory  of 


inferiority  complex  fit  in  the  case  of  a 
man,  so  rich  he  could  not  in  a  lifetime 
spend  one-half  of  his  fortune,  and  who 
moves  in  the  highest  social  circles  of  his 
community,  who  conspires  with  a  crook 
to  plant  dynamite  for  the  purpose  of 
discrediting  labor  leaders  working  to 
organize  his  employes?  What  do  the 
psychologists  have  to  say  of  the  motives 
of  a  man  in  high  public  office,  who 
sells  out  his  trust?  Business  life  fairly 
reeks  with  strange  types,  up  to  all  sorts 
of  villany,  whose  psychic  processes  are 
wholly  mysterious  to  those  who  believe 
that  honesty  is  the  best  policy  and  that 
contentment  may  only  be  found  in  virtue. 
Murder  is  none  the  less  interesting  if 
done  with  “a  bitter  word.”  It  is  our 
notion  that  much  perfectly  good  science 
is  being  wasted  on  the  average  run  of  sub¬ 
jects  to  be  found  in  jails.  The  great 
revelation  will  come  when  Dr.  Bjerre 
and  his  colleagues  turn  their  sharp  eyes 
into  the  souls  of  men  who  trample  on  the 
moral  codes  of  life,  yet  triumph  in  all 
relations,  at  least  material,  that  most 
folks  think  worth  while. 


REST  HOME  FOR  PRESS 
OPENED  NEAR  LONDON 


Gift  of  Ipswich  Official  to  Institute  of 
Journalists  for  Use  of  Convalescent 
Writers  for  British 
Newspapers 


By  ALLAN  DELAFONS 

l.oiuloh  CorresfondcHt  of  Editor  4s  resLisiiiR 

London,  Sept.  13. — Sir  G.  Rowland 
Blades,  Bt.,  Master  of  the  Worshipful 
Company  of  Stationers  of  the  City  of 
London,  and  Lord 
Mayor  of  London, 
last  week  formally 
opened  Oak  Hill, 
the  home  of  rest 
for  journal  i  s  t  s 
presented  to  the 
institute  of 
Journal  i  s  t  s  by 
Councillor  T.  R. 
Parkington  of  Ip¬ 
swich,  where  the 
house  is  situated. 

R.  D.  Blumen- 
feld,  editor  -  in- 
chief  of  the 
London  Bail  y 
Fxpress,  and  president-elect  of  the 
Institute  of  Journalists,  Rt.  Hon.  T.  P. 
O’Connor,  veteran  Member  of  Parlia¬ 
ment  and  journalist,  Charles  Igglesden, 
president  of  the  Institute,  were  among 
the  gathering  at  the  opening. 

Edward  Bostock,  the  famous  showman 
has  promised  that  all  the  royalties  from 
his  book  of  reminicences,  “Menageries, 
Circuses,  and  Theatres,”  shall  be  given 
to  the  maintenance  fund  of  the  Oak  Hill 
Home,  and  donations  to  the  fund  include 
£1,000  from  the  proprietors  of  the  Lon¬ 
don  Times,  and  £400  from  the  staff  of 
that  paper.  The  idea  of  the  home  is  to 
provide  a  rest  and  convalescent  home  for 
journalists  at  a  low  charge,  and  appeal 
is  being  made  to  the  British  newspaper 
Iiress  to  help  in  forming  a  fund. 


R.  D.  Blvmenfeld 


To 

Newspaper  Publishers 

CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 

Howell  &  Thomas 

No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 

offer 

an  architectural  and  engineering 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

Qevfland  Press — Pittsburgh  Press — Rochester  Times-C'nion — Houston  Press 


INTERNATIONAL 

SUPEROTO 

is  used  by  these  important 
publications 


herald 


l^TEERNimaNAL  Vapek  Company 


Main  Sales  Office 

100  East  42nd  Street,  New  York  City 

Branch  Sales  Offices 

CHICAGO  PITTSBURGH  ATLANTA 


PHILADELPHIA 


BOSTON 
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PORTLAND  (ME.)  NEWS 
STARTS  OCT.  3 


Daniel  \V.  Hoegg,  managing  editor, 
was  editor  of  the  Evening  Express,  re¬ 
signing  to  go  with  the  new  paper.  He 
has  been  associated  with  the  Express  for 

D  1  •  ^  i-j  T-j  I.  _  many  years  in  all  capacities.  He  was 

Bucking  Con.olidahon  Tide,  lu  Owner.  founders  of  the  Maine  Pub- 

Declare — Tobey  Is  President,  Gruen-  Hcity  Bureau  and  of  the  Maine  .\utomo- 
ing  Editor  and  Hoegg  Man-  bile  Association  and  is  active  in  many 

aging  Editor  service  clubs  in  Portland  and 

_  the  State. 

Robert  S.  Boyd,  treasurer,  formerly 
The  Evening  News  has  been  established  designed  and  sold  business  systems  for 
in  Portland,  Me.,  and  will  make  its  Library  Bureau.  Later,  he  was  cost 
initial  appearance  on  Oct.  3.  It  makes  a„(j  factory  expert  for  the  American 
_ the  third  daily  Thread  Company.  He  is  now  in  charge 

H  newspaper  in  the  Qf  sales  and  advertising  for  the  E.  Corey 
Portland  t  e  r  r  i-  Company,  Portland,  a  large  iron  and  steel 
tory,  the  others  concern. 

being  the  Press-  Walter  R.  Pennell,  advertising  man- 
Hcrald  and  the  ager,  served  with  several  industrial  com- 
E.vening  Express,  panies,  the  Evening  Express  and  Lewis- 
owned  by  the  ton  and  Bangor  (Me.)  papers. 

Portland  Maine  Mrs.  Emma  W.  Moseley,  society  edi- 
Publishing  Com-  tor,  resigned  from  the  E.xpress  to  go  with 
pany.  the  Xews.  She  is  prominent  in  club 

'I  he  establish-  work  in  the  State, 
ment  of  the  Eve-  - 

ning  News,  its  ADDING  RADIO  SERVICE 

-  '  editors  say,  is  a 

definite  and,  per-  The  feature  service  of  the  Associated 
E.  H.  Gruening  haps,  a  pioneer  Press  shortly  after  Oct.  1  will  start  a 
move  against  the  tide  of  consolidation  radio  news  service  carrying  radio  pro- 
which  has  left  many  cities  with  but  one  grams,  news  and  features  for  members, 
orpan  of  news  and  editorial  comment.  The  service  will  be  illustrated. 


KIRKWOOD  POUCIES  PAID 

First  payment  on  the  total  of  $625,000 
life  insurance  policies  on  the  life  of  the 
late  Irwin  Russell  Kirkwood,  editor  of 
the  Kansas  City  Star,  was  paid  by  the 
Sentinel  Life  Insurance  Company  to  the 
trust  department  of  the  New  England 
National  Bank  &  Trust  Company.  The 
check  amounted  to  $52,500.  Later  the 
Midland  Life  Insurance  Company  paid  a 
check  for  $26,185.40  to  John  A.  Wilson, 
executor  of  the  Kirkwood  will,  on  two 
policies.  The  National  Fidelity  Insurance 
Company  of  Kansas  sent  a  check  to  the 
trust  company,  for  $35,000  covering  its 
policies. 


Lord  Cowdray  condemned  the  recent  leg. 
islation  prohibiting  the  publication  of 
divorce  proceedings  in  England.  “This 
legislation  is  a  dangerous  interference 
with  the  freedom  of  the  press,"  he  said. 
It  could  not  yet  be  determined.  Lord 
Cowdray  declared,  whether  the  numbw 
of  divorces  had  increased  in  England  un¬ 
der  cover  of  privacy. 


UBEL  SUIT  IN  OKMULGEE 

Damages  in  the  sum  of  $40,000  is 
asked  by  Eid  Bloomfield,  an  electrician’s 
helper,  in  a  suit  filed  against  the  Okmul¬ 
gee  Times  Publishing  Company,  owners 
and  publishers  of  the  Oknnilgee  Tints 
and  the  Okmulgee  Dctnocrat.  Bloomfield 
alleges  his  reputation  was  damaged  to 
that  amount  by  stories  published  in  the 
two  papers,  which  recounted  his  arrest  on 
a  statutory  charge  which  was  dismissed 


COWDRAY  VISITS  TRIBUNE  PLANT 


Oil  Magnate  and  Publisher  Concerned 
at  British  Divorce  Law 

Lord  Cowdray,  oil  magnate  and  pub¬ 
lisher,  made  an  extensive  study  of  the 
Chicago  Tribmie’s  plant,  September  17, 
before  leaving  to  inspect  his  oil  proper¬ 
ties  near  Tulsa,  Okla.  The  British  no-  . . . . . . . 

bleman,  whose  family  name  is  Weetman  Tulsa  Morning  World 
H.  Pearson,  is  chairman  of  the  West-  1926,  celebrated  its  first  a 
minster  Press,  which  publishes  the  West-  14.  It  was  the  22nd  an 
minster  Gazette  in  London  and  numerous  morning  paper.  Eugene 
papers  in  the  provinces.  dent  and  publisher  and 

In  his  capacity  as  a  newspaper  man,  vice-president  and  busin 


From  Ihe  storu  to  the 
newsstand'-:=^ff®^ 


Where  the  presses  leave  off 

C-H  Conveyors  continue  the  paa 


personnel — partly  mechanical  equip¬ 
ment. 

Bark  in  the  newspaper  plant,  com¬ 
positors,  foundrymen,  pressmen,  have 
spent  “fighting  minutes”  to  get  the 
“story”  thru  the  presses. 

As  fast  as  the  papers  leave  the 
presses,  C-H  Despatch  Conveyors 
whisk  them  in  a  steady  stream  up  thru 
a  ceiling,  around  a  corner  right  to 
delivery  tables  and  waiting  trucks. 
No  lost  minutes  here — no  congested 
aisles —  no  confusion.  C-H  Conveyors 
link  the  chain  of  speed  between 
presses  and  trucks.  They  are  an  es¬ 
sential  part  of  the  news-plant's  equip¬ 
ment  that  “gets  the  sheet  on  the 
street  first.” 


A  FEATURE  SERVICE  THAT 
APPEALS  Tn  aLL 


>r  frank  MeCcy 


They  tell  y#«ir 

•n 

l9  t«l  w«ll  —  Kow  to  fttoy 
woll  ~  by  jnot  following 
•impl#  ond  commofi'toMO 
Uw»  of  Hooltb  ond  Diet 
Written  hy  AfrCoy-WAo 
looking  Quthority  on 

Ho^th  Suh/ecte 
Write  or  wire 

McCOY 

.^HEALTH  SERVICE 


The  CUTLER-HAMMER  Mfg.  Co, 

Pioneer  ManufaetureT$  of  Electric  Control  Apparatus 

1203  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


C-W  Conreyors  cut  to  an  absolute 
time  required  to  get  the  paper  from  tke 
to  the  streets  Carrying  the  papers  ^  ^ 
the  presses  can  deliver  them — up,  ermes, 
any  direction,  to  any  distance — and 
them  in  counted  piles— C-H  Conveysn  * 
precious  minutes  and  costly  tabor,  Th*j  * 
their  cost  in  short  order,  . 

**The  Morning  Call,**  Allentown,  f* 

culation  over  33.000  f  is  one  of  mtmy 
sixed  newspapers  which  save  time  uitb  ^ 
Conre>or*.  ,Sote  also  the  C-H  Pfess  Cj*- 
Station, 


CUTLER.4»  HAMMER 
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-V. 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 

Chicago  130  North  Franklin  Street;  Memphis  McCall  Building;  Son  Francisco 
560  Howard  Street;  Los  Angeles  1240  South  Main  Street;  Boston  80  Federal 
Street;  London;  Berlin.  Distributors  throughout  the  world 

Text  in  10  Point  Intortype  Ideal  News 


tender  eyes  in  school  books.  A  monotone 
type  face  is  not  a  natural  type  face. 

Intertype  Ideal  News  Face  is  one  of 
the  Modern  Roman  group  of  type  faces 
—  the  one  news  face  that  did  not  lose  its 
real  Modem  Roman  character  while  be¬ 
ing  adapted  to  the  mechanical  require¬ 
ments  of  a  newspaper.  It  has  retained 
the  perfect  balance  of  the  Modem  Ro¬ 
man  types.  It  has  retained  the  correct 
spacing  aroimd  each  letter  as  well  as 
through  each  letter.  Result:  100%  legi¬ 
bility  and  longer  life  for  the  matrices. 

The  New  York  Times,  The  Cleveland 
Plain  Dealer,  Dallas  Times-Herald,  Seat¬ 
tle  Times,  zind  nearly  two  himdred  others 
have  adopted  Intertype  Ideal  News  Face 
after  comparing  it  with  what  the  market 
has  to  offer. 

Get  all  the  facts  from  the  nearest  In¬ 
tertype  office.  Then  Compare. 


Intertype  matrices  ivill  run  in  OTHER  slug-casting  machines 


You  cannot  go  very  far  from  the  type 
that  the  average  man  or  woman  knew 
from  their  first  school  books  as  the  nat¬ 
ural  letters. 

Freak  types  —  shaded  on  the  wrong 
parts  of  the  letters,  or  made  the  same 
thickness  all  over  —  are  not  natural 
types.  Hence,  they  are  not  easy  to  read 
in  newspapers. 

Freak  type  faces  are  sometimes  used 
with  fair  results  for  a  few  lines  in  an 
advertisement.  But  the  group  of  type 
faces  that  have  been  most  widely  used 
for  news  faces  is  the  Modem  Roman 
group  —  the  group  of  type  faces  from 
which  most  school  books  up  to  the  sixth 
grade  are  printed. 

Modem  Roman  type  faces  that  have 
been  shaded  the  same  thickness  of 
stroke  all  over  —  made  into  a  monotone 
—  have  never  been  used  on  young  and 


M  M  M  M  M 

What  is  the  Most  Natural 
Type  Face? 


1 

( 


SERVICE 


Americas  hrsest  Ciicvlation 
i  fiuildini  Organization  I 


RiSIlTSCMHI 

^OCCIDENTAL  BLDC-^ 

^^nbuhapolis.ind-^^B 


Lewis  H.  Machex,  56,  at  one  time  en-  TO  EXPLORE  GULF  ISLANDS 

gaged  in  newspaper  work  in  Washington,  - 

U.  C.,  and  later  editorial  writer  for  the  st.  Petersburg  Newspaper  Men  P 
Rvchnwfid  (va.)  I  irginian,  died  sud-  ,  t  •  •  c  u  a  ■« 

denly  of  a  heart  attack  Sept.  14.  ^"P  '**  Boat 

Frank  E.  McCleery,  superintendent  .  21.-l'lans 

of  the  press  forces  of  the  Portland  (Me.)  i.  ®  j 
Prcss-Hcraid,  Evening  Express  and  t 

da\  Telegram,  died  suddenly  in  Ins  <  thee  l  .  *1  V  *  "ere  announ 

•  •  bv  two  Uxtal  newspapermen,  follow 

m  the  newspaper  building.  launching  of  the  Skipperee.  14-1 

B\rox  O.  Seamans,  66,  editor  and  outboard  motor  boat  equipped  esi>eci; 
publisher  ot  the  Pulaski  (N.  \.)  Demo-  f^r  the  adventure.  Henry  G.  Framp 
crat  for  more  than  da  years,  died  sud-  cit>  editor,  and  Tom  Harris,  tdegr 
denly  Sept,  la  while  listening  to  a  radio  editor  of  the  St.  Petersburg  Times 
program  in  his  home.  He  had  been  edi-  make  the  trip,  leaving  next  Tues 
tor  and  publisher  of  the  Pulaski  Demo-  morning. 

crat  since  1895.  After  exploring  the  islands,  the  1 

Mrs.  Gerald  F.  Heaxe,  22,  wife  of  the  will  be  navigated  through  the  Mi 
editor  and  general  manager  of  the  Fort  Canal  to  Lake  Okeechohee  and  Mo( 
Pierce  (Fla.)  Xews-Tribune,  died  at  Fort  haven.  A  route  through  the  Miami  C: 
Pierce,  Sept.  20,  a  victim  of  inlluenza.  to  Lake  Okeechobee  and  Mcnirehai 
Carso.v  Harbex,  assistant  secretary  of  route  through  the  Lake  Hicopoc 
the  Texas  Press  Association  and  son  of  drainage  canal  and  the  Caloosahatc 
Sam  P.  Harben  of  Richardson,  for  many  River  will  take  the  adventurers  had 
years  secretary  of  the  .Association,  died  the  west  coast. 

in  a  Dallas  hospital  Sept  14.  -  - 

Sallie  IIldredge  Pkestox,  54,  wife  of  COAST  SHOPPING  NEWS 

George  W.  Preston,  newspaper  adver-  _ 

tising  man  and  one-time  advertising  Merchant!  Start  Own  Paper  Wl 
manager  of  the  Lmeinnatt  Enquirer,  „  __  _ 

<lied  Sept.  13.  in  Minneapolis.  Merger  Lftorts  Fail 


Jane  J.  Martin  Was  for  Many  Years 
Advertising  Manager  of  Sperry  & 
Hutchinson — Active  in 
Club  Work 


Miss  Jane  J.  Martin,  widely  known  in 
the  advertising  field,  died  Wednesday, 
after  a  long  illness,  at  Maplewinxl,  N.  I 


(Obituary 


pPAXK  R.  CREGLOW,  63,  editor  of 
the  Little  Pock  (la.)  Herald  and  well 
known  newspaperman,  died  at  his  home 
Sept.  8,  of  pneumonia.  He  had  been  in 
the  past  associated  with  the  Rock  Rapids 
(la.)  Reporter  and  Rei’iew. 

Col.  Timothy  O.  Walker,  89,  veteran 
news))apernian.  live  siock  exie.l 

the  result  of  paralysis,  has  been  buried 
one  of  the  at  Mitchellville.  la.  Col.  Walker  for- 
lidcnt  of  the  merly  was  reading  clerk  for  two  national 
director  Democratic  conventions  and  for  the  48th 


M  iss  Jane  J.  Martin 


I'ntil  site  wa.>  coinpelL'd  to  give  up  active 
work  several  years  ago  she  was  advertis¬ 
ing  manager  for  Sperry  &  Hutchinson, 

New  York. 

M  iss  Martin  entered  business  as  a  ste-  lexas  ,  . 
iiographcr  when  she  was  16  years  old  and  and  traveler,  who  died  in  Fort  Worth  as 
later  became  a  pioneer  woman  in  the  ad-  ''  “  '  '  “  ' 

vertising  field.  She  was 
founders  and  honorary  presi 
League  of  .Advertising  Women,  a 
of  tile  Xew  York  League  of  Business  and  Congress. 

Professional  Women  and  of  the  State 
Federation  of  Women’s  Clubs,  vice-chair-  a 
man  of  the  Xew  York  City  Federation 
of  Women’s  Cluhs.  and  a  member  of  the  d; 

Women’s  Press  Club  and  the  City  (.'lub. 

Helen  M.  Rockey,  president  of  the  Xew  ^ 

York  League  of  .Advertising  Women. 
said :  .in 

“The  T.eague  has  lost,  in  Jane  Martin, 
one  of  its  founders,  its  president  for  seven 
years,  a  women  who  spent  her  energy 
and  life  trying  to  help  women  establish 
themseh’es  in  the  field  of  advertising.” 

Funeral  .services  were  held  Friday 
night  at  8  o’clock  at  the  Second  Presby¬ 
terian  Church,  Ninety-sixth  street  and 
Central  Park  West. 


WHAT  EYE  SPECIALISTS 
SAY  ABOUT 

Ionic  No.  5 


LINOTYPE 


P'rank  PhiDY,  59,  for  twenty-one  years 
;  member  of  the  composing  room  staff 
)f  the  Indianapolis  Star,  died  last  Sun- 
lay  after  a  two  weeks’  illness. 

William  R.  Nichols,  widely  known 
\lbany,  X.  Y.,  newspaperman  of  a  gen- 
•ration  ago,  <iied  Sept.  14  at  his  home 
.Albany.  For  years  he  was  corre¬ 
spondent  at  the  capitol  for  the  Xezv  York 
Herald  and  city  editor  of  the  Albany 
(X.  Y.)  Journal,  where  he  was  employed 
30  years.  He  retired  about  13  years  ago. 
He  was  one  of  the  leaders  of  the  now 
defunct  .Albany  Press  Club. 

.Albert  Gervais,  74,  founder,  director 
and  manager  of  L’Etoile  du  Nord,  Mont¬ 
real,  for  many  years,  died  at  his  home 
ill  Joliette  recently  after  a  long  illness. 
He  was  known  throughout  the  province 
of  Quebec  in  printing  and  newspaper 
circles 


Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

Gentlemen  : 

You  are  to  be  congratulated  upon  initiating  the 
movement  for  using  Ionic  No.  5  type.  It  is  more  dis¬ 
tinct,  more  legible  and  not  only  gives  the  printed 
column  more  neatness  and  distinctness,  but  ease  of 
perception  and  interpretation,  which  I  consider  to  be 
the  two  most  important  factors  in  reading. 

After  all,  a  person  has  only  a  certain  limited  amount 
of  energy  at  his  disposal  during  the  act  of  reading. 
The  more  energy  one  has  to  use  up  in  the  act  of  seeing, 
the  less  he  has  left  for  the  act  of  interpreting  the  mean¬ 
ing.  Reading  the  printed  column  in  Ionic  type  one 
uses  up  less  units  of  energy  in  the  act  of  reading,  which 
enables  him  to  use  more  in  the  act  of  interpretation. 

Therefore,  by  introducing  Ionic  No.  5,  you  make  it 
possible  for  one  to  get  the  most  out  of  his  reading. 

J.  I.  Kurtz 

Associate  Editor,  American 

No.  2  Journal  of  Optometry 

OF  A  SERIES 


KILLED  AT  CROSSING 


Manning  of  Chicago  American  and 
Wife  in  Fatal  Wreck 

E.  M.  Manning,  magazine  page  editor 
of  the  Chicago  Ez’ening  American,  and 
his  wife,  Marian,  were  killed  in  a  grade 
crossing  accident  near  Chicago  Sept.  19. 
The  car  in  which  they  were  returning  to 
Chicago  after  snending  the  lyeek-end  in 
Wisconsin  was  struck  by  a  train  and  com¬ 
pletely  demoli.shed.  Mrs.  Manning  was 


Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
\  phases  of  newspaper  cn- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

Newspaper  Buildings, 
Production,  Operatten 
Surveys,  Valuations. 

420  Lexington  Avenue,  New  York 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

NEW  ORLEANS  CHICAGO  SAN  FRANCISCO  CANADIAN  LINOTYPE  LTD.,  TORONTO 
lUprtlsntatIvst  in  tha  Primeipal  Citlsi  •/  tp*  World 


-  do  you  hnowf^ 

these  prominent  Advertisers 
use  the  Journal' exdusively  ? 


Sanka 

COFFEE 

LIPTONTS 

;^TEA 


TILLAMOOK 

full  Cream 

CHEESE 


KbAFT^ 


CHEESE 


Local  advertising  leadership  is 
the  forerunner  of  exclusive  ad¬ 
vertising  in  any  one  newspaper. 

The  Journal  has  led  in  local  display 
advertising  linage  for  the  last  six 
years.  This  accounts  for  more  and 
more  keen  buyers  of  advertising  us¬ 
ing  the  Journal,  exclusively,  to  cover 
the  Portland  market. 

The  Journal  has  the  largest  daily  con¬ 
centrated  circulation  of  any  newspaper 
in  Portland  and,  with  a  local  daily  cir¬ 
culation  of  69,065,  has  a  lead  of  3,112 
over  and  above  the  second  paper. 

Here  are  a  few  of  the  Journal’s  exclu¬ 
sive  national  advertisers. 

If  you  would  sell  Portland,  concen¬ 
trate  in  the  Journal! 


llky's 

tailored  ^ 

Trousers 

WestcloX 


^WATCHES-’*' 

Dtowiie 

•BicsiaipJataalaoifa 

fie 

FLAKES 


BENJAMIN  &  KENTNOR  COMPANY 
Special  Representatives 

CHICAGO — Lake  State  Bank  Bldg. 
NEW  YORK— 2  West  45th  St. 
PHILADELPHIA— 1524  Chestnut  St. 
LOS  ANGELES-401  VanNuys  Bldg. 
SAN  FRANCISCO— 58  Sutter  St. 


The  JOURNAL  has  the 
largest  local  DAILY  city 
and  suburban  circulation 

^Portland/ 


The  largest  afternoon  newspaper  in  the  Pacific  Northwest! 


3627 


")()  Editor  &  Publisher  for  September  24,  1  927 


PRESS  SPENT  $500,000  COVER¬ 
ING  AVIATION 

{Continued  from  page  7) 


will  again  be  ready  to  stand  sixnisors  to 
pioneering  efforts  tor  the  advancement  ot 
aviation. 

“There  are  bound  to  be  risks  and  casu¬ 
alties  in  the  development  of  any  science ; 
and  there  is  a  justification  for  grave 
los.ses,  if  the  work  is  performed  for  the 
benelit  of  humanity.  ,  . 

"Mr.  Hearst  has  in  the  past  and  will  in 
the  future  continue  to  spend  much  more 
money  in  great  public  policy  movements 
and  reforms  than  has  been  represented  in 
these  airplane  adventures.  The  commis¬ 
sion  he  recently  organized  and  is  sponsor¬ 
ing  for  the  study  of  crime  is  an  example. 
Much  money  is  spent  in  such  projects  over 
a  long  period  of  time  and  in  a  less  spec¬ 
tacular  way  than  in  the  airplane  exploits.” 

Increased  cost  to  press  associations 
brought  about  by  the  amazing  aviation 
activities  of  the  summer  may  be  largely 
assigned  to  cable  tolls.  The  Associated 
Press  estimated  that  $15,000  had  been 
spent  this  summer  bringing  in  airplane 
flight  stories  from  all  over  the  world.  It 
is  an  A.  P.  policy  to  cut  dovyn  on  other 
routine  news  when  something  big  is 
breaking  which  accounts  for  this  low 
figure  in  comparison  to  others.  Besides 
the  A.  P.  has  connections  with  news 
agencies  on  the  Continent  and  in  Canada, 
saving  the  membership  considerable  ex¬ 
pense.  In  some  cases  individual  member 
papers  bore  the  brunt  of  the  increase  in 
outlay.  This  was  true  in  the  case  of  the 
Honolulu  Star-Bulletin  which  engaged  an 
airplane  to  search  for  missing  flyers  and 
assigned  four  extra  men  to  assist  the 
P.  in  collecting  the  Dole  flight  news. 
Marc  A.  Rose,  executive  editor  of  In¬ 
ternational  News  Service,  informed  Eni- 
TOR  &  Publisher  that  this  Hearst  news 
gathering  organization  has  spent  $50,000 
covering  aviation  since  spring. 

“This  sum  bears  no  relation  to  what 
the  Hearst  newspapers  did  and  it  includes 
no  stunts,”  Mr.  Rose  said. 

“We  paid  more  covering  Lindbergh 
alone  than  we  did  to  report  the  British 
general  strike.” 

Mr.  Rose  said  the  $50,000  spent  by 
I.  N.  S.  included  the  following  items : 
Salary,  extra  expenses,  chartering  air¬ 
planes  for  men  following  Lindberg  from 
Paris  to  Brussels  and  to  London ;  charter¬ 
ing  airplanes  costing  $1  a  minute,  follow¬ 
ing  Chamberlin  and  Levine  on  their  vari¬ 
ous  hops  from  Berlin  to  Vienna  and  to 
Paris;  cost  of  airplane  from  Le  Bourget 
to  Ver-sur-Mer,  where  Commander  Byrd 
landed ;  salary  of  man  and  expen.ses  on 
trip  to  United  States  from  France  with 
Lindbergh  on  U.  S.  S.  Memphis,  and  back 
to  Paris  again ;  special  wires  between 
offices  and  flying  fields ;  a  long  wire  from 
Brunswick  to  Atlanta,  Ga.,  to  cover  start 
of  the  Paul  Redfern  flight ;  cables  from 
Rio  when  Redfern  was  not  found  there, 
but  was  reiKirted  found ;  and  special  fees 
to  ship  captains  for  reporting  the  sighting 
of  airplanes  plus  the  regular  radio  tolls. 


Robert  Bender,  United  Press  vice-presi¬ 
dent,  said  the  U.  P.  had  spent  $25,000 
covering  aviation,  with  this  sum  divided 
about  half-and-half  on  cable  tolls  and 
extra  editorial  expense. 

.\dded  to  the  money  actually  spent  there 
is  a  lot  of  unwritten  aviation  coverage 
history,  history  that  caused  considerable 
worry  but  cost  little  and  yielded  less. 

The  North  American  Newspaper  Al¬ 
liance,  of  which  David  E.  Smiley  is  gen¬ 
eral  manager,  had  numerous  contingent 
contracts  with  airmen  who  failed  to  fulfill 
the  terms  and  therefore  did  not  receive 
the  money  from  American  newspapers 
which  they  expected. 

Among  these  contracts  not  carried  out 
were  those  between  the  N.  A.  N.  A.  and 
Captain  Courtney,  pilot  of  the  Whale, 
which  after  many  false  starts  finally 
hopped  as  far  as  Corunna,  Spain,  before 
giving  up  the  endeavor  and  moving  on  to 
\  eiiice  for  the  Schneider  cup  races ;  be¬ 
tween  N.A.N.A.  and  Givon,  a  French 
flyer  for  his  own  story,  should  he  reach 
this  country  from  France;  a  similar  con¬ 
tract  with  Tarascon,  another  French 
flyer;  and  an  arrangement  between  this 
same  American  newspaper  feature  group 
and  an  Australian  flyer  named  Giles  who 
at  one  time  entertained  the  ambition  of 
flying  from  Australia  to  the  United  States 
to  take  part  in  the  Dole  races. 

The  N.  N.  A.  had  a  contract  with 
the  ffyers  who  went  down  with  the 
London-to- London  plane,  the  Sir  John 
Carling. 

Mr.  Smiley  said  that  what  expenses 
were  incurred  in  arranging  these  unsuc¬ 
cessful  contracts  were  minor.  Included 
among  the  N.A.N.A.  expenses  was  a  sort 
of  vacation  trip  given  to  James  C.  Collins 
of  the  New  York  Wcrrld’s  staff,  who  was 
sent  early  in  July  to  Newfoundland  to 
await  the  expected  arrival  of  Captain 
Courtney  and  returned  only  last  week  to 
New  York. 

The  market  for  aviator  by-line  stories 
made  bullish  by  Col.  Lindbergh  has  now 
declined.  Ruth  Elder’s  representatives 
visited  several  newspapers  and  syndicates. 
Editor  &  Publisher  learned,  and  two 
have  turned  down  an  opportunity  to  buy 
the  news  rights  to  her  projected  flight 
from  Roosevelt  field  to  Paris  with  the 
“American  Girl,”  “for  the  glorification 
of  Wheeling,  W.  Va.”  From  one  syndi¬ 
cate  she  asked  $100,000  before  being 
politely  refused. 

How  aviation  news  rots  quickly  was 
shown  in  the  case  of  the  stories  of  Mait¬ 
land  and  Hegenberger,  the  army  flyers, 
purchased  by  the  Times  group.  Army 
authorities  refused  to  allow  the  two  men 
to  lend  their  names  for  newspaper  ex¬ 
ploitation  immediately,  and  when  consent 
was  finally  granted,  the  purchasers  cut 
the  price  to  one-third  the  original  bid. 


BINDER  GOES  ABROAD 

Carroll  Binder  of  the  editorial  staff  of 
the  Chicago  Daily  Ne^vs,  will  sail  for 
Rome,  October  7,  with  Paul  Scott 
Mowrer,  head  of  the  Daily  News  foreign 
service.  Mr.  Binder  will  replace  Hiram 
Kelly  Moderwell  as  Rome  correspondent. 
Mr.  Moderwell  is  returning  to  the 
United  States. 


FOR  PROMPT  SERVICE^ 


BORDERS  »  ORNAMENTS  «  BRASS  RULE 
Printers  Supplies 

KELLY  PRESSES  ♦  KLYMAX  FEEDERS  ♦  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  the  following  Selling  Houses  of  the^ 

American  Type  Founders  Company 


Roston  Baltimore  Pittsburgli  Cincinnati 

NewYork  Ricbmond  Clevelaiul  St.  Lo*'*« 

PKilailelpbia  Atlanta 
BulTalo 


Detroit  .NLilwaukee 
Cbicaijo  -  Alinneapolij 


Kansas  City  San  Francisco 
Des  A4.omes  Portland 
Denver  Spokane 

Los  Angeles 


The  Rockaway  Automatic 
Space  Band  Cleaner 

Used  and  Recommended  by  Leading  Newspapers 

Saves  Time  and  Material 


Sent  ON  FREE  TRIAL  to  prove  our  claims 


CLEANS, 
polishes  and 
g  r  a  phites  30 
bands  per  min¬ 
ute  and  does 
it  better 
than  it  has 
ever  been 
done  by 
hand;  it  does 
not  round  the 
edgres  nor 
loosen  the 
sleeve  nor  dis¬ 
tort  the  band. 
No  more  ad¬ 
herent  metal, 
no  more 
crushed  mat¬ 
rices,  no  more 
hair  lines  in 
printing,  n  o 
more  patching 
with  soap, 
o  machine  you 
need. 


Moderniie 
yourpUnt- 
don’l  spend 
hours  in 
ing  what  our 
machine  vill 
do  in  mig. 
utes  and  do 
it  hetter. 


gladly  pUw 
a  machine 
in  your  plan 
on  free  triil 
to  prove  oer 
claims. 


The  Rockaway  Automatic  Space  Band  Cleaner 

will  save  you  time  and  money  -its  cost  is  low,  its  upkeep  nil  and 
will  last  from  twenty-five  to  fifty  years. 


It  will  pay  you  well  to  try  this  machine 


The  following  is  a  partial  list  of  users: 
The  Citizen  Publishing  Co.,  Ltd.,  Ot¬ 
tawa,  Canada 
Syracuse  Herald,  N.  Y. 

.4thens  Messenger,  Athens,  Ohio 
Philadelphia  Bulletin 
Zanesville  Publishing  Company,  Zanes¬ 
ville,  Ohio 

Aurora  Beacon  News,  Aurora.  Illinois 
The  News  Publishing  Company,  Char¬ 
lotte,  N.  C. 

Greensboro  Daily  News,  Greensboro.  N.  C. 
Dayton  Daily  News 

Jackson  Citizen  Patriot,  Jackson,  Michi¬ 
gan 

Evening  Call  Publishing  Company, 
Woonsocket,  R.  I. 

Sioux  City  Tribune 
The  Dover  Reporter,  Dover,  Ohio 
Evening  Star  Newspaper  Co.,  Washing¬ 
ton,  D.  C.  (2  machines) 

J.  B.  Lyon  Company,  Albany,  New  York 
Joliet  Herald-News.  Joliet.  Illinois 
Courier-Post  Company,  Camden.  New 
Jersey 

Florida  Times  Union.  Jacksonville. 
Florida 

Janesville  Gazette,  Janesville,  Wisconsin 
The  Oregon,  Portland,  Oregon 
The  Indianapolis  Star 
Concordia  Publishing  Company,  St. 
Louis,  Mo. 

National  Weeklies.  Winona.  Minn. 

The  Spokesman-Review,  Spokane.  Wash¬ 
ington 

Houston  Post-Dispatch 
Garden  City  Press-Gardenvale,  P.  Que¬ 
bec,  Canada 

The  Fond  du  Lac  Reporter,  Fond  du 
Lac.  Wis. 

The  Oshkosh  Northwestern.  Oshkosh, 
Wis. 

Jackson  Daily  News,  Jackson,  Miss. 

The  Providence  Journal, Providence.R. I. 
The  Wheeling  Register,  Wheeling,  W.  Va. 
The  Schenect.idy  Gazette 
'I'he  Pittsburgh  Press 
Ft.  Worth  Star-Telegram,  Ft.  Worth, 
Texas 

Miami  Herald 


Elmira  Star-Gazette,  Inc.,  Elmira,  N.  Y. 
Utica  Observer  Dispatch 
Peoria  Journal  Transcript 
The  Times  Herald,  Dallas,  Texas 
Trade  Press  Publishing  Company,  Mil¬ 
waukee,  Wis. 

The  New  Orleans  Times-Picayune 
New  Orleans  States 
North  .American  Press,  Milwaukee,  Yfii, 
Gazette  Times,  Pittsburgh,  Pa. 

The  Times  Mirror  Co.,  Los  AIlgeI^. 
California 

The  Buffalo  Times,  Inc. 

Journal-Gazette,  Fort  Wayne,  Indiani 

Winchester  Sun,  Winchester,  Ky. 

Rochester  Times  Union 

The  St.  Paul  News 

Birmingham  News 

The  Minneapolis  Tribune 

Belleville  Democrat,  Belleville.  lUinoi- 

Cappers  Weekly 

Omaha  News 

Dunedin  Times,  Dunedin,  New  Zealmd 
Margach  Mfg.  Co.,  Inc.,  New  York,N.T. 
Dept,  of  Public  Printing  &  Stationoi. 
Ottawa,  Canada. 

The  Case,  Lockwood  &  Rrainard  C*.  | 
Hartford,  Connecticut 
The  Evening  Star  Co.,  Ltd.,  Duntdiii. 
New  Zealand 

National  Paper  &  Type  Co.,  New  Y«i 
N.  Y. 

Vail-Ballou  Press  Inc.,  Binghamton.N.). 
Auckland  Star,  Auckland,  New  ZealinJ: 
Cannon  Printing  Company,  Milwanlw- 
Wisconsin 

Smith  &  Miles  Ltd.,  Sydney,  Austnlu 
The  Evening  Post,  Wellington.  Nf* 
Zealand 

Wm.  Mitchell  Printing  Co.,  GrecnirH. 
Indiana 

The  London  Daily  Times,  London- 
England 

The  .Amalgamated  Press,  London.  Fn: 

land  (2  machines) 

( Nine  other  machines  in  various  pbo-' 
in  England  and  Scotland) 

2  machines  in  Holland 
2  machines  in  South  Africa 


Send  for  descriptive  literature  or  better  still,  send  us  the  current  and  voltage  of 
electric  lighting  system  and  we  will  send  you  a  machine  on  FREE  TRIALJ 

THE  ROCKAWAY  COMPANY 
4926  Vliet  Street 

Milwaukee,  Wioceaiiii 


Rational  Ad'derti^ing 

Increasing  In  Newspapers 

Within  ten  years,  national  advertising  in  newspapers  has  approximately 
multiplied  itself  by  three.  Estimated  volume  for  1917  was  $80,000,000; 
estimated  volume  for  1926  was  $235,000,000. 


Year  Estimated  Investment  Per  cent  Increase 

1914  .  $50,000,000 

1915  .  55,000,000  10% 

1916  .  75,000,000  36 

1917  .  80,000,000  6 

1918  .  88,000,000  10 

1919  .  150,000,000  70 

1920  .  200,000,000  33 

1921  .  180,000,000  -10%  loss 

1922  .  200,000,000  11 

1923  .  205,000,000  lYz 

1924  .  215,000,000  4 

1925  .  220,000,000  2 

1926  .  235,000,000  6 


Newspaper  publishers  may  be  interested  in  comparing  these  gains  with  the 
gains  recorded  by  their  own  newspapers. 


National  advertising,  when  compared  with  total  advertising  (including  clas¬ 
sified),  shows  that  in  1  91  5  it  was  20%  of  the  total  income  and  in  1 926  was 


3070 

of  the  total  advertising  revenue. 

Year 

Percent  of  Total  Income 

Year 

Percent  of  Total  Income 

1915 

.  20% 

1921  . 

.  27.6 

1916 

.  20 

1922  . 

.  28.5 

1917 

.  20 

1923  . 

.  28.8 

1918 

.  20 

1924  . 

.  28.5 

1919 

.  30 

1925  . 

.  29.5 

1920 

.  30 

1926  . 

.  30 

Newspapers  divided  $50,000,000  of  national  advertising  income  during 
1914;  in  1926  they  divided  $235,000,000.  At  the  present  average  rate  of 
increase,  this  volume  of  national  newspaper  advertising  will  be  doubled 
within  the  next  five  years. 

Advertise  your  market  and  your  medium 
through  the  advertising  columns  of  the  NEWS 
paper  of  the  publishing  and  advertising  fields. 

EDITOR  &  PUBLISHER 
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DAYTON  DAILIES  AND  STORES 
WAR  OVER  SHOPPING  NEWS 


(Continued  from  page  3) 


are  to  be  printed  by  the  Dayton  Linotypy 
Company. 

A  facsimile  of  the  front  page  of  the 
Detroit  Shopping  News  was  sent  out  by 
the  Merchants,  Sept.  19  with  an  e.Kplana- 
tory  letter  to  Dayton  residents. 

The  te.xt  of  the  letter  follows; 

'Tn  a  number  of  cities  merchants  have 
found  it  of  advantage  to  the  general  pub¬ 
lic  and  protitable  to  themselves  to  use 
as  an  advertising  medium  what  is  known 
as  the  Shopping  News.  In  order  that 
you  may  be  able  to  visualize  just  what  is 
meant  by  the  Shopping  News,  we  are 
inclosing  with  this  letter  a  sample  page 
from  the  Shopping  News  published  by 
the  merchants  of  Detroit.  On  the  re¬ 
verse  side  we  have  printed  in  detail  de¬ 
scription  of  just  how  it  is  operated  and 
how  it  is  distributed. 

The  success  of  this  idea  in  other  cities 
and  its  value  to  the  merchants  and  their 
patrol^  have  impressed  the  Dayton  mer¬ 
chants  for  a  long  time  and  they  have  been 
for  several  years  considering  how  they 
could  inaugurate  the  movement  here. 
Recently  the  way  has  opened  up  for  us 
to  be  able  to  go  ahead  and  a  definite  pro¬ 
cedure  to  get  started  has  been  decided 
upon. 

“The  newspapers  have,  the  merchants 
feel,  taken  a  very  unwise  and  selfish  atti¬ 
tude  toward  the  project.  When  they 
found  that  we  were  serious  in  our  deter¬ 
mination  to  inaugurate  the  Shopping 
.News,  they  formed  what  they  called  the 
Publishers’  Association  and  went  so  far 
as  to  notify  one  of  the  subscribers  that 
their  advertising  would  not  be  accepted 
in  their  papers.  The  other  merchants 
associated  in  this  enterprise  took  this 
notification  to  the  one  store  as  a  notifica¬ 
tion  to  all  and  they  are,  therefore,  out 
of  the  papers. 

“We  have  a  very  high  appreciation  of 
the  value  of  well  conducted  newspapers 
to  the  community.  It  is  farthest  from 
our  thought  to  do  anything  that  would 
destroy  their  business.  Many  of  us  have 
assured  the  newspapers  that  we  had  no 
intention  of  cutting  our  newspaper  ad¬ 
vertising  appropriation.  The  Shopping 
News  would  eliminate  other  phases  of 
nublicity.  It  is  a  matter  of  common 
knowledge  that  the  newspapers  have  re¬ 
ceived  a  degree  of  support  from  Dayton 
merchants  and  Dayton  industry  far  in 
excess  of  that  which  newspapers  receive 
in  cities  of  much  larger  size. 

“We  are  writing  this  letter  to  explain 
to  you  why  our  advertisements  are  not  to 
be  found  in  the  Dayton  Daily  News,  the 
Evening  Herald  and  the  Dayton  Journal. 
We  have  been  denied  advertising  space  in 
these  papers  and  we  want  you  to  know 
the  reason  why.  We  certainly  feel  that 
we  cannot  allow  the  newspapers  to  dic¬ 
tate  as  to  how  we  shall  conduct  our  busi¬ 
ness  or  how  we  shall  spend  our  own 
money  for  advertising. 

‘  The  experience  in  other  cities  where 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 


Elkhart  Truth 

Elkluurt,  Ind. 


Ask  them  about  it 


CLINE  ELECTRIC  MFC.  CO. 

Chicafotlll  West  Waehingtop  Street 
New  Yorkt  47  Weat  34th  Street 
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the  Shopping  News  has  been  circulated 
has  proven  that  newspaper  advertising 
space  is  not  reduced.  It  actually  works 
out  that  the  Shopping  News  makes  ad¬ 
vertising  space,  the  principal  thing  that 
the  newspapers  have  to  sell,  really  more 
valuable  because  it  raises  the  standard  of 
advertising.  We  are  confident  that  our 
decision  to  adopt  this  method  of  publicity 
is  for  our  welfare  and  the  good  of  the 
general  public  and  increases  our  oppor¬ 
tunity  to  serve. 

“The  newspaper  appeal  to  so-called  law 
and  order  and  the  enforcement  of  an 
ancient  ordinance,  is  foolishness.  A  strict 
interpretation  of  the  ordinance  would 
deny  the  possibility  of  distributing  the 
newspaper  itself.  Their  plea  for  law  and 
order  is  nothing  more  than  a  subterfuge 
to  protect  their  own  selfish  interests. 

“The  newspapers  have  made  it  a  definite 
fight  and  as  a  contest  in  which  we  believe 
we  have  the  right  on  our  side,  we  ask 
your  sympathetic  understanding  and  your 
support.” 

The  newspapers  have  not  answered  this 
letter. 

Differing  from  the  policy  followed  by 
New  Haven,  Conn.,  newspapers  in  their 
six-year  fight  against  the  New  Haven 
Shopping  News,  which  ended  this  year 
with  victory  for  the  press  and  suspension 
of  the  handbills,  the  Dayton  newspapers 
have  passed  on  to  their  reading  public 
some  information  regarding  the  battle 
with  the  advertisers. 

The  impending  fight  was  first  made  a 
subject  of  public  discussion  Sept.  10,  when 
the  Dayton  Herald  reported  that  the  Day- 
ton  Typographical  Union  Number  57  had 
passed  a  resolution  denouncing  the  pro¬ 
posed  “Shoppers  Guide”  and  that  the 
directorate  of  the  local  chamber  of  com¬ 
merce  had  refused  to  endorse  or  approve 
it. 

In  its  resolution,  unanimously  passed, 
the  typographical  union  listed  the  follow¬ 
ing  objections  to  the  Dayton  Shopping 
News : 

“Not  a  dime  was  to  be  invested  by  pub¬ 
lishers  of  the  Shopping  News,  nor  were 
they  to  pay  any  ta.xes — ‘taking  what  profit 
they  may  derive  out  of  the  city  as  they  are 
not  residents.’ 

“They  are  operating  in  competition  wfith 
concerns  employing  members  of  our 
organization  who  have  hundreds  of 
thousands  of  dollars  invested  both  in  real 
estate  and  equipment,  are  taxpayers  and 
their  profits  are  distributed  among  the 
business  men  of  Dayton  and  help  to  main¬ 
tain  the  same.” 


^  f 


Four  days  later  the  newspapers  pub¬ 
lished  their  own  editorial  objections,  at¬ 
tacking  in  front  page  editorials  an  “out¬ 
side  advertising  company”  which,  in  the 
words  of  the  Dayton  Herald,  “has  no 
particular  interest  in  Dayton  or  its  com¬ 
munity  beauty  and  progress,  and  is  now- 
planning  to  systematically  throw  advertis¬ 
ing  sheets  in  every  yard  and  home  in 
Dayton.” 

Both  editorials  recalled  that  shortly 
after  the  noted  Dayton  flood  a  local 
ordinance  was  passed,  on  Aug.  15,  1914, 
to  be  specific,  which  makes  it  unlawful 
“for  any  person  in  distributing  handbills 
or  other  advertising  matter  to  throw,  cast 
or  deposit  or  cause  such  handbills  to  be 
thrown,  cast  or  deposited  in  or  upon  any 
yards,  doorsteps,  porch,  street,  alley,  lane, 
or  public  place  within  the  City  of  Day- 
ton.”  Fine  or  imprisonment  or  both  is 
the  penalty. 

The  newspapers  of  Dayton  editorially 
denounced  merchants  of  the  city  who 
would  become  law  violators.  The  edi¬ 
torial  in  the  News  was  headed  “Respect 
for  the  Law,”  and  that  in  the  Herald  was 
“Breaking  Down  the  Law.” 

.■\iked  the  News: 

“Is  the  spectacle  of  prominent  business 
men,  men  outstanding  in  our  community 
affairs,  moving  in  deliberate  defiance  of 
law,  wholesome  or  helpful  ?” 

Then  it  questioned  the  “serious  and 
threatening  portent”  of  “men  in  high 
places  whose  lives,  generally  speaking, 
have  been  an  example  to  the  youth  of 
this  community,  should  be  making  their 
plans  to  adopt  a  law-be-damned  attitude.” 

To  which  Robert  J.  Elder  and  C.  H. 
Reiling,  sales  manager  of  the  Elder  and 
Johnston  Company  replied  in  a  statement 
to  KniT(«  &  Publisher: 

“Piffle.” 

Mr.  Elder  and  Mr.  Reiling  said  the 
law  has  never  been  enforced.  There  arc 
three  companies  in  Dayton  today  whose 
.sole  business  is  distributing  handbills. 
Dayton  itself  distributes  handbills,  as  has 
man}-  of  its  stores  for  many  years,  he 
said. 

“Ten  years  ago  we  tested  the  law,”  Mr. 
Reiling  said.  “We  had  a  man  arrested. 


The  case  only  got  as  far  as  police  court 
the  judge  saying  that  it  was  not  the  spirit 
of  the  law  to  interfere  with  advertising.” 

The  newspapers  do  not  consider  the 
law  sufficiently  tested  and  there  is  talk 
current  now  of  an  injunction  suit. 

Besides  scoffing  at  the  ordinance  pro¬ 
hibiting  handbills,  Mr.  Elder,  a  competent 
spokesman  of  the  merchants,  said  to 
Editor  &  Publisher: 

“We  are  not  dissatisfied  w-ith  news¬ 
paper  advertising,  and  we  do  not  want  to 
run  our  own  newspaper.  We  looked 
upon  the  Shopping  News  as  a  supple¬ 
mental  medium.  As  far  as  our  own 
store  was  concerned  we  are  going  to 
use  the  money  budgeted  for  direct  mail 
and  billboards  for  the  Shopping  News. 
We  have  no  grudge  against  the  news¬ 
papers  and  realize  that  a  community 
couldn’t  exist  w-ithout  its  press. 

“We  first  heard  of  the  Shopping  News 
idea  through  a  close  business  connection 
of  ours  m  Youngstown.  He  told  us  oi 
(Continued  on  page  54) 


Buffalo,  Tho  Wondar  City  of  Amorito 


Buffalo — a  profitable 
Market  for  Advertisers 


Sales  in  Buffalo  are  splen¬ 
did  for  advertising  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 


BUFFALO  EVENING  NEWS 


Rmad  in  4  oat  of  S  Buffalo  Homoa 
EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
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^I)c  Jbenine 


Newspapers 


making  the  eighth  consecutive 
month  of  circulation  and  adver¬ 
tising  gains  for  the 


The  Orand  Rapids  Press 
The  Flint  Daily  Journal 
The  Saginaw  News  Courier 
The  Kalamasoo  Oasette 
The  Jackson  Oitisen  Patriot 
The  Bay  City  Timas  Tribune 
The  Muskegon  Chreniole 
The  Ann  Arbor  Times  Mesrs 


With  Sunday  Morning  Kditiona 

Washington,  D.  C. 

win  have  year  preference — same 
as  it  has  tha  prefaranca  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star's  circulation  is  home 
circulation — ^both  quality  and 
quantity — the  kind  that  counts 
most  writh  advertisers. 


N.  Y.  Office — 110  E.  42nd  St 
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circulation  gain 

Net  paid  August 

NEWS . 144,374 

Evening  Sun . 123,549 


RADIO 


_  ROTO-_ 

GravurE 


ADVERTISING  GAIN 

(local)  first  8  months  1927 
NEWS  gained  181,104  lines 
Eve.  Sun  lost  643,651  lines 
Post  lost  193,285  lines 


For  years  Radio  adver¬ 
tisers,  both  national  and 
local,  have  used  more  space 
in  The  Sun  than  in  any 
other  paper  in  the  world. 


Sections 


During  the  first  eight 
months  of  1927  The  Sun 
published  nearly  three 
times  as  much  Radio  Ad¬ 
vertising  as  the  second 
New  York  newspaper. 
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&  Magazines 

STANDARD 


KOTE:  The  NEWS  hai  shown  a  gain  in 
local  advertising  for  each  of  the  last  8 
months  compared  to  the  monthly  losses 
of  the  other  two  evening  papers. 


GraVure  Corporation 


LOUISVILLE.  KENTUCKY 


New  York 
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us/ng  the  Ruler 

&ry 

NEW  YORK  STATE 


If  it  were  possible  to  use  the  ruler  or 
yard  stick  as  a  unit  of  measure  to  determine  the 
relative  buying  power  of  New  York  State  in  comparison  with 
other  national  markets,  the  result  would  not  only  astound  the  space 
buyer  but  his  final  conclusion  would  be  that  New  York  State  should 
be  his  first  market  regardless  how  limited  his  advertising  appropria¬ 
tion  may  be.  For,  the  Empire  State  Market  offers  all  the  advan¬ 
tages  of  all  the  other  markets  combined.  It  has  density  of  popula¬ 
tion.  Its  channels  of  distribution  are  well  organized.  Its  buying 
power  is  second  to  none,  and  the  advertising  appeal  will  reach  the 
greatest  numbers  of  buyers  at  the  lowest  investment  cost. 


Compare  then.  New  York  with  any  market.  Where  can  you  find 
class  plus  mass  distribution  for  the  same  cost? 


The  newspapers  listed  below  are  ready  to  serve  the  national  adver¬ 
tiser  not  only  by  giving  him  all  the  facts  on  each  important  center, 
but  will  gladly  work  with  the  advertiser’s  sales  organization  to  help 
him  with  his  distribution. 


Circu- 

2.500 

10.000 

Circu- 

2.500 

10.000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

••Albany  Evening  News . 

...(E) 

44.444 

.13 

.13 

♦♦Newburgh  Daily  News . . 

....(E) 

12.506 

.08 

.08 

••Albany  Knickerbocker  Press . 

35.073 

.12 

.12 

•♦New  Rochelle  Standard-Star  . 

,...(E) 

8.458 

.04 

.04 

** Albany  Knickerbocker  Press . 

57.820 

.17 

.17 

•♦The  Sun.  New  York . 

....(E) 

265.440 

.65 

.60 

** Amsterdam  Recorder-Democrat  . . . 

...(E) 

7.845 

.04 

.04 

♦♦New  York  Times  . 

...(M) 

375,249 

.80 

.784 

ttAuburn  Citizen-Advertiser  Journal. 

...(E) 

10.295 

.065 

.055 

♦•New  York  Times  . 

....(S) 

653.427 

1.05 

1.029 

•♦Brooklyn  Daily  Eagle  . 

,...(E) 

77.991 

.24 

.24 

••New  York  Herald-Tribune  . 

...(M) 

289.674 

.693 

.672 

**Brooklyn  Daily  Eagle  . 

....(3) 

90.532 

.24 

.24 

••New  York  Herald-Tribune . 

....(S) 

366.220 

.7425 

.72 

••Buffalo  Courier  Express  . 

...(M) 

110.686 

.22 

.22 

••New  York  World  . • . , 

,...(M) 

302.199 

.595 

.58 

••Buffalo  Courier  Express  . 

....(8) 

161.164 

.30 

.30 

•♦New  York  World  . 

....(S) 

593.383 

.72 

.58 

••Buffalo  Evening  News . . 

....(E) 

149,773 

.25 

.25 

•♦New  York  Evening  World  . 

....(E) 

305.746 

.505 

.69 

•♦Buffalo  Evening  Times  . 

....(E) 

109.285 

.21 

.21 

••Niagara  Falls  Gazette  . 

....(E) 

21.817 

.07 

.07 

**ButFalo  Sunday  Times  . 

....(8) 

128.158 

.21 

.21 

♦•Port  Chester  Item  . 

....(E) 

5,065 

.045 

.035 

♦’Corning  Evening  Leader  . . 

....(E) 

9.029 

.05 

.05 

••Poughkeepsie  Star  and  Enterprise 

....(E) 

13.411 

.06 

.06 

••Elmira  Star-Gazette  Advertiser _ 

(EAM) 

34.213 

.11 

.11 

♦♦Rochester  Times-TJnion  . 

....(E) 

73.856 

.21 

.20 

♦♦Geneva  Daily  Times  . 

....(E) 

5.627 

.04 

.04 

••Troy  Record  . 

.  (MAE) 

22.426 

.07 

.07 

••Oloversville  Leader  Republican..- 

....(E) 

7.177 

.035 

.035 

ttWatertown  Standard  . 

....(E) 

17.825 

.07 

.07 

ttithaca  Journal-News  . 

....(E) 

7,711 

.05 

.05 

••Jamestown  Homing  Post . . 

....(M) 

11,705 

.04 

.035 

••  A.  B.  C,  Statement.  March  31, 

1927. 

••Mount  Vernon  Daily  Argus . 

....(E) 

9.866 

.05 

.05 

ft  Government  Statement.  March 

31,  1927. 
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DAYTON  DAILIES  AND  STORES 
WAR  OVER  SHOPPING  NEWS 

{Coiitiiiiu’ii  from  page  52) 

results  obtained  through  using  this  type 
of  advertising. 

■■  ‘And  what  about  your  newspaper  ad¬ 
vertising?’  1  asketl  him. 

"SVe  almost  doubled  that,’  was  his 
reply. 

have  access  to  his  books  and  were 


"This  tift  is  going  to  teach  us  all,  I 
believe,  that  we  have  been  over-emphasiz¬ 
ing  the  value  of  publicity.  Propaganda  in 
favor  of  newspaper  advertising  has  been 
stuffed  down  our  throats  by  the  news¬ 
papers  for  years,  and  now  we  are  going 
to  have  a  chance  to  si)ew  it  up.” 

Others  confessed  they  were  not  so  sure 
of  success,  but  they  too  didn’t  want  their 
names  used. 

The  newspapers  claim  to  be  in  a  very 
satisfactory  position  in  regard  to  advertis¬ 
ing  revenue,  despite  the  loss  of  12  local 
advertisers.  These  12.  it  is  stated,  do  not 


able  to  check  up  on  this  assertion  and  {,^  dominate  the  local  field  of  news- 

fo'jnd  it  te)  he  correct.  paper  advertisers,  lloth  newspapers  admit 

\\  e  stiKhed  the  Chopping  News  in  j£  Shopping  News  continues  any 

other  cities  where  they  have  wen  used,  of  time  there  must  be  some  curtail- 

notably  in  Detroit,  Cincinnati,  M nine-  on.,,!  of  operating  e.xpenses,  but  they  be- 
apolis,  Seattle  and  Los  Angeles.  We  ha\e  ]j(>ye  decrease  in  white  paper  cost 

connections  m  all  these  cities  that  gave  us  j,.,  smaller  papers  will  help  consider- 

gotxl  reiKirts.  Hiey  all  said  that  the>  intend  to  cut  down  their 

found  it  advisable  not  to  cut  down  their  editorial  staffs. 


newspaper  space  while  buying  advertising 
in  Shopping  News.” 

Mr.  Jones  of  the  Herald  and  Tournal 
declared  he  had  heard  differently  when 


One  set  of  ligures  furnished  Kbitor  & 
I’l'Ki-isHKR  showed  a  total  local  business 
of  approximately  140.000  inches  a  month 
in  all  papers,  comparetl  with  about  40,000 


he  had  investigated  the  Shopping  inches  involved  in  the  present  Inivcott. 

story  from  the  ncwspapcT  viewpoint.  He  K^dusive  of  Sundays  the'  Dayton 

said  that  111  inai'v  cases  the  merchants  in-  has  shown  an  increase  of  3,217 

sisted  they  had  no  intention  ot  cutting  j„dies  for  the  first  20  days  of  September 
their  newspaper  copy’  but  that  newspapers  Px:al  business  compared  to  last 

had  found  they  had  lost  linage  as  a  result  yp^,. .  1^35  shown  an  increase  of 

of  the  Shopping  News.  2.374  inches  and  the  Journal  a  loss  of 

the  merchants  complain  that  they  have  j  inches” 
not  been  given  an  opportunitv^to  present  ’ 

their  views  to  the  publishers.  On  the  first  there  were  37,108  inches  of  local 

meeting  ot  the  directorate  of  the  Lhamber  j^usiness  placed  in  the  first  20  davs  of 
ot  Commerce  the  newspaper  men  were  in  September  in  the  News  compared'  with 
the  majority  and  in  consequence  the  qj  155  inches  placed  for  the  .same  period 
merchants  called  another  meeting  of  the  .  28,336  inches  in  the  Herald 

same  IxKly  at  which  the  newspaper  men  (-nnipared  with  27,562.  of  last  vear;  and 
were  not  present  in  person,  but  were  12.367  of  the  Journal  compared' with  19.- 
represented  by  letters  written  by  ex-Cov. 

Cox  and  .Mr.  Burkain  and  read  to  those  immediate  effect  of  the  boycott  on  the 
attending  by  Robert  attornev  for  i)3i]y  Xews  is  shown  as  follows: 

^ ^'**^*'^  Herald,  (Figures  for  local  business  onlv'). 

The  contents  of  these  letters  were  not  ^  _ 

made  public.  In  effect  they  traced  the  Sept.  14.  1927  .  2.425  inches 

historv  of  g<xxl  deeds  performed  for  Day-  Sept.  14.  1926  . 1,424  inches 

ton  b'v  its  press,  setting  forth  in  detail  Sept.  15,  1927  . 2.513  inches 

how  they  had  worked  for  the  benefit  of  Sept.  15.  1926  . 1.776  inches 

business  in  the  community,  and  telling  Sept.  16,  1927  . 3,725  inches 

how  they  feared  that  the  advent  of  the  Sept.  16,  1926  . 4.021  inches 

Shopjiing  News  would  damage  them  Sept.  17.  1927  (Saturday)  ..  495  inches 

financially.  Sept.  17,  1926  .  464  inches 

In  lieu  of  issuii'.g  Mr.  Burkam’s  letter  Sept.  18.  1927  . 2.681  inches 

without  his  consent.  Mr.  Jones  made  tlie  Sept.  18.  1926  . 4.040  inches 

following  statement  to  Hditor  &  Pt’B-  Sept.  19.  1927  .  365  inches 

i.ishkr:  Sept.  19,  1926  . 1,233  inches 

“The  Dayton  newspapers  have  always  Sept.  20,  1927  . 1,430  inches 

co-operated  in  every  possible  way  to  help  Sept.  20.  1926  . 1,260  inches 

its  merchants.  No  increase  in  rates  was  . 

contemplated.  The  onlv  increa.ses  we  In  the  early  days  at  least,  there  is  very 
have  ever  made  have  been  those  justified  >;«le  bitter  feeling  being  wasted  between 
bv  X  B  C  ligures  *  contestants  of  this  advertising  battle. 

■“We  Ll  we  have  put  out  gotxl  papers  “Jbe  only  fight  we  are  interesied  in  is 
for  our  town  and  see  no  need  of  any  com-  ^  business,  said  Mr.  Llder. 

ixrting  media.  Dayton  has  a  small  foreign  nicrchant.  i  n-  i.  i 

population  and  colored  population,  the  ma-  started  as  omce  hoy  on  the 

jority  of  its  inhabitants  being  mechanics  herald  and  Journa  .  has  never  worked 
of  a  well-educated  class  who  demand  a  anyone  else,  and  knows  all  the  busi- 
good  newspaix'r.  We  contend  that  there  town  intirmtely. 

are  less  than  1(X)  homes  in  Dayton  which  •  Bnrkarn  was  in  Cincinnati  on 


AGAIN  SEEKS  MAYORALITY 

McKay  of  Tampa  Times  Champions  Re¬ 
form  of  City’s  Government 

T.\mi’.\.  Fla.,  Sept.  21. — D.  B.  McKay, 
owner  and  editor  of  the  Tampa  Daily 
Times,  has  qualified  as  a  candidate  for 
mayor  in  the  white  primary  to  be  held 
Oct.  4.  He  is  running  without  opposi¬ 
tion.  Mr.  McKay,  who  has  for  many 
years  owned  and  edited  Tampa’s  oldest 
newspaper,  has  been  active  in  all  muni¬ 
cipal  matters.  For  ten  years  he  served 
as  mayor  before  the  adoption  of  the 
present  commission-manager  form  of 
government.  Having  bitterly  opposed 
the  change  from  the  old  council  form, 
lie  recently  succeeded  in  having  a  charter- 
board  elected  to  revise  the  city’s  gov¬ 
ernment.  In  the  charter-board  election 
Mr.  McKay  was  chosen  as  one  of  the 
board,  and  was  subsequently  made  chair¬ 
man.  The  election  for  ratification  or  re¬ 
jection  of  the  proposed  new  charter  is 
to  be  held  shortly,  and  its  adoption  is 
being  forecast  by  those  acquainted  with 
the  political  strength  of  the  publisher. 

In  the  event  of  the  new  charter  being 
adopted,  as  now  seems  assured,  Mr.  Mc¬ 
Kay  has  stated  he  will  not  be  a  candi¬ 
date  for  mayor.  In  the  primary  of  (Dct. 
4  he  is  running  for  the  nomination  for 
the  post  of  mayor-commissioner  and  two 
of  his  personal  and  political  friends  are 
seeking  nomination  as  commissioners, 
both  like  Mr.  McKay,  without  opposition. 

HOST  TO  LEGION  DELEGATES 

Chicago  News  Holds  Open  House  in 

Paris  Office  to  American  Visitors 

The  office  of  the  Chicago  Daily  Xews 
('ll  the  Place  de  I’Opera,  in  the  center  of 
Paris,  served  as  the  observation  post  for 
dozens  of  American  visitors  at  the  review 
of  the  American  Legion  parade,  which 
was  cheered  by  the  greatest  gathering  of 
Parisians  since  the  victory  demonstration 
following  the  World  War. 

The  office  maintained  “open  house”  all 
day.  The  staff,  in  addition  to  writing  a 


running  story  of  the  events  from  the  win¬ 
dows  and  receiving  messages  relayed  by 
telephone  from  observers  along  the  march 
and  sending  messenger  boys  to  the  cable 
offices,  answered  inquiries. 

The  hospitality  of  the  Daily  News' 
Paris  office  even  extended  to  the  removal 
of  the  “no  smoking  allowed”  sign  which 
had  hung  in  the  office  since  its  inaugura¬ 
tion  many  years  ago. 

SAYS  M.  D.’»  SHOULD  ADVERTISE 

Objects  to  Leaving  Tremendous  Power 
of  Press  to  Quacks 

Physicians  should  advertise  instead  of 
leaving  “the  tremendous  power  of  news¬ 
paper  publicity  as  a  terrible  weapon  in 
the  hands  of  quacks  and  charlatans”  in 
the  opinion  of  Governor  I'red  W.  Green 
of  Michigan. 

.■\ddressing  the  Wayne  County  Medical 
Society,  Detroit,  this  week  Governor 
Green  said : 

“I  am  not  pleading  that  you  use  the 
newspapers  for  your  own  sake.  You 
do  not  need  it.  But  I  ask  it  for  the  sake 
of  the  public.  Perhaps  you  will  say  that 
the  public  should  discriminate,  but  too 
much  cannot  be  expected  of  us  laymen  in 
the  matter  of  discriminating  intelligence.” 

ARRESTED  FOR  UBEL 

Frederick  L.  Bagby,  editor  of  the  I'lah 
Statesmen,  a  political  weekly  published  in 
Salt  Lake  City,  was  arrested  recently  on 
a  charge  of  criminal  libel  growing  out 
of  an  editorial  published  a  few  weeks 
ago  in  which  he  criticised  county  officials. 
Bagby  was  subsequently  released  on  $1,000 
bond. 

GOLD  MEDALS  FOR  ARCHITECTS 

Raymond  M.  Hood  and  John  M.  How¬ 
ells  were  presented  with  the  gold  medal 
of  honor  of  the  Chicago  chapter,  .\mer- 
ican  Institute  of  .Architects,  September 
13,  for  their  design  and  execution  of  The 
Tribune  Tower  of  the  Chicago  Tribune. 
This  is  the  fifth  time  the  honor  has  been 
conferred  in  the  last  twenty  years. 


are  less  than  1(X)  homes  in  Dayton  which  l^wrkarn  was  in  Cincinnati  on 

are  not  receiving  a  Dayton  paper.  Wwlnesday  this  week. 

“It  has  proveci  in  other  cities  where  the  ‘’"’I  ring,  Mr. 

Shopping  News  has  been  published  that  in 

time  newspaper  linage  has  Ixien  affected.  ^lahoney  and  F.x-Governor  Cox,  were 
We  feel  that  if  a  Shopping  Xews  was  amoii^g  those  watching  the  Dempsey-Tun- 
slarted  in  Dayton  we  would  experience  a  fi.*?ht  m  Chicago  on  Thursday, 

noticeable  decrease  in  Sundav  linage  and  _ _ _ 


it  would  also  affect  our  evening  papers  as 
well  as  the  morning.” 

.As  the  fight  begins  Ixith  sides  are 
cocky. 

One  merchant  leader,  who,  however  de¬ 
clined  to  allow  his  name  used  in  connec¬ 
tion  with  it,  .said : 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  836  Exchange  Ave.,  Chicago, 
IlL 

NO  CHARGB  TO 
EMPLOYERS 


On  the  Spot 

Editor  &  Publisher  is  on  the  desk  of  prac¬ 
tically  every  Publisher  in  the  country  and  it 
reaches  also  his  wide-awake  Executives.  To 
these  people  our  Classified  page  is  of  particu¬ 
lar  value. 

Classified  messages  call  for  action  to-day 
and  do  not  suggest  deferred  decision,  conse¬ 
quently  the  man  seeking  Employment,  the 
manufacturer  of  Equipment,  and  Supplies 
or  the  owner  of  Advertising,  Circulation  or 
Editorial  Services  find  our  Classified  a  point 
of  contact  with  the  Buyer  that  produces  quick 
results. 

Classified  Service 

Editor  &  Publisher 
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Editor  &  Publisher’s 

MARKET  GUIDE 

for  1928 


will  be  one  of  the  most  eagerly  welcomed  and  constantly 
used  business  publications  of  the  year. 

The  advertising  and  sales  managers  of  most  of  the  lead¬ 
ing  users  of  newspaper  space  in  the  country;  and  the 
space-buyers,  account  executives,  research  directors  and 
firm  executives  of  practically  all  the  important  Agencies 
will  keep  this  book  on  their  desks  from  the  day  it  is  pub¬ 
lished  until  the  day  its  successor  appears.  They  will 
make  its  data  the  basis  of  all  their  newspaper  campaign 
planning  and  newspaper  space  placing. 

Isn't  it  JUST  THE  PLACE 
Sor  you  to  talk  YOUR 
newspaper  to  them? 

They  will  want  to  know  about  your  newspaper,  too.  For 
the  study  of  Markets  and  decisions  on  Media  go  hand  in 
hand — neither  is  complete  without  the  other. 


The  1928  Market  Guide  will  go  to  every  subscriber  to  the  entire  EDITOR  8C 
PUBLISHER  service  with  one  of  the  November  issues.  Forms  close  in  less 
than  a  month.  This  Coupon  below  answers  all  your  questions — it  makes  it 
easy  for  you  to  reserve  your  space.  Use  it,  please — TODAY! 


City  State  Date 

EDITOR  &  PUBLISHER,  1700  Times  Building,  New  York,  N.  Y. 

Gentlemen:  The  undersigned  hereby  authorizes  EDITOR  &  PUBLISHER  to  reserve  .  pages  of  advertising 

space  in  the  1928  Edition  of  the  Market  Guide  Number  for  which  we  agree  to  pay  the  sum  of  $ . 

It  is  understood  that  this  space  is  separate  from  and  extra  to  any  contract  we  may  have  at  present  or  contemplate 
during  the  next  twelve  months,  and  the  rate  is  understood  to  be  the  minimum  rate  for  such  space  in  this  Service  Edition. 

No  agreement  other  than  herein  specified  shall  be  binding  upon  the 
Editor  &  Publisher  Company;  or  the  advertiser. 

Instructions  _ _ _ _ _ _ _ 

(Signed)  - 

Name  of  Newspaper 


By 


Signature  and  Official  Position 

All  advertising  in  the  Market  Guide  it  sold  at  the  following  rates: 

$250  per  page;  $140  per  half  page;  $75  per  quarter  page;  $50  per  eighth  page;  and  .$30  per  sixteenth  page. 
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By  JAMES  MELVIN  LEE 


is  what  Paxton  Hibben  calls  his 
“Henry  Ward  Beecher:  An  American 
Portrait,”  released  by  the  George  H. 
Doran  Company,  on  Sept.  23.  Not  be¬ 
cause  the  author  has  been  a  newspaper  man 
for  many  years,  but  because  the  files  of 
contemporary  newspapers  were  so  largely 
used  to  counteract  the  growth  of  legend 
in  writing  the  life  of  Beecher.  In  the 
same  W'ay  that  Claude  G.  Bowers,  of  the 


- jr  in  News.”  This  fashion  expressed  in  bergh  dispatches,  atwrding  to  Mr.  Bent, 

k,  •  \\  musical  terms  is  “The  Saxophone  of  was  that  some  of  its  advisers  had  ‘V 

j|3  I  LJ  Sex.”  littled  trans-octanic  flights  and  non 

W|1  Vlr  other  things  are  discussed  in  the  wished  to  draw  a  red  herring  across  the 

I  article,  such  as  the  modern  interest  in  trail.” 

^  I  <5^  scientific  news — something  which  news-  The  concluding  thought  which  Mr. 

^  I  I  I  I  paper  publishers  have  been  far  tardier  to  Bent  wants  to  leave  with  his  reader  is; 

recognise  than  publishers  of  bwks.  _  inflatiin  of  m,atter  apjtealing  to  una». 

-  Mr.  Bent  next  takes  up  for  discussion  cious  passions  and  liungers  continues.  The  news 

PI  VIM  ICC  this  memorandum  which  the  elder  Joseph  which  startles,  thrills  and  entertains  is  stiB 

nnr-P  rliVtatpH  for  a  subordinate’  hlown  up  as  vigorously  as  the  top  bal.oon  of 

rulltzer  once  dictateo  tor  a  sUDorninaie .  ,  Marie’s  visit.  Thus  does  the  Amerioan 

pathetic  letters  to  her  husband,  written  between  What  is  original,  distinotiye.  dramatic  ro-  press  exen.plify  day  by  day  the  grandiogt 

1S(j6  and  1870,  from  whose  lines  peered  the  mantic.  thrilling,  unique,  curious,  quaint,  hu-  the  hrobdingnagian  art  of  ballyht.o. 

tragic  story  of  her  struggle,  her  frantic  be-  mi.rous,  odd,  apt  to  l<e  t.alked  about,  without  •  u'  ii  c 

w  ilderment  and  her  despair.  The  same  journal  shocking  good  taste  or  lowering  the  general  Whether  one  agrees  With  all  the  points 
also  jiriiited  £lizal«th  t'ady  Stanton’s  cogent  tone,  good  tone,  and  almve  all  without  impair-  raised  by  Mr.  Bent  Or  not  does  not  affect 
analysis  of  the  whole  ugly  business  of  Plymouth  confidence  of  the  i>eople  in  the  truth  accerfinn  with  wbirb  tbU  c  m™™ 

t  hurch  s  activities  Indeed,  this  \\  estern  news-  ^^e  stories  and  the  character  of  the  paper  assertion  W  Itll  WhlCtl  this  Comment 

paper  set  a  pace  that  every  daily  in  the  country  reliability  and  scrupulous  cleanness.  op«ns— the  leading  article  Of  the  month 

W»1S  COfTlpcIlCQ  to  lOlloW  sod  Bisdc  tflC  QUCStlOH  TTlPfTlFw^T'Q  nrACe 

of  truth  or  falsity  in  the  Beecher  case  a  test  Then  this  comment  IS  made:  memDers  ot  the  worKing  press, 

of  American  honesty.”  The  heavier  stuff  *  ♦  * 

Not  only  in  the  Beecher  Scandal,  which  '"I's*  "^‘h  sex.  violence,  conflict,  mystery  rpuE  Gridiron  Qub  of  Washington  i. 

Chester  S  lord  of  the  old  i  savs  ^“spense;  one  of  these,  or  a  ccmbination  I  nc.  uriairon  ^luo  oi  w  asnington  u 
^hester  s.  Lora,  oi  the  oia  says  newspapers  need  not  contain  a  itself  put  on  the  coals  for  a  good  roast 


A  NEWSPAPER  man's  biography”  pathetic  letters  to  her  husband,  written  between 
s..Ues4.  IHbt  End  1870,  from  whose  lines  peered  the 


tr.ijjic  story  of  her  struggle,  her  frantic  be* 


paper  set  a  pace  that  every  daily  in  the  country 
was  compelled  to  follow  and  made  the  question 
of  truth  or  falsity  in  the  Beecher  case  a  test 
of  American  honestv.” 


recognize  tnan  puDiisners  oi  dwks.  ^  inflaticn  of  matter  api>ealjtig  to  unuoo 

Mr.  Bent  next  takes  up  for  discussion  cious  passions  and  hungers  continues.  The  news 
this  memorandum  which  the  elder  Joseph  '^hich  startles,  thrills  and  entertains  is  stiu 
nnrp  fnr  a  Qiihnrdinate  *  blown  up  as  vigorously  as  the  top  bal  oon  of 

rulltzer  once  dictateo  tor  a  sUDorninaie .  ,  Marie’s  visit.  Thus  does  the  Ameri:»n 

What  is  original,  distinetiye,  dramatic  ro-  press  excn.plify  day  by  day  ihe  grandio,. 
mantic,  thrilling,  unique,  curious,  quaint,  hu-  the  hrobdingnagian  art  of  ballyht.o. 
mi.rous,  odd,  apt  to  lie  t.alked  about,  without  .1,,  t.  •  l  11  1 

shocking  good  taste  or  lowering  the  general  «'  nether  one  agrees  With  all  the  points 

tone,  good  tone,  and  almve  all  without  impair-  raised  by  Mr.  Bent  Or  not  does  not  affect 
ing  the  ccnfidence  of  the  ,.eople  in  the  truth  jj^e  assertion  with  which  this  Comment 
of  the  stones  and  the  character  of  the  paper  '-''"‘“an 

for  reliability  and  scrupulous  cleanness.  op«ns  the  leading  article  Oi  the  month 

T1...„  tbic  Jc  members  of  the  working  press. 


uscu  lu  Hiuiiicrdci  iiil  },ru\\ui  01  icgciiu  ^  ^  Olllv  ill  the  Beecher  Scandal  which  must  deal  with  sex.  violence,  conflict,  mystery  rnjjp  ("'t-trl.Vr.n  nf  W-jcbJr,™. 

m  writing  the  life  of  Beecher.  In  the  "/‘"a  of  he  oH  ^,1  savs  suspense;  one  of  these,  or  a  ccmbination  THE  Gridiron  Qub  of  Washington  u 

same  W'av  that  Claude  G.  Bowers,  of  the  h"™  ^  A  oia  akm,  says  5^^.^  newspapers  need  not  contain  a  itself  put  on  the  coals  for  a  good  roasi  . 

Ncu>  York  Ev»wig  World  made  free  use  '‘’I  more  public  excitement  and  more  Hue  of  useful  inf..rmation.  by  Raymond  S.  Tompkins  in  the  Amen- 

of  the  files  of  the  Natimml  Gacetie,  the  Unt  thro?!ohout  hif^nrPvJntlVion  of’^Honrv  ‘s  at  the  reported  can  Mercury  for  October.  This  panning 

Ward  BeSier’s  life,  xMr.  Hibbe^  makes  wave”  among  school  and  college  carries  the  head,  “Princes  of  the  Press.” 

pities  Gacette  and  other  journals  of  the  students.  A  shot  is  aimed  at  those  news- 

day  ni  writing  his  “Jefferson  and  Hamil-  Jq  regard  to  Beecher’s^arlv  Papers  which  print  odds  and  guesses  I  -|| 

ton,  Mr.  Hibben  checks  ffie  myths  Jlhat  the^  slaverv  nupgtTon  Mr  o"  ^orse  races.  The  amount  of  space  Our  Customers  IVrite  Our  Ads 

m^tlf TbuWTh'l^'the^^^^  Kei^eiates  ffiat  h^  sp^^  g--  of  Diaries  W.  Eliot  - 

mouth  Church  the  files  of  The  I  tide-  UuntintT  fnr  a  filp  nf  an  nh<;riirp  rpliffimis  ex-president  of  Harvard,  and  that  of  ^1  T'lliiirc 

pendent,  the  Indiana  State  Journal,  the  .  ki  ?  ..-hirh  Hunrv  Ward  Reerher  Pudolph  Valentino  is  rehashed.  Some-  RUSSEI  .1 Ki.,  TIMES 
Cincinnati  Post  and  the  New  York  Times,  edS  for  ^  w  mZths  ''hat  startling,  however,  is  the  discus-  Sava— 

7n/i«)ic  and  //miW  of  the  davs  of  Ray-  edited  tor  a  tew  mimths  while  he  was  a  .  ^  Lindbergh’s  flight  was  Says 

bandied  by  .Wican  nlwspapejs. ,  ^he  paper  turned  on.  by  on. 


Our  Customers  IVrite  Our  Ads 


mond,  Greeley  and  the  elder  Bennett. 

Of  the  revivication  of  the  country  that  r  .i  •  j  xc  aoe 

followed  the  Civil  War,  Mr.  Hibben  same  period,  Mr.  ^P^ 

writes  ■  Hibben  came  upon  some  of  Mr.  Beecher  s 

editorials  reprinted  from  the  Journal,  -"cinj 
Joseph  Medill.  E.  L.  Godkin,  which  gave  the  clue  he  was  in  search  of 

Charles  A.  Dana  were  men  of  the  new  order.  .  n  ri.  i  r>  u  >  j  Am, 

Their  minds  cut  through  sentimentality  like  a  Henry  \V  ard  Bcccher  S  attitude  towards  v-,,,  i 


Speaking  on  this  point  Mr.  Bent  says 
of  the  return  voyage  on  the  U.  S.  S. 
Memphis,  flagship  of  Vice  Admiral  Bur- 


knife  in  cheese.  They  did  not  care  a  fig 


to  Henry  Ward  Beecher’s  attitude  towards  *ljf.  espalier  men  aboard  w.is  the 

I  •  i_*  A  'T'l  •  \c7v  York  Time's  reijorter  who  was  writing  the 

slavery  in  his  younger  days.  This  was  aviator’s  “signed”  stories  (The  stories  were 


whether  Beecher  had  committed  adultery  or  not  followed  up  by  an  examination  of  the  printed  in  thirty-odd  newspapers,  and  presum- 
iwiiers  of*  Ai^ricr"were"^deter^ned'^'that' the  of  Political  Beacon,  of  Lawrence-  ably  were  accepted  as  coming  froni  Lindbergh 

[acts  should  not  lie  ’deliberately  perverted  merely  burgh,  Ind.,  where  Beecher  had  his  first  fjhat  ^thdr'^  m’^terial’’ w^as^'censorld  ^'’EVeti 

•piihlirsill^ull-nol  Kc'Jd-Mo^^=  fhe  iTui‘tin*m‘u:rh::;^Te 

fraud  for  the  Iiendlt*  of^the  scrip-holders  of  GrecncOStle  (Illd.)  VtSttOT  znd  tht  Brook-  Bagley.  Not  since  the  end  of  the  World  War 
I’lvmouth  Church.”  Ville  (Ind.)  American,  and  step  by  step  American  new.spaper  man  submitted 

1  j  r  TT  \\T  j  n  censorship.  Whnt  was  the  Aavy  s  inte^'est 

The  Beecher-Tilton  scandal  of  1874-  .  Hcnr\  Ward  Beechers  storv’  Lindbereh  was  not  consulted  as 


in  this  story’  Lindbergh  was  not  consulted  as 


1875,  to  which  reference  is  made,  received  youthful  .\bolitionism  was  probed  and  the  to  what  should  1,e  deleted.  The  Commander 

nrnhahlv  mor,.  nuwsnaner  snac,.  than  Las  truth  la'd  bare.  ...  A 


probably  more  newspaper  space  than  has 
ever  been  accorded  any  single  private 


Similiary,  through  a  study  of  English  ;he^*A^“K;in"pubi’ic!''”  ’*”*’*"  *" 


event  in  history.  The  testimony  alone  at  I!fvth^^rHenrv”war!?Bp^hW’i^in^^^^  "^he  interest  of  the  Navy  in  the  Lind 
the  trial  of  Tilton  vs.  Beecher,  in  Brook-  tnyth  of  Henry  ''ard  Beechers  triumph 


lyn  City  Court,  ran  to  over  a  million  tinolficial  “Miniver  Plenipoten- 

words,  and  was  printed  at  length  in  the  launched  by  Oliver  Wendell 

leading  dailies.  Of  this  case,  Mr.  Hibben  ^ohnes  in  the  Atlantic  Monthly  m  1874, 
gayg  .  '  IS  dispelled. 

Over  fifty  daily  and  weekly  newspapers 
papeVofThe  Unded*’sty«Tat“i^^^^^  SOUrces  cited  in 

anything  siiecific  about  Beecher’s  trouble  with  Mr.  rliblien  s  Henry  Ward  Beecher .  An 
Tilton  had  come  out.  Victoria  Woodhull  peddled  American  Portrait.” 
her  slorv  of  Beecher’s  adultery  from  news- 

Iiaper  office  to  newspaper  office,  and  found  no  ♦  ♦  * 

takers.  Mr.  Beecher  was  approaching  sixty. 

flis  life  had  been  a  singularly  useful  one.  Even  (PHE  magazine  article  of  the  month, 
the  newspapers  that  disagreed  fundamentally  i  o,-,. 

with  his  political  views,  his  theological  tenets. 


SO  far  as  newspaper  men  are  con- 


his  social  theories,  and  called  him  a  ‘pulpit  CCrncd,  is  “The  Art  of  Ballyhoo” 


mountebank’  felt  that  he  was  entitled  to  the 
benefit  of  the  doubt.” 

When  the  scandal  finally  broke,  “noth¬ 
ing  since  the  outbreak  of  the  Civil  War 
has  excited  such  intense  interest  all  over 
the  United  States,”  said  the  Brooklyn 
Argus.  “All  the  papers,  from  Brooklyn 
to  the  smallest  hamlet  in  Oregon,  are 
anxious  to  know  the  truth.” 

It  was  particularly  in  the  newspapers 
outside  of  New  York  that  the  Beecher- 
Tilton  case  w'as  handled  with  enterprise, 
according  to  Beecher’s  latest  biographer: 

“The  Chicago  Tribune  published  Mrs.  Tilton’s 
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Silas  Bent  in  Harper's.  A  more  de¬ 
scriptive  head  would  have  been  “Fashions 
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Over  400  newspapers  discovered 
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Mr.  Tompkins  starts  his  hre  with  such 
chips  as : 

Of  all  American  journalists,  the  leader  in 
abilit.'  _  and  position  is  popularly  thought  to  be 
the  Washin^on  correspondent;  and  of  all  the 
Washington  correspt ndents  the  men  who  form 
the  Inner  Circle,  the  members  of  the  Noble 
Inside  Guard,  are  those  who  belong  to  the 
Gridiron  Club. 

What  are  the  duties  of  the  Washing¬ 
ton  correspondent?  Here  is  the  answer 
given  in  the  article: 

Frequently,  it  is  true,  their  journalistic  duties 
are  so  simple  that  they  could  te  performed 
efficiently  by  a  twenty-yearold  cub  reporter. 
Qtiite  often  there  is  little  to  do  but  collect 
the  “black  sheets’’  or  carbon  copies  of  stories 
that  other  correspondents  have  written,  change 
a  few  ends  .and  i'Hts  for  purpose  of  disguise, 
and  put  new  “by-lines”  over  them.  Any  schctJ- 
boy  reasonably  skilled  at  snitching  information 
from  a  seat-mate’s  examination  paper  would 
be  ashamed  to  take  pay  for  work  like  this. 
But  the  Washington  correspondent  has  other 
duties,  too,  and  some  of  them  are  far  more 
complex.  At  times,  indeed,  his  job  takes  on 
the  serious  complications  that  used  to  attend 
the  functioning  of  a  high-powered  wine  sales¬ 
man.  He  has  Cabinet  officers  to  call  upon,  and 
Sen.itors  and  Congressmen  to  take  lunch  with, 
and  occasionally  there  is  a  President  with  whom 
it  is  his  great  good  fortune  to  exchange  smart 
cracks. 

After  chatting  pleasantly  about  the 
emblem  of  the  Gridiron  Club  and  the 
“grandiose  and  romantic”  legend  of  that 
organization,  Mr.  Tompkins  finally 
reaches  the  two  banquets  that  are  held 
each  year — banquets  where  reporters  are 
never  present.  He  then  takes  up  the 
exception — “the  only  time  any  speaker 
actually  said  anything  worth  printing.” 
Before  doing  so,  however,  he  makes  this 
comment : 

No  President  but  one  ever  said  anything  in 
a  Gridiron  speech  that  he  couldn’t  have  said 
in  an  address  of  welcome  in  the  East  Room  to 
the  members  of  a  Boys’  Cern  Club  from  Iowa. 
No  foreign  Ambassador  ever  has  told  a  Grid¬ 
iron  Club  in  'emi-annual  conven'ion  assembled 
anything  he  wouldn’t  have  told  his  butler.  No 
Senator  ever  has  said  anything  at  the.'^e  din¬ 
ners  that  he  coiddn’t  have  said  to— but  as  to 
the  Senators,  one  exception  must  be  noted,  and 
this  involves  also  the  one  President  who  ever 
let  himself  go  at  a  Gridiron  dinner. 

That  exception  was,  of  course,  the  tilt 
between  President  Roosevelt  and  Senator 
Joseph  B.  Foraker  over  the  Brownsville 
affair  of  1906.  Foraker  had  stood  by 
the  dismissed  negro  soldiers  (the  whole 
story  is  told  by  J.  Fred  Essary  in  his 
book,  “Covering  Washington,”  which 
was  reviewed  in  detail  in  “Our  Own 
World  of  Letters”).  The  scrap  between 
Roosevelt  and  Foraker  was  so  exciting 
that  the  correspondents  present  threw 
the  ancient  principle,  “Reporters  are 
never  present,”  into  the  ashcan  and  sent 
their  newspapers  a  full  account.  Since 
then,  according  to  Mr.  Tompkins,  there 
has  never  been  anything  at  a  Gridiron 
dinner  that  would  be  worth  a  stick  of 
type  in  a  small  rural  weekly. 

The  rest  of  the  article  is  devoted  to 
the  ordinary  banquets  of  the  club,  and 
the  character  of  the  audience  present. 
The  postscript  slips  into  the  broiling 
utensil  the  reports  of  the  reception  to 
Lindbergh  by  the  National  Press  Qub. 
This  welcome  to  Lindbergh,  like  the 
banquet  of  the  Gridiron  Qub,  is  done 
to  a  brown. 


THOSE  who  edit  and  make  rural 
weeklies  ought  to  find  much  that  is 
worthwhile  in  “Technical  Writing  of 
Farm  and  Home”  (Journalism  Publish¬ 
ing  Company,  Ames,  Iowa)  by  the  trio 
of  authors — F.  W.  Beckman,  Harry  R. 
O’Brien,  and  Blair  Converse. 

Mr.  Beckman  is  managing  editor  of 
The  Farmer’s  IVife  and  was  at  one  time 
■anaging  editor  of  the  Des  Moines 
Agister-Leader.  Mr.  O’Brien,  who  at 
one  time  was  on  the  staff  of  the  Country 
Gentleman,  is  now  in  charge  of  instruc¬ 
tion  in  Agricultural  Journalism  at  Ohio 
State  University.  Mr.  Converse,  at  one 
time  night  telegraph  editor  of  the  Mil¬ 
waukee  Journal,  is  now  head  of  the 
Technical  Journalism  Department  of 
Iowa  State  College. 

The  book  is  divided  into  two  parts. 
One  takes  up  the  news  of  agriculture 
*nd  the  home  and  the  other  discusses 
the  preparation  of  feature  articles  in  the 
Bme  field.  In  Part  II,  however,  there 
ij  a  chapter  which  deals  with  publicity 
■d  publicity  relationships  and  another 
which  takes  up  the  ethical  and  legal 
*»pects  of  technical  writing. 


The  appendi-x.  technically  called  Part 
HI,  is  a  collection  of  illustrative  stories. 
These  stories  have  been  remarkably  well 
chosen  .and  are  more  useful  to  students 
and  writers  because  of  the  comments 
made  by  the  authors  after  each  story. 

To  make  the  volume  more  useful  as 
a  text  book  in  institutions  offering  tech¬ 
nical  instruction  in  agricultural  journal¬ 
ism  numerous  assignments  are  listed  at 
the  conclusion  of  the  various  chapters. 
Messrs.  Beckman,  O’Brien,  and  Converse 
have  covered  their  own  assignment  with 
credit  to  themselves. 


'T'O  promote  the  efficient  ailministra- 
tion  of  justice  The  Journal  of  the 
Ameriean  Judieature  Society  is  published 
bi-monthly  under  the  auspices  of  the 
Law  Department  of  the  University  of 
Michigan  and  the  School  of  Law  of 
Northwestern  University.  One  of  the 
leading  articles  in  the  current  issue. 
“Justice  Endangered  by  Sensational 
Press,”  puts  the  blame  squarely  up  to 
the  judges  for  the  excesses  of  indecency 
in  certain  cases.  The  article  also  takes 
•American  newspapers  to  task  for  not  re¬ 
porting  court  decisions  more  accurately, 
even  where  there  has  been  no  attempt 
to  be  sensational. 


\  RE  college  courses  in  journalism 
worthwhile?  James  L.  Ford,  who 
used  to  review  books  for  the  Neiv  York 
Herald,  seems  to  answer  this  question 
in  the  negative  in  the  article  which  he 
prints  in  ScrilmeFs  Magazine  for  Sep¬ 
tember. 

Such  courses  are  not  worthwhile  be¬ 
cause  the  .American  press,  as  it  exists 
today,  is  not  worthwhile,  according  to 
Mr.  Ford.  Those  who  complete  their 
courses  and  obtain  jobs  on  daily  news¬ 
papers  will  spend  much  of  their  time 
with  the  ear  to  the  telephone  receiver 
listening  to  press  agents.  The  news¬ 
paper  owner’s  most  valuable  asset  is  his 
space,  but  this  is  cheerfully  given  away 
to  any  press  agent  who  can  worm  his 
way  into  the  editorial  rooms  and  take 
it — at  least  that  is  what  Mr.  Ford  says 
in  his  article  which  is  more  of  an  indict¬ 
ment  of  American, journalism  than  it  is 
of  technical  instruction. 


WILLIAM  H.  SEWARD  when  he 
”  was  retained  by  Horace  Greeley  to 
defend  a  libel  suit  brought  against  the 
latter  by  the  distinguished  novelist, 
James  Fenimore  Cooper,  prepared  an  ex¬ 
cellent  memorandum  on  the  subject  of 
libel.  It  will  be  found  in  Vol.  I  of 
“Reports  of  Cases  Argued  and  De¬ 
termined  in  the  Supreme  Court  and  in 
the  Court  For  The  Correction  of  Errors 
of  the  State  of  New  York”  by  Hiram 
Denio.  In  the  law  office  this  volume  is 
known  as  “Denio’s  Reports,  No.  1.”  The 
case  of  James  Fenimore  Cooper  vs. 
Greeley  &  McElrath  of  the  Nnv  York 
Tribune  begins  on  page  347. 

♦  ♦  * 

ALL  those  who  are  familiar  with  the 
stuff  that  Sally  MacDougall  prints 
in  the  Sunday  edition  of  the  ATerv  York 
World  will  want  to  read  her  charming 
story,  “Wild  Music”  a*bit  of  fiction  that 
appears  this  month  in  Harper’s  Maga 
sine. 


CH  ARLES  BAKER,  editor-in-chief  of 
The  Newspaper  World  of  London,  is 
still  in  the  harness  though  now  76  years 
old.  One  of  the  features  which  he  com¬ 
piles  for  The  Newspaper  World  ii 
“Novelists  on  Newspaper  Men.” 

In  this  series  Mr.  Baker  prints  com 
ments  about  the  press  and  those  who 
make  it  as  they  may  be  found  in  Eng 
lish  fiction.  Novels  from  which  eX' 
tracts  have  been  taken  include  “The  Way 
of  the  World”  by  David  Christie  Mur¬ 
ray  ;  “Pendennis”  by  William  Make¬ 
peace  Thackeray;  “A  Hind  Let  Loose” 
by  C.  E.  Montague;  “Mightier  than  the 
Sword”  by  Alphonse  Courlander ;  “The 
Street  of  .Adventure”  by  Philip  Gibbs; 
“When  a  Man’s  Single”  by  Sir  James 
Barrie;  “The  Light  That  Failed”  by 
Rudyard  Kipling;  and  “The  Man  Who 
Dreamed  Right”  by  W.  Holt  White. 


Merchandising 
Furniture  in  Illinois-- 


Furniture  manufacturers  will  find  Illinois 
a  highly  responsive  market.  In  the  first 
place,  Illinois  is  a  state  of  home  owners 
whose  people  take  great  pride  in  the 
beauty  and  comfort  of  their  homes. 
Some  of  the  most  beautiful  residential 
districts  in  the  world  are  found  in  the 
large  cities  of  Illinois. 

It  is  a  comparatively  easy  proposition  to 
merchandise  furniture  in  this  state,  for 
the  wholesale  and  retail  outlets  are  so 
numerous  that  every  furniture  manu¬ 
facturer  can  find  real  dealer  and  jobber 
co-operation>  If  he  sells  to  the  jobber 
only,  there  are  over  153  jobbers  who 
will  be  interested  in  featuring  his  line. 
If  he  sells  direct  to  the  dealer,  there  are 
nearly  3,000  furniture  stores  thruout 
the  state  dealing  exclusively  in  furniture. 

With  the  aid  of  the  newspapers  listed 
below  not  only  can  you  reach  the  furni¬ 
ture  buyer  of  Illinois,  but  you  can  get 
the  full  co-operation  of  both  jobber  and 
dealer.  If  you  want  specific  facts  on  the 
furniture  trade  in  Illinois,  write  to  these 
papers. 
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125,007 

.26 

.24 

••Freeport  Journal-Standard.... 

.(E) 

9,791 

.05 

.05 

t Joliet  Herald  News . 

.(E) 

20,107 

.07 

.07 

fMatton  Jonrnal  Gazette . 

.(E) 

5,857 

.04 

.04 

••Moline  Dispatch . •  • 

.(E) 

12,292 

.05 

.05 

••Monmouth  Daily  Review  Atlas. 

.(E) 

5,574 

.035 

.035 

••Peoria  Star . (S)  23,872... 

.(E) 

31,103 

.085 

.07 

••Waukegan  Daily  Sun . 

.(E) 

5,666 

.035 

.035 

•*A.  B.  C.  Statement,  March  31,  1927. 


fGovernment  Statement,  March  31,  1927. 
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BRITISH  NEWS  MEN 
WANT  51/2-DAY  WEEK 

Alto  Ask  for  Three  Weeks’  Vacation 
Yearly — Make  Demand  For  Fewer 
Juniors  on  Provincial 
Newspapers 


{Special  to  Editor  &•  Eiblisher) 

London. — In  conference  with  the  Hrit- 
ish  Newspaper  Society  recently  the 
National  Union  of  Journalists  put  for¬ 
ward  claims  for  a  resiular  five-and-a-half 
day  week  for  provincial  journalists,  and 
also  urged  that  the  numlx-r  of  junior  re¬ 
porters  in  such  offices  sliould  be  reduced 
to  the  proportion  of  one  to  six  on  daily 
papers  and  one  to  four  seniors  on  week¬ 
lies.  It  was  argued  hy  the  National  I’nion 
that  the  present  proportion  of  junior 
journalists  to  senior  men  in  country  of¬ 
fices  was  tineconoinically  high,  and  led 
to  subsequent  unemployment  of  the  ill- 
trained  juniors,  .^s  to  the  proposed 
regular  5V2  day  week  it  was  stated  that 
out  of  195  country  pajK-rs  only  73  had 
this  established  permanently,  and  of  these 
3,1  were  weeklies.  A  three  weeks'  holiday 
for  newspapermen  had  been  put  forward 
hy  the  National  Union  some  time  ago, 
and  out  of  195  papers  only  36  (  26  dailies) 
gave  three  weeks’  holiday.  .\n  alternative 
suggestion  was  the  iisuai  fortnight’s  holi¬ 
day  with  a  break  for  a  short  holidav 
in  the  winter,  and  very  few  papers  had 
adopted  this. 

The  representatives  of  the  National 
Union  of  Journalists  pointed  out  that 
their  memhers  were  determined  on  these 
points,  and  the  Newspaper  Society  was 
asked  for  an  early  decision  on  tlie  <iues- 
tions  raised.  The  Newspaper  Society  has 
since  circularized  its  members  to  find  out 
the  position  of  affairs  in  the  various  of¬ 
fices  as  regards  hours  and  holidays. 

COVERS  TWO  GAMES  AT  ONCE 


Reuters  Man  Reports  Polo  and  Tennis 
Together — Keeps  Ponies  Off  Courts 

“You  can’t  do  two  things  at  once”  is 
the  (ill  adage  that  is  often  disproved  in 
the  hustle  of  the  twentieth  century. 

On  Saturday,  Sept.  10,  the  first  of  the 
international  polo  matches  at  Meadow- 
brook  and  the  final  day  of  the  Davis 
Cut  at  Philadelphia  fell  the  same 
afternoon  at  almost  the  .same  hour. 
Reuters  News  .\gency  had  planned  to 
cable  several  thousand  words  covering 
each  event  to  foreign  newspapers, 
eagerly  awaiting  the  outcomes. 

Western  Union  connections  linking  up 
to  the  Trans-.\tlantic  cable  had  been  made 
both  at  Philadelphia  and  at  the  W'estbury, 
field,  and  an  operator  and  an  editor  were 
prepared  for  each  assignment. 

Hut  the  l)est  laid  plans  miscarry  and 
the  day  before,  the  tennis  editor  came 
down  with  flu.  .\nd  his  substitute  was 
away  on  vacation.  A  quick  decision  was 
made,  the  wires  at  Meadowbrook  and 
Philadelphia  were  cancelled  and  substi¬ 
tuted  by  similar  connections  to  Reuters 
New  York  office  in  Madison  .-\ venue,  and 
the  polo  editor  perforce  assuming  for  the 
day  also  the  mantle  of  tennis,  sat  facing 
two  typewriters  with  an  operator  on 
either  hand,  and  basing  his  story  on 
Associated  Press  copy,  simultaneously 
wrote  the  running  description  of  the  polo 
and  the  tennis  matches. 

Being  a  careful  fel^nv  by  nature'  he 
succeeded  in  keeping  the  horses  off  the 
tennis  court  and  racquets  off  the  polo 
field,  nor  did  he  confuse  sets  with  chuk- 
kers.  The  plan  worked  well,  both  opera¬ 
tors  were  kept  busy  all  afternoon,  the  two 
stories  flowed  evenly  into  Lt)ndon. 


ADD  AIR  RECORDS 

Former  Aviation  Editor,  Now  Press 
Agent,  Takes  Hurried  Course  in  Flying 

If  Charles  E.  Planck,  former  aviation 
editor  of  the  Detroit  1-rec  Press,  believes 
in  doing  a  thing,  he  believes  in  doing  it 
thoroughly.  I-ast  week  he  resigned  his 
job  at  Detroit  to  become  the  publicity 
director  of  Lunken  .^irixirt  for  the 
Embry-Biddle  Company  which  operates  a 


passenger  and  express  air  line  from 
Louisville  to  Cleveland  with  headquarters 
at  Cincinnati. 

Mr.  Planck  liad  been  with  tlie  Marines 
air  section  during  the  war  but  had  never 
gotten  any  farther  than  the  ground 
school.  Shortly  after  taking  his  new  job 
he  decided  to  learn  to  fly  in  order  to  he 
able  to  write  about  the  art  more  intelli¬ 
gently.  He  began  his  lessons  last  Wed¬ 
nesday.  On  Sunday  he  decided  to  try  a 
paracluite  jump  so  as  to  accumulate  a 
little  more  local  color  for  his  stories.  .\nd 
jump  he  did  from  an  altitude  of  a  little 
more  than  1.0<K)  feet.  This  week  he  has 
started  his  flying  in  earnest  and  expects 
to  solo  in  about  two  weeks. 

JUDGE  SUES  FOR  $200,000 

Libel  Action  Against  Tulsa  Dailies 
Based  on  Political  Ads 

The  World  Publishing  Comjxtny.  pub- 
lisher.s  of  the  Tulsa  ( Okla. )  World  and 
P.Z'eiiiiig  World  is  defendant  in  a  second 
libel  suit  instituted  hy  members  of  the 
Oklahoma  supreme  court  against  itself 
and  State  Representative  C).  ().  Owens  of 
'ITilsa.  growing  out  of  political  adver¬ 
tising  in  last  fall’s  campaign. 

Justice  J.  W.  Clark  is  plaintiff  in  the 
second  suit  in  which  damages  of  $201),- 
(K)()  is  sought.  .\  similar  sum  was  asked 
in  the  suit  filed  by  Justice  Fletcher  Riley, 
set  for  trial  in  Oklahoma  City.  Oct.  18. 


OKLAHOMA  MERGER 


Publisher  of  Daily  Ardmoreite  Buys 
Morning  Press 

The  .Infmorc  (Okla.)  Daily  Ardmore¬ 
ite.  afternoon  daily,  has  purchased  the 
Ardmore  Daily  Press,  morning,  and  is 
continuing  publication  of  both  news¬ 
papers.  .\  combinetl  Sunday  edition  is 
being  issued.  John  F.  Easley  is  pub¬ 
lisher  of  .Ardmoreite  and  Daily  Press, 
J.  .A.  Lloyd,  former  owner  of  the  Press, 
retires  from  the  newspaper  business  in 
that  city. 

The  consolidation,  it  was  stated,  “is  in 
line  with  the  nation-wide  trend  in  the 
newsiiaper  business,”  and  made  to 
eliminate  costly  competition  and  duplica¬ 
tion  of  effort. 


STARTS  AVIATION  COLUMN 

Interest  in  aviation  has  been  so  pro¬ 
nounced  at  AYorcester,  Mass.,  that  the 
Moniiiio  Teleyram  has  started  a  new  col¬ 
umn  of  news  under  a  one-column  box 
hea<l  captioned  "Worcester  .Airport 
Notes.”  The  comings  and  goings  of 
planes,  together  with  plans  and  develop¬ 
ments  of  the  local  field,  are  chronicled. 

A.  P.  DIRECTORS  TO  MEET 

The  next  meet  of  the  .Associated  Press 
board  of  directors  will  be  held  in  New 
York,  Oct.  5. 


PROMOTING  COMMUNITY  DRIVE 

The  press  of  the  valley  cities  of  west¬ 
ern  Washington,  in  conjunction  with 
business  and  civic  interests  are  fostering 
a  comprehensive  advertising  campaign  to 
.advertise  the  advantages  of  the  towns  of 
Kent,  .Auburn.  .Algona,  Puyallup,  .''um- 
ner,  Cfrting,  Buckley  and  Fnumclaw  .A 
recent  conference  was  held  at  Sumner, 
Wash.,  with  I'red  W.  Kennedy,  m.ma- 
ger  of  the  State  of  Washington  Press 
.Association  delivering  the  keynote  ad¬ 
dress. 


U.  S.  SEEKING  EDITOR 

The  I'c  rest  Service  of  the  U.  S.  De- 
partir.ent  of  .Agriculture  is  seeking  a 
technical  editor,  salary  $3,800  a  year. 
.Applications  must  be  on  file  with  the 
I'ivil  Service  Commission.  Washington, 
not  later  than  Oct.  4.  .Applicants  shouki 
be  not  more  than  45  years  of  age,  and 
shoidd  state  whether  entitled  to  prefer¬ 
ence  because  of  previous  military  or 
naval  service. 

64-PAGE  RADIO  SECTION 

The  .A’lNi’  York  Sun  on  Sept.  17  printed 
a  t)4-page  tabloid  Radio  Show  section  in 
connection  with  the  annual  Radio  Show. 
The  section  carried  5().0()()  lines  of  ad¬ 
vertising  which  the  Sun  claims  sets  a 
new  record  for  radio  advertising  in  a 
single  issue. 


Supplies  and  Equipment 


Halvorsen  Newspaper 
StiifHng  Machines 

are  now  being  used  by  many  of  the  leading 
newspapers  from  coast  to  coast  and  border 
border.  In  one  plant  the  machine  has  saved 
one-fifth  of  its  cost  in  six  months.  QPapers 
can  be  delivered  in  bbtter  condition  to  dis¬ 
tributors  and  to  the  readers. 

After  a  thorough  investigation  you 
tviU  want  to  invest 
W rite  for  full  purticulars 

NONPAREIL  MACHINE  COMPANY 
36  S.  Throop  Street,  Chicago 


Factory  Rebuilt  Presses 
for  Immediate  Delivery 

21- in.  Col.  Goss  High  Speed 
Octuple  Press. 

22- in.  Col.  Hoe  Right  Angle 
Sextuple  Press  with  colors. 

22-in.  Col.  Goss  Five-Decker 
40-page  Press. 

22-in.  Col.  Goss  High  Speed  4- 
Decker,  32-Page  Press. 

22-in.  Col.  Goss  High  Speed 
Octuple  Press. 

22-in.  Hoe  High-Speed  Super¬ 
imposed  Unit-Type  Octuple 
Press.  - 


Modern 

Composing  Room 
Furniture 

as  made  by  ns  will  speed 
op  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers*  supplies  or  write 
us  direct. 

Do  it  notv! 

HAMILTON  MFC.  CO. 
TWO  RIVERS,  WIS. 


BLANKETS 

of  all  kinds  for  aU  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

Yon  can  save  waste  paper,  in¬ 
crease  production  and  obtain 
better  printing  when  your  ma- 
chinet  are  properly  blanketed. 

We  specialize  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  and  thicknesses. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mats.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Others  for  Early  Shipment 
LET  US  KNOW  YOUR  WANTS 

The  Goss  Printing  Press  Co. 

Main  Office  &  Factory  Chicago,  III. 
New  York  Office  220  W.  42nd  St. 
San  Francisco  Office  646  Call  Bldg. 


Drive  anti  Control 
for 

Newspaper  Presses 

A  representative  in¬ 
stallation  on  a  Hoe 
press  is  a  75-h.p.,  a-c. 
equipment  driving  a 
sextuple  at  the 
Springfield,  III.,  State 
Register. 

GENERAL  ELECTRIC 


f. .teat,  most  easily  operated, 
most  accurate  and  durable  ^  flat 
casting  box  you  can  buy.  *  -• 
lectly  nalancra.  _New  deaig* 
up  oar  allows  for  quick 
when  regulating  thickness  o 
Positive  quick  lock  •  up  a> 
points  on  box  with  one 
movement.  Write  for  com 
catalog  of  Goas  Steceoty. 
Machtnery. 


THE  GOSS  PRI 
PRESS  CO.,  CHICAGO 
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EDITOR  &  PUBLISHER 
Classified  Advertising 
Information 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  T  mes  —  .40  pti  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  T  me  —  75  per  line 

4  Times  —  .60  per  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of  in« 
•ertion.  Minimum  Contract  space,  three 
lines.  The  Editor  8t  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver¬ 
tisement. 


EDITORIAL 

Correipondenti 


EMPLOYMENT 


EMPLOYMENT 


Situation,  Wanted 


Situation,  Wanted 


European  Articles— Englishman,  Staff  Corre- 
sioniicnt  Luiiilnn  and  New  \  ork  Dailies,  resi¬ 
dent  Js  years  ItaK.  St'ain.  France  and  Portugal, 
alTers  .emcc-.  Suliiect.:  I  inance.  Trade.  En- 
giticcriti^.  Political,  llemral  Inilustries.  Mar¬ 
tin.  Villa  Cristy,  (.isiiedalelti  Figure.  Italy. 


EMPLOYMENT 


Help  Wanted 


ADVERTISING 


Advertising  Salesmen  wanted  un  big  metro¬ 
politan  daily:  $25  weekly,  plus  commission. 
Future  assured  to  producers.  Write  particulars 
to  J.  G.  L..  C-982,  Editor  &  Publisher. 


Supplie, 


Shading  Sheets  for  Art  work  and  Uenday  ef¬ 
fects.  Bourges  Service,  Inc.,  144  West  52nd 
street.  New  York. 

BUSINESS  OPPORT^UNITIES 

Brokers 


Class  Paper  in  South  for  $15,000,  or  two-thirds 
interest  tor  $10,000.  F-stablished  high-grade 
publication  with  tine  opportunity.  Chance  for 
advertising  man.  ^  llarris-Dibblc  Co.,  345  Madt- 

son  Ave.,  New  York. _ _ 

Desirable  Weekly  and  Semi-Wetkly  Publica¬ 
tions — Occupying  e.\clus>ive  lield  in  the  follow¬ 
ing  states:  New  York,  New  Jersey,  Deiin- 

sylvania,  Alabama,  Illinois,  Kentucky,  Tennes¬ 
see.  Kansas.  All  of  these  publications  are  well 
established  and  earning  haiulsume  dividends  on 
price  asked.  J.  H.  Shale,  Times  Bldg..  New 

York. _ _ _ _ 

Middle  West  Properties — Exclusive  listings, 
Nc  damaging  publicity.  Personal  service  in 
every  deal.  Everything  contidential.  High 
grade  newspaper  bonds  for  sale.  Clyde  II. 
Knox,  851  Boad  of  Trade.  Kansas  (Tty,  Mo. _ 

Omar  D.  Gray,  Sturgeon,  Missouri,  News- 
fiaiier  broker,  writes:  ‘*Ju^l  back  from  California 
and  the  West,  where  1  vacationizeil  and  studieil 
newspapers  for  90  days,  and  1  find  on  my  desk 
this  morning  two  extra  good  propositions  which 
should  interest  prospectixe  newspaper  buyers. 
One  is  a  $50,000  daily,  exclusive  field,  which 
can  be  bought  for  around  $15,000  down.  The 
other  is  a  weekly  paper  in  city  of  3,500  in 
Arkan.sas,  clearing  $5,000  per  year  and  $5,000 
cash  will  handle. 

“If  you  want  to  buy  a  paper  anywhere  on 
the  earth  write  ami  tell  me  what  voii  want  ami 
how  much  cash  you  have  and  I  will  locate 
you.** _ 

Prosperoi'^  Daily  in  the  near  Southwest  of¬ 
fered  at  a  low  valuation.  Only  paper  in  city 
of  12,000  with  business  district  larger  than 
most  towns  of  25,000.  Trade  radius,  30  miles, 
comprising  100,000  white  population.  Gross  an¬ 
nual  business  $80,000,  netting  al)out  25%.  Most 
prosperous  era  in  history  of  community  imme¬ 
diately  ahead.  Price  only  $100,000.  including 
real  estate  worth  conservatively  $25,000.  Half 
cash  desired.  Have  personally  investigated  and 
recommend  unhesitatingly  as  good  investment. 
Prop.  1390x.  The  H.  F.  Henrichs  Agency, 
Litchfield,  HI. 


Loan  Wanted 

Anti-Klan  Democratic  newspaper  weekly 
wishes  loan  repayable  monthlv.  Address  C-948. 
Editor  &  Publisher. 


Advertisirg  Eplkltor,  for  evening  pai>er  neir 
(  hicago,  MuNt  l)c  a  man  uf  considerable  ex 
perience  in  space  selling  as  well  as  adeiit  in 
making  layouts  and  writing  copy;  iiermanent 
tiositiun  to  right  man.  State  age.  exiierience 
and  salary  exjiected,  C-988,  Editor  &  Pub¬ 
lisher. 

Advertising  Ejuecutive  for  metropolitan  daily 
newspaiier;  lietween  3(1  and  40  vears  of  age; 
thorough  knowledge  of  newspaiier  advertising 
essential;  must  have  exceptional  ability  in 
writing  convincing  letters,  pronounced  initiative 
and  successful  record;  exceptional  opportunity 
for  high-grade  man;  state  (lualifications  ami 
exTicrience  in  detail,  also  salarv  exi>ected. 
(  -984.  Editor  &  Piililisher. 

Circulation  Executive  for  metropolitan  daily 
newspaper;  age  lietween  3.5  and  45;  must  have 
forceful  personality  and  initiative,  sales  pro¬ 
motion  ability  and  successful  record;  thorough 
knowledge  of  newspat>er  circulation  essential; 
exceptional  opportunity  for  high-grade  man. 
(‘-983.  Editor  &  Publisher. 


Circulation  Manager,  experienced  on  morning, 
evening  and  Sumiay  papers,  famdiai  with  all 
delivery  systems,  promotion  and  A.  B.  C.  rec¬ 
ords.  Can  guarantee  improved  department. 
Moderate  salary.  References.  (1-971,  Editor 
&  Publisher. 

Circulation — Young  married  man  with  success¬ 
ful  record  on  four  tiublication>.  who  has  made 
intensive  study  of  circulation  svsum.  t»roniotion 
and  finance,  is  seeking  a  locatio.i  witii  paper 
that  will  afiord  him  a  ilefinite  ot»portunitv  for 
I*ersimal  progress  and  i  ermanence.  For  a  con¬ 
nection  with  the  right  pnbl.c.ition,  is  will.ng  to 
niake  some  salary  sacrir'cc  at  the  (».ttset.  W  ill- 
ing  to  i»ay  one-half  of  expense  in  going  tor  in 
terview.  Correspondence  invited  from  pu!» 
li-hers  in  cities  of  15<».0tM)  or  less.  ('-99(>.  Ed¬ 
itor  &  Publisher. 

Composing  Room  Supermtendent,  15  years'  ex¬ 
iierience  protlucing  morning,  afternoon  and  Sun- 
<lay  issues,  desires  change  to  afternotm  pai>er. 
Now  employed.  Write  ('-990,  Editor  &  Pub¬ 
lisher. 


News  Man- -25,  employed;  4  years’  experience 
all  beats  and  desk,  community  200.000.  available 
-oon.  College  graduate.  C-992,  Editor  &  Pub¬ 
lisher. 


Coirespondents  Wanted  in  all  major  cities  in 
United  States  and  (‘anada.  who  can  write  clear¬ 
ly  on  street  an<l  highwav  traffic.  Payment  on 
pnlilication.  Nation’s  Traffic.  Title  (luaranty 
Bl«lc.,  St.  Louis,  Mo. 


Cerrespondents  -National  Jewish  Daily  Wants 
('orresfiondents.  Everywhere.  lewish  Daily 
Bulletin,  621  Broadway,  New  York. 

Salesman- Partner  wanted  for  important  news¬ 
paper  editorial  and  circulation  feature.  .Must  l>e 
at  least  $10,000  man.  C-995,  E<litor  &  Puli- 
lisher. 


Situations  Wanted 


Newspapers  Wanted 


Weekir  in  growing 
control  of  small  daily, 
lisher. 


community.  Consider 
C-993,  Editor  &  Pub- 


'  CIRCULATION 


Promotion 


Ckculatio;*— When  quick,  additional  circulation 
coverage  eermes  necessary,  remember  that 
pur  twentj  years  in  this  one  line  ot  endeavor 
ii  your  pro- '  against  experimenting.  Write  or 
wire.  Pact  I  Coast  Circulation  Service,  Bell 
WRlock,  Ctn-  ^nati,  Ohio. _ _ 

Circulation  Builders— Blair  &  Austin,  1504  Cen¬ 
tre  ave.,  Reading,  Penn.  Originators  of  Sales- 
luanship  Club  Campaigns. _ 

Greatest  Results  per  Dollar  ext>ended  in  circu¬ 
lation  building  campaigns.  2.1  wars  nf  Icailer- 
jnip.  M'jqrs  Circ.  Organization.  Box  2SS. 
Waterloo.  '  f  ,.1. 

Superior  ^  -atTon  Builders— The  W.  S.  Ken¬ 
dall  Comp*.  !  J  104  North  Bailey  Ave.,  Louis- 
'dlle,  Kem  Jy.  The  circulation-building  or- 
2anization'W’<lit  has  set  the  standard  for  aggres- 
Mve,  succ<*  <l«il  circulation  campaigns  fer  nearly 

twenty  ye4^»<?’ _ 

TW  World’s  Largest  Circulation  Building  Or- 
--Ul*Mion--/r^  only  circulation-building  serv- 
-^'*^aperdom  furnishing  publishers’ 
—the  exact  results  of  'ts  every 
^opaign.  The  Charles  Partlcwe  Company, 
Occidental  Building,  Indianapolis. 


Advertising-  Is  this  .important  department 
functioning  as  sou  think  it  really  should?  I 
know  advertising;  how  to  pro<Iuce  results  and 
get  co-operation  that  means  dollars.  Prefer 
e.istern  section  hut  would  not  refuse  anv  iwst 
where  real  oi'iwrtunity  exists.  C-985,  Eilitor 
&  Piililisher. 

Advertising  Executive — 15  years’  experience 
directing  local,  inational  and  classified,  with  splen¬ 
did  record  in  ^ies  up  to  million  ixipiilatii.n. 
Prefer  connection  with  second  or  third  paper  re- 
(iniring  a  man  of  proven  ability,  initiative  and 
the  will  to  put  over  hard  propositions.  Com- 
lietent  organizer,  salesman  and  promotion  man. 
Write  for  record  and  interview.  C-991.  Editor 
&•  Publisher. 

Advertising,  display  solicitor,  young  man  2S 
years  of  age.  six  years  experience,  proven  re¬ 
sults,  good  references.  Available  immediately. 
Address  C-955,  Editor  &  Publisher. 

Advertising  Manager— Eight  years’  record  of 
success  in  selling,  promotion,  merchandising,  now 
eniiiloyed.  desires  new  connection  with  news- 
paiier.  agency  or  national  advertiser.  Young, 
college  graduate.  Has  energy,  initiative  and 
enthusiasm  that  insures  success.  C-997.  Editor 
Ik  Publisher. 

Art,  Photographic  Executive  of  16  years’  ex¬ 
iierience  with  largest  papers  in  the  East.  Has 
proiiuced  results.  Best  references.  Prefer  the 
West  with  paper  where  results  can  be  shown. 
Salary  and  living  conditions  first  consideration. 
C-987,  Editor  &  Piililisher. 

Business  Manager  or  assistant  to  active  pub¬ 
lisher.  Accountant  and  statistician.  Experience 
covers  advertising,  circulation,  financial  man¬ 
agement.  purchasing,  office  management,  credits 
and  collections,  control  of  mechanical  depart¬ 
ments.  Can  show  successful  record.  Excellent 
references.  Moderate  salary.  C-981,  Editor  & 
Publisher. 

Circulation  Manager — Reliable,  censistent  pro¬ 
ducer.  Familiar  with  all  systems.  15  years’ 
cxiicrience.  Best  of  references.  Willing  to 
prove  aliility.  Now  availalile.  C-986.  Editor 
S;  Piililisher. 

Circulation  Manager,  30  years  experience,  seeks 
change.  Record  of  successful  achievements  on 
largest  Metroimlitan  daily  newspapers.  C-953, 
Editor  &  Publisher. 


Editor  or  Business  Managei — Successful  pub¬ 
lisher,  disposing  of  property  Oct.  1.  will  con¬ 
sider  position  as  editor  or  business  manager 
small  daily.  Fifteen  years’  experience;  suc¬ 
cessful  record,  capable,  reliable.  Address  C- 
975,  Editor  &  Publisher. 

Financial  and  Business  Writer  of  broad  experi¬ 
ence  seeks  whole  or  part  time  connection  with 
paper,  magazine  or  financial  institution  requir¬ 
ing  publicity  or  financial  and  economic  reviews 
and  analyses.  Permanent  connection  desired. 
References  exchanged.  C-954,  Editor  &  Pub¬ 
lisher. 

In  Any  Capacity— Yoiutg  woman,  three  years’ 
experience  on  semi-weekly,  wants  position.  New 
York  or  vicinity.  College  graduate.  Expert 
stenographer.  C-976,  Editor  &  Publisher. 

Managing  Editor  with  two  successes,  best  of 
recommendations,  seeks  chance  to  strengthen 
fall  news  campaign  of  small  eastern  daily. 
Write  C-945.  Editor  &  Publisher. 

Managing  Editor  wishes  to  locate  in  the  cen¬ 
tral  West.  Now  has  place  but  desires  change. 
In  newspaper  work  over  twenty  years.  Ready 
to  move  on  month’s  notice.  Address  C-947, 
Editor  &  Publisher. 

Managing  Editor  now  employed  on  morning 
paper  desires  to  locate  on  afternoon  daily  in 
Pacific  Northwest.  Record  and  references 
gladly  furnished.  C-961,  Editor  &  Publisher. 

News  Desk,  Editorial,  Rewrite — Publisher  dis- 
Iiosing  of  property  Oct.  15.  available.  Salary 
not  iiniKirtant  as  right  opportunity.  Midwest 
preferred.  ('-994.  Editor  &  Piililisher. 


Newspaper  Builder  of  highest  order  desires 
connection  to  accomplish  life  work.  Title  un¬ 
important;  scope  for  creative  effort  all-import¬ 
ant.  Brilliant  news  executive;  expert  analyst; 
great  ability  in  co-ordination  for  maximum  prof¬ 
its  and  prestige.  Aggressive  personality.  Re¬ 
fers  to  university  president  and  $150,000  a 
year  counsel.  Now  on  important  work  for 
paper  in  nation’s  largest  group,  city  of  350,000. 
(-989,  care  Editor  &  Publisher. 

Reporter,  Beginner,  22,  university  training, 
wants  position  to  learn  the  profession,  any¬ 
where.  Salary  secondary.  C-952,  ^itor  & 
Piil'Iisher. 

Reporter— Experienced,  capable  man  wants  job 
immediately.  C-949.  Editor  &  Publisher. 

Secretary — \oung  lady,  10  years’  experience, 
stenographer,  correspondent,  sales  promotion, 
copywriting,  Layouts,  research — printing  and  ail- 
verlisiiig.  ('-969.  Editor  &  Publisher. 


Circulation  Manager,  now  employed,  desires 
chan.ge  to  larger  field.  Twelve  years’  experi¬ 
ence  on  Morning.  Evening  and  Sunday  publica¬ 
tions  of  from  25.000  to  150.000  circulation. 
Ilave  made  sixty  per  cent  increase  in  circula- 
tiin  for  present  publisher  with  ccrrescondlng 
increase  in  revenue.  Substantial  references. 
.\sx  29.  good  habits.  Salary  desired,  $85. 
C-972,  Editor  &  Publisher. 


The  Open  Door 

The  Classified  Service  of 
EDITOR  &  PUBLISHER 
is  the  door  to  opportunities 
in  the  advertising  and  pub¬ 
lishing  fields. 

Always  An  Opportunity! 

The  problem  is  to  locate  it. 
A  man  can  go  from  door  to 
door  looking  for  it  or  he  can 
invest  a  small  amount  of 
money  in  a  Classified  Ad  in 
Editor  &  Publisher.  This 
publication  has  a  record  as 
a  result-producer. 

Publishers  read  our 
Classified  in  their  search  for 
Executives,  Services,  Used 
Equipment  and  Supplies, 
and  they  write  to  Classified 
Service  asking  help  in  filling 
their  requirements. 

CLASSIHED  SERVICE 

Editor  &  Publisher 


MECHANICAL 


Equipment  for  Sale 


Job  Presses.  Paper  Cutters.  Wire  Stitefaera. 
etc.— A  complete  line.  Overhauled  and  ^ar- 
anteed  machines  at  bargain  prices.  ^sy 
terms.  Hoffman  Type  &  Engraving  Co.,  114 
E.  13th  St..  N.  Y,  C  ity, _ 

Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Coss  Printing  Press  Co.,  153 
So.  Paulina  St..  Chicago,  III. 

Equipment  Wanted 

Wanted  to  Purchase  tiseii  l)<ml>le  Quick  Auto- 
lurnace.  The  Kvening  Republican, 
.Mitchell.  South  Dakota. 


CONSOLIDATION 

The  merging  of  newspaper  interests  is 
a  subject  that  has  received  special  study 
and  investigation  by  this  firm  for  nearly 
17  years.  It  is  a  big  subject  and  requires 
considerable  technical  knowledge,  both  as 
to  valuation  and  operating  methods. 
When  properly  organized,  the  results  are 
never  disappointing. 

We  have  been  factors  in  many  im¬ 
portant  consolidations,  sales  and  ap¬ 
praisals. 

HARWELL  &  CANNON 

Timet  Bldg.  New  York 


iWE  CONNECT  THE  WIRES  ^ 


Y^ANTED:  Experienced  ad¬ 
vertising  managers,  sales¬ 
men  and  copy  writers  for 
positions  now  open  in  display  and 
classified  departments  of  well- 
known  daily  newspapers  East 
and  Middle  West.  Write  fully. 
Registratien  free. 


Fernald’s  Exchange,  inc. 

Security  Bldg.  Springfield.  Mass. 


1 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 

350  Matfisoa  At*.  New  York 

Pacifle  Coast  Representative: 

K.  C.  Koore.  Ois  N.  Canon 
Drive,  Beverly  Hills,  Calif. 
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GOLF  AD  MEN  ELECT 


DOLLAR  • . 

..  PULLERS 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


4  BRIGHT  colored  punched  card  with  city  as  it  operates  generally  the  year 
the  heading  "Here’s  One  On  Me”  is  around  and  pays  the  best  wages.  A  survey 


delivered  in  a  number  of  papers  to  non-  of  your  own  city  and  the  prt^ucts  made 


subscribers  on  the  routes  of  a  West  Texas  by  these  concerns  may  surprise  not  only- 
newspaper.  The  card  gives  a  brief  mes-  your  readers  but  yourself  as  well— and 


BECOMES  SEMI-WEEKLY 

The  Oceanside  (Cal.)  Blade,  published 


newspaper,  me  cara  gives  a  oriei  mes-  itc 

sage  from  the  carrier  and  asks  that  if  furnish  ; 
the  person  would  like  to  receive  the  paper  B.  A.  T, 
that  the  card  be  hung  on  the  door  knob  . 
of  his  home.  The  message,  in  a  dignified 
manner,  tells  a  bit  about  the  paper  and  | 
that  the  carrier  will  deliver  it  promptly  ^ 
and  efficiently. — Robert  W.  Jacobs,  San  | 
.Vngelo,  Texas.  I 


your  readers  but  yourself  as  well — and  by  W.  S.  Spencer,  has  changed  from  a 
furnish  a  tip  to  the  ad  department  too. —  weekly  publication  to  a  semi-weekly 


“Fun  For  Fall  and  Winter  Evenings” 
could  be  the  heading  over  a  page  or  spread 
devoted  to  ads  of  concerns  selling  games, 
radio,  phonographs,  home  movie  apparatus, 
etc. — Frank  H.  Williams. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


advertisers  who  ordinarily  do  not  go  in 
for  newspaper  alvertising. — T.  S.,  Fort 
Myers,  Fla. 


By  Trolley,”  the  Boston  Herald  from  sections’while  it  lies  easily  accessible. 

A  j  •  r  o  j  _  -tVi  “PritriP  prints  maps  oge  ler  \\i  musty  annuals  of  colleges  and 

Advertising  linked  up  with  a  grime  news  article  suggesting  outing  trips  for  schools  of  the  locality  and  you  will  get  the 

Prevention  Week  held  recently  in  Ports-  those  who  either  do  not  own  or  do  not 

mouth,  Va.,  netted  the  Star  of  that  city  care  to  use  an  automobile  because  of  heavv  i.  .r  Etpr  riva’irips 

six  extra  pages.  City  officials  and  civic  traffic.  An  advertising  hook-up  could  be 

bodies  were  first  induced  to  commend  the  used  effectively.-Yandell  C.  Cline.  the  photographs  and  the 

campaign.  Then  a  series  of  illustrations  -  be  well- 

depicting  the  beginnings  of  crime  and  its  Will  the  various  chain  store  organiza-  “o^n  members  of  the  community ,  w  ith 
inevitable  end  were  run  in  the  center  of  tions  eventually  drive  the  independent  ^  memoirs.  K.  P.tl.,  bt.  raul. 

a  page  of  advertisements.  Each  page  was  managements  out  of  business?  Get  com- 

headed  “You  Can’t  Win  With  Crime.”  ments  from  chain  store  managers,  other 

A  contest  was  run  in  connection  with  the  store  operators,  as  well  as  those  in  other  ^  «  .  n*  i. 

campaign  in  which  cash  and  merchandise  lines  of  business. — Paul  M.  Wildrick.  I  VirapIllC  F68ltur68 


prizes  were  offered  for  the  best  slogans 
stating  in  ten  words  or  less  why  “you  One  New  England  newspaper  is  now 
can’t  win  with  crime.” — W.  B.  Darden.  enlivening  its  motor  page  with  a  series  of 
.  articles  on  “Who’s  Who  in  Motordom,” 

“Where  To  Go  Tonight”  streamers  a  being  snapshots  of  men  who  make  the 
double  truck  of  advertisements  (extra  community  the  motor  center  of  the  county, 
rate)  of  night  clubs,  theaters,  restaurants  These  articles  are  short,  readable,  and 


Graphic  Features 
Build  Circulation 


and  other  places  catering  to  the  night  illustrated  by  photos. — D.  P. 

crowds.  The  spread  has  pulled  in  some  - 

advertising  that  could  not  be  touched  regular  feature  “Bought 
heretofore. — B.  A.  T.  is  proving  popular  with  th 


They  have  a  HUMAN  INTER¬ 
EST  APPEAL — attractive  to 
man,  woman,  boy  and  girL 


advertising  that  could  not  be  touched  regular  feature  “Bought  New  Cars,” 
heretofore. — B.  A.  T.  is  proving  popular  with  the  Ellenvillc 

(N.  Y.)  Press.  Local  purchasers  are 
A  Boston  auto  supply  house  buys  small  listed  and  classified  by  makes  of  cars.  The 
space  on  page  one  of  the  Boston  news-  information  is  obtained  from  local  dealers. 


Graphic  service  covers  every  De¬ 
partmental  Feature  thoroughly. 


papers  to  offer  a  prize  to  anybody  who  — H.  L.  Rennick. 
discovers  an  error  in  its  large  advertise-  — 

ment  inside  of  the  same  issue. — James  M.  a  revular  featu 
Mosely,  Boston.  the  ABcnUa  Jou 


Inquire  for  Rates 
Five  W ell  Edited  Pages  Daily 


ment  insme  ot  tne  same  issue.  James  M.  ^  regular  feature  on  the  front  page  of 

Mosely,  Boston. _  the  Atlanta  Journal  appears  under  a 

r>  j  /AA  AO  rr  ij  Standing  head,  done  single-column  width 
The  Portland  (Me.)  Prcjj  Herald  in  cartoon  form,  bearing  the  caption  “This 
built  a  page  of  radio  advertising  about  Evening.”  Under  it  may  be  found  a  list 


Graphic  Syndicate, 

350  Hudson  St. 
New  York  City 


the  coming  Dempsey-Tunney  bgbt-  of  outstanding  events  scheduled  in  the 

tractive  lay-out  announcing  the  bout  to 


come  made  the  page  good  copy  for  read¬ 
ers.  Try  a  similar  tie-up  with  big 
broadcasting  events. — Richwager. 


How  many  active  manufacturing  con¬ 
cerns  are  there  in  your  city  which  employ 
less  than  20  men?  This  may  seem  like 
a  foolish  question  but  as  a  matter  of  fact, 
this  type  of  concern  really  is  ideal  for  a 


Distinctive  Reporting  of 
World  Telegraph  News 
is  Available  to  your 
Newspaper 


Through 

INTERNATIONAL 
NEWS  SERVICE 


63  Park  Row,  New  York  City 


What  Do  You 

KNOW 

? 


A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 


King  Features 
Syndicate,  Inc. 

New  York  City 


One  newspaper — the  Pittsburgh 
PRESS— blankets  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealer  and  consumer! 


THE 

PITTSBURGH 

PRESS 

A  Scripps-Howard  Newspaper 


Represented  by  Allied 
Newspapers,  Inc. 


New  York  Ckicec.  Detroit  Atlanta 
San  Yranoitco  Lot  Ancelea  Seattle 
Portland 


WRITES  UFE  OF  TWEED  t 


F'ollowing  their  final  tournament  of  the 
.season  at  -\lontauk  Downs  Golf  Club, 
Sept.  17-18,  the  Metropolitan  .Advertising 
Golf  -Association,  elected  L.  D.  Fernakl. 
assistant  general  manager  of  the  Conde 
Nast  Publications,  president  for  1927-28. 
l.aurence  A.  Weaver,  eastern  manager  of 
Uood  Housekeeping,  was  chosen  vice- 
president,  Stuart  Peabody,  advertising 
manager  vi  the  Bordon  Company,  secre¬ 
tary.  and  Joseph  .\.  McDonald,  adver¬ 
tising  manager  of  the  .American  Brass 
Company,  treasurer. 


Denis  T.  Lynch  of  N.  Y.  Herald  Trib¬ 
une  Pictures  Famous  “Boss” 


Denis  Tilden  Lynch,  member  of  the 
staff  of  the  New  York  Herald  Tribune, 
and  president  of  the  Newspaper  Club  of 
New  York,  is  the  author  of  a  new  book, 
"Boss  Tweed,  The  Story  of  a  Grim 
Generation,”  to  be  published  by  Boni  and 
Liveright,  Sept.  24. 

Mr.  Lynch  has  been  actively  engaged 
in  newspaper  work  since  1902.  For  16 
years  of  that  time  he  has  been  with  the 
New  York  Herald  Tribune  and  the  old 
Tribune,  covering  politics  chiefly,  and  the 
legislature  at  Albany  for  ten  years. 

Throughout  his  service  in  Albany  Mr. 
Lynch  was  a  member  and  officer  of  the 
Albany  Legislative  Correspondents’  As¬ 
sociation,  and  for  two  years  was  (Thair- 
man  of  the  Board  of  Directors  of  that 
organization. 

He  was  elected  president  of  the  News¬ 
paper  Club  at  the  last  election  on  May  1. 


'T’HREE  and  four-line  fillers  concerning  city  for  the  evening  of  the  day  of  issue, 
local  events  are  considerably  more  Each  event  is  given  a  paragraph,  set  bold- 


The  St.  Petersburg  (P'la.)  Times  runs  local  events  are  considerably  more  tacn  event  is  given  a  paragrapn,  set  DOia- 
during  the  winter  season,  a  daily  page  interesting  than  those  supplied  by  syn-  face,  stating  the  nature  of  the  event,  the 
“Today  in  St.  Petersburg’’  in  which  are  dicates.  A  reporter  who  is  not  busy  and  time,  and  the  place.  Banquets,  meetings, 
listed  briefly,  leading  activities  of  the  day  some  statistics  from  the  city  hall  or  lectures,  concerts,  and  other  events  are 

_ meetings  scheduled  and  pleasure  trips,  county  building  will  furnish  a  galley  of  listed.  The  feature  requires  but  a  few 

With  this  centered  in  a  5  by  16  space,  the  these  handy  slugs  in  half  an  hour.—  inches  of  space.— W.  B.,  Atlanta, 
rest  of  the  page  is  devoted  to  small  W.  D.  - 


..A,-,  A-  z-  Football  is  here  again.  Early  local  his- 
Under  the  caption  Where  ^ou  Can  remained  buried  in 


Then  there  are  the  photographs  and  the 
names  of  players  who  may  now  be  well- 
known  members  of  the  community,  with 


NEW  YORK  STATE 


Westchester  County’s 


Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 


THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  »f  A.  B.  C. 

Weatchetter  Newapepert,  Ine. 
Franklin  A.  Herrinm,  Frei. 


Konnt  Vernon — New  Bockelle 


A  DVERTISERS  who 
understand  the  Iowa 


*y±  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IO\V&A  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA. 

Amee  Tribune  [owe  Cltj  Prew  CItliM 

Boone  Newi-ReaubUeu  Keokuk  Otto  Otj 

Burllntton  OaietU  Huibelltown  Tlmei- 

BurllnttoD  Hevk-^  Bepoblleu 

Cedir  Bipldi  Oentte  Ifuou  City  Olobe- 


CeoterrlUi  levwlin  A 
CltlKO 

Ceunell  BIuA  Nea- 
perell 

Derenport  Deaiecnt  A 
Leedcr 

Direnpoct  Ttaei 
Dubuque  Telearipb- 
Herald 

Port  Dedct  Ueaencer 

A  Chronltle 
Port  HadlMa  Denoent 


[owe  City  Prea  CItliiB 
Keokuk  Oete  City 
Huibelltown  Itinee- 
Bepubllean 

Kieon  City  Olobe- 
Oewtte  A  Tlmee 
Uneeitlne  Joarntl  A 
Newi-Trlbnne 
Oelweln  Becleter 
Oekilooee  Herald 
Ottomwe  Courier 
Blooi  City  Journal 
Bloui  City  TrIboM 
Waablncton  Journal 
Ifatarloe  Courier 
Naterloo  Trlboit 


THE  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  depart¬ 
ment. 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  III. 


/  t 


